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IDA Is Host to the Auto Makers— 


NADA directors’ banquet for the auto industry brought a solid 





rnout of the factory presidents. From left, S-P’s Harold E. 


fehill; NADA Secretary A. E. White, GM's John F, Gordon; NADA Pfesident H. L. Galles jr.; Charles C. Freed, former NADA 


it; Chrysler's L. L. Colbert; NADA Treasurer John H. Lander; 


; American Motors’ George Romney; and James C. Moore, 


Henry Ford 


ll; Birkett L. Williams, NADA first vice- 


xecutive vice-president of NADA. More photos, Page 2. 





\NIADA Asks U.S, Sticker Quiz 


By William Ullman 
Washington Bureau Chief 


SHINGTON. 


'Independent Automobile Deal-| 


Assn. will ask the Department | 


ce to examine evidence that 
car price stickers are being 
to stop used-car retailers from 
ning new cars to sell. 


The action was 


agreed 


upon 


t week at the NIADA midyear 


Supermarkets 


Rife in Wichita 


By L. H. Houck 


. Traveling Correspondent 
ICHITA—A used-car dealer 
advertised more than sixty 
autos at the Johnny Eagle 
r Market, and Yingling Chev- 
offered new cars at a base 
of $1,895 delivered. 
 That’s a sampling of the retail 
market in the largest city in 


= 


Don Schmid Motor, Inc., 


one of 


big operators, advertised a list 
59s with “100 percent factory 
ified warranty.” 
ome samples were a Buick Elec- 


four-door hardtop, “factory 
»” for $1,137 off list, 


Hed at $4,832,” 
$3,695. He advertises most major 


(Continued on Page 43, Col, 4) 


Tep Cars 


|_New-car registrations for four 
ths, plus one state for May: 


471,411 
459,385 
125,078 


16,306 
14,267 
10,534 
5,952 
181,395 


Make 
Chev. 
Ford 
Olds. 
Pontiac 
Plym, 
Rambler 
Buick 
Cadillac 
Mercury 
Stude. 
Dodge 
Chrysler 
Edsel 
DeSoto 
Lincoln 
Imperial 
Misc. 


1958 

Pos. 
422,074— 1 
326,264— 2 
113,040— 4 
82,764— 6 
132,597— 3 
44, 10 
98. 5 
45,534— 9 
46,471— 7 
13,558—14 
46,105— 8 
22,369—11 
15,487—13 
18,394—12 
11,247—15 
6,087—16 

2 


Total All Makes 
1,543,193 


1,924,991 


— The National | 





| mobiles to used-car 


board of directors |meeting in 
Chicago, Robert 4g, McKinsey, 
NIADA executive vice-president, 
reported after returning from the 
meeting. 

McKinsey said endugh informa- 
tion had been received by NIADA 
to convince board Members that 
“pressure” was being applied to a 
number of new-car dealers to deter 
them from wholesaling new auto- 
erchants, 

* * 


E SAID that both NIADA’s 

recent questionnaire and unso- 
licited letters revealed that “pres- 
sure was applied by fellow dealers, 
in some cases, and by| factory rep- 
resentatives, in others.) 

McKinsey said use pf informa- 
tion on new-car stickérs to deter 
new-car bootlegging might well 


be illegal under Section 1 of the 
Sherman Antitrust Act and other 
antitrust laws. The Sherman Act 
makes conspiracies in restraint 
of trade illegal: 

NIADA already has received as- 
surance from the Justice Depart- 
ment that it will examine the evi- 
dence when it is submitted arid 
will advise the association whether 
or not it can take action, McKin- 
sey explained. 

The NIADA board also voted 
| unanimously to Mrite all auto mak- 
ers telling them of its findings 
|and asking the makers condone 
the practiée and if they plan to 
take any action to stop it. 

oe * * 
OTHER moves, the NIADA 
board reaffirmed its opposition 
(Continued « on Page $ Col. _ 








How Texa 


Leaser’ Sel is 


Eight Lines of ’59 Cars 


Eprror’s Note: While the so- 
called “bootleg” new-car front 
has been relatively quiet since 
passage of the Federal price- 
disclosure bill (which also dis- 
closes the name of the dealer to 
whom the new car was originally 
sent), the sale of new cars by 
non-franchised dealers is still go- 
ing on, as evidenced below. 

of * * 
By William Stone 
Staff Correspondent 

ORT WORTH.—“T’ve sold over 

100 new cars to that many in- 

dividuals during the last six 
weeks,” said W. W. Hunnicut, 
owner of Fleet Car Sales and Leas- 
ing, 118 Henderson, in commenting 
on his unusual selling approach. 

Hunnicut’s operation is on a 
heavily travelled artery about 
five minutes’ drive from mid- 
town. He has plenty of competi- 
tion in the vicinity. His vehicles, 
all with price stickers and ob- 
tained from franchised dealers 
within 100 miles radius, are kept 
meticulously clean and his lot is 
decorated with small colored 
flags, giving the setup a colorful 
appearance. It is said that all 
makes of new cars are readily 
available. 


“The heart of my business is 


salesmanship. and management,” 
| Hunnicut said. 

“T employ four salesmen-and they 
are top-of-the-line men. They know 
how to sell and they know auto- 
mobiles. This is pointed up daily 


because they write contracts for 


customers who have been to fran- 
chised dealers who have been un- 
able to close deals with them. 

* ok ” 


Y OVERHEAD is lower than 
that of the franchised estab- 
lishment. In addition to my four 
salesmen, I have a bookkeeper and 
a porter. That is the crop, It is far 
less than what the new-car dealer 
has to have to function efficiently. 
Consequently, because of my lower 
overhead, I can sell the same car 
for less than the conventional 
dealer and still realize a fair 
profit.” 
Hunnicut accepts tradeins but he 
has no used cars for sale on his lot. 
“Any customer can obtain as 
much allowance from me or maybe 
more on his vehicle in a tradein 
but I dispose of his car immedi- 
ately to my outlets,” Hunnicut says, 
“I’ve found through experience that 
in my type of selling, customers 
become wary if used cars are 
around. Used can; in my inventory 
would hurt rather than help.” 
Hunnicut says .he provides each 
(Continued on Page 43, Col, 1) 





By Robert M. Lienert 


Associate Editor 


EW-CAR dealers across the na-| 


tion are well on their way to 


topping 500,000 sales for the third) 


month in a row, according to field 
reports. 


Prelimijjary totals for thé first 
10*days~ 
rate higher than any, recordeé 
since the spging of 1956. ce 

If the momentum eg ‘Phrough' 
the rest of this. month, it would be. 
the first time since the May-July 
periéd of 1957 that dealers had sold 
at least a half-million new 
three” consecutive months? 

* ca * . = = 

PICING the good chewing are 

continued record-level sales of 
imported cars and domestic com- 
pact units. 

Volume is not the whole 


oo 


trading margin. 

_April kicked off the current sales 
surge, with its total of 573,777 do- 
mestic and foreign cars represent- 
ing the first month since last 





Output Continues 
At Strong Pace 


900,000 Stocks Fail 
To Daunt Makers 


By Martin L. Whitmyer 
Staff Writer 
N SPITE of domestic new-car 
stocks in excess of 900,000, car 
production is continuing at a strong 
pace, Last week’s 131,764 cars top- 
ped the 127,026 of a week ago. In 
the comparable week a year ago, 
84,435 cars were turned out. 
Moving along at the strongest 
production pace are Chevrolet, 
Ford, Pontiac and Rambler, the 
latter three scheduling overtime. 
Chevrolet, with its tremendous 
output: capacity, continues to turn 
out between 32,000 and 34,000 cars 
a week without going into overtime 
operations, while Ford division to 
meet the same level has been work- 
ing an average of five plants on 
Saturday. Pontiac and Rambler 
also continue to work six days. 
Backing off slightly from its pace 
of a month or six weeks ago are 
Studebaker, which has gone on 
four-day work schedules, and Lin- 
coln, which has cut its output in 
order to increase Thunderbird as- 
(Continued on Page 43, Col. 3) 


une indicate a sales}! 


wen NADA, 


| December that new-car registra- 
tions rode above 500,000. 

Preliminary estimates for May 
put that month’s total only slightly 
below the April count, while June 
projections indicate registrations 
on the upswing again. 

oa * + 


‘pers clicking sales, dealers 
have been making little head- 
way in “reducing record new-car in- 
ventories. 

Dealers seem —ee 

(Cofttinued on Page 4, C 

koran 
nning 
Factory Parleys 


n Quality Code 


By John K. Teahen dr. 
Staff Writer 


ADA directors have evolved the 

framework of a quality dealer 
program, and the association is 
willing to accept franchise changes 
to put teeth in the plan. 

H, L, Galles jr.. NADA pres- 
ident, and James C. Moore, ex- 
ecutive vice-president, discussed 
the program at a press confer- 
ence during the NADA board 
meeting in Detroit. 

Details of the quality-dealer 
setup have not been finalized. 
NADA will work with factory 
dealer councils and the manufac- 
turers themselves, A report will be 
made to the NADA executive coun- 
cil in October and to the board of 
directors next January. 

* * cd 

N OTHER actions, the board 

passed a strongly worded indict- 
ment of misleading advertising, de- 
cided to retain the present method 
of electing directors and discussed 
the sites of future national conven- 
tions. 

Galles said the association will 
fight for passage of the Schoeppel 
bill on permissive territory-secur- 
ity legislation at Washington 
hearings, but the board did not 

(Continued on Page 8, Col, 1) 





Hearings Begin 
On Area Bills 


seat ee A. H. 
Mike Monroney, Oklahoma 
Democrat, told Automotive News at 
press hour last week that he was 
“very happy to have been able to 
make time in a crowded committee 
calendar for these hearings.” 

The hearings referred to are, of 
| course, those on auto dealers’ terri- 
torial security—four bills dealing 
with the same problem but using 
different methods of enforcement. 

The original target date of June 
22, set by Senator Monroney, chair- 

(Continued on Page 43, Col, 4) 





Inside Automotive News 


Report from the grass roots, Page 2. 
Security hearings rushed, Page 10. 
Ethics hassle in Cleveland, Page 3. 
Seat belts saving lives, Page $2. 


Truck sales analysis 


, Page 6. 
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Traveler Finds Dealers Diversifying 


By L. H. Houck 


Traveling Correspondent 


JEFFERSON CITY, Mo. — A 
swing around Oklahoma, Texas, 
Kansas, Colorado, New Mexico and 
Arizona, indicates that spotty 
slumps in retail auto buying may 
be due to new competition. 

The number of auto dealers 
selling boats and outboard mo- 
tors has doubled in the last year, 
indicating that some dealers have 

recognized that much of the 
spring upsurge in buying is going 
for boats and motors. 

While the small-loan departments 
of most banks in this area have 
been taking boat-and-motor time- 
payment paper for a long time, 


44 Dealers Sue 
Warranty Firm 


In South Dakota 


SIOUX FALLS, S. D—Forty- 
four South Dakota automobile 
dealers last week filed suit in 
Circuit Court asking $19,010.32 from 
a@ warranty company. 

The defendant in the suit is 
National Bonded Cars, Inc., and 
Consolidated Warranty Systems, 
Inc., successor to National Bonded 
Cars, Inc. 

The dealers listed 260 instances 
of service work done by them in 
1957 and 1958 at the request of 
NBC and not paid for, according 
to the suit. They asked a judgment 
for the amount with the defendants 
given 30 days to answer. 

The defendant has asked that 
the complaint be amended by re- 
moving Consolidated Warranty 
Systems from the suit. A hearing 
on the request was scheduled for 
today (June 22). 

D. B. Broderick, manager of the 
South Dakota Automobile Dealers 
Assn., filed the suit as assignee of: 
Billion Motors, Auto Clinic, B, H. 
Oldsmobile-Cadillac, Inc.; Bowles 
and Sour Motor Co., Inc.; Bray Mo- 
tors, Brooks Body Repair, Butte 
County Motors, Day County Mo- 
tors, J. H. Drewelaw, Inc. 

Also, Colonel Motors, Frie Motor 
Co., Grossenburg Motors, Harris 
Ford Co., Hemmingous Auto Serv- 
ice, Heppen-Kluckman Motors, 
Iverson-Max Motors, Joe’s Chevro- 
let, Kadoka Implement Co., Kellogg 
Motor & Implement, Loon Motor 
Co., McKean Pontiac-Cadillac, L. 
A, McKean Auto, Marty’s-Edwards, 
Meisenholder Motor Co., Peterson 
Motors, Phillip Motor Co. 

Also, Quiett Motors, Ray Quinn, 
Rabenberg’s, Service Buick, Sladek 
Motors, Snyder Buick, Spaulding 
Auto Co., Stevens Buick, Tilton 
Motor Co., Vanco Motor Co., Boigt 
Buick, John Day Implement, B. & 
D. Motor Sales & Service, Bichler 
Motor Co., Gettysburg Motor Co., 
LeMar Motor Co., Sannick Motor 
Co. and Harmsen Motor Co. 





several of the national finance com- 
panies now are accepting boat pa- 
per. Local and regional finance 
companies have been taking boat 
paper for some time. 

An Oklahoma auto dealer has 
built a highly profitable boat and 
motor department, which is largely 
time-contract business. Asked 
about repossessions, he said he had 
a few but, when compared with 
automobile repos, the boat repos- 
Session was a profitable operation 
in all cases. 

“After all,” he said, “there’s not 
much damage that can be done to 
a boat. Or, to put it another way, 
it just doesn’t cost a dealer much 
to put a repossession boat in con- 
dition for resale.” 

About a year ago an Arkansas 
dealer set up a complete out- 
board-motor department, offering 
tradein motors for downs and put 
an expert in charge, It developed 
into a highly profitable part of 
the business and one which will 
be kept as a part of a thriving 
Chevrolet dealership. 

Another relatively new competi- 
tor for the consumer’s time-pay- 
ment dollar is the hi-fi outfit. 

In some areas where aggressive 
dealers are selling a volume of 
expensive high-fidelity sets to mid- 
dle-income families, the retail auto 
business is off. The boat buyer and 
the hi-fi buyer may often be the 
same person. 

One craze that is helping the 
auto dealer is the camping-out 
trend, involving station wagons and 
pickup trucks with “traveller” 
sleeping bodies. 

But here again is an associate 
competitor for the business of the 
retail auto dealer—tents, air mat- 


U. C. Warranty Ruled 


Not Insurance in Calif. 


SAN FRANCISCO.—A Superior 
Court judge ruled last week that 
used-car warranties are not in- 
surance and are not subject to 
regulation by the state insurance 
department. 

This is the first court deter- 
mination of the matter, accord- 
ing to Irwin Green, executive 
vice-president, Consolidated War- 
ranty System. 





tresses, sleeping bags, picnic outfits, 
barbecue gear. 

It isn’t hard to find the deal 
where a customer buys a station 
wagon and then goes to another 
store and lays in more than $1,000 
worth of camping equipment, in- 
cluding a boat and all the other 
travelling gadgets. 

The time might come when, in 
certain areas, the most success- 
ful auto dealer will be one with 
a complete travel and camping 
department — as some already 
have, ° 

The continued growth of station 
wagon volume indicates the direc- 
tion of middle-income buying. Most 
station wagon buyers are married 
men with two or more children. 
The station wagon offers a means 
of transportation and even a bed 
for the family and kids on safari. 

Growing boys require outdoor 
camping, hunting and fishing, and 
so next comes a boat rack for the 
top or a boat trailer and the hun- 
dred-and-one accessories needed. 

Three years ago, the auto dealer 
selling boats was a rarity in most 
of the Midwest. Today, there are 
hundreds of auto dealers displaying 
boats, boat trailers and outboard 
motors on their car lots and in 
their showrooms. 

One of the present market com- 
plexities then is the compatibility 
of the small car in the station 
wagon and boat market. You don’t 
see any boats on top of the small 
cars, but now and then you see one 
being towed on a boat trailer. 

There is another trend that has 
been fairly obvious for a number 
of years but which has been late 
in developing into a concrete 
thing. That is the changing hab- 
its of automobile owners. 


Leaving out the day-to-day busi- 
ness and home use of the automo- 
bile, those who take vacation tours 
used to be content to travel and 
see the country. Now most of them 
have seen the country. 

A trip srom the East or Midwest 
to California and return used to be 
something to talk about, but now 
it is so commonplace that mention- 
ing it tags one as an amateur. 

It used to be that a few hundred 
miles was a trip, but universally 

(Continued on Page 46, Col. 1) 


Pestana Continues Climb 
As Steel Deadline Nears 


The nation’s economy rushed to- 
ward the end of the best second 


quarter on record last week with | 


most of the business news on the 
optimistic side. 

Lurking behind the headlines 
was the threat that the entire 
picture may be changed in less 


Business Barometer 


Automotive News Economic | 
103.8 Percent of 
122.3 Percent of Like Week Last Year 


Percent of Like Week 
Last Week Last Year 


Auto Production 

Truck Production 

Auto Registrations—Year to date.. 

Truck Registrations—Year to date. 

Steel Production—tTons 

Lumber Production—Board feet... 

Pa rd Production—Tons.... 

Soft Coal Output—tons 

Oil Refinery Output—Borreis .... 

Electric Output—Kilowatt hours.... 

Barometer Freight Car Loadings 

Department Store Sales Index .. 

Stock Market Price Index 

U.S. Government Spending 
—Fiscal year to date .......... ee 

Savings Deposits $ 

Used-Car Prices-—Average 

Business Failures 


Common 
Stocks June 10 
37% 
66%, 
70 


50 


June 17 1959 Range 
43% -252 
725% -50% 
73,-50%, 


52%-45 


- 68% 


$89,186,866,000 
Commercial and Industrial Loans $31,005,000,000 


ndex — 
Last Week 


Percent of 


127,026 
27,895 
1,924,941 
295,862 
2,604,000 
256,727,000 
330,025 
8,535,000 
51,359,000 
13,503,000,000 
384,526 
150 
417.8 


101.5 
102.5 


162.5 
161.2 
124.7 
134.2 
151.4 
112.5 
111.9 
110.5 
107.2 
111.5 
109.8 
111.1 
125.9 


98.2 
101.5 
111.9 
104.7 
104.3 
103.7 

98.1 
123.0 

99.5 


112.9 
106.5 
102.7 
109.0 
116.1 


99.9 
100.3 
101.1 

93.9 


28 600,000,000 
$1,052 
295 


Common 
Stocks June 17 June 10 1959 Range 
465, 4912-39% 
43% 48 -32Y, 
10% 15%- 9% 


White 53 Ye 58 4-404, 


(June 22, 1959) 





than two weeks if the third quar- 
ter opens with a steel strike. 


The Federal Reserve Board re- 
ported industrial production in 
May set a record at 152 percent 
of the 1947-49 average. The figure 
compares with 150 in April and 
128 in May of last year. 

The index touched 146 in the 
two best months before the reces- 
sion. 

The Commerce and Labor de- 
partments reported that unemploy- 
ment fell by 238,000 to 3,389,000 in 
May. The decline was nearly 12 
times the normal seasonal drop for 
this period of the year. 


The number employed went up 
by one million to reach 66,016,000 
during May. A pickup in factory 
employment was the major factor 
in the improvement in the employ- 
ment picture. 


A survey by the Securities and 
Exchange Commission and Com- 
merce Department showed that 
businesses now plan to spend 
$32.5 billion on new plants and 
equipment in 1959. The figure is 
7 percent above last year’s total 
and is higher than the 1959 
spending total reported in a sim- 
ilar survey made three months 
ago. 

The Labor Department said 
housing starts in May were at the 
annual rate of 1,340,000. This rep- 
resented a decline from the April 
total of 1,390,000 but it was the best 
May total since 1955. 

In the continuing upswing in in- 
terest rates, major finance com- 
panies have raised the rates they 
will pay on short-term borrowing 
by one-fourth to three-eighths per- 
centage points. 








Dealers Host to Brass 


Ford Men Huddle at NADA Dinner— 


Ford was the link in this group at the NADA-auto industry dinner in Detroit. From 
left are C. A. McRobert (Ford), Oregon NADA director; Walker A. Williams, M-E.1 
assistant general manager; A. Leftwich Sinclair jr. (Ford), District of Columbia NADA 
director; Arthur O. Dietz, president, C. |. T. Financial Corp.; Allan Mims (Ford), North 
Carolina NADA director; Charles J. Seyfter, Ford dealer relations manager; C, Eq 
Flandro (Ford-M-E-L), NADA Idaho director, and L. Walter Lundell, chairman, Universai 
G §, t 


How's It Going, Bunky? 


Three General Motors dealers and Pontiac General Manager S. E. (Bunky) Knudsen 
exchange greetings at NADA banquet. From left, NADA President H. L. Galles jr. 
(Oldsmobile-Cadillac-Chevrolet); North Texas NADA director Thomas F. Abbott jr. 
(Pontiac); Knudsen, and New York State NADA Director Carl E. Fribley (Pontiac- 
Cadillac). 


a 
x 


From All Walks of the Industry— 


A composite group of NADA directors, finance men, Chrysler Corp. executives, © 
state association manager and an NADA staffer sat at this table at NADA board's 
Detroit banquet. From left, Charles L. Jacobson, Chrysler Corp. vice-president; Charles 
C. Greene, president, Commercial Credit; Walter M. Duncan (Dodge-Plymouth), West 
Virginia NADA director; E. P. Letscher, Plymouth-DeSoto general sales manager; John 
R. Fader (Ford), Delaware NADA director; W. C. Newberg, Chrysler executive vice- 
president; E. L. Grimes, chairman, Commercial Credit; W. C. Hamilton, of NADA 
staff, and Otto P. Henneberger, business manager, New Jersey Automotive Trade Assn. 

+ * * * 


Hughes Sees AMC Chiefs— 


American Motors executives greet Arkansas NADA Director Roland Hughes (Rambler), 
Jonesboro, at NADA-auto industry dinner. From left, Roy Abernethy, Hughes and 
George Romney. Hughes reportedly boasts a calling which no other NADA director can 
emulate—hog calling. 

















COUPLE of months ago 
the Manitoba Automotive 
kade Assn, used an ad, entitled 
skin on Price.” 

' Doubtless many of you are famil- 
far with it, but it is worth re-read- 





this: 


ing from time to time. It goes like | 
}and dealers suffered from the 


by Robert M. Finlay 












row, From “It’s unwise to pay too much, | 
mt, EL but it’s worse to pay too little. 
ia NADA Yhen you pay too much, you lose 
rd), North little money—that is all, When 
er; C. Ed pay too little, you sometimes 











































| U 
lose everything, because the thing 
ou bought is incapable of doing 
thing it was bought to do. 

| “The law of business balance 
phibits paying little and get- 
a lot—it can’t be done. 

you deal with the lowest bid- 
it is well to add something 


Universal 


that you will have enough for 


119-1900).” 


* * * 


pssons in Price 

IS thought has applications for 
all in the auto industry—the 
blic, the dealer and the maker. 


er in a cost squeeze who tried 
b chisel down the price of respon- 
le suppliers by asking them to 


Florida Governor 


| kovden FOKs Sunday Ban 

Galles jr. 

Abbott jr. MIAMI—With Gov. LeRoy} 
(Pontiac- @Collins’ signature, a Sunday closing 


law for auto dealers went into 
fect in Florida last week. The 
action was commended by both 
y and used-car dealers, who had 
ocated the law. 

‘Anthony Abraham, Chevrolet 
ler who had defied voluntary 
inday closing efforts by dealer 
Ssociations, said he would comply 
ith the law and not initiate a 
urt test. Sunday closing laws 
we been upheld by appellate 
jurts in the past. 

§ Luby, who kept a Chevrolet 
ership open on Sundays be- 


icomed the governor’s action. 
iby was an ardent champion of 
forced Sunday closing. 


Jhio Association 


fleets Wednesday 


COLUMBUS, O.—The 26th an- 
nual meeting of the Ohio Automo- 
bile Dealers Assn. will be held 
Wednesday (June 24) at the Neil 
House here. 

Featured speaker will be Chris J. 
mogan, a Chevrolet dealer in Rapid 
vity, S.D, Hogan, who has addres- 
d several NADA clinics, has 
fhosen “Selling Profitably” as his 
bpic. 

Richard H. Zimmerman, OADA 
utive secretary, said “practi- 
y all” state senators and repre- 
htatives have indicated they will 
in the dealers’ for dinner. 


cutives, a 
A board's 
t; Charles 
sth), West 
ger; John 
itive vice- 
of NADA 
ade Assn. 





ictions, Used Import Cars 
tions, Used U. S. Cars 
© Market Reports 
to News in Brief 
iness Barometer 


















s & Accessories News 
Personnel (Factory) 
Prices, Import-Car 
(Rambler), J Production by Makes 
ighes and Registrations, Cars, Trucks 
irector can Turnings 
Washington Column 














the risk you run, and if you) 


nething better.— John Ruskin | 


Remember the classic case of a) 


of Abraham’s competition, | 











| The ‘Low’ Bid 






meet the bids of irresponsible alley 
shops? 

Suppliers are dependent on mak- 
ers, but so are makers dependent 
on suppliers. So, for that year, at 
least, the maker lost the suppliers 
he could count on and the buyers 
shoddy parts that went into the 
lines that year. 

And, the maker is still suffer- 
ing from the reputation he 
earned that year. 

That maker learned a lesson in 
buying on price. There are still 
lessons to be learned, however, We 
accept a lot of standards because 
they sound right—like the “low 


bid,” for instance. 


* * 


REPRESENTATIVE of a ma- 
chine-tool servicing firm told 
of a manufacturer’s purchasing 
agent who gave a tool servicing 
job to a firm which made the low 
bid—“$2 an hour.” The maker pays 


Lsweepers close to that, and when 


the purchasing agent was asked 
for an explanation, he replied that 
he knew the bid was unrealistic, 
that the firm would have to cheat 
on the time required for service, 


| but it was the low bid. 


This is like saying that you 
prefer to deal with dishonest 
people because they make the 
“low” bid. And usually there is 


| @ reason for preferring to deal 


with dishonest people. 

And then there are buyers of 
cars who seek out the low price 
among dealers, Many find they are 
swindled into paying more than 
they would have had to pay at a 
reputable dealer’s place of business, 
or that—and this is worse —the 
dealer had taken value out of the 
car. 

And there are many ways to 
take value out of a car, It can be 
done by substituting shoddy parts 
and accessories, A cut-price gyp 
dealer can “save” $5 a tire by 
replacing first-line tires with culls. 
This may cost the lives of the 
buyer and his family, but still the 
price can be cut $25. 


Removal of Value 


LARENCE BLEICHER, the late 
head of the DeSoto division 
who was works manager of Plym- 
outh during the depression of the 
early 1930s, was fond of recalling 
a study a group of engineers made 


* 


ito see how much cost could be 


taken out of a car. 

The dollar was worth more at 
that time, but Bleicher said the 
engineering team found it could 


|take $60 out of the car by substi- 


tuting inferior parts wherever pos- 
sible. 

And this would take several 
hundred dollars of value out of 
the car, for a saving of $60. This, 
obviously, is not the way to win 
friends or build business. 

A cut-price dealer also can 
take value out of a car by not 
preparing it properly for deliv- 
ery. A few dollars saved here 
may result in the loss of hun- 
dreds of dollars in value, too. 

At a time when all factories are 
accenting quality control, there 
may still be considerable difference 
in the quality of the product, Yet 
it still is safe to say that the big 
difference, as far as the purchaser 
is concerned, is in the quality of 
the dealer he trades with. 

We will have come a long way 
when the public learns that the 
dealer who advertises the “low- 
est price” should be shunned be- 
cause the chances are that he is 
either a liar, a merchant of 
shoddy merchandise, or both. 

It is an interesting thing about 
the sins of auto distribution—if 
you add up all the dishonest gains 
that gyp dealers make by the use 
of blank finance contracts, phony 
insurance, phony charts, and phony 
guarantees, they would amount to 
a good deal less than the normal 
profit a dealer is entitled to under 
his legitimate discount. 

This deserves the _ thoughtful 
consideration of all in the trade. 
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Mallon Milestone— 


The senior director of NADA, New Jer- 


sey’s William L. Mallon, left, will be 75 | 


next month. A birthday cake was pre- 
sented to Mallon at the NADA board 
meeting in Detroit by H. Ll. Galles jr., 
association president, who noted that the 
Newark Pontiac dealer has been a direc- 
tor since 1938. 


HE first 50,000-unit month in 
history was chalked up by im- 
ported cars in April, according to 
just-released registration figures. 
With the overall import market 
soaring to an alltime high of 53,- 
359, nine of the Top Ten makes 
also set records during the 
month. 
Despite the record volume, the 









Directors Hail 
Mallon as 75th 
Birthday Nears 


DETROIT. — The “dean” of 
NADA’s board of directors was 
visibly moved here when his col- 
leagues paid him a surprise tribute 
on the occasion of his 75th birth- 
day. 

W. L. Mallon, New Jersey’s di- 
rector for 21 years and NADA 
president in 1945- 
46, murmured 
“thank you, boys” 
after board mem- 
bers gave him a 
standing ovation 
during their semi- 
annual meeting. 

The doughty 
Pontiac dealer 
recovered his 
composure quick- 
ly, however, ob- 
jecting to the 
“Mr. Mallon” references with 
which NADA President J. L. Galles 
jr. had dotted his remarks. 

“Don’t give me that ‘Mr. Mal- 
lon,” he told Galles. “I'm just 
plain ‘Bill’ to everybody.” 

Mallon, who will be 75 on July 18, 
joined NADA in 1920, just three 
years after its founding. He is the 
perennial secretary of the New Jer- 
sey Automotive Trade Assn. and a 
director of the Automobile Old 
Timers. 

His first car was the Franklin. 
He also has handled Holmes, Oak- 
land and Oldsmobile. 


Gerwig Chairman 


Of Chicago Show 


CHICAGO —Walter A. Gerwig 
(Buick) has been appointed chair- 
man of the executive committee for 
the 52nd annual Chicago Automo- 
bile Show which is slated for Jan. 
16-24 at the International Amphi- 
theatre. 

Other committeemen are Joseph 
L. Bartell (Pontiac), Joseph Levy 
(Chrysler), Fred G. Litsinger 
(Ford), James F. McManus jr. 
(Chevrolet), Michael Schwartz 
(DeSoto-Plymouth) and Nick Za- 
siebida (Studebaker), Don C. Mul- 
lery (Ford), president of the Chi- 
cago Automobile Trade Assn., is an 
ex officio member. 

Gerwig said U. S. passenger-car 
makes will draw for exhibit space 
July 7 at a luncheon in the Drake 
Hotel. Space drawings for truck 
and imported-car exhibitors will be 
held later. 





W. L. Mallon 





Sales of Imports Top 50,000 
To Shatter Monthly Record 





Storm Brews in Dayton... 


Squabble Over Ethics 


CLEVELAND. A three-way 
squabble over new-car sales ethics 
developed here last week in the 
wake of charges by the Cleveland 
Better Business Bureau that a 
Ford dealer had drawn “just about 
every complaint in the book.” 

Markad Motor Co. was accused 
by the BBB of “alleged use of | 
blank paper, failure to live up to 

| terms of the warranty, poor serv- 
| ice, misleading promises by sales- 
| men and even the use of threats 


| to customers” as well as the use 
| of would-you-takes. 

Jack H. Haller, president of Mar- 
kad, replied that no complaints had 
been lodged against the dealership 
in the past two months and, be- 
| sides, “every dealer does it.” 

This drew howls of protests from 








April penetration of imports was 
off to 9.30 percent, compared with | 
9.85 percent a month earlier, 

ad * * 

OR the four-month period, pene- 

tration was 9.43 percent, com-| 
pared with 6.27 percent for the| 
year-ago period. 

The gain in volume from 
March to April was 9.06 percent, 
compared with the 21.91 percent 
month-to-month gain from Feb- 
ruary to March. 

Volkswagen increased sales 
faster than did runnerup Renault, 
during the month, building its first- 
place margin to the widest point 
it has enjoyed this year. 

* + a 
es sales in April were 

69.1 percent of Volkswagen’s, 

compared with 73.3 percent in 
(Continued on Page 44, Col. 1) 








Outdoor Auto Show 


Staged in Dormont, Pa. 


PITTSBURGH.—Two blocks of 
Potomac Ave. in suburban Dor- 
mont were closed to traffic for 
a two-day outdoor automobile 
show sponsored by the New Auto 
Row Dealers Assn. The event in- 
cluded a square dance, a fashion 
show and the selection of a 
“Jubilee Queen.” 


Participating dealerships were: 
European Cars, Inc.; Powers Lin- 
coln-Mercury-Edsel; Downtown 
Motors (Pontiac); Rohrick Cad- 
illac; Miller Chevrolet; Massey 
Buick; Delrose Rambler; Stoffan 
Motors (Chrysler-Imperial-Plym- 
outh); Mt. Lebanon Motors 
(Dodge-Plymouth); Liberty Dor- 
mont DeSoto-Plymouth; Dor- 
mont Oldsmobile-Studebaker and 
Haller Ford. 














directors’ dinner 


aides all down 


the directors’ 





Wemhoft 


of ethics. . 
situation in North Dakota. . 


on NADA board. . 
move family over there... 


merce .. 


On the House. .. 


If the spirit of cooperation displayed at the NADA 


ries through at the conference table, a lot could be 
accomplished for both sides. I've never seen so 
many top-level execs at an NADA function; all five 
corporation ‘presidents were there, plus their top 


NADA’s Jim Moore had attended an AMA luncheon 
in Detroit). Among NADA’s ex-presidents attending 
session were Fred Haller, George 
Ziesmer, Dean Chaffin, Bill Mallon, Charley Freed, 
Fred Sutter, Carl Fribley and Bob McKay... 
Los Angeles dealer association ‘has launched a 
public relations program, including a speakers bureau and a code 
. Manager George Dizon notes a toughening used-car 
. South Dakota is seeking an addi- 
tional 35 members for NADA, which would give state two votes 
- Owen Masters, former Pontiac dealer in 
Southern California, has purchased a castle in Ireland and will 


E. W. Boyer (Ford dealer) heads Minneapolis chamber of com- 
. Illinois dealers are fighting a state bill seeking to impose 
a $20 charge for duplicate dealer plates .. . Georgia is polling mem- 
bers on possibility of holding 1960 convention in Nassau. 


| Blooms in Cleveland 


two other Ford dealers, Samuel L. 
Marshall, head of Marshall Field 
Motor Co., and Robert Hulderman, 
owner of Commerce Motors. 


“We are unalterably opposed to 
those practices which he pretends 
to be acceptable to the rest of the 
trade,” Marshall said. 


Hulderman charged that “not 
another Ford dealer in town does 
those things which Haller alleges.” 

Haller said he had fired four 
salesmen who had been the ob- 
jects of many of the complaints, 
although he rehired one of them 
on the man’s promise “he would 
behave.” 

He has abandoned the use of 
circulars making sales offers, al- 
though his competitors still use 


| them, Haller added. 


Haller reportedly stopped the 
circulars when BBB shoppers said 
they discovered Markad would not 
sell cars for the advertised price or 
for the downpayment or tmonthly 
payments offered. 

The ethical practices committee of 
the Cleveland Auto Dealers Assn. 
reportedly is examining BBB com- 
plaints against Haller’s operation. 

In Dayton, meanwhile, the old 
customer-referral scheme has 
been given new life at Jenkins 
Auto Sales, Inc, (Dodge-Plym- 
outh). 

Under this plan, an agreement is 
signed by the dealer and new-car 
customer under which customers 
are supposed to receive a commis- 


|}sion of $100 from each sale made 


to a prospect they refer to the 
company. The new customers also 
become “owner-salesmen.” 


The State Motor Vehicle Bureau 
has a keen interest in this plan 
because of a contract provision 
that: all “independent owner sales- 
men” must obtain an auto sales- 
man’s license. 


In Columbus, Clifford Ayres, 
state registrar of motor vehicles, 
Said the bureau has been deluged 
with applications for such licenses 
since the Jenkins plan was 
launched. 


Ayres also said he had requested 
an opinion from the attorney gen- 
eral as to whether the plan is a 
lottery. 


J. C. Reiss, U.S. postal inspec- 
tor for the Columbus territory, 
also got into the act when he 
revealed he had received com- 
plaints on the plan from the 
Columbus Auto Dealers Assn. 
and the BBB. He said he had 
referred the matter to the Cin- 
cinnati post office. 


John B. Barton, executive secre- 
tary of the Columbus dealer as- 
sociation, vigorously denounced the 
Jenkins plan and said Columbus 
dealers were approached in 1956 by 
a group of promoters with a simi- 
lar scheme, but that all had de- 
clined to participate. 

The plan subsequently was ruled 
a violation of U.S. postal laws, 
Barton said. 





for factory brass last week car- 







the line. (Earlier in the week, 



















—Pete Wemuorr, Editor, 
Automotive News 
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Hot Spring Streak .. . 
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Sales Pass 500,000 
3rd Straight Month 


(Continued from Page 1) 


however, apparently figuring the 
threat of a steel strike and the 
likelihood of early ’59-model 
buildouts make the huge stock- 
pile less of an ogre as the cleanup 
season approaches. 

As this month opened, it was 
pegged by industry observers as 
something of a crucial month for 
new-car sales. 

On the basis of reports thus far 
received, it appears that dealers 
are passing the June test with 
flying colors and will make it 
through the summer in good shape. 

oa * * 

E of the big questions upper- 
most in many minds early this 
month has been happily answered: 
The Big Three’s confirmation of 


Ramblers Begin 
Coast-to-Coast 


Economy Trial 


LOS ANGELES.—American Mo- 
tors Corp. today (June 22) will 
begin an attempt to set new coast- 
to-coast fuel economy records for 
six-cylinder passenger cars. 

Two Rambler four-door sedans, 
one with overdrive and the other 
with automatic transmission, will 
be used on the 3,090-mile run from 
Los Angeles to New York City. The 
run will begin here and terminate 
June 29 in New York. 

“In addition to attempting new 
mileage records for six-passenger 
cars, this run will demonstrate to 
motorists the best ways to achieve 
gasoline economy,” said Roy Aber- 


nethy, AMC vice-president of auto-| 
motive distribution and marketing. | 
“As much as 30 percent of fuel is| 


wasted by most drivers because of 
lack of proper maintenance and by 
poor driving habits. 

“The run also will illustrate the 
difference in gasoline economy be- 


tween automatic and overdrive | 


transmissions.” 


Veteran economy driver Les | 
Viland will drive the overdrive-| 


equipped Rambler, with Carl Chak- 
makian as co-driver, The Rambler 


with automatic transmission will be | 
with) 


driven by M. F. Thomas, 
James T,. Moore as co-driver. 


$100,000 Fire Wrecks 
Rapp Motors in Pa. 


POTTSVILLE, Pa.—A_ $100,000) 
fire destroyed Rapp Motors (Lin-| 
coln-Mercury-Continental) June 15) 


and sent owner Frank Rappaport 
to a local hospital in a state of 
shock. 


The fire burned down a building | 
housing the firm in the center of | 
the city’s business district. Vernon | 


Brennan, general manager, said 
the fire followed an explosion in the 
new-car showroom. Several Con- 
tinentals and Lincolns were dam- 
aged extensively, he said. 


"ty, % 
fits aid 


At Simca Preview— 











small-car plans has not markedly 
affected current-model sales. 
Dealers say there has been 
little showroom discussion of 
the new compacts and virtually 
no indication on the part of pros- 
pects of any desire to wait out 
the debut of the new offerings. 
With this imponderable out of 
the way, dealers can work through 
the rest of the summer on familiar 
ground. There is, of course, a pos- 
sibility that the new small cars 
could become an _ increasingly 
greater deterrent to ’59-model sales 
as the time of the compact-car in- 


troductions draws nearer. 
* * * 


I. THERE is one question mark 
in the current picture it is the 
used-car situation. While stocks are 
not inordinately heavy, some ob- 
servers have noted that much of 
the apparent year-to-date profit on 
dealers’ books actually is tied up 
in used-car inventory. 

So far, used cars have sold 
briskly and at good prices and 
gross. But if the market should 
break suddenly, these analysts 
say, inventory values could be 
brutally reduced. 

Should this happen, some dealers 
who are comfortably in the black 
at the moment could unexpectedly 
find themselves with nothing to 
show for their sales efforts so far 
this year. 

The dealers’ dilemma, then is 
this: How to keep new-car sales 
soaring in order to bring about a 
complete cleanup and at the same 
time taper off on used-car inven- 


| tories. 


If everything comes out even, the 
’60 models should find a royal wel- 
come. 


Banks Note Dip 


In Delinquencies 
On Auto Loans 


NEW YORK.—Delinquencies on 
auto loans from the nation’s banks 
declined in April to the lowest 
levels in more than two years, a 
survey by the American Bankers 
Assn. shows. 

Of all loans granted directly to 
customers, .70 percent were delin- 
quent on Apr. 30, compared to .78 
percent on March 31 and .85 per- 


cent on Apr. 30, 1958. 


Of loans obtained through deal- 
ers, 1.25 percent were delinquent on 
Apr. 30, down from the 1.87 percent 


for March 31 and 1.59 percent on} 


Apr. 30 of last year. 
The banks reported that delin- 


|}quencies dropped on most other 


loans to consumers in April, al- 
though the rate for banks’ home 
improvement loans went up. 

Noting the pickup in consumer 
confidence and buying, the associa- 
tion said, “There is considerable 
optimism for another 1955 year in 
the durable goods field.” 


ee 
ce. 


In Detroit, Byron J. Nichols, group vice-president—automotive sales, Chrysler Corp., 
joined the dealers and salesmen previewing the new Simca Elysee and Grand Large 
models. From left are Nichols; Pol Raynal, Raynal Bros., Detroit; W. H. Kough, central 
area director, Chrysler Motors Corp., and E. L. Joseph, Central area Simca sales man- 
ager. Raynal dropped Renault to take Simca. 





Delaware Dealers Elect Officers— 


Newly elected officers and board of governors of the Delaware Automobile Dealers 
Assn. are, seated, from left, Howard S. Abbott, Georgetown, first vice-president; Paul 
J. Roney, Wilmington, executive secretary; Nelson Quillen, New Castle, president; 
and Isadore Keil, Wilmington, treasurer. Standing: Lovis Burton, Georgetown, director; 


Joseph H. Webb, Milford, past president; 


Charles L. Hall, Smyrna, director; Frederic 


Schermerhorn, Wilmington, third vice-president; Ebe Townsend, Dover, second vice- 
president, and James F. Boyle, Wilmington, director. 


U. S. Price-Sticker Quiz 
Demanded by NIADA 


(Continued from Page 1) 


to all territory-security bills now 
before the Senate Interstate and 


Foreign Commerce Committee, and | 


it directed McKinsey to request an 
opportunity to testify during hear- 
ings before the Auto Marketing 
subcommittee. 

The independent dealer spokes- 
man said the board was equally 
opposed to both “penalty” and 
“bonus” bills because members 
feel that each would create a 
major exemption to antitrust 
laws. 

McKinsey,-who said he has been 
added to the list of witnesses to 
appear during the territory-security 
hearings, explained that “NIADA 
believes in competition—the more 
the better.” 


* * * 


— idea of service responsibility 
is “insignificant nonsense,” he 
added. “The purchaser of a new car 
is competent to determine the con- 
ditions under which he wants to 
buy his car, and he knows that he 
can choose among a wide variety 


Cideaiaite: Deales 
Pleads Guilty in 
Car-Theft Racket 


HARTFORD, Conn.—A Killingly | 
(Conn.) Oldsmobile dealer who de-| 
clined to use the factory as his sole | 
source of new cars pleaded guilty | 
here last week to 16 counts of| 
transporting stolen cars across 
state lines. 

Charles H, Griffin jr., 31, had| 
been arrested six days earlier and 
charged with stealing 50 new Olds- | 
mobiles in Massachusetts since 1957 
and selling them through his own 
firm. 


After Griffin pleaded his guilt, 
U.S. District Judge J, Joseph 
Smith continued the case for a 
presentence probation report under 
$2,000 bond. 


Police said Griffin operated as 
follows: He would make periodic 
trips to Massachusetts with a set 
of master keys, Picking an Oldsmo- 
bile dealership at random, he 
would climb into a new car on the 
lot, drive it home and sell it. 

Griffin’s employes were not im- 
plicated and police said none of 
them suspected the cars they were 
selling were stolen. 

Police swooped down on Griffin 
after investigations by State Police, 
the FBI, the State Motor Vehicles 
Department and the Insurance Un- 
derwriters Assn. 

About 20 of the cars stolen and 
sold by Griffin have been recovered 
and impounded by police. 

Two Rhode Island men whose 
autos were seized by police as evi- 
dence in the case obtained court 
orders in Providence last week to 
prevent police from disposing of 
the cars. 

In Lansing, Oldsmobile officials 
declined to comment on the case. 


|of service establishments to keep 
his car running.” 

The board also elected G. A. 
Berry, used-car dealer in Greens- 
boro, N, C., as third vice-presi- 
dent to fill a vacancy. The site 
of the 1960 NIADA convention 
was confirmed as Miami Beach, 
Jan, 17-19. 

NIADA President Al Schwartz 
presided at the meeting, which was 
attended by officials of state inde- 
pendent dealer associations as well 
as national directors. 


‘Dollar Volume 
Of Dealers Up 
23 Pet. Over 758 


| WASHINGTON.—Dollar sales of 
|new-car dealers increased to $2,942 
| million in April, one percent above 
| the total for March and up 23 per- 
cent from the April, 1958, total, the 
|Commerce Department reported. 


The year-to-year increase exceed- 





|ed the upswing in total retail sales. | 
| Volume of all retailers amounted | 


| to $17,589 million, a gain of 2 per- 
| cent from the March total and 8 

percent from the total for April of 
| last year. 


Tire, battery and accessory deal- 


|ers’ April sales reached $217 mil-| 
lion, up 20 percent from March and| 


19 percent from April, 1958. 


Service station sales were $1,348) 
million, a gain of 2 percent from) 


March and 8 percent from April, 
1958. 


from the March figure and a gain 
of 7 percent from the total for 
April of last year. 


ae 


Checking New Drive— 


The inventor of a new automatic trans- 
mission called traction drive, Charles E. 
Kraus, in the doorway of the test car, 
watches as Bruno Eichel, Foel Nash, Inc., 
Rochester, N. Y., revs up the engine in a 
test of the transmission, shown in the 
foreground. 





Chrysler Reports _ | 
June Sales Spurt 


Rambler Claims High 
For First 10 Days 


Chrysler Corp. 


Daily retail sales rate of Chrysler 
Corp. cars for the first 10 days of 
June were the highest of any 10- 
day period in the last 22 months 
and 94 percent higher than the 
same period a year ago, Byron 
Nichols, group vice-president-auto- 
motive sales, reported. 

Nichols reported the company’s 
dealers sold at a rate of 3,648 
new cars a day during the June 
1-10 period, resulting in a total 
of 32,830 new-car sales. This was 
the highest total volume of sales 
for any 10-day period in the last 
20 months, he said. 

The June daily sales rate wag 42 
percent higher than the first 19 
days of May, 60 percent higher 
than the first 10 days of April and 
122 percent higher than the similar 
March sales period, Nichols said. 


Dodge 


Dodge car sales in the first 10 
days of June were the highest for 
any 10-day period since October, 
1957, according to General Manager ~ 
M. C. Patterson. The June rate ex- 
ceeded volume in the final period of 
May by 51.3 percent, he said, 


Rambler 


American Motors started off 
June with Rambler sales at a peak 
level, according to Roy Abernethy, 
vice-president. 

Rambler retail deliveries in the 
first 10 days of June rose to 11,849, 
more than tripling the 3,598 of a 
year ago and establishing a new 
record for the first third of any 
month, he said. Sales in the com- 
parable period of last month 
totalled 9,359 Ramblers, he said. 

So far in the 1959 model year, 
Rambler sales total 234,177, an in- 
crease of 130.6 percent over the 
101,554 of last year, Abernethy said, 


Metropolitan 


Retail sales of Metropolitan in- 
creased 90.3 percent during the 
first 10 days of June, compared 
with the same period last year; 
J. W. Watson, Metropolitan sales 
manager, reported. American Mo- 
tors dealers sold 493 Metropolitans 
during the period, compared with 
259 a year ago, Watson said. 


New Transmission 


To Be Produced 
By Curtiss-Wright 


ROCHESTER, N. Y.—Curtiss- 
Wright Corp. has ordered a crash 
development program for a revolu- 
tionary automatic transmission de- 
veloped here by Charles E. Kraus, 


; |a design engineer. 
April sales of automotive equip-| 
ment and tire-tube wholesalers! obtained an exclusiv i 
aun e world wide 

totalled $392 million, up 5 percent) jicense to build and sell the trac- 


| tion-drive device. 


Kraus said Curtiss-Wright has 


There is a possibility, according 
to Kraus, that Curtiss-Wright may 
spend more than a million dollars 
within the next few months in 
further developing the device. 

The drive, Kraus said, can deliver 
varying power and speeds as does 
a regular auto transmission, and 
has a multitude of uses in industry 
as well as auto and airplane power 
plants, 

Kraus, a former University of 
Michigan faculty member, said he 
received no cash from Curtiss- 
Wright but will be paid on a roy- 
alty basis. 

He is going to the C-W plant at 
Woodstock, N. J., where he will 
head development of the device. He 
said his first job would be to direct 
a task force of engineers to tum 
out an automatic drive for autos. 

Laboratory and highway tests 
have indicated gasoline savings 
50 percent are possible with the 
traction drive, said Kraus. 

The device was tested in a Ram- 
bler American powered by the 
small Metropolitan engine, he said. 
The test car performed right along 
with the standard Rambler Ameri- 
can with the larger engine. Yet the 
test car obtained 34 miles per 
lon while the standard Rambler 
American obtained only 18 m.p.8» 
Kraus said. 
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ril Rate at Million a Year... 


Truck Sales at Nine-Year High 


By Kenneth C, Kelley Jr. 
Staff Writer 
y igar formes were selling at the rate 
of more than one million units 
a year in April as the industry had 
its best April since 1950, the year 


that sales were the highest on rec-| 


ord, 

April registrations totalled 91,- 
805 units, figures compiled by R. 
L. Polk & Co. show. The total 
is 18.32 percent above March 
sales of 77,593 units and 44.65 
percent above registrations for 
April of last year which amount- 
ed to 63,467 units. 


| 
The April total was just short of | 


the 92,241 trucks registered in 
April of 1950, the year the industry 
set its sales record of 1,142,307 
units. 


The high 1950 total can be traced | 


to the outbreak of the Korean 
conflict in June of that year. Truck 
sales soared above the 100,000-unit 
mark each month from July 
through October to establish the 
sales record. 

Truck sales in 1951 totalled 1,003,- 


850, a year in which April registra- | 


tions numbered 84,961. 
* Bd * 


A producers with the exception 
of Diamond T shared 

April sales increase, The producers 
and their sales for this April and 
last are: 

April, 
1958 
21,817 
17,829 


April, 
1959 


Chevrolet 
Ford 
International 


For the first four months of this 
year, truck sales totalled 295,862, a 
gain of 34.15 percent over the 220,- 
538 sales in the like period of last 
year. 

The sales picture was much the 





in the | 
|of imports totalled 7,337 and the 








same as it had been earlier in the 
year: Chevrolet remains the top 
seller, all producers show increased 
sales except Diamond T, and Inter- 
national shows a rather large loss 
in its share of the market although 
the firm is making a strong come- 
back: after a strike early in the 
year. 
oe aa * 
HE seven producers with in- 
creased shares of the market as 
well as increased sales, their unit 
sales, percent of market and per- 
centage-point gains are: 
Chevrolet, 105,868 units register- 
ed, 35.78 percent of the market, 


|/up 1.43 points; Ford, 85,659 units, 


28.95 percent, up .90 points; GMC, 
22,748 units, 7.69 percent, up .23 
points; Dodge, 18,135 units, 6.13 
percent, up .45 points; Willys, 8,311 
units, 2.81 percent, up .04 points; 
Studebaker, 2,067 units, 70 percent, 
up .03 points, and miscellaneous, 
13,122 units, 4.44 percent, up .42 
points. 

Sales by the miscellaneous pro- 
ducers in the first four months in- 
cluded 11,144 imported trucks and 
1,978 units made by the smaller 


| U.S. manufacturers. 


In the like period of 1958, sales 


miscellaneous U.S. total was 1,529. 
The three manufacturers which 


Sticker Removal 


Draws Conn. Fine 


NEW HAVEN, Conn.—Frank L. 
Collins jr., Colchester, was fined in 
the U. S. District Court for remov- 
ing the label on a new car before 
delivering it to a customer. Collins 
worked for an auto dealer in Col- 
chester when the offense occurred. 

Judge Robert P. Anderson im- 
posed a nominal fine because this 
was not an aggravated offense and 
was the first case to come before 
him under the new law. The U. S. 
Attorney’s office warned Connecti- 
cut dealers that the government 
will prosecute vigorously any fu- 
ture offenses under the price label 
law. 


Rollert Sees Buick Gain 
Of 10 Pct. Over °58 


By Pete Wemhoff 


Editor, Automotive News 


DETROIT.—After six weeks as 
general manager of Buick, Ed 
Rollert doesn’t know all the an- 
swers about Buick’s problems but 
he has reached a few conclusions. 

They are, he told his first De- 
troit press conference last week: 

1. Buick dealers will sell 10 to 
15 percent more cars this year than 
in 1958, or 300,000 versus 266,132. 
(At the end of the first four 
months, Buick registrations trailed 
1958, 89,827 to 97,961.) 

2. Areas with strong dealers are 
having a good year. 

3. Older Buick dealers want more 
conservative styling; however, most 
dealers want flashier interiors. 

4. Many,small-town dealers are 
opposed to Buick’s new model 
names. 

5. Distribution problem still ex- 
ists, with some areas short of some 
models while others are glutted. 
Convertibles are short in all areas, 
with the sale of this model running 
30 to 40 percent over station wag- 
ons. 
6. Buick will concentrate in the 
medium-price field, where Rollert 
sees a growing potential. 

Roliert, who has just completed 
a tour of Eastern and Southern 
dealers and is on the West Coast 
this week, said he is not aiming 
for any particular position in the 
sales standings. 

“All we are planning for is a 
goed, solid growth for Buick,” he 
said 


He predicted that big cars would 
get shorter, not longer, in the near 
future. 

In his tour of 20 sales zones thus 
far, Rollert said he has received 
hundreds of suggestions from deal- 
ers regarding Buick’s future cars. 

“But,” he said, “our dealers are 


generally happy despite a ‘tough’ 
year.” 

He’s not worried about the pos- 
sible impact of GM’s new Corvair 
on Opel sales by Buick dealers. 

“We can’t get enough Opels to 
satisfy demand,” he said. 

Rollert credited two recent sales 
campaigns with pushing Buick 
sales in recent months. 

One was the mass-endorsement 
advertising campaign that was run 
in newspapers in 36 major markets. 

Another method of promoting 
sales is the caravan type of old- 
fashioned selling. 

This involves a caravan of dem- 
onstrators which Buick’s own field 
men take into a dealership and 
give as many demonstrations as 
possible within a period of two or 
three days. 

“This has resulted in as many 
as eight or 10 additional sales for 
a dealer during the period the 
caravan is in his town,” Rollert 
said, 


Late Report coe 





showed losses in share of market 
captured despite increases in 
sales, their unit sales, percent of 
market and percentage-point los- 
ses are: 

International, 29,398 units, 9.94) 
percent, down 3.15 points; White, | 
4,773 units, 1.61 percent, down .17| 
points, and Mack, 4,601 units, 1.55) 
percent, down .04 points. 

Brockway had no change in its| 
share of the market as sales in-| 
creased to 346 units. Diamond T'| 
sales slipped to 834 units, good for| 
.28 percent of the market and 4a) 
loss of .14 percentage points. | 

x ” * 
| 


ALIFORNIA remained the top) 

truck-buying state in April) 
with Texas in second place. The} 
top 10 states and their registrations | 
for this April and last are: 


April, April, | 
1959 

1. California 

2. Texas 

3. New York 

4. Pennsylvania .... 

5. Illinois 

6. Ohio 

7. Michigan 

8. Minnesota 

9. Florida 

10. Missouri 1,799 
In line with the national sales 

gains, 45 states reported April reg- 

istrations topped those of the like 

month of 1958. Losses were listed | 

for the District of Columbia and | 

four states — Indiana, Massachu-| 

setts, Oregon and Vermont, 


‘Curbstoners’ 
Face Crackdown 


In New Mexico 


SANTA FE, N. M.—A crackdown 
on “curbstoners’’—firms and indi- 
viduals who operate as auto dealers 
without licenses—has been ordered 
by Benny Sanchez, director, State 
Motor Vehicle Department. 

Sanchez said complaints he has 
received indicate that as many as 
20 curbstone dealers are operating 
in Santa Fe, Such operators cheat 
the state of some $75, the average 
fee for a dealer license. 

According to Sanchez, some of 
the curbstone dealers are service- 
station and garage operators. 
Others are individuals. The unli- 
censed dealer may bring in three 
or four cars a month from out of 
state, he said. 

Sanchez said he has ordered his 
field men to check out complaints 
and has asked the State Police to 
assist in the crackdown. 


One Killed as Bus 
Overturns at S-P 


SOUTH BEND.—A woman was 
killed and nine persons were in- 
jured when a small Mercedes-Benz 
bus overturned during a sight- 
Seeing tour of the Studebaker- 
Packard proving ground. 

The accident occurred during the 
annual regional rally of the Mer- 
cedes-Benz Sports Car Club of 
America, 

The bus driver said the right 
wheels left the pavement on a 
downhill curve and the vehicle 
overturned as he tried to guide it 
back onto the road. The bus skid- 
ded 154 feet and then slid 60 feet 
on its top. 








Used-Car Market 


In the largest week-to-week increase recorded since mid-April, 
the average wholesale value of used cars last week jumped $11 to 
$1,052, according to Automotive News’ index. 

In a reversal of the “normal” pattern, late models showed most 
strength, with the only losses coming in the 1953-55 bracket. 

Increases amounted to $56 on 59s, $26 on ’58s, $13 on ’56s, $12 
on ’57s and $2 on ’52s. Losses were indexed at $2 on ’53s, $5 on ’55s 
and $10 on ’54s, Revised prices on ’55s and ’54s represented new 


lows for those models. 


At a group of representative auctions last week, the average con- 
signment was 251.9 units, of which 68.5 percent were sold. A week 
earlier, 66.2 percent of an average 234.3 units were sold. 


Auction reports begin on Page 26. 


How They Fared ... 


Commercial Car Registrations 


By Makes 


First Four Months, 1959 vs. 1958 


First 4 
Months, 
Make 1959 
Chevrolet 
Ford 
International 
GMC 


Studebaker 
Diamond T 
Brockway 
Miscellaneous** 


295,862 


First 4 

Months, 
1958 

15,153 
61,864 
28,879 
16,450 
12,519 
6,101 
3,924 
3,515 
1,480 
930 
257 
8,866 


220,538 


Percent Percent 
Share of Share of 
’59 Market °583 Market 
35.78 34.35 
28.95 28.05 
9.94 13.09 
7.69 7.46 
6.13 5.68 
2.81 2.77 

1.61 
1.55 
-70 
28 
12 
4.44 


I+] 1+++ 


+ 


100.00 


* White includes Autocar, Freightliner, Reo and Sterling. 
** Miscellaneous includes imports, Corbitt, Diveo, FWD, Kenworth, Marmon- 


Herrington, Peterbilt, etc. 


It?s Dealer Stamina... 


—Compiled from R. L. Polk & Co, data, 


Import Shakeout Test? 


By Joseph M, Callahan 


Engineering Editor 


ATLANTIC CITY.—Dealer stam-| 


ina will be the overriding factor in 
determining which imports survive 
the onslaught of Big Three small 
cars. 

This was emphasized in a report 
on small cars at the SAE summer 
meeting last week by Laurence E. 
Crooks, chief automotive analyst 
for Consumers Union. 

Forecasting that compact-type 
imported cars (Opel, Volvo, etc.) 
will shoulder the impact of the 
new American models, Crooks 
said the U. S. industry will be 
challenged to win back its place 
in the economy market. 

“If the U. S, small car is com- 
promised into a reasonably inexact 
facsimile of a big one,” he warned, 
“I don’t think we'll get the market 
back.” 

Crooks cautioned the auto en- 
gineers against using such com- 
promises as adapting big-car parts 
or widening frontal capacity to 
seat five rather than four passen- 
gers. 

“The design of the imported 
small car has placed (and I hope 
the U. S. small car will also place) 
emphasis on driver participation in 
the driving task, rather than, in 
our larger cars, on insulation of 
the driver from the tasks which 
have been conceived as—and some- 
times would be—arduous.” 

Crooks prefaced his specific 
comments about the foreign-car 
market with a statement that it 
“is overcrowded and sales no 
longer (are) automatic.” 

“Of course,” he continued, “there 
will be shakeouts; too many brands 
are in the market; some of them 
don’t deserve to live; some deserve 
it, but won’t get off the ground 
with the buyers. Of course, the 
imports will lose sales to the forth- 
coming U. S. ‘small’ cars. 

“In short, the small-car market 
is no longer mysterious to you; it 
is entering a period of consolida- 
tion and the survival of, not 
necessarily the fittest cars, but the 
most flexible organizations.” 

Crooks forecast. that some sales 
in the Volkswagen-Renault price 
class will be lost to the American 
newcomers “provided the latter 
are not found disappointing in 
gas mileage and un-small-car-like 
exterior dimensions.” He foresaw 
little market expansion in the 
under-$1,500 import class and 
doubted that U. S, models would 
hurt $2,500 and up offerings from 
Europe. 

Discussing the effects of the 
European Common Market, Bélgian 
auto editor Andre Laurent said the 
market on the Continent is “still 
far from being saturated.” He said 
that European car production 
should double in the next 10 years 
and that future prospects are 
bright for the “limited number of 
manufacturers who will survive.” 

Two Chevrolet engineers reported 
that the car radiator might re- 
appear as an exterior styling fea- 
ture because of increasingly com- 
plex engine cooling problems, Use 
of body panels to dissipate engine 
heat also was viewed as possible 





by D. H. McPherson and P. J. 
King. 

Elimination of the need for 
ordinary antifreeze was pictured 
by McPherson if development of 
a sealed cooling system makes 
possible use of a permanent non- 
corrosive coolant which transfers 
heat quickly while maintaining 
stability at all operating tempera- 
tures. 

In a symposium on _ spare-tire 
elimination, Firestone’s R, P. 

(Continued on Page 42, Col. 3) 


Stock Plot Laid 
To Chief, Director 
Of Twin Coach 


CLEVELAND. — The president 
and a director of Twin Coach Co. 
Buffalo, are being sued for $130,- 
858 in Federal District Court on 
charges that they conspired to 
scare stockholders into selling their 
shares. 

Defendants are William H. Cole- 
man, company president; John D. 
Burge, a director, and Ball, Burge 
& Kraus, a Cleveland investment 
firm in which Burge is a special 
partner and Coleman is a special 
partner. Suing them are Mr. and 
Mrs. Ernest Kirtz, Akron. 

The Kirtzes charge that in the 
autumn of 1957, Coleman entered 
into “an unlawful and fraudulent 


| conspiracy” with Burge and the in- 


vestment firm to send a depressing 
letter to shareholders. They allege 
that the purpose was to depress 
the price of Twin Coach shares. 

Y The plaintiffs sold their shares 
in October, 1957. They claim that 
the $130,858 is the difference be- 
tween the price they received and 
the market value on May 4, 1959, 
plus a 5 percent dividend. They 
also charge that the defendants 
made large purchases of Twin 
Coach common between October, 
1957, and July, 1958. 


Dealer Observes 


50th Anniversary 


ARLINGTON, Minn. — Mueller 
Brothers (Ford) here has marked 
its golden anniversary with an 
open house. The dealership was 
founded by Charles H. Mueller and 
his brother, the 
late John Muel- 
ler, in 1895. 

They started 
selling Fords in 
1907 and signed 
their first con- 
tract on June 15, 
1909. A third 
brother, Julius, 
was a partner in 
the firm for i 
two years er 

CO. M. Musier the death of 
John. Another brother, William, 
then joined the firm and was active 
until his death in 1944. 

Charles H. Mueller, the last of 
the founders, is believed to be the 
oldest Ford dealer in Minnesota 
and one of the oldest in the U. S. 
















Used Car Business, Too, 
Is Good With 
RAMBLER DEALERS! 
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RAMBLER? 


MAIL THIS COUPON TODAY 


Director of Dealer Development 
American Motors Sales Corporation 
Detroit 32, Michigan 
— Sir: Will you please provide me with more complete informa- 


= ut the Rambler franchise. | understand that | am under no 
obligat n and my inquiry will be held in the strictest confidence. 


=a We Have the Product for the 
ell © ExplodingCompact Car Market... 
i YOU Have the opportunity! 


Nan comneninciitvncegianecnpatvstisiasiibbinaesnip dikctatahtria 
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is a 
f Rambler Franchises Also Available in Canada and Important Export Markets. 
last © ADDRESS. See 
» be the # In Canada Write to: American Motors (Canada) Ltd., 2951 Danforth Ave., Toronto. 
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Misleading Ads Blasted .. . 


NADA, Makers to Meet on Code 


(Continued from Page 1) jand to base their production on 


this “actual” market, thus provid- 
go on record as precluding the | i,> an opportunity for all dealers 


aoe es ary eae ‘| to make a reasonable profit, 

g ~ wdilngsce ~~ e conviction Of! Such things as scrappage and 
the Plymouth "Deniers Ast n. of we age of cats on te ond would 
charges. He said NADA will lend| P!@¥ 4 Part in these market studies. 
full support to the California group 


if it carries the case to the U, S.| Ss was asked how this pro- 
Circuit Court of Appeals. gram differs from other “codes 


. & «= | of ethics” or “quality-dealer” pro- 
GALLEs said the quality-dealer| a or tain a 
program will seek to establish Pennsylvania Drops 


definite lines of responsibility be- . 
|Plan to Hike Auto Tags 


tween dealers and their factories. 

Dealer responsibility will include HARRISBURG, Pa.—The state 
such items as proper capitalization,| has dropped its plan to increase 
adequate service facilities, compe-| auto tag fees by $5 a year, accord- 
tent and reputable employes and| ing to Gov. David L. Lawrence. He 
proper operating policies. | oe improved motor fund revenue 

The program also will stipulate | estimates have made the boost un- 
that the dealer has a responsi- | "©cessary. 
bility to represent his manufac- Pennsylvania motorists, however, 
turer properly in his area, still are faced with a cent-a-gallon 

The factories will be asked to| hike in gasoline taxes and a $2-a- 
conduct continuing studies to de-| year increase in the fee for an 
termine the size of the auto market ' operator’s license. 


Caliper test shows effect 
of aging and prolonged 
compression of rubber 
covered valve squeezed in 
rim hole. Sealing area di- 
ameter of old used valve 
is definitely smaller, has 
taken a “set” and is no 
longer dependable. 


...and tell your customers why! 


For full built-in mileage over the entire life of the tire, the valve should be as new as the tire. Here’s why: 


e Tire Valves are built to outlast the finest tires . . . not two 
or three. 


e Age of rubber affects elasticity. When rubber remains com- 
pressed for long periods of time, it loses elasticity. 


e Removing tubeless valves tears the seating surface, and 
weakens sealing quality. 


nouncements which have had only 
limited success in cleaning up 
abuses in auto retailing, 

He replied that NADA advocates 
enforcing this plan by franchise 
provisions. If it means rewriting 
a franchise, NADA is in favor of 
that, he declared. 

His remarks indicated that 
the trade group is dead serious 
about this effort to raise the 
stature of the auto dealer in the 
public eye. 

Asked if he envisioned any diffi- 
culty in selling the plan to dealers, 
Galles said that retailers to whom 
he and Moore have spoken are 
highly desirous of returning to a 
quality-dealer program. 

Galles and Moore have had ample 
opportunity to evaluate dealer 
opinion, They have addressed 23 
state conventions this year. 

ca * * 

N ADVERTISING cleanup will 

be part of the program, At the 
Detroit meeting, NADA directors 
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Goodbye to Baby Shoes 
Dangling in Windshield 

HARRISBURG, Pa.—A bill re- 
stricting the use of decorative 
articles in automobiles was 
passed by the House and sent to 
the Senate. 

The bill makes it unlawful to 
have novelties or other personal 
property hung on or attached to 
an auto in such a way as to 
interfere with the driver’s vision. 


passed a strong resolution against 
false, misleading and deceptive 
ads. 

The resolution called such adver- 
tising 
plaguing the retail automobile in- 
dustry today” and urged that the 
following course of action be pur- 
sued immediately: 

1. All dealers be urged to dis- 
continue the use of advertising 
which misleads customers, is 
designed to create a false im- 
pression or otherwise does not 
honestly represent the true facts 
concerning the product or terms 
of sale, 


2. Earnestly request the prompt 


e Tubeless tire valves are subject to everyday abuse. Heat, 


cold, ozone are their enemies. 


e Though water test may show original valve doesn’t leak 
after tire is worn out, it may leak before replacement tire gives 


full mileage. 


e New valves are worth many times their cost in safety 


insurance. 


Be sure you have the fresh Schrader Valves you need to match your tire stocks 
and put them in every new tire you ‘mount. Order from your supplier. 


A. SCHRADER’S SON + BROOKLYN 38, N. Y. 
Division of Scovill Manufacturing Co., Inc. 


FIRST NAME IN TIRE VALVES 
FOR ORIGINAL EQUIPMENT AND REPLACEMENT 


e divisionof SCOVILL 


“the foremost problem) 





a 


and positive assistance of all many. 
facturers in bringing an immediate 
halt to the use of such advertising 
practices. 
* + ae 

3 SOLICIT the cooperation of 

* all advertising media to assist 
in this program in the public ip. 
terest and the interest of their 
good customers, the automobile jn- 
dustry and its franchised dealers, 

4. Explore all legal avenues of 
relief from the serious situation 
and pursue such other courses of 
action as may be clearly indi- 
cated by such exploration which 
will bring an end to the use of 
such advertising. 


The fourth point is the most sig- 
nificant. Galles said NADA recom- 
mends that the manufacturers 
consider making changes in the 
franchise if it develops that they 
(the factories) cannot help in 
correcting advertising abuses under 
present franchise terms, 

* os * 


i directors gave final approval] 
to Detroit as the 1964 conven. 
tion site, but no action was taken 
on 1965 or 1966, Previously an- 
nounced convention sites are: 
Washington, 1960; San Francisco, 
1961; New York, 1962, and Miami, 
1963. 

The Schoeppel territory-secur- 
ity bill (S. 2042) was penned by 
NADA. It would permit the fac- 
tories to set up systems of “in- 
fringement payments” to be paid 
by the infringing dealer to the 
dealer whose territory is invaded. 
It resembles the Langer bill 
(S, 997) which was prepared by 
General Motors. The other mea- 
sures are the Hruska bill (S. 2047) 
and the Monroney bill, which would 
permit bonuses to dealers for sales 
in their designated areas. 


The Hruska proposal refers to 
these bonuses as “incentive pay- 
ments;” the Monroney bil! calls 
them “an additional discount, re- 
bate or allowance.” 

cd * cd 


N THE antitrust field, Moore 
was highly critical of the guilty 
verdict returned against the 
Northern California Plymouth 
Dealers Assn., which represents 67 
dealers in six counties in the San 
Francisco Bay area. 


Moore contended the Govern- 
ment did not prove that the 
issuance of printed price lists 
had any effect on competition. 
He said there was no indication 
that dealers sold cars for the 
same prices. 

In promising NADA support in 
the event of an appeal, he declared: 
“We feel the court’s interpretation 
is so damaging and has such far- 
reaching implications that it could 
undermine all the beneficial re- 
sults of the Monroney price-label- 


ling law.” 
oe = 


Factory-Dealer Relations 


Best Ever, Colbert Says 


DETROIT.—The men who make 
the cars and the men who sell them 
tossed bouquets to each other at 
an NADA dinner honoring the top 
officials of the auto industry, The 
dinner was a highlight of the 
NADA board of directors’ meeting 
here. 

Speaking for the industry was 
L. L. Colbert, president of the 
Automobile Manufacturers Ass. 
and Chrysler Corp. 

He declared: “I can’t remember 

a time when dealers and manu- 
facturers worked together with 

more cordiality or with more 

willingness to listen to other's 
ideas and suggestions. 


“If there is any one phrase that 
describes adequately the attitude 
of dealers and manufacturers to 
ward their common problems that 
phrase is mutual understanding, 
Colbert added. 


In answer, H..L. Galles jr., NADA 
president, cited the importance 
the industry to the nation’s econ 
omy and pledged the ful] coopera 
tion of NADA’s membership to the 
task of solving industry problems 
on a round-the-table basis. 


“We recognize our responsibili- 
ties to our manufacturers, our fel- 
low dealers, our industry as 
whole and the consuming public, 
Galles said. “In view of our Te 
sponsibilities, we cannot stress t00 
much the necessity for full © 
operation and mutual understand- 
ing of all phases of our industry 
problems.” 
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Coverage 


..can mean many things. For newspapers, some people think 
circulation is coverage ...in reality, it is only the distribution of 
material. Only when a paper meets a reader face to face does it 
become alive, a personality, an active force...a salesman. So, 
from an advertiser’s point of view, it’s the contact of readers that 
actually spells out coverage. In Chicago and suburbs, as the 
Sindlinger & Co. newspaper readership study indicates below, 
definite coverage values can be placed against each paper’s dis- 
tribution totals. 


DAILY PAPER ADULT READERS PER COPY 


CHICAGO DAILY NEWS 2.51 
PAPER B 2.13 
PAPER C 2.07 
PAPER D 1.91 


USE THE POWER OF THE “NEWS” 
CHICAGO’S HOME NEWSPAPER 
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AUTOMOTIVE WASHINGTON 


4 Area Security Bills 
Probed on Short Notice 


By William Ullman 

Washington Bureau Chief 
7c he introduced his own dealer “area of responsibil- 
ity” bill the other day, Senator A. S. Mike Monroney 
said that he hoped to open hearings today (June 22) before 
his auto marketing subcommittee on his own measure and 


those of three Senate colleagues. If he actually gets starte 
i.e en 


torneys for the auto makers 


and NADA have spent a lot 
of sleepless nights lately. These 
witnesses will be called upon to 
comment on no less than four ter- 
ritory security bills—each of them 
different, each of them contro- 
versial. 

The Department of Justice and 
the Federal Trade Commission may 
have an easier time of it, for these 
agencies, traditionally wary of any 
tampering with the antitrust laws, 
are expected to oppose all the bills. 


Likewise, Robert 
McKinsey, head 
of the National 
Independent 
Automobile Deal- 
ers Assn. will 
come out against 
any form of pro- 
tected territory 
for franchised 
dealers if he gets 

' . a chance to tes- 

William Uliman tify. 

The bills before the Monroney 


subcommittee include two—S, 997 
and §S. 2042—which would permit 
penalties to be levied against deal- 
ers who sell cars in other dealers’ 
territories. The other two—S. 2047 
and §S. 2151—would permit auto 
makers to reward dealers with 
something extra for selling cars in 
their own territories. 

General Motors and NADA 
favor forms of the “infringe- 
ment” penalty idea; Senators 
Monroney and Roman L. Hruska, 
Nebraska Republican, prefer the 
bonus bills. 

Monroney’s 12-day notice of 
hearings hasn’t left Ford and 
Chrysler attorneys much time to 
determine the possible effects of 
each of the four bills. These firms 
haven’t written any of the meas- 
ures, and all-will require careful 


analysis. 
aa * * 


NADA Under Pressure 


NAPA too, has been under pres- 
sure to develop plausible rea- 
sons for siding with General Mo- 
tors in support of a penalty-type 
measure. The Oklahoman unques- 
tionably will raise this point, for 
he has the idea that dealers want 
less factory control, not more. 

It seems strange to him that 
the dealer group that recently 





complained about the undue in- 

fluence of -factories over inde- 
pendent retailers should now 
advocate legislation to permit 
these same factories to levy fines 
against dealers. 

The subcommittee chairman also 
left himself very little time in 
scheduling such early hearings. 
When he set the date on June 10, 
he still had not named a replace- 
ment for David Busby as counsel 
of the subcommittee. Busby is now 
in private law practice, and the 
subcommittee has been out of busi- 


ness since he left. 
: * * * 


Lease Rules Clarified 


ENATOR MONRONEY, who 
\7 leads a busy life, finally needled 
the Internal Revenue Service into 
doing something about advertise- 
ments that imply that all auto 
leasing expenses are 100 percent 
tax deductible. 

As reported in this paper, the 
senator first complained to IRS 
about such ads last April. In an ex- 
change of letters, an IRS official 
finally told the senator that In- 
ternal Revenue never comments on 
interpretations of tax laws made 
by non-Treasury employes. 

Now the Oklahoma lawmaker 
has revealed that he finally got 





CHRYSLER DEALERS have the lion’s share of selling points... 


Seeecerscesccssesesoses 


AMAZING 
AUTO-PILOT 


Cruise with your foot off the gas! Be warned if you go too 
fast! Here’s how this exclusive Chrysler option works to 
chalk up sales for Chrysler dealers! 


Patrols speed! Set this convenient dial at your 
fingertips for the top speed you want to travel. 


Holds speed! Now press the Auto-Pilot button 
and cruise with your foot off the gas! You’re free 
to stretch out, relax, concentrate on driving. 


When you reach your set speed, the gas pedal 
pushes against your foot as a gentle warning. 


Amazing Auto-Pilot holds the set speed auto- 
matically, even up and down hills. And it releases 
instantly with just a touch of the brake. 


‘ Saves gas, too! Auto-Pilot can save up to 15% on gas—as much as three gallons a tankful! Add 
: this to the fact that Chrysler is two-time Mobilgas Economy Run winner, and mister, you’ve got a sale! 
a 


New optional Swivel Seats, economical Golden Lion engine, 
new dimensions of hat room and leg room front and back—these 
are just a few of the other easy-to-demonstrate differences 
that are yours and yours alone when you sell Chrysler. 


You get more car to sell ... with the lion-hearted 


~ 


CHRYSLER ‘59 


a letter from the Treasury De. 

partment that satisfies him, 
was from Treasury Under Seers. 
tary Fred C. Scribner jr. and % 
enclosed a new IRS press 

clarifying the department’s stang 
on leased cars. 

The release stated that it was 
intended “to answer numeroug jp. 
quiries which apparently stemmed 
from advertisements implying that 
all auto leasing expenses are fully 
tax deductible.” 

The release went on to explain 
that auto or truck lease payments 
are deductible only if they ape 
bona fide business expenses—ang 
that doesn’t include vacation trips 
or driving to and from work. 

* * * 


IRS Eyes Deductions 


| ie SAM’S tax collectors are 
going to take a more carefy] 
look at so-called “business trips” 
from several angles this year. 

Internal Revenue Commissioner 
Dana Latham has warned that 
his agents are on the alert for 
taxpayers who claim deductions 
for business junkets, when in 
reality the trips are vacations at 
resort hotels, hunting lodges, or 
sporting events. 

Also under scrutiny are lodges 
duck blinds, and clubs maintained 
by firms and written off as neces. 
sary business expenses. Taxpayers 
are going to have to prove that 
the maintenance of such fripperies 
are essential to the operation of the 
business, Latham said. Big liquor 
and cigar bills are going to be 


double-checked, too. 
* * + 


Road Borrowing Plan 


A JOINT resolution to permit 
temporary financing of the In- 
terstate Highway program with 
short-term notes has been intro- 
duced by Senator Francis Case, 
South Dakota Republican. 

With the Highway Trust Fund, 
made up of highway user taxes, 
badly depleted, some alternate 
form of road financing must be 
found or there will be no Federal 
highway money in fiscal 1961 and 
1962. 

President Eisenhower's  sola- 
tion to the dilemma is a 1%-cent 
increase in the Federal gasoline 
tax, a proposal which has picked 
up few supporters in Congress. 
The House Public Works Com- 
mittee has recommended sus 
pending the “pay-as-you-go” 
clause in the Federal Highway 
Act for another two years, and 
letting the general fund of the 
Treasury foot the highway bill. 

The Case resolution would permit 
the Treasury to issue up to $5 bil 
lion in short-term notes against 
the highway fund up to 1972. The 
interest on the notes or 
would be repaid from trust fund 
earnings by 1972, when present 
highway levies expire. 

Senator Case’s proposal may pick 
up substantial Republican support, 
since it would not result in a larger 
budget deficit. The elimination of 
the “pay-as-you-go” amendment for 
another two years would add from — 
$2 to $3 billion to Treasury deficits. 

x * * 


New FTC Chairman 


ese W. KINTNER, recently 
confirmed by the Senate as 4 
member of the Federal Trade Com- 
mission, has been named as 
chairman by President Eisenhower. 
He succeeds retiring chairman §} 
John Gwynne in the post. 

Kintner, who has been ge i 
counsel of FTC since 1953, has been & 
a familiar figure at auto hearings & 
in the House and Senate, u 
appearing in opposition to the pre 
posed legislation. 


Raviolo, Ference Named 


Ford Executive Directors 


DEARBORN —Dr. Andrewé 
Kucher, Ford vice-president fore 
engineering and research, has @@ 
nounced the appointment of tw? 
executive directors. 

Victor G. Raviolo, formerly sp 
cial assistant to the vice-presi : 
has been named executive direct#h 
engineering staff. Dr. Michael Fet-§ 
ence jr., who has been director 
the scientific laboratory, has bee®® 
designated executive director. 


Hanson Adds Renault 
DECATUR, Ga.—L, A. Hansel, @ 
president and general manager of 
Hanson Buick, Inc., announced his 
appointment as a Renault 
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The darker the night . . . the brighter the light! 


Put your name in “lights” with 
the exciting Frame-o-lite license 
frame by Benmatt ... and let 
thousands of reflective micro- 
lenses work for you with ‘round- 
the-clock’ advertising. Daytime: a 
beautifully styled, glistening 
chrome license frame—nighttime: 
almost like magic, the Frame-o- 
lite reflects oncoming lights, easy 
to see for extended distances on 
even the darkest night. 


Frame-o-lite offers opportunities 
for all dealers to tie-in with their 
local “‘safe driving” programs... 
keeping in mind that 72% of all 
highway fatalities occur at night 
(it’s on the dark roads that Frame- 
o-lite works the hardest). You will 
reap double-dividends in customer 
goodwill and appreciation with 
Frame-o-lite . . . it reflects at night, 
protects at night—Advertises your 
name day and night. 


Benmatt license frames identify successful dealers from coast-to-coast 


FREE. HIGHWAY ALERT 
* SAFETY SIGN 


and all the facts on FRAME-O-LITE! 


3447 E. 15th Street 


r 
| 


BENMATT ORGANIZATION, INC. 
1259 N. Ashiand Ave. Chicago 22, Ill. 


Gentlemen: 

(CD Ferward literature on FRAME-O-LITE 
(0 Have representative contact: me 
Name 

Company 

Address 


Los Angeles 23, Calif. | 
« 


BENMATT ORGANIZATION, INC. eee | 
City 


1259 N. ASHLAND AVE. e CHICAGO 22, ILL. ¢ HUmboldt 9-2470 Phila. 45, Pa. 








No matter what price class, 
new car sales are made where 







Normand “aaah te 
industry many times. His wife, he ° - 
fc oe ipl peda the buying power is 


for Rambler. Now. 


HERE'S 
ONE WAY 
RAMBLER DOES IT 


... through 26 ads a year in “U.S.News & World Report” 








U.S.News 
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“U.S.News & World Report’’ is a 
vital factor in these programs. Rambler 
buyers are substantial, pace-setting 
families who know values best. . . 

the type of people who read 
“U.S.News & World Report.” 





Yes, Mr. Adams, you’re right. The substantial, pace- 
setting families who know values best are the type who 
read ‘*‘U.S.News & World Report.” 

Almost nine out of ten (87.8%) hold responsible 
managerial or professional positions. 

The median family income is $10,194—highest of the 
news magazines. 

More than two out of five (41.3%) of all ‘SU.S.News & 
World Report” families own two or more cars. At their 
clubs and in their communities they’re the people whose 
tastes (and buying actions) others make it a point to 
watch, and often follow. . 

And as we know from our study of new car buyers,* it’s 
the “‘somebodies” who. are doing most of the buying— 
the one half of the nation’s families with incomes of 
$5,000 or more and with three fourths of total income 
and savings. 

For example, among all buyers of domestic cars, four 
out of five sales (83%) are going to families with 
incomes of $5,000 or more. Median income of these 
buyers is $7,800. 

Even in the low priced field, four out of five (79%) of 
all sales are going to families with incomes of at least 
$5,000. Median income of these buyers is $7,100. 

In the middle priced field, these same families account 
for 89% of total sales. Median income of these buyers 
is $9,300. 

In the high priced field, these same $5,000-or-more 
families buy almost all—97%—of the new ‘cars sold. 
Median income here is $21,400. 


NEWS MAGAZINES ARE READ BY. 
THE “SOMEBODIES” WITH MONEY TO BUY 


The circulation of the three major news magazines— 
now more than 4,600,000—is concentrated among the 


higher-income, managerial-professional families. Almost 
nine out of ten of their subscribers have incomes of at 
least $5,000. 

As a result, of 14 major magazines reported on in this 
study,** only Life (with 1,400,000 more circulation) and 
the Reader’s Digest (with 7 million more) can cover more 
actual car buyers than the three news magazines 
combined. 


“U.S.NEWS & WORLD REPORT”—-THE NO.1BUY 


“U.S.News & World Report,” with its 1,100,000 high- 
income families, is clearly today’s most effective adver- 
tising buy. 

Because its useful and complete news content attracts 
so many high-income, managerial-professional people, 
“U.S.News & World Report” has the lowest cost per new 
car buyer of the 14 major magazines. 


*A Market Study of the People Buying New Automobiles Today,”’ 
conducted jointly by Market Research Division, Advertising Depart- 
ment, U.S.News & World Report, and Benson & Benson, Inc., Prince- 
ton, N. J. For your copy, call Martin H. Strandbergh, Regional Sales 
Manager, 1006 Fisher Building, Detroit 2 (TR 5-3046). 

**The 14 magazines studies were: Better Homes & Gardens, Fortune, 
Holiday, Life, Look, National Geographic, New Yorker, Newsweek, 
Reader’s Digest, Saturday Evening Post, Sports Illustrated, Sunset, 
Time, and U.S.News & World Report. 


ee 
U.S.NEWS & WORLD REPORT 


\merica’s Class News Magazine 
NOW MORE THAN 1,100,000 NET PAID CIRCULATION 
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AUTOMOTIVE NEWS PLATFORM 


{ |. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 


{ 2. Every dollar of gasoline and oil taxes, collected by states and federal 
governments, applied to the building and maintenance of highways; 


¥ 3. Guard the precepts of individual freedom. which made the U. S. A. 
great and gave its citizens more of the better things of life than anywhere 
else in the world. 


NADA Moves to Improve 
Relations with Public 


oe from the NADA directors meeting in Detroit 
indicate that there is growing concern among auto 
dealers over deceptive practices in the industry. 

It is long past time when responsible leaders of the in- 
dustry—both factories and dealers—should stop excusing 
the sins of the business with the phrase, “well, it’s a trading 
business.” 

It is obvious that if a business wants to get anywhere 
in the area of public respect, it cannot close its eyes to 
actions of its members which discredit the trade. 

H. L. Galles jr., president of NADA, and James C. Moore, 
executive vice-president, have attended some 23 state con- 
ventions so far this year. They say that at these meetings 
they have noted a rising desire among dealers to improve 





AUTOMOTIVE 








‘relations with the public through respectable trade.practices. 


At one time, it may be recalled, dealers were about to 
embark upon a multi-million dollar advertising program to 
improve relations with the public. 

Directors finally spiked this program, saying that it would 
be foolish for half the dealers to spend money to improve 
public relations, while the other half was tearing down 
public relations through blitz advertising and deceptive 
practices. 

That action, of course, makes sense. A business that 

sells cars one at a time to the public can’t kid the public 

. into thinking dealers are reputable merchants when mil- 

lions of customers are being bounced around by the so- 
called system salesmen. 

First the trade must clean up the deceptive practices and 
then it can start building itself up with. public-relations 
programs. 

It now appears that NADA directors are going that route, 
with a program to work through dealer-factory councils to 
tighten up selling agreements. This, too, makes sense. 
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- Sept. 14-15—Minnesota Automobile Dealers 





Coming 
Events 


Dealer Conventions 


June 21-23—Spring —— and Golf 
Tournament, New York State Automo- 
pe Deaters, Whiteface Inn, Whiteface, 


June 21-24—Michigan Automobile Deal- 
ers Assn., Gratiot Inn, Port Huron, 





ich. 

Aug. 7-8— Montana Automobile Dealers 
Assn., Butte, 

Aug. 9-11 — Georgia Independent Auto- 
mobile Dealers Assn., General Ogle- 
thorpe Hotel, Savannah. 

Aug. 23-26—Automobile Dealers Assn. of 
West vas Greenbriar Hotel, White 
Sulphur Springs, W. Va. 

Sept. 45—Maine Automobile Dealers 
Assn., Samoset Hotel, Rockland, 

Sept. 13-15—Wyoming Automobile Deal- 
ers Convention, Casper. 


Assn., Hotel St. Paul, St. Paul. 

Sept. 20-22—3éth Annual Convention, New 
York State Automobile Dealers, The 
Concord, Kiamesha Lake, N. Y. 

Sept. 20-22—Colorado Automobile Dealers 
Assn., Broadmoor Hotel, Colorado 
Springs. 

Sept. 20-22—Kentucky Automobile Dealers 
Assn., Kentucky Dam Village, Gilberts- 
ville, Ky. 

Sept. 20-22—New Jersey Automotive Trade 
Assn., Hotel Chalfonte-Haddon Hall, 
Atlantic City. 

Sept. 21-22—Wisconsin Automotive Trades | 
Assn., Schroeder Hotel, Milwaukee, | 

Sept. 27-28—New Hampshire Automobile 
Dealers, Mount Washington Hotel, 
Bretton Woods, N. H. 

Oct. 11-13—Automotive Trade Assn. of 
Virginia, John Marshall Hotel, Rich- 


mond. 
Oct, 18-20—Florida Automobile Dealers 
Assn., Hotel Robert Meyer, Jackson- 


ville. 

Oct, 25-26—Oklahoma Automobile Deal- 
ers Assn., Hotel Tulsa, Tulsa. 

Oct. 31-Nov, 2—Texas Independent Auto- 
mobile Dealers Assn., Hilton Hotel, 
San Antonio. 

Nov, 15-17—Mississippi Automobile Deal- 
ers Assn., Buena Vista Hotel, Biloxi. 
Nov. 1!0—Connecticut Automotive Trades 

Assn., Statler-Hilton, Hartford, 

Nov, 21-23—Arkansas Automobile Dealers 
Assn., Hotel Arlington, Hot Springs. 
Dec. 2—Utah Automobile Dealers Assn., 
Utah Hotel Motor Lodge, Salt- Lake 


City. 
Jan, 30-Feb, 3—National Automobile Deal- 
ers Assn., Washington, D. C. 
Feb. 14-15—Louisiana Automobile Dealers 
Assn., Roosevelt Hotel, New Orleans. 
* oa > 


Auto Shows 


Oct, 21-25—International Foreign & Sports 
Car Show, Commonwealth Armory, Bos- 


ton. 

Oct. 21-31—44th Motor Show, Earls Court, 
London, England. 

Oct, 31-Nov, 11—4Ist International Motor 
Show, Turin, Italy. 

Nov. 14-21—Philadelphia Auto Show, Phil- 
adelphia, 

Nov. 21-29—Cleveland Auto Show, Public 
Auditorium, Cleveland. 

Dec. 1-6—Tampa Auto Show, Fort Homer 
Hesterly Armory, Tampa. 

Jan. 16-24—52nd Annual Chicago Auto 
Show, International Amphitheatre, Chi- 


cago. 

Jan. 20-24—Lincoln Auto Show, Pershing 
Municipal Auditorium, Lincoln, Neb. 
Jan. 24-28—International Foreign & Sports 
Car Show, Dinner Key Auditorium, Mi- 


ami. 
Feb. 6-14—Detroit Auto Show, Artillery 


Armory. 
Feb. 10-13—Automotive Service Industries 
Assn. Show, Coliseum, New York, 
> = * 


General 


Aug. 10-13—National West Coast Meet- 
ing, Hotel Georgia, Vancouver, B. C. 
Sept. 14-17—National Farm, Construction, 
and Industrial Machinery Meeting, Pro- 
duction Forum and Display, Milwaukee 

Auditorium, Milwaukee, 

Oct.. 5-7—Annual Truck Body & Equip- 
ment Assn. convention and exhibit, Hotel 
Sherman, Chicago. 

Oct. 5-10—National .Aeronautic Meeting, 
Aircraft Manufacturing Forum and Aijr- 
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used if you so request. 


Small-Car Note 

With all the talk being heard 
about the smaller cars soon to be 
on the market, it will be interesting 
to see if these cars will have any 
noticeable improvement in quality 
and workmanship over the present 
models. 

It’s no secret that long after 
most car owners have forgotten the 
good features of their cars, they 
still remember with resentment the 
poor workmanship and sloppy as- 
sembly, the aggravation of re- 
peated expense and loss of valuable 
time in having numerous factory- 
built defects repaired. 


Undoubtedly many people have 
bought new cars in good faith only 
to find that their cars were just 


craft Engineering Display, The Am- 
bassedor, Los Angeles. carelessly slapped together by what 
Oct. 18-23— Annual American Trucking | is known to many engineers and 


Assn. convention, Hotels Biltmore and 
Statler, Los Angeles. 

Oct. 21-24—Automotive Wholesalers of 
Texas, Adolphus Hotel, Dallas, Tex. 
Oct. 21-25—Second Annual Rod & Custom 
World's Fair Auto Show, Industrial Arts 
Bidg., Eastern States Exposition Fair- 

grounds, West Springfield, Mass. 

Oct. 26-28—National Transportation Meet- 
ing, La Salle Hotel, Chicago. 

Oct. 27-28—National Diesel Engine Meet- 
ing, La Salle Hotel, Chicago. 

Oct, 28-30—Annual convention and trade 
show, Automotive Parts Rebuilders Assn., 
Roosevelt Hotel, New Orleans. 


executives in the auto industry as 
the “quick and dirty’ method. 
The main reason sO many car 
owners have such aggravation is 
because many new cars made early 
in the production run have many 
“bugs” in them. Only after many 
cars are produced and driven by 
car buyers are the various mechan- 
ical troubles, the annoying body 


30 Years Ago... 


The Big Stories 


Michigan, center of the world’s automotive production, exported 
automobiles valued at $165,402,905 in 1928, compared with $147,953,396 
for 1927, according to figures released by the Department of Com- 
merce. Total exports for 1928 were $367,253,146 as compared with 
$326,879,584 in 1927. 

At the 1929 trials of the Automobile Club of Marseilles, France, a 
standard four-speed Graham-Paige set a record climbing the Cote 
Du Camp Hill. The time for the Graham-Paige in the annual event 
was 3 minutes 6-4/5 seconds. 

A nonstop record for gasoline engines was established this week 
in 1929 by two Roosevelt sedans on the Indianapolis Motor Speedway. 
The record was set when the cars completed eight days without 
stopping. Drivers worked in eight-hour shifts and boarded the cars 
from relief trucks. The cars were refueled on the run. 

—From the Files of Automotive News 





Automotive Cartoon 


Of the Week 


‘Will They Be Better? . . - 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 7, Mich. 

































































Spor Weve Ever / 


"We put the profit from each sale in here until we 
get enough to change into bills.” 





No attention is given to unsigned 


rattles, squeaks and leaks ironed 
out. 

It’s sad but true that buyers of 
new cars made during the first few 
months of production are often 
nothing but guinea pigs for the 
car makers at their own expense. 


—R. Buiacpen, East Hampton, Conn. 
* * . 


Likes Old Ones 


Kindly advise me if there are 
any periodicals published on an- 
tique automobiles. I also wish to 
become acquainted with other per- 
sons interested in antique automo- 
biles—W. A. Lite, Box 555, Postal 
Terminal “A,” Toronto 1, Ont. 

Eprror’s Note: Leading publica- 
. tions in the field are “The An- 
tique Automobile,” 46 Perry St., 
New York 14, N. Y.; “The Horse- 
less Carriage Gazette,” 215 N. 
Larchmont Blvd., Los Angeles 4, 
Calif.; “Goggles and Gauntlets,” 
3304 W. Lincolnshire Blud., To- 
ledo 6, O., and “The Bulb Horn,” 
17 Bonner Rd., Manchester, Conn. 

* * * 


2nd Generation 


As president of the Second Gen- 
eration Club, it is my pleasure to 
announce that our membership roll 
is now open for new members. 

At the present time there are 
approximately 300 members on the 
membership roll, and we would like 
to make it 500 members by the time 
of our next-meeting, which will be 
held in February, 1960. 

The requirements for member- 
ship are merely that a new member 
be under 40 years of .age, with at 
least five years of service in the 
automotive industry. Or, that 4 
member be a son or son-in-law of 
anyone connected with the automo 
tive industry. Any body desiring 
application for membership c42 
contact Milton Putterman, 0 
Yankee Metal Products Corp., Nor- 
walk, Conn., or: write me at Sutone 
Corporation, Los Angeles 23, Calif. 
—Dave Frees, Los Angeles. 








eee Love /t 


FROM NEW YORK: “All four of my brakes are always perfectly adjusted whether 
I’m on the throughway or driving in bumper-to-bumper traffic in the city.” 


FROM ATLANTA: “Knowing our brakes are never out of adjustment gives me a 
wonderful safe feeling. I’m at ease even when taking the children to school.” 





FROM DENVER: “There’s new pleasure in mountain driving now that | know 
my brakes always have maximum stopping power.’ 


FROM MINNEAPOLIS: “In all kinds of weather, self-adjusting brakes give me 
stopping power at its best—and save the cost of brake adjustments.” 
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Bendix * Self-Adjusting Brakes give dealers 
a double-barreled sales appeal: safety plus 
economy. And those in close touch with 
today’s market know that these two appeals 
—safety and economy—are among the most 
powerful sales points that can be made to 
the American buying public. 

Car prospects quickly realize that there’s 
real safety in always maintaining the brakes 
at maximum stopping power. And the 
obvious savings that they make by elim- 
inating the expense and bother of periodic 
brake adjustments. What’s more, with all 


Bendix fivrsiox South Bend, IND. 


brake shoes always correctly adjusted, 
there’s always the right clearance between 
pedal and floor. And that’s a feeling any 
car buyer appreciates. 

Reasons like these make self-adjusting 
brakes a good “talking piece’’ for dealers. 
It won’t be long before car buyers every- 
where will know about self-adjusting brakes 
—and want them. But this latest advance- 
ment in brakes joins power brakes and 
power steering as examples of how Bendix 
pioneers and develops improvements to 
meet the needs of the automobile industry. 


*REG. U. S. PAT. OFF. 








When shoe clearance exceeds a prede- 
termined amount, a ratchet sets up the 
star.wheel adjuster one notch—as the 
brakes are applied when the car is in 
reverse. This automatically adjusts the 
shoes to exactly the right fit within the 
drum and compensates for lining wear. 














from Namco: 





There is really no secret about the fact that aluminum trim stays handsome. The pleased young lady on the 


next page is not worried about the salty marsh in Southampton. She and thousands of other Dodge customers 
are delighted with their gleaming aluminum trim inside and out. 


The rear bumper insert (illustrated above) is a perfect case in point. This insert was supplied by Namco, 
of Spencerville, Ohio, a division of Hayes Industries, Inc. Each piece was roll embossed, cut, pierced, formed, 
trimmed and anodized—to guarantee eye-catching beauty that lasts. Aluminum’s inherent ability to adapt 
itself to any form, color or texture, its sapphire-hard finish and superior corrosion resistance have made it 
the ideal metal for automobile brightwork. 


I ir a i ee 


Alcoa does not make automotive trim .. . but its aluminum does. And our teamwork with fabricators such 
_ as Namco has made aluminum available to Detroit’s designers in an ever-broadening range of applications. 
Every showroom on Auto Row proves our point. 


z Alcoa Aluminum gives every car more Gleam and Go 














Alcoa sells your Customers with tull-color national magazine ads like this one and .. . on two top-rated 


TV shows —“Alcoa Theatre” and “‘Alcoa Presents.’ Teli your customers about Alcoa Aluminum... your big new sales feature! 





DRIVE UNFLINCHINGLY TO SALTY SOUTHAMPTON 


ch (Dodge’s grille is aluminum) 


1S. Salty air and salted streets may dim most metals, but they years of wear and weather. And performance matches beauty 
leave Dodge’s aluminum grille and trim unscathed. Anod- with mechanical parts of light, strong Alcoa alloys to keep 
izing (an Alcoa development) gives aluminum hardness akin engines purring with power. Look for aluminum in your 
to sapphire, so showroom luster lasts through months and next car. Aluminum Company of America, Pittsburgh, Pa. 


YAlcoa Aluminum...for lasting Gleam and Go! 
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Lawsuits Affecting Dealers ... 
Court Decisions 


By Leo T. Parker 
Attorney at Law 


7. month a higher court held 
that if the owner keeps in his 
possession the certificate of owner- 
ship of an automobile all subse- 
quent sales are 
invalid. 

For instance, 
in Albright v. 
Uhlig, 315 S. W. 
(2d) 471, it was 
shown that Al- 
bright placed his 
car in the hands 
of an auto dealer, 
but retained the 
certificate of 
ownership and 

L. T. Parker did not authorize 
the dealer to sell the car or receive 
money for it. 

Later, one Wills purchased the 
car from the dealer and paid for 
it without first obtaining an assign- 





eS ee, oe 


The Design of Economy 


The bridge between the automotive and aviation industries is made, at Holley, in the 
engineering and research department. Here, Holley engineers are often working on the 
completely dissimilar economy problems of increasing miles per gallon, efficiency of 
automotive engines and decreasing the tons-per-hour consumption of jet engines. 
These teams of engineering specialists, including truck engineers, are able to maintain a 
remarkable degree of coordination considering their vastly different problems. 
Generally, Holley aviation customers benefit from engineering designs created to 
take advantage of manufacturing shortcuts that are the backbone of the automotive 
industry. In turn, automotive and truck customers find design improvements in their 


ment of the certificate of owner- 
ship. 

In later litigation, the higher 
| court held that Albright could take 
| possession of the automobile from 
| Wills, saying: 

“The purpose of retaining pos- 
session of the certificate of 
ownership was to prevent a sale 
of the car by the company 
(dealer) to a third party prior 
to the receipt by plaintiff (Al- 
bright) of $800.” 

For comparison, see Fowler v. 
Golden, 212 S. W. (2d) 93. Here 
the rightful owner placed his 


whereby the dealer would bring 
|any prospective purchaser to him. 
|The owner retained the certificate 
of ownership in his possession. 
For a consideration of $1,000 
paid to the dealer, the latter de- 
livered the automobile and exe- 





motor vehicle upon a dealer’s lot| 
for display under an arrangement | 





| 


| 





cuted a bill of sale to one White | 
promising that the title would be} 


mailed “as soon as received.” 


The higher court held that White | 
must give up possession of the} 
automobile to the rightful owner | 
because he had no certificate of | 
title. 


* * * 


Ornament Causes Injury 


ONSIDERABLE discussion has 

arisen from time to time over 
the legal question: Is a manufac-| 
turer liable for violation of a state 
law which prohibits protruding 
ornaments or rear-view mirrors | 
which cause injuries to a pedes- 
trian? 

For example, in Hatch v. Ford 
Motor Co., 329 Pac. (2d) 605, the 
testimony contfibuted these vari-| 
ous facts: 

While walking along a street, | 
a six-year-old child collided with 
an automobile with the result 
that a decoration pierced his left | 
eyeball causing the loss of that | 
eye. 

The child’s parents sued the| 
manufacturer of the automobile | 
for heavy damages contending that | 
the manufacturer was liable be-| 
cause a state law prohibits the sale | 








Catalina Takes 59 Pct. 


Of Pontiac’s ’59 Sales 

PONTIAC.—The low-priced 
Catalina has accounted for 59.24 
percent of all of Pontiac’s 1959 
sales, according to Frank V. 
Bridge, national sales manager. 

The second largest-selling series 
is the Bonneville, at 20.96 percent, 
with the Star Chief taking 19.80 | 
percent, he added, The most pop- | 
ular body style in all three series 
is the four-door hardtop, with 
30:77 percent of all sales, Bridge 
said, followed by four-door sedans 
at 24.93 percent. 





or operation of motor vehicles 
equipped with protruding radiator 
ornaments. 

It is interesting to observe that 
the higher court refused to hold 
the manufacturer liable, saying 
that the state law was not designed 
to protect persons who, solely by 
reason of their own negligence, 
might come in contact with a ve- 
hicle while it was lawfully stand- 


| been made of safety glass 
| the boy stumbled and collided with 
|the side of the car and his eye 
| had been impaled upon a radio an- 
| tenna which had been telescoped go 





For more than half-a-century— 


original equipment manufacturers for 


products resulting from basic research and experience in the aviation industry. 


This kind of coordination and experience is another reason why Americans on the 


I-31 


move have depended upon Holley products for more than half-a-century. 


the automotive and aircraft industries. 





11955. E. NINE MILE RD. 
WARREN, MICH. 


ing unattended upon a highway or 
street. 
* 


Rm 


Where Liability Exists 


HIS court went on to explain 
that the manufacturer would 
have been liable in damages fop 
injuries to the boy if the hoy haq 
stumbled as he approached the ve. 


hicle and had struck his face 
|against a headlight lens causing 
it to fracture and lacerate his eye 


where the headlight lens had not 
or if 


that its point protruded above the 
body of the car. 


Furthermore, this court indicate 
that if a pedestrian is struck and 
injured, when the automobile jg 
moving, by an ornament or rear. 
view mirror or an antenna which 
extends beyond the side of an 
automobile, the driver or the auto. 
mobile and the manufacturer are 


liable, 


* * * 


Ex-Dealer Must Pay 


$13,000 Ohio Sales Tax 


YOUNGSTOWN, O.—A _ $13,000 
State sales-tax assessment against 
Edwin J. Davis, operator of Steel 
City Chevrolet Co., now out of busi- 
ness, was upheld by the Ohio Su- 
preme Court. 

The tax commission claimed the 
automobile firm owed the State the 
difference between sales taxes col- 
lected and paid since mid-1952. The 
commission estimated the differ- 
ence at between $15 and $45 on car 
purchases. 

* 


* = 


Dealer Wins Retrial 


In Eldorado Clash 


VANCOUVER.—The British Co- 
lumbia Court of Appeals has or- 
dered a retrial of a Supreme Court 
suit over a Cadillac Eldorado coupe, 
which the buyer claimed was a 
“lemon.” 

The car was bought from Dueck 
on Broadway, Vancouver, early in 
1957 by Union Bus Sales, Ltd, 
Burnaby, for its president, Ben W. 
Sutherland. The price was $10,725, 
of which $5,490 was a Cadillac 
tradein. 

Union Bus Sales sued Dueck for 
cancellation of the deal or damages, 
contending that the ’57 Eldorado 
Seville coupe was sold as “about the 
finest. auto ever produced and 
beautiful beyond compare” but 
proved to be a “lemon.” 

Last June, a Supreme Court jury 
awarded Union Bus Sales $4,500 and 
said it could keep the car, Dueck 
appealed the decision and has won 
a new trail of the case, 


Gas Retailers File 
Progress Report 
On Legislation 


DETROIT.—A progress report on 
national legislation affecting serv- 
ice-station operators has been is- 
sued by the National Congress of 
Petroleum Retailers. It follows: 


The Senate Antitrust and Mon- 
opoly subcommittee has _ reported 
out the equality of opportunity bill 
and it now is before the full Sen- 
ate Judiciary Committee. The bill 
will provide protection against 
monopolistic pric e-discrimination 
practices, the NCPR said. * 

The House Interstate and For- 
eign Commerce Committee has ap- 
proved and sent to the full house 
a national fair-trade bill which the 
NCPR said will halt cut-price sales 
of antifreeze, brake fluid, motor oil 
and other station products. 

Legislation giving self-employed 
persons tax deductions for retire- 
Ment savings has been passed by 
the House and sent to the Senate. 


The Senate Finance Committee is 
considering a bill to give gasoline 
retailers a 2 percent rebate on Fed- 
eral gasoline taxes they pay. 

The Senate and House Small 
Business Committees and subcom- 
mittees soon will take up bills cov- 
ering the following problems: Serv- 
ice-station gas sales at military 
post exchanges, financing of sta 
tion purchases by dealers, t rade 
practices in gasoline and TEA dis- 
tribution, and “C” stations lease 
domination and TBA pressures. 
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How much 
advertising can 


a RAMBLER dealer 


in ST.LOUIS 
get for 


$9.'7'7? 


That amount buys 10 lines (little less than 1 inch) in the leading St. Louis newspaper or—a full-color, 
full-page ad in The Saturday Evening Post! A St. Louis Rambler dealer gets 297,875 selling exposures 
to prospects right in St. Louis from every Rambler ad page in the Post. They’re Post-Influentials, who 
not only buy cars, but help sell them, too! Yet the factory’s cost per St. Louis Rambler dealer is only 
$9.77. That’s efficiency, that’s sales power... at the local level! Proved! Rambler gets more than 
29 million Ad Page Exposures—29 million face-to-face contacts with Post-Influentials—with 
every ad it runs! Like to know how many of your local prospects your factory’s ad page will be exposed 
to...and at what cost? Drop mea card. Let me know the makeof car you sell and your city: Jim Gavagan, 
Vehicle Marketing Mgr., The Saturday Evening Post, Independence Square, Philadelphia 5, Penna. 


YOU CANT BEAT 
ti . A CURTIS MAGAZINE 


FOR LOCAL IMPACT ! 
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Both Platinum— 

Platinum blonde Clara Vallaire shows 
AC Spark Plug division's new plug with 
This 
plig is designed for special automotive 


platinum § electrodes. deluxe spark 
uses and outboard motors and is said to 
be capable of lasting several times as 


long as a standard one. 
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MANUFACTURING PLANT 


Garry Moore 
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TURNINGS ... 





Strauss Argues for Shift 
To Metric System 


By Joseph M. Callahan 


Engineering Editor 


. MANY years various engineers and scientists in this| 


country have urged that the United States shift to the 
metric system of measurement because it offers the greatest 


opportunity for improvement 


and accuracy. 


A strong argument for this shift was recently presented 
to the American Physical So-® ee ae oe 


ciety in Washington by Lewis 
L. Strauss, former chairman 
of the Atomic Energy Commission | 
and current Secretary of Commerce | 
now seeking confirmation by Con- | 
gress. 

In addition to making calcula- | 
tions and conversions easier, 
Strauss said the metric system) 


| 


would (1) make daily measurements | #¥. 





| 


sells 
DITZLER® 


Finishes 
on TV! 


more accurate, (2) reduce book- 


| keeping and computational require- 
| ments, 


(3) facilitate international 
trade, aid and security programs 
and (4) end the divorce between 
scientific and industrial programs. 
He asserted, “Outside of our 
Anglo-Saxon culture, practically 
every nation has 
made this shift 
during the last 
150 years or so. 


gretted the tem- 
porary inconven- 
ience of such 
switches. Due to 
our delay in tak- 
ing action and 
due to the com- 
plexity of our in- 
dustrial system, this change will be 
more difficult for the U, S. than for 
other countries, but when achieved 
it will be more useful, 


“As civilization progresses, more 


New Title Law 


To Take Effect 
July 1 in Conn. 


HARTFORD.—Connecticut’s new 





Jd. M. Callahan 


| title law, effective July 1, will yield 


$500,000 in its first year. Cars 
bought before July do not require 
titles, even though they may be 
traded in or sold after that date. 

All car deals after July will in- 
volve certificates of titles as proof 
of ownership. 

The new title jaw creates a new 
division within the motor vehicle 


| department which will keep records 


of all car transactions, These rec- 
ords will show who has financed 
the car and how much, if any, is 
owed on the vehicle. 

Unlike registration certificates, 
the certificate of title does not have 
to be renewed every year. 

Each time a car is sold, the title 
will be surrendered to the MVD 
and a new title will be issued to 
the buyer. 

The estimated 900,000 cars 
Connecticut will not become 


in 
in- 


| volved in the title law until they 


are sold or traded in, Owners will 
not need a title to trade in their 
present cars, but cars bought after 
July 1 will require a title. 

A basic fee of .$2 will be charged 
for the certificate of title if the car 
buyer pays cash and purchases the 


|ear free of all debt. If the car is 
| financed, there is an additional $1 


fee for listing the lien holder. 

The buyer who pays the full 
price of the car will receive a title 
from the MVD as owner, The buyer 
who finances the car will not re- 
ceive the title until the debt on the 
car is paid up. A bank or finance 
company will hold the title until 
the debt is paid off, and then turn 
it over the the owner. 

The title division will be self- 
supporting from fees. All excess 
income will be turned over to the 
highway fund. 


Chicago Dealers 





@ As advertising support for Ditzler jobbers and paint 
shops, the Garry Moore show of June 23rd will feature 
a special commercial urging car owners to see their 
local dealers and paint shops for refinishing work. 


> CBS-TV+ Tuesday Evening » June 23rd 


(See your local newspapers for time and station) 





Name 5 Directors 


CHICAGO.—Members of the Chi- 
cago Automobile Trade Assn. have 
elected four new directors and re- 
elected a fifth. 

Walter A. Gerwig, Gerwig-Nelson 
Motors, Inc. (Buick), was reelected. 

New directors are Bernard Burke, 
Burke Motors, Inc. (Ford); Fred C. 
Litsinger, Litsinger Motor Co. 
(Ford); James V. Mancuso, Man- 
cuso Chevrolet, Inc.,.and Michael 
Schwartz, Howard Motors, Inc. 
(DeSoto-Plymouth). 


No one ever re-| 


land more people are compelled to 








do more and more calculating. 
Arithmetic and algebra could not 
become a tool of everyday life be- 
fore Arabic numerals had been in- 
troduced. This was no doubt a 
painful change in its time but what 
enormous benefits resulted from it 
for all mankind.” 
* * cad 


Metric System Is Needed 


CCORDING to Strauss, the con- 
ditions of our times—the in- 
creasing importance of science and 
the increasing interdependence of 
all nations— require the converg- 
ence on one measurement system. 


|He added that the metric system 


will become more necessary the 
more we use computer techniques. 

Declaring that now we are us- 
ing both the metric and the 
English system of measurement, 
he said, “There is little left of the 
English system in science, The 
metric system has also been in- 
vading our daily lives, Slide rules 
and calculators are metric in 
nature. The decimal point with 

which we adorned the English 
system is an eloquent witness to 
the indispensability of the inevit- 
able metric measurement, We 
switched from pounds and shill- 
ings to dollars and cents. 

“In the chemical and electronics 
industries, the metric system is in 
widespread use, Perhaps it is sig- 
nificant to note that the pharma- 


ceutical industry made its own de-| 


cision to go over to the metric 


system in the past few years, This} 


industry is one of the most forward 
looking.” 

Strauss also noted that it has 
been the medical practice in the 
U. S. to weigh all new-born babies 
in grams. 

Thus, he said, there’s no need for 
a revolution in measurement but 
there is the problem of directing 
and accelerating the evolution 
which has been occurring. 

“It might upset our economy 
to make the change by immediate 
decree,” he said, “We still have 
very considerable amounts in- 
vested in the English system of 
measurement. Our culture has 
long been entrenched in yards, 
pounds and gallons.” 

The switch to the metric system 
would require changes or replace- 
ment of text books, instruments, 
machine tools, containers and many 
other costly items, Distance would 
be measured in kilometers and 
heavy weights in metric tons, Light 
weights would be tabulated in kilo- 
grams, which he said would work 
as well as the American pound or 
the English stone. Gasoline would 
be sold in liters and centimeters 
would be substituted for inches, 

“We must have an accepted 
worldwide language of measure- 
ment,” he said. “We can no longer 
afford the luxury of a national 
measurement system which differs 
from those of the people with whom 


we want to trade.” 
* OK co 


More Trucks Use Diesels 


— diesel boom is gaining mo- 
mentum, as indicated by the 








Mod 
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Trophies for Drivers— 


Trophies for winners of a “Battle. of 
the Giants” in which Chicago Renault and 
Volkswagen clubs will match their driving 
skills are displayed jill-in-the-box fashion 
by Jean Cozzo, left, and Loretta Bobowski, 
who pop through sunroof of a Renault 
Dauphine, and their boss, Paul Prestel, 
distribution manager for Lake States Im- 
ports, Inc., Chicago. Volvo drivers will 
set up and judge the events scheduled 
for: the Hillside shopping center parking 
plaza. Trophies, donated by four Chicago- 
area Renault dealers, are for winning club 
and for first three individual winners. 











el 


recent introduction of Dodge trucks 
equipped with Cummins dicselg ag 
well as the four Ford experimental] 
trucks that are being placed in tegt 
fleets this summer, These trucks 
also use the Cummins engiie, 

Another step toward the <iese]. 
ization of cars is now being taken 
by GM’s Detroit Diesel Division 
which has purchased a taxi from 
the Checker Cab Co, of Kalama- 
zoo for exhaustively checking the 
performance of a GM diesel in 
it. 

Officials of Detroit Diese) fee] 
that taxis are a definite market for 
a small diesel engine because a 
more economical engine is one of 
the few avenues open to the taxi 
fleet owner to cut expenses and in- 
crease his profit. 

However, there is a definite dif. 
ference of opinion as to whether qa 
diesel engine’s savings are suffi- 
cient for taxi use, or whether the 
slower acceleration and greater 
noise can be tolerated. 

It’s generally agreed that, if 
the diesel is ever adopted by the 
taxi industry, the success of the 
engine will be determined by the 
quality of maintenance, primarily 
consisting of caring for the govy- 
ernor, fuel filter and lube filter, 

“Regardless of the problems,” 
one official said, “you can’t ignore 
the fact that it’s possible to get 
50 percent savings on fuel costs and 
at least 50 percent savings on main- 
tenance.” 


White Remains 
Top Dodge Color; 
East Likes Black 


DETROIT.—Light, bright colors 
are the most popular in the West 
while subdued colors are more fay- 
ored in the Midwest and East, says 
Lee F. Desmond, executive assist- 
ant to the Dodge general manager. 

“For the third straight year, 
white is most popular with Dodge 
buyers as a single-tone car color 
or in two-tone combinations,” Des- 
mond said. 

Black was the second most popu- 


| lar color in the Midwest and East, 
| but does not appear among the 


five most popular colors in the 
West. Black was the most popular 
color in 1956 and runner-up in 1957 
and 1958. Hues of green and red do 
not appear among the five most J 
popular colors. 

The five most popular colors in 
the western states, in the order of 
their popularity, are white, beige, 
mocha, rose quartz and blue dia- 
mond, 

In the midwestern states the five 
most popular colors in the order of 
their popularity are white, black, 
beige, mocha and blue diamond. 

In the eastern states the five 
most popular colors in the order 
of their popularity are white, black, 
silver metallic, mocha and star 
sapphire. 


New M-E-L Setup 
Headed by Kuhn 


DETROIT.—Dennis A. Kuhn has 
been named to the newly created 
position of parts and service mar- 
keting manager for Mercury-Edsel- 
Lincoln, according to C. E, Bowie, 
general sales manager. George D. 
Latimer has been appointed assist- 
ant to Kuhn. 

The appointments consolidate 
parts and accessories sales activi- 
ties and service activities under the 
new marketing manager, Bowie 
said. 

Kuhn previously had been na 
tional service manager for M-E-L 
He joined Ford Motor Co, in 1934. 
Latimer, who joined Ford Motor in 
1949, had been assistant national 
service manager. 


2 in Toronto Jailed 


In Used-Car Fraud 

TORONTO—William Tavenet, 
24, and John Siggins, 34, operators 
of a used-car lot in Toronto's sub 
urban Rouge Hill area, were @ 
sentenced to four years in priso® 
for theft, possession of stolen auto 
mobiles and fraud totalling $8,650. 
They have been found guilty by# 
general sessions jury. 

The prosecution had alleged they 
were involved in a scheme of sell 
ing stolen cars after replaciNé 
serial numbers with those from 
late-model wrecks and cashing in 
on payments from finance compa 
nies. 
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In the New York market 


460,000 families 
own two or more cars 


And among these two-car families in the New 
York area, the Daily News has 550,000 adult 
readers—as many as the other New York City 
morning papers combined; 160,000 more than 
the evening papers combined. 


Source: Profile of the Millions—2nd Edition, a 
massive study of New York market characteristics. 


For a presentation, call any News office. 


Whether you are selling imported 
cars or imported liqueurs, houses, 
insurance, securities, top price line 
apparel or any big ticket item—you 
find more prospects in The News than 
insany other New York newspaper. By 
any index, The News has the largest 
share of the quality market. 

Nearly two million circulation (city 
and suburban) adds dynamic drive to 
any sales effort, moves mountains of 
merchandise through assorted outlets, 
or screens out the limited prospects. 

For class coverage or mass, there is 
no substitute in the New York market 
for The News. And no other medium 
delivers so much sell for the money. 
Get the facts from any New York 
News office. 


THE NEWS, New York’s Picture Newspaper 


More than twice the circulation, daily and Sunday, of any other newspaper in America. 


News Building, 220 East 42nd St., New York 17—Tribune Tower, Tribune Square, Chicago 11-154 Montgomery St., San Francisco 4 
—83460 Wilshire Boulevard, Los Angeles 5—Penobscot Building, Detroit 26-27 Cockspur St., London S. W. 1, England 
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Sales Conditions in Various Areas... 
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Auto Market Reports 


Minneapolis 


New-car registrations in Henne- 
pin County (Minneapolis) totalled 
2,322 in May, compared with 1,941 
in the year-ago month, according to 
Finance and Commerce, Minne- 
apolis business newspaper. 

Sales for the first five months of 
1959 reached 18,413, a 17 percent| 25, Edsel, 24; DeSoto, 14; Volvo, 
gain over the 15,647 cars registered|10; Lincoln, 6, and miscellaneous, 
in the corresponding 1958 period. 

Ford outsold Chevrolet, 603 to 


@ As advertising support for Ditzler jobbers and paint 
shops, the Garry Moore show of June 23rd will feature 
a special commercial urging car owners to see their 
local dealers and paint shops for refinishing work. 


p> CBS-TV « Tuesday Evening « June 23rd 


(See your local newspapers for time and station) 





s Childers Continental Carports. 


YOU ARE 


What People THINK YOU ARE 


The DEALERSHIP that creates the IMAGE of being the 
best .in town or the place to go is the dealership that 
skyrockets in car registrations. 


MUSIC WILL DO IT—THESE DEALERS FOUND OUTI 


“Both Wissinger and Lustine commercials were really great . 
Wissinger instrumental has received such a wonderful reception from 


station personnel that | was considering the idea of having 1,000 


- pressings made... 


WRITE TODAY FOR FULL INFORMATION 








for a give-away promotion." (10/20/58) 


AUTOMOBILE DEALERS BROADCAST SERVICE, INC. 
59 EAST 54TH STREET, NEW YORK 22, NEW. YORK 


399 in May, narrowing Chevro- | 
let’s five-month lead to 627 units. 


Rambler jumped into third place 
in May with 196, followed by Olds- 
mobile, 183; Plymouth, 179; Pon- 
tiac, 155; Buick, 133; Cadillac, 65; 
Dodge, 62; Studebaker, 59; Chry- 
sler, 39; Mercury, 28; Volkswagen, 


New-truck registrations in May 


DITZLER" 
puts TV 


to work for you 
on the 


Garry Moore 








“Our greatest asset," is how W. McCain of Richards-McCain, Monroe, La., rates 
Mr. McCain says, “. . . 
created by (Continental Carports) has . 


the attractive picture 


+ + greatly increased our retail sales. In addi- 
tion to the ‘eye appeal’ your product creates it is amazing how cool it is in the 
shade of the carport." Read how Childers Carports can increase your sales on Page 35. 


. The 


Washington, D. C. 
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1} period and 7,885 for 1957. 


totalled 234, compared with 179 in 
May, 1958, By makes, they were: 
Ford, 73; Chevrolet, 70; Interna- 
tional, 39; Dodge, 22; GMC, 12; 
White, 4; Willys, 4; Reo, 3; Divco, 
2, and miscellaneous, 5.—(Donald 


M, Lyons.) 
+ 


Boise, Id. 


A steady market marked new- 
car sales in Ada County (Boise), 
Id., in May, with the monthly total 
of 269 comparing with 268 the 
previous month, 

The market for imports, however, 
was more than cut in half—falling 
from 49 in April to 24 in May. 

By makes, May registrations 
were: Ford, 94; Chevrolet, 40; 
Rambler, 37; Pontiac, 15; Olds- 
mobile, 13; Plymouth, 10; Volks- 
wagen, 10; Buick, 9; Cadillac, 8; 
Mercury, 7; Dodge, 4; Volvo, 4; 
Studebaker, 3; Borgward, 2; 
Chrysler, 2; Renault, 2; Willys, 2; 
Edsel, 1, and miscellaneous, 6. 

New-truck registrations, which 
rose to 107 from 90 a month earlier, 
were shared as follows: Chevrolet, 
56; Ford, 20; International, 15; 
Dodge, 7; Mack, 2; GMC, 1, Willys, 


1, and miscellaneous, 5. 
* * * 


Albuquerque, N. M. 


Truck sales among Bernalillo 
County members of the New 
Mexico Automobile Dealers Assn. 
are almost 200 above sales for the 
same time last year, according to 
figures released by Nelson Turner, 
NMADA manager. 

Truck sales for the first five 
months of 1959 totalled 743, as) 
against 579 for the same period| 
in 1958. The comparative figures 
for May show 158 for 1959 and 126 
for 1958. 

Sales of new automobiles dropped 
from 808 in April to 786 in May, 
Turner said, but this year’s new- 
ear figure for May was still more} 
than 200 above the 535 units sold in| 
May, 1958. 

New-car sales figures for the| 
first five months of this year stand 
at 3,645, compared with 2,722 for 
the same period last year.—(John 


D. McKee.) 
+" 


Dodge City, Kans. 


New and used-car sales in Dodge 
City, Kans., are almost at a stand- 
still due to the beginning of the 
wheat harvest. 

Farmers do not buy until they 
see “what’s in the bin.” 

Business for dealers will pick up 
sharply after the harvest is in and 
prospects that were interested dur- | 
ing past months, but did not buy, 
will usually be around again to 
pick up where they left off. 

Service business is steady, collec- 
tions on open accounts normal and 
payments on time paper considered | 
normal.—(L, H, Houck.) 

* * * 


| 


Dayton, O. 


New-car sales in Montgomery | 
County (Dayton), O., took a nose- 
dive during May, but dealers had 
partially expected it, Total sales 
were 2,094, compared with April’s 
2,525. 

Chevrolet continued to lead the} 
pack with a total of 519, compared | 
with second-place Ford’s 464, 

Other sales: Oldsmobile, 185; 
Plymouth, 178; Pontiac, 169; Ram- 
bler, 127; Buick, 73; Mercury, 60; 
Studebaker, 39; Cadillac, 30; 
Chrysler, 28; DeSoto, 21; Edsel, 
20; Dodge, 17; Imperial, 6; Lin- 
coln, 6; Willys, 2, and Continen- 
tal, 1. 

Small-car sales leaders were: 
Fiat, 88; English Ford, 62; Opel, 58; 
Metropolitan, 54, and Volkswagen, 
36.—(Bill Francois.) 

£ + 





* | 


Louisville 
Louisville dealers are complain- 
ing over tradein -allowances, but 
they have few objections on vol- 
ume, which is the best since 1956, 
The five-month total was 8,262, 
compared with 5,741 for the 1958 


May new-car sales totalled 1,717, 
compared with 1,980 in April, 

New-truck sales in May totalled 
266, compared with 207 in April. 
The five-month count was 1,048, 








compared with 677 last year and 

856 im 1957. 

By makes, May new-car sales 
were: Ford, 511; Chevrolet, 401; 
Plymouth, 123; Pontiac, 117; Olds- 
mobile, 107; Rambler, 90; Buick, 
55; Mercury, 52; Dodge, 38; Stude- 
baker, 30; Volkswagen, 28; Cadillac, 
20; Edsel, 17; Metropolitan, 14; 
Chrysler, 13; DeSoto, 10; Opel, 10; 
Simca, 10; Renault, 7; English 
Ford, 6; Morris, 5; Lincoln, 4; Saab, 
4; Hillman, 3; Peugeot, 3; Triumph, 
3; Austin-Healey, 2; Mercedes-Benz, 
2; Vauxhall, 2; Imperial, 1; Willys, 
1, and miscellaneous, 4. 

New-truck registrations were: 
Ford, 95; Chevrolet, 64; Interna- 
tional, 44; Mack, 16; Volkswagen, 
12; Dodge, 8; White, 7; GMC, 6; 
Willys, 2; Reo, 1; Studebaker, 1, 
and miscellaneous, 5.—(A, W. Wil- 


liams.) 
+ 


Milwaukee 

Imported-car sales numbered 221 
in Milwaukee County in April, com- 
pared with 188 in March and 97 in 
April a year ago. 

By makes, registrations were: 
Volkswagen, 66; Opel, 29; Renault, 
29; Volvo, 15; Triumph, 13; Simca, 
11; Vauxhall, 11; Peugeot, 8; Hill- 
man, 7; MG, 6; English Ford, 5; 


* * 


Morris, 4; Mercedes-Benz, 3;| 


Tempo, 3; Alfa Romeo, 2; Isetta, 2; 
Metropolitan, 2; Saab, 2, and mis- 


cellaneous, 3.—(John E. Hubel.) 
* * * 


Detroit 
A total of 15,062 new cars were 


registered in Wayne County (De-| 
1,829 registered in both periods. 


troit) in May, compared with 14,103 


jin April. 


Sales by makes (with market 
penetration in parenthesis) were: 
Ford, 4,701 (31.21 percent); Chevro- 
let, 3,317 (22.02); Plymouth, 1,183 


(7.85); Pontiac, 995 (6.61); Oldsmo-| 


bile, 981 (6.51); Rambler, 653 (4.33); 
Mercury, 632 (4.20), and Buick, 472 
(3.13). 

Dodge, 444 (2.95); Cadillac, 364 
(2.42); DeSoto, 230 (1.53); Edsel, 
220 (1.46); Chrysler, 167 (1.11); 
Volkswagen, 130 (0.86); Stude- 
baker, 108 (0.71); Renault, 63 
(0.42); Fiat, 48 (0.32); Lincoln, 
46 (0.31); Simea, 41 (0.27); Opel, 
36 (0.24); English Ford, 35 (0.23); 
Imperial, 35 (0.23); Continental, 
33 (0.22), and Metropolitan, 28 
(0.19). 

Volvo, 13 (0.09); Mercedes-Benz, 
12 (0.08); Hillman, 11 (0.07); MG, 
10 (0.07); Morris, 8 (0.05); Triumph, 
8 (0.05); Peugeot, 7 (0.05); Austin- 
Healey, 5 (0.03); Taunus, 5 (0.03); 





Vauxhall, 5 (0.03); Saab, 4 (0.03); 
Citroen, 3 (0.02); Skoda, 2 (0.01); 
Willys, 1 (0.01), and miscellaneous, 
6 (0.04). 

Used-car sales numbered 11,561 
in May, compared with 11,118 a 
month earlier. 

New-truck sales rose to 839 in 
May from 742 a month earlier. 
By makes, registrations were 
(penetration in parenthesis): 
Ford, 309 (36.83 percent); Chev- 
rolet, 263 (31.35); Dodge, 108 
(12.87); GMC, 38 (4.53); Interna- 
tional, 38 (4.53); Mack, 14 (1.67); 
Willys, 12 (1.43); Diamond T, 7 
(0.83); White, 7 (0.83); Autocar, 
6 (0.72); Studebaker, 3 (0.36); 
Diamond T, 1 (0.12), and miscel- 
laneous, 33 (3.93). 

Used-truck sales totalled 567, 
compared with 459 a month earlier. 
—(Robert M. Lienert.) 

* * Om” 


New Orleans 
New-car sales for May in New 


| Orleans were the highest for any 
| month thus far this year with 2,081 


registrations. 

The next highest month was 
March, with 2,017 titled cars. The 
May figure was 132 units better 
than the previous month and 554 
more than the corresponding pe- 
riod of last year. 

Truck sales for May amounted 
to 234, compared with 296 in April 
and 229 for last May. 

Car sales by makes were: 
Chevrolet,. 698; Ford, 483; Pon- 
tiac, 133; Oldsmobile, 108; Plym- 
outh, 108; Buick, 87; Rambler, 67; 
Volkswagen, 64; Mercury, 36; 
Cadillac, 32; Fiat, 30; Renault, 
29; Studebaker, 28; Edsel, 19; 
Morris, 17;. Chrysler, 14; Metro- 
politan, 12; Dodge, 11; English 
Ford, 11; Austin, 10; Opel, 8; 
Simca, 8; Continental, 7; DeSoto, 
7; MG, 7; Lincoln, 6; Jaguar, 5; 
Mercedes-Benz, 5; Peugeot, 5; 
Imperial, 4; Vauxhall, 4; Tri- 
umph, 3; Hillman, 3; Taunus, 3; 
Volvo, 2; NSU, 2, and miscellane- 
ous, 5. 

Truck sales by makes were: 


es 


Chevrolet, 149; Ford, 88; Interna. 
tional, 43; GMC, 9; Dodge, 8; 
Volkswagen, 8; Mack, 7; White, 4: 
Diamond T, 4; English Ford, 4, 
and Willys, 1—(Gordon Hebert.) 


* * * 


Dallas 


Dallas new-car dealers sold 3,545 
units in May, compared with 3,899 
in April. 

In the same period, new-truck 
sales declined to 669 from 682. 


By makes, new-car registrations 
were: Chevrolet, 1,049; Ford, 819; 
Oldsmobile, 334; Pontiac, 214: 
Buick, 194; Rambler, 194; Plym- 
outh, 115; Renault, 82; Cadillac, 68; 
Volkswagen, 65; Studebaker, 5g: 
Dodge, 56; Opel, 31; Vauxhall, 30; 
Simca, 28; Fiat, 22; Triumph, 20, 


| and Mercury, 19. 


Chrysler, 17; Metropolitan, 16; 
Peugeot, 14; MG, 11; English 
Ford, 10; Lincoln, 10; Goliath, 9; 
DeSoto, 8; Mercedes-Benz, 8; 
Volvo, 8; Hillman, 7; Imperial, 5; 
Lloyd, 4; Morris, 4; Willys, 4; 
Austin, 2; Edsel, 2; Jaguar, 2; 
Porsche, 2, and miscellaneous, 4, 

New-truck registrations were: 
Chevrolet, 234; Ford, 167; GMC, 92; 
International, 92; White, 52; Dodge, 
10; Mack, 10; Volkswagen, 8; Ken- 
worth, 2; English Ford, 1, and 
Willys, 1—(Ruby Fenoglio.) 


x * * 


Toledo 


May ran a dead heat with the 
previous month for new-car sales 
in Toledo and Lucas County, with 


By makes, sales were: Chevro- 
let, 528; Ford, 382; Pontiac, 128; 
Oldsmobile, 107; Rambler, 105; 
Plymouth, 99; Studebaker, 78; 
Buick, 65; Dodge, 58; Mercury, 
44; Cadillac, 43; Edsel, 32; Volks- 
wagen, 28; Chrysler, 23; DeSoto, 
19; Renault, 15; Fiat, 11; English 
Ford, 9; Simca, 7; Lincoln, 5; 
Mercedes-Benz, 5; Imperial, 2; 
Willys, 2, and miscellaneous, 29. 

New-truck sales amounted to 147 
in May, compared with 155 a month 
earlier. By makes, they were: 
Chevrolet, 45; Ford, 40; Interna- 
tional, 23; Dodge, 7; Divco, 6; GMC, 
6; White, 6; Willys, 5; Mack, 4; 
Volkswagen, 3, and Reo, 1— 
(Ernest C. Kish.) 

+ 


South Bend 
Sales of autos—new and used— 
in the South Bend area in May 
were 48 percent higher than in/ 
the year-earlier month, according 
to the South Bend branch of the 
Indiana Auto License Bureau. 


The titles reflect transfers of 
both new and used cars, but new- 
car sales accounted for a good- 
sized proportion of the trans- 
actions. 

Sales were not tabulated accord- 
ing to makes by the title office, 
although it said Lark, Chevrolet, 
Ford and Rambler were the sales 
leaders.—(Leslie Dunkin.) 


* * * 


Portland, Ore. 

For the most part, dealers in the 
Portland (Ore.) area have met 
their quotas on new cars so far 
this year. 

Used-car stocks are holding 
about the same as last year, with 
an increase of 5 percent in profits. 

More unemployment is scheduled 
in the plywood industry—w hich 
means fewer June sales.— (F. K. 
Haskell.) 


* * 


+. * 
San Antonio 

There were 1,630 new cars and 
255 new trucks registered during 
May in San Antonio and Bexar 
County, compared with 1,546 cars 
and 281 trucks in the previous 
month, 

By makes, new-car registrations 
were: Chevrolet, 517; Ford, 473; 
Pontiac, 119; Oldsmobile, 88; Buick, 
59; Plymouth, 57; Rambler, 55; 
Dodge, 54; Mercury, 36; Cadillac, 
24; Opel, 19; English Ford, 14; 
Simca, 13; Morris, 10; Studebaker, 
10; Imperial, 9; Lincoln, 9; Vaux- 
hall, 9; Chrysler, 8; Volvo, 8; Hill- 
man, 7; MG, 6; Willys, 6; Triumph, 
5; Jaguar, 3; Taunus, 3; Austin- 
Healey, 2; Borgward, 2; Metropoli- 
tan, 2;° DeSoto, 1; Edsel, 1, and 
Mercedes-Benz, 1. 

Truck registrations were: Chev- 
rolet, 118; Ford, 85; International, 
21; GMC, 14; Dodge, 7; Willys, 5: 
Mack, 3; Diamond T, 1, and White, 
1—(J. H. Reed.) 
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News to Note... 


Auto News in Brief 










CHICAGO.—The 33rd annual na-| sports cars, the new types also can 


tional exposition of the Automotive 
Accessories Manufacturers of 
America will be held at the Navy 
Pier Jan. 25-28, according to Her- 
man L, Erlichman, show manager. 

He said the interest in AAMA 
since the close of the 1959 show in 
New 
group’s growth will reach a new 
peak at the Chicago exposition, 

* * od 


Cooling-System Fixup Week 
Proclaimed by Pa. Governor 


York indicates that the) 


be used in many other cars, trucks 
|and high performance engines, AC 
said. The platinum plug reduces 
fouling caused by slow speeds and 
|is expected to last several times 
| the life of the standard plug, the 
| firm said. 


* * 


Cord Output Dips Further 


WASHINGTON.—The U. S. Cen- 
| Sus Bureau reported that produc- 
tion of tire cord and tire fabric 
in 1958 amounted to 402.7 million 
pounds, compared with 476.9 mil- 


* 





HARRISBURG, Pa.—Gov, David) lion pounds in 1957 and 561.5 mil- 


Lawrence proclaimed a 
System Maintenance Week,” wit 
Union Carbide Chemicals Co, as 
| sponsor. 


a ee | lion in 1955. 


* * * 


| New Ohio Plant Planned 


The proclamation calls on mo-| By Universal Crankshaft 


torists to prevent breakdowns dur- 


BOWLING GREEN, O.—A new 


ing the summer, thus cutting down| firm, Universal Crankshaft Co., 
highway jamups by having their) jeased space in the Royal Mfg. Co. 
auto cooling systems cleaned out! plant here, an official announced. 


and drained. 


* * 


Radio Control Business 


Gets New Ownership 


PHILADELPHIA. — Agreement 
has been reached between Inter- 
national Resistance Co. and G-C 
Electronics Mfg. Co., Rockford, 
Iil., whereby the auto radio re- 
placement control business of G-C 
is transferred to IRC, effective 
dune 15. 

Under the agreement, IRC will 
buy the complete inventory of 
CTS auto controls now held by 


* 


G-C. The Rockford firm also | 


turns over to IRC all pertinent 
customer data and IRC begins 
servicing these customers on 


June 15. 


* * * 


Auto Factories Use More 


Galvanized Steel Sheets 


NEW YORK.—Use of galvanized 
steel sheets in domestic automobile 
manufacturing has increased by 
more than 700 percent since 1954, 
the Committee on Galvanized Steel 
Sheet Research reports. 

Sixty-three pounds were con- 
sumed in the production of an 
average automobile in 1958, the 
committee said, compared with only 
89 pounds in 1954, Total number 
of tons of galvanized steel sheets 
shipped to the automotive industry 
rose from 24,400 in 1954 to 133,215 
tons in 1958, it said. 


Big Tax on Big Cars 


Under Study in Cuba 


HAVANA.—The new Cuban 
Government is considering a tax 
plan under which licenses for big 
luxury cars would cost $5,000, ac- 
cording to Finance Minister Rufo 
Lopez Fresquet. 

He said it is part of a program 
designed to check the outflow of 
foreign exchange. And people 


* 


Merle G. Chambers, general man- 


BUSINESS Uf 





shouldn’t be riding in big cars 
when there are 700,000 unemployed, 
he added. 


* * 


Improved Gloss Auto Polish 


Is Announced by Westley 


CLEVELAND. — Westley Indus- 
tries, Inc., has announced that its 
“Westley’s Fabulous Gloss Auto 
Polish” has been “acrylized.” 

A new formula increases the 
compatibility of Westley’s polish 
with the new auto finishes and im- 
Proves the performance of the 
polish on both old and new finishes, 
the firm said. 

cd 


Ames Moves in Detroit 


WALTHAM, Mass.—B. C. Ames 
Co.. manufacturer of dial indica- 
tors, micrometer dial gauges, air 
Sauges and portable electronic 
Sauges, has moved its Detroit office 
to 668 Pallister, Cecil C. Sprung is 
the new branch manager. 

* oa + 


Platinum Plugs for Cars, 


Trucks, Introduced by AC 
FLINT.—Two new spark plugs 
With platinum electrodes—designed 
for outboard motors and special 
automotive uses—have been an- 
hounced by AC Spark Plug. 


Originally created for boats and 


* 


* * 


Impress upon them that, in addition to the 
car itself, they can finance car insurance 
premiums, and low-cost creditor life insurance. 


Show them how the GMAC Plan can make 
credit facilities available for future purchases 
of tires, parts or major repairs. 


Assure them of considerate treatment by 
GMAC should they move or if their circumstances 
change. Any one of nearly 300 GMAC offices 
in the U.S. and Canada can assist them. 


Prove the dependability of GMAC financing. 
Since 1919, GMAC has helped people 
buy more than 40 million cars “on time!“ 


TIME BUSINESS 
iS PROFITABLE BUSINESS 
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| year, compared with 2,826 in 1949. 








MORE 


Hammer away 


at the advantages of 


"financing where you buy" 


Remind customers how convenient and practical 
it is to handle everything with their dealer— 
like “one-stop shopping.” 







ager of the company, which is a 
subsidiary of Universal Crankshaft 
Corp., Muskegon, Mich., said equip- 
ment would be moved to the plant 
site at once and that 100 employes 
would be on the payroll within six 
months. 
* * 


Wagon Registrations Up 


742 Pct. in Buffalo Since ’49 


BUFFALO.—Station-wagon busi- 
ness in the Buffalo area has in- 
creased by 742 percent during the 
last decade, according to registra- 
tion figures compiled by the Buf- 
falo Automobile Dealers Assn. 

The report showed 23,782 wagons 
were registered in Erie County last 





Figures for each year since are:| 

1950, 3,890; 1951, 5,008; 1952, 6,181; | 

1953, 7,832; 1954, 9,688; 1955, 12,919: | 

1956, 16,864; 1957, 20,838. 
* * * 


Big Boy Adds 2 Reps 


WARSAW, Ind.—Big Boy Prod- ® 

ucts division, Dalton Foundrics,| Photographed in Paris— 

Inc., has named Mullen, Russ, Cus- The latest Paris fashions for American women, designed by Hannah Troy, leading 

tis Co., Minneapolis, and Giant| American fashion designer, are being photographed in Paris with the new Simca 

Sales Co., Montreal, as sales rep-|Grand Large two-door hardtop which Chrysler Corp. will start importing from France 

resentatives. this month. Grouped around the addition to the Simca line at the Place de I'Etoile 
————— are, from left, Miss Joie Harrison of Harper's Bazaar, two mannequins wearing new 

motive unde Sateen? tt Ae Troy ensembles and Mrs. Troy. Gleb Derujinski is at the camera. They are ling an 


Section. Others are profiting from AUTO- | ®ight-page picture essay on Hannah Troy fashions and Simca cars for the August 
MOTIVE NEWS WANT ADS! Are You? issue of Harper's Bazaar. 
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Available to Dealers in CHEVROLET * PONTIAC » OLDSMOBILE + BUICK + CADILLAC new cars dnd used cars of all makes 
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This is the first of two 
articles on how busi- 
ness can contribute 
to better government 
through political 


action... 














dit alone! 





FORD FAMILY OF FINE CARS CLEARINGHOUSE e NO. 140 OF A SERIES 


YOU REMEMBER GEORGE-—he’s the one who does all the 
things we don’t want to tackle or haven’t time to touch. ‘‘Let 
George do it,’’? we say—and sometimes he does. 


But it’s downright dangerous to depend on George for every- 
thing. Take politics, for example. Often businessmen throw 
up their hands when they hear the word. They leave it to 
George to talk up the issues, get out the vote. 


And what happens? Too many times, George can’t do it alone. 
(Or it turns out that George supports other candidates and issues. ) 


We firmly believe that whatever political action a man may 
favor, he should take it upon himself to make sure his 
opinions are heard. 


Here’s what Thomas R. Reid, Ford Motor Company’s Civic 
and Governmental Affairs Manager, has to say about this: 


‘*Unless we make politics an essential part of our 
business, we are going to find it increasingly difficult 
to do business at all. Right now, completely repre- 
sentative ‘government is in danger. Employers and 
managers have shunned politics and consequently 
have allowed elements that are sometimes hostile to 
business, as we see it, to have more than a propor- 
tionate share in forming all legislation.”’ 


We’re proud that so many of our dealers recognize this sit- 
uation. All across the country, they are active in local, state 
and national political affairs. As prominent businessmen in 
their communities, they have both the right and responsibility 
to express their opinions on matters pertaining to government. 


In his speech, Mr. Reid has outlined a ten-point political pro- 
gram to carry out this vital area of management responsibility. 
We will present an outline of this program in this space next 
week. In the meantime, if you would like a copy of the com- 
plete text of Mr. Reid’s speech, write to... 


ALLEN W. MERRELL 

Director, Civic and Governmental Affairs Office 
Ford Motor Company, The American Road 
Dearborn, Michigan 





FOR THE AMERICAN ROAD; THE FARM; AND INDUSTRY 
FORD « THUNDERBIRD « EDSEL * MERCURY « LINCOLN 
CONTINENTAL MARK IV + ENGLISH FORD LINE »« TAUNUS 
TRUCKS * FARM AND INDUSTRIAL TRACTORS AND 
IMPLEMENTS + INDUSTRIAL ENGINES 


ira 


THE AMERICAN ROAD 
DEARBORN, MICHIGAN 











MOTOR COMPANY 











"57°58 
Aug. 


"57 «=°68 
June 


"57 =+°58 
duly 


Prices marked with an asterisk 
indicate a unit equipped with an 
automatic transmission or over- 
drive, and (ps) indicates power 
steering. 

* * 


PORTLAND, ORE. 


Portland Auto Auction, Inc. 
Tuesday. Prices are for sale of June 9. 
BUICK—’57 Special Riviera 2-dr., 

56 Super Riviera 2-dr., $1,170* 

Special conv., $1,160* (ps). 


Sale every | 


$1,570°. | 
(ps) ; | 


’55 Special Riviera 2-dr., $1,025* (ps), | 
$850*. 

54 Super Riviera 2-dr., $770* (ps), 
$695°*; 4-dr., $635*; Century Riviera | 
2-dr., $705*. 

CADILLAC—’51 (62) 4-dr., $315*. 


CHEVROLET — '59 Brookwood (6) 4-dr., 
$2,710* (ps); Parkwood (6) 4-dr., $2,- 
310. 

"58 Brookwood (8) 4-dr., $2,195*, $2,- 
110*, $2,075*, $2,045*, $1,995"; Bel 
Air (8) Hardtop 2-dr., $2,095*; Nomad 
(8) 4-dr., $1,950*; Biscayne (8) 2-dr., 


"67 


(Compiled by Automotive News from Auction Reports.) 
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"67 
Dec. 


57 7°58 
Nov. 


"57 =°58 
Oct. 


"58 
Sept. 


$1,735; Yeoman (6) 2-dr., $1,725. 


’57 Bel Air (8) Hardtop 4-dr., $1,720*, 
$1,495*; 4-dr., $1,645*, $1,490*; Two- 
ten (8) station wagon 4-dr., $1,650*; 
4-dr., $1,340*, $1,335*, $1,195; Two- 
ten (8) Delray sedan, $1,325. 

’56 Bel Air (8) station wagon 4-dr., 
$1,250*; Two-ten (8) Delray sedan, 
$1,150*; Two-ten (6) 4-dr., $880. 

’55 Bel Air (8) Hardtop 2-dr., $1,300*° 
$1,165*, $1,150*; Two-ten (8) station 
wagon 4-dr., $1,195*; 4-dr., $835, 
$745*; Two-ten (6) 2-dr., $700; One- 
fifty (6) 4-dr., $645. 

’54 Two-ten 4-dr., $545. 

’53 Bel Air 2-dr., $510. 

’51 4-dr., $185. 

CHRYSLER—’'57 Windsor 4-dr., $1,605* 
(ps). 

’54 NY Hardtop 2-dr., $795* (ps), $650* 
(ps). 

’52 Saratoga 4-dr., $210* (ps). 

DODGE—’57 Coronet (6) 4-dr., $950*. 

56 Custom Royal (8) 4-dr., $1,100*. 

’55 Custom Royal (8) Hardtop 2-dr., 
$840. 

54 Coronet (6) 4-dr., $425*; Coronet 


(8) 4-dr., $400*. 


vere 

one 
Dee he 
onor- 


"58 "58 7°59 


Jan. 


"58 59 
Feb. 


"58°59 
March 


Squire (8) 4-dr., $1,125*. 
’55 Fairlane (8) 4-dr., $995; Victoria 2- 
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Average Price of Used Cars Sold at Auction 





Prices of ’58s added and ’50s dropped in December, 1957. Prices of '59s added and ’51s dropped in December, 1958. 
Figures alongside bars represent dollars. 


’54 Suburban (6) 2-dr., $420; Coronet 

(8) Hardtop 2-dr., $200*. | 

EDSEL—’58 Corsair Hardtop 2-dr., $1,710* 
(ps). 

F OR D—’59 Thunderbird 2-dr., $3,925* 
(ps). 

‘58 Country Squire (8) 4-dr., $2,205*, 
$2,020*, $1,930*; Fairlane 500 (8) 
Victoria 2-dr., $1,925*; Victoria 4-dr., 
$1,850* (ps); 4-dr., $1,785* (ps), $1,- 
765* (ps); Custom (8) 2-dr., $1,495. 

57 Country Squire (8) 4-dr., $1,795, | 
$1,695*, $1,530*; Country sedan (8) 
2-dr., $1,495*; Fairlane 500 (8) Vic- | 
toria 2-dr., $1,495* (ps), $1,475* (ps), | 
$1,230*; Custom 300 (8) 4-dr., $1,345* 
(ps), $1,195; 2-dr., $1,295*; Custom 
(8) 4-dr., $1,150; 2-dr., $1,085; Cus- 
tom (6) 4-dr., $1,150. 

’56 Custom (8) conv., $1,240* (ps); 
Fairlane (8) Victoria 2-dr., $1,195, 
$1,105*; conv., $1,170* (ps); 4-dr., | 
$1,150* (ps); 2-dr., $1,125*; Country 


r., $995; 2-dr., $725, $595. 
’54 Crest (8) Victoria 2-dr., $755*; Crest 
(6) 4-dr., $400*; Country sedan (8) | 







poor 
NOOO 
NWS 


"568 °59 "58 °59 "58 ’°59 
April May June 
To Date 


(Copyright, 1959, by Automotive News) 





2-dr., $685; Country sedan (6) 2-dr., 

$635; Custom (8) 2-dr., $500, $465. 
53 Country Squire (8) 2-dr., $560. 
"51 Victoria 2-dr., $295*. 


MERCURY—’58 Colony Park 4-dr., $2,330* | 
(ps). 
"56 Montclair Hardtop 2-dr., $1,340* 


(ps); Monterey Hardtop 4-dr., $1,070; 
4-dr., $1,000*. 

’55 Montclair conv., $1,200* (ps); Mon- 
terey station wagon 4-dr., $1,190 (ps), 
$1,100*; 4-dr., $915* (ps), $800*. 

*54 Monterey station wagon 4-dr., $915* 
(ps). 

"53 Monterey Hardtop 2-dr., $650, $500. | 


OLDSMOBILE—’59 (88) Super Holiday 2- 





dr., $3,235* (ps). 

"58 (88) station wagon 4-dr., $2,500* | 
(ps); (88) Super Holiday 4-dr., $2,- 
350* (ps). | 

’57 (88) station wagon 4-dr., $2,260* 
(ps). 

56 (88) Super Holiday 2-dr., $1,375* 
(ps); 4-dr., $1,325* (ps); (88) conv., 
$1,295* (ps). 

"55 (98) Holiday 2-dr.,. $1,120* (ps); 
Holiday 4-dr., $1,090* (ps); (88) Holi- 
day 4-dr., $870*. 


“Frequency Rats: sting (mesimam: thre ines of type)—$5.00, 1-time; $4.00, 13+times; $3.50, 52-Himes. 
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ALABAMA 





JOHNSON AUTO 


AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 
Huntsville, Ala.—Friday 
100% Insured—No Registration Fee 








COLORADO 


COLORADO AUTO AUCTION 
LITTLETON, COLO. SOUTH 
DEALERS ONLY 
Sale Every 


Monday—11:00 a.m. 


Owners: Francie R. Cassell—Carroll Kopfer | 
Phone 


Denver: SUnset 1-7821 
Wire Colorado Auto Auction FAX 
Denver, Colo. 
Auctioneers: 
Colonels Sper —— Sosy Davis 


e Bank of Denver 








Denver Auto Auction 


4% South Santa Fe 
Phone: SU 1-6673, Ed. G. Smith 
Auction Every Friday 
at 11:00 A.M. 


Auctioneers: Geo. Workman—Bill Hauschildt | 


Titles and Checks Guaranteed 








CONNECTICUT 


NEW ENGLAND'S OLDEST 
AND BEST 


Dealers Auto Exchange in our |2th year 
of continuous operation. 
Sale every Wednesday - 11:00 A.M. 
SOUTHERN AUTO SALES, INC. 
Warehouse Point, Conn. 











FLORIDA 


DAYTONA BEACH — Florida Auto 
Auction. City Airport. Tues., 11 


A.M. Dealer-owned. Dealers only. 


and 
All cars paid Sor races our on check seit 





UNion 5-2361 





Littleton, Colo. | 








INDIANA | 








DYER IND. 
SALE EVERY FRIDAY 


CARS AT 12:30 P.M. 


| TRUCKS, JUNE 26th, 11 A.M. 
DENVER | 


Checks and Titles Guaranteed 


12 Years—same location—Rte. 30, 
2 miles west of Rte. 41 


Chicago line: REgent 1-6181 





INDIANAPOLIS—Indianapolis Auto 


Auction, P.O. Box 24007. Wed. 11:00 
A.M. Dual Ring. CHapel 4-9546. 


MICHIGAN 


APTCO 
AUTO AUCTION 


DETROIT'S 
Oldest, Largest and Very Best 


Wednesday at Noon 


19241 Dix—Toledo Highway—Route 25 
Just 2 mile from Detroit City Limits 


MELVINDALE, MICHIGAN 


INSURED CHECKS and TITLES 
PHONE: DUnkirk 3-0150 


MISSISSIPPI 


JACKSON — Greater Jackson Auto 


Auction, Wilmington St., Box 8468. 
Wed., 12:30. Check, Title Guarantee. 





North-East-South-West — Automotive News’ 


“Leading Used-Car Auction Directory" gives the sale day and time. of top Auto 


Auctions EVERY WEEK. 











MISSOURI | 


ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 
BIG SALE EACH FRIDAY 
300 TO 400 CARS 


We Issue Our Checks and Insure Titles 
Owned and Operated by 
BILL McCRACKEN and 


ROY McMANAMA 
Twin Ring Selling 








NEW JERSEY 
ei 500 CARS hia Adena 
NO PTT Ur 


At the Crossroads of the Eas 


N-A-D-E 


ran, 
4 AUC neer 


neat Sy "1 A. a 


NATIONAL AUTO 
DEALERS EXCHANGE 





NEW YORK 


LAFAYETTE—Syracuse Auto Auction, 


Center of Empire State. Check and 
Title Protection. (Wed.). 


GREATER NEW YORK 
AUTO AUCTION, INC. 
(Exit 31—Merrit Parkway) 


Bedford-Banksville Road, Banksville, N. Y. 


Sale Every Tuesday—12 Noon 
Auctioneer—CARL MARKER 
Guaranteed Checks and Titles. 
Phone—BEdford Village 4-3100 








display Rates contact Want Ad Dept., Automotive News, 


NEW YORK 


Minutes from New York City 





EXCLUSIVELY FOR AUTO DEALERS 


INSURED PICKUP AND 
DELIVERY SERVICE 





MINIMUM RATES 


We issue auction checks— 
Guarantee titles. 


Dual Lane Sale—4 Auctioneers 
EVERY THURSDAY AT NOON! 
ON ROUTE 46 
CALDWELL TOWNSHIP, N. J. 
CApitol 8-0100 for Reservations 
ASN EERE SEER RETO T 


NEW YORK STATE’S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH INC. 


Dealer 


Auto 
Albany 5, N. Y. 


Every Monday — I! O'Clock 
180 car sale average 


All Titles and Checks Guaranteed 





NORTH CAROLINA 


RALEIGH — Mann’s Auto Auction 
Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 


PENNSYLVANIA 
CORRY AUTO AUCTION 


Route 6, Corry, 
EVERY FRIDAY—1 00 P.M. 
Guaranteed Checks— 
Guaranteed Titles 
“The friendliest auction with the most ac- 
tion.” For reserved numbers call C 
Auctioneers: Ray Austin, Chuck 


Cummings, Odi Adcock. Owner: George 
Hartley. 














—es 


"54 (88) 4-dr., $700*. 
’51 (98) Holiday 2-dr., $320*; (88) Super 
4-dr., $245*. 
*50 (88) 4-dr., $145*. 
PLYMOUTH—’57 Suburban Custom (8) 4. 
r., $1,745*; Belvedere (8) Haritop 2. 
r., $1,470* (ps). 


’56 Fury (8) Hardtop 2-dr., $1,520*, 

’55 Belvedere (8) conv., $995* (pg); 
Plaza (6) 4-dr., $500. 

’53 Suburban 2-dr., $465; Cambridge 4. 


dr., $200. 
PONTIAC—’55 Chieftain 2-dr., $675 
’53 Chieftain (8) 4-dr., $420*, 


RAMBLER—’55 Custom station wagon 4. 
dr., $1,075*. 
’53 Custom station wagon 2-dr., $500, 
STUDEBAKER — ’55 President (8) 2-ar., 
$925. 
"51 Commander (8) conv., $150. 
MISCELLANEOUS—’57 International (6) 
%-ton pickup, $1,195; Ford Ranchero, 
$1, 320*. 
’*56 GMC (8) %-ton pickup, $1,040; 
ternational %-ton pickup, $835; 
(8) %-ton pickup, $810. 
’*55 GMC (6) %-ton pickup, $750; 
(8) %-ton pickup, $740. 
’53 Ford %-ton pickup, $525. 
’51 GMC %-ton pickup, $375. 


ALBANY 


Tim Anspach Dealer’s Auto Auction, 
Sale every Monday. Prices are for sale of 
June 8. Weather: Sunny and warm. Sold 


In- 
Dodge 


Ford 


|159 cars from 205 consignments, 


BUICK—’57 Century 2-dr., $1,350*; 
cial Riviera 2-dr., $1,325* (ps), 
’56 Special Riviera 2-dr., $900*. 
"55 Super Riviera 2-dr., $780* 
Special Riviera 2-dr., $775*. 
54 Special 2-dr., $465*; 4-dr., 
Riviera 2-dr., $390*. 
’53 Super 4-dr., $210* (ps). 
CADILLAC—'57 (62) Sedan de Ville, §2,- 
690*. 
"54 (62) conv., 
*53 (62) conv., 


Spe- 


(ps) ; 
$410; 


$1,370*. 
$470*. 


| CHEVROLET—’'59 Nomad (8) 4-dr., §2,- 

700°. 

"5S Impala (8) conv., $2,050* (ps). 

’57 Bel Air (8) conv., $1,650*; Hardtop 
2-dr., $1,600* (ps), $1,400*; Hardtop 
4-dr., $1,480; Two-ten (8) Hardtop 
4-dr., $1,390* (ps); Two-ten (6) sta- 
tion wagon 4-dr., $1,325*; One-fifty 
(8) 4-dr., $960* (ps). 

’56 Two-ten (8) station wagon 4-dr., $1,- 
275* (ps); 4-dr., $925*; Two-ten (6) 
2-dr., $1,000*; 4-dr., $980; station 


wagon 4-dr., $860; Bel Air (8) 2-dr., 
$1,175* (ps); Bel Air (6) 2-dr., $1,010, 

55 Bel Air (8) Hardtop 2-dr., $820; 
Two-ten (6) 2-dr., $720*, $650, $550, 
$260, $495; Delray, $685. 

’54 Two-ten station wagon 4-dr., $570*; 
Delray, $490; 2-dr., $450; Bel Air 4- 
dr., $525*, $475* (ps), $460, $380*; 
2-dr., $525*; Hardtop 2-dr., rae 


(Continued cn Page 28, Col, 1 


PENNSYLVANIA 





MANHEIM 
AUTO AUCTION, INC. 
Manheim, Penn. 
On Route No, 72 
5 miles South of Pennsylvania Turnpike 
Sale Every Friday—i0:00 A.M, 


* * *& Triple Lane Selling 
%& Auction Checks Issued 


% Titles Guaranteed 


Patronize the 


NATION'S LARGEST AUCTION 
Phone Manheim MOhawk 5-240! 





TEXAS 





AMARILLO AUTO 
AUCTION, INC. 
10TH Phone: DR 2-9503 
WE PICK UP AND SELL 


FOR LEASING COMPANIES ANYWHERE 
12 Years Fair Dealing 


Auction Checks Issued: 


SALE EVERY FRIDAY 


Reference: American National Bank 
Bobby Clark—OWNERS—Pat Patterson 


3202 E. 











SONAR eh So SDE NTC ATE BA 


WASHINGTON 
en 


SOUTH SEATTLE AUTO AUCTION 


10644 E. Marginal Way Seattle 88, Wash 
Phone PArkway 5-6490 


SALE EVERY WED. 11 A.M. 
HIGH MARKET AREA 


Write for free accurate market reports 


Bill Johnson Bob McConkey 
a aad 


a 
For Fast, Accurate Directions * 
Leading U. S. Auto Auctions, Dealers 


Look in LUCAD. 
ad 
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More people trade on First Street in Los Angeles 


than on any other corner in the world... 


... because this is the home of the world’s largest marketplace — 
the Classified Advertising Section of The Los Angeles Times. 

For more than six years, The Times has carried more classified 
advertising than any other newspaper in America. 

Through March of this year, Los Angeles advertisers placed 64.2% 
of their classified linage in The Times — more than the total classi- 
fied linage of the other three metropolitan newspapers combined. 


Veteran media men know what this means. 

They know that the newspaper with the most classified advertis- 
ing is the paper that produces the most immediate sales ... the paper 
that subscribers themselves turn to for their own needs— jobs, houses, 
cars, baby carriages. It’s the paper with the greatest reader interest 
and the greatest reader loyalty. 

In Los Angeles it all happens on First Street—home of The Times. 


First in the nation’s No. 2 market Los Angeles Times 


Represented by Cresmer and Woodward, New York, 
Chivago, Detroit, Atianta and San Francisco 
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Used-Car Auction Prices 








*" Two-ten (6) station wagon 4-dr., 
1,600*; 2-dr., $1,165, $1,005; Two-ten 
(8) station wagon, $1,450*; Bel Air Model Breakdown 
(8) 4-dr., $1,455*, $1,440*, $1,415*, 
$1,280*; 2-dr., $1,275", $1,265°, $1,-| Of Auction Averages 


200; One-fifty (6) 2-dr., $1,005*. 














'56 Bel Air (8) 4-dr., $1,005*, $950*, June, 1959 May, April, 
$930*; Two-ten (6) station wagon, Model To Date 1959 1959 
. a> a * 
(Continued from Page 26) Sere: ine 2-dr., $685%, $610*, = biveioiestetis = wen wa 
’55 Bel Air (8) club coupe, $825*; sta- 95B.......000.0 1902 7390 1956 

’53 Two-ten 4-dr., $390, $200*; 2-dr., "55 Belvedere (8) 4-dr., $690*; Belvedere tion wagon, $800*; 2-dr., $625*; 4-dr.,| 1957.............. 1,332 1,343 1,352 
$260*. (6) 4-dr., $630*%; Savoy (8) 4-dr., $480*; Two-ten (8) station wagon,| 1956 942 966 988 

’h2 Deluxe 4-dr., $220*, $190. $650; Plaza (6) station wagon 2-dr., $710*: club coupe, $700; 2-dr., a) a 

CHRYSLER—'55 Windsor 4-dr., $665*. $620. Two-ten (6) 2-dr., $465*; Two-ten 709 738 748 
*52 Saratoga 4-dr., $140*. ’54 Savoy 2-dr., $425. (6) Delray club coupe, $575; One-| 19654.............. 447 468 461 

DeSOTO—’56 Firedome Seville 2-dr., $1,- | PONTIAC—’59 Bonneville Hardtop 4-dr., fifty (6) 4-dr., $580. 299 298 290 

050* (ps). $3,125°. ’54 Bel Air club coupe, $700* (ps), 

DODGE—’57 Coronet (6) 4-dr., $710*. ’57 Star Chief Catalina 2-dr., $1,265*. $555*; 4-dr., $365, $250*; Two-ten 194 218 194 
*56 Suburban (8) > hg ta) 7 aa Siaie*s” Ont (pe): — 4-dr., $425; club coupe, $300*; station Overall ——- SS — Ss-— 
*55 Coronet (8) 4-dr., $600*; ya na 4-dr., ’ ; atalina 2-dr., wagon, $315; One-fifty station wagon, 

Hardtop 2-dr., $600°. $1,080* (ps); Chieftain 4-dr., $750*. $315, $240°. Average $1,052 $1,062 $1,091 

"53 Meadowbrook (6) station wagon, ’55 Safari 2-dr., $1,025* (ps); Chieftain "53 Bel Air club coupe, $420; Two-ten 
his Comey soe 8), $2,185 Star Chief Cat tina 2-2 *gré0°" (pa) me $720; Suburb (8), $1,175; Pl 

FORD—’59 Country sedan (8), . \» ar e atalina 2-dr., ps). , as ‘e . uburban 8), , ; aza 
"58 Fairlane (8) 4-dr., $1,700* (ps);| °'54 Star Chief 4-dr., $425*, $410*, $270*; | CHRYSLER—'s6 NY 2-dr., $1,025* (ps). (6) -2-dr., $715. 

2-dr., $1,070; Fairlane 500 (8) Vic- Chieftain 4-dr., $410*, $290*. DeSOTO—'57 Fireflite 4-dr., $1,445* (ps); ’55 Suburban (6), $555*; Belvedere (6) 
toria 2-dr., $1,700* (ps); Country | RAMBLER—’58 Custom (6) 4-dr., $1,270. ; Firedome 4-dr., $1,140° (ps). 4-dr., $525; club coupe, 2 at $425*; 
sedan (8), $1,500*%, $1,475* (ps); ’57 Cross Country (6) 4-dr., $1,250, 56 Firedome 4-dr., $585*. __ Savoy (8) club coupe, $330. 

Ranch wagon (8), $1,460*. ’55 Cross Country (6), $800. DODGE—’58 Coronet (6) 2-dr., $1,410. 53 Plaza 4-dr., $205. 

’57 Country sedan (8), $1,375*, $1,350; | STUDEBAKER—’55 Commander (8) Hard- ’55 Royal Lancer 2-dr., $605*. PONTIAC — ’58 Chieftain conv., $2,200*; 
Country sedan (6), ee ——- mnsomtLaneooe : eT Ch wt % + ’54 Royal 4-dr., $265*; Coronet (6) 4- 4-dr., $1,880*; Super Chief 4-dr., $1,- 
(8) Victoria 2-dr., 1,100*; ustom SCE NEOUS —’ evrole 4 -ton dr., $155. 775 (ps). 

(8) 2-dr., $1,090*; Fairlane 500 (8) pickup, $849. "53 Meadowbrook (6) club coupe, $135; ’57 Star Chief conv., $1,715* (ps); Super 
és on Se eah td) bn tee Pair I Coronet (6) 2-dr., $100, Chief 2-dr., $1,330*; Chieftain 4-dr., 
ountry sedan ’ ; ; - NT ek ; o* $1,255*. 
lane (8) 4-dr., $975*; Victoria 2-dr., FL we gue’ teen; Ganem (8) Sar. ’56 Chieftain Catalina sedan, $980* (ps): 
$880; Fairlane 500 (8) conv., $835*; Flint Auto Auction, Inc. Sale every Wed- $1,440; 4-dr., $1,355: Custom (6) 2- \ 4-dr., $910*; station wagon, $875*; 
Ranch wagon (8), $740; Custom (8) 4-|nesday. Prices are for sale of June 10. dr., $1,330; Custom 300 (8) 2-dr club coupe, $755*. 
dr., $595. Price comparable to last week, but some ——. '55 Star Chief 4-dr., $380*. 
55 Ranch wagon (8) 4-dr., $640*; Fair- | softness on rough ’55 and ’56 models. Sold "57 . 8 » ’54 Star Chief 4-dr., $380*: Chieftain 
8) 2-d 630: Cust (8) 4-dr 221 ¢ ut of 345 i t Fairlane 500 (8) Skyliner conv., , ; 
lane (8) “< r., $ ; Custom ) ” ars out o consignments. $1,830* (ps), $1,530*; Fairlane 500 2-dr., $315*; 4-dr, $290. 
ses td, $560°. ‘ 440: Country | BUFCK—'58 Super Riviera 4-dr., $2,185* (8) 4-dr., $1,505", $1,200*; 2-dr.,| "53 Chieftain 4-dr., $175*, $145, $135*. 
ean, “jie (6), $440; Country {pe), $2,150* (ps); Special Riviera $1,300*, $1,280*, $1,260%, $1,000*; ua Gan; Gee Gono ) “a 
’ e -dr., ’ , 3 § 380* 5; ’ Ss); Cr ountr. ), * 

"53 Country sedan (8), $480*, $400;| +57 Rie * fiviera 4-dr., $1,775* (ps); Custom (6) 4-dr., $010: '2-dr., go. 615; Amerienn (6) 2-dr., $1,075. 
Custom (8) 2-dr., geet: Custom (6) Century conv., $1,675* (ps); Riviera "56 Custom (8) 4-dr., $850*, $785; 2- "57 Custom (8) station wagon, $1,465*. 
2-dr., $290; 4-dr., $220°. 2-dr., $1,625* (ps); Special station dr., $350; Custom (6) 2-dr., $755, | STUDEBAKER—’56 Commander (8) 2-dr., 

HUDSON—'55 Hornet 4-dr., $640°. wagon, $1,610* (ps); Riviera 4-dr., $575; 4-dr., $690; Fairlane (8) 4-dr. $650. 

LINCOLN—’57 Premiere conv., $1,900*. $1,450*, $1,405*, $1,360*; 4-dr., $1,- $820*, $700*; 2-dr., $750°. ’ | MISCELLANEOUS—'56 Ford (8) %-ton, 

BGRCUN 60 ‘Commutat ‘ar, s.soue| Ses Ser flue gop SUT | om Cutty Seaen le), aes. Cura | Fagg: Coerrome @ carrmall ton 

“ ad . R -dr., »5E n ) 2-dr., , $585*, ; 4-dr., 4 

(ps). ‘ "56 RM Riviera 4-dr., $1,090* (ps); $475; Fairlane (8) 2-dr., $505*. ’53 Ford %-ton stake, $435. 
"57 Monterey 2-dr., $1,300°. Super Riviera 4-dr., $1,040* (ps); 2-| °54 Custom (8) 2-dr., $390*, $265, $185; ’51 Chevrolet 1%-ton stake, $110. 
ewes tardsey Sonr., 9008", $880% dr., $965*; Special Riviera  2-dr., 4-dr., $315", $220*. } ; 

Monterey Hardtop 2-dr., $900*, $8! $940*, $905*, $805*; Riviera 4-dr.,| °51 Deluxe (8) 2-dr., $115. LOS ANGELES 

(ps); Medalist 2-dr., $470. $900": 4-d $875*: ' Cent Rivi . ULE. 
55 Monterey 2-dr., $850* (ps); 4-dr., aa. anene’? + Century Riviera | jM@PERIAL—’57 4-dr., $2,225* (ps). Sete Mine's Lee Annies Deets Ant 

* 5*: station wagon - 4-dr 2-dr., $685°. | LINCOLN —’'57 Premiere 4-dr., $1,760* arold Henry’s Los Angeles Dealer Auto 
seen: daaeet ae 3490 & oe ’55 Special Riviera 4-dr., §770*, $705*; | (ps) Auction. Sale every Tuesday. Prices are 
. -dr., b . oe A YS Ss). ; 

54 Custom 2-dr., $425*; Monterey 2-dr., ng $500*; RM Riviera 2-dr., $720 53 Cosmopolitan 4-dr., $270*. er = * June 9 ; 
$340* . a on | MERCURY—’57 Montclair 4-dr., $1,415* | BUICK—’57 Special Estate Wagon 4-dr., 

NASH—'56 Custom 4-dr., $775 Mae) Rar lie Gel cane meetl nl®®D: $1,910* (ps); Riviera 4-dr., $1,685* 

- . ; -¢ : , ° - r 
an) -dr., $1,- ’ oo ae , . 56 Monterey club coupe, $770*; Cus- (ps); Century Estate Wagon 4-dr., 
—— ee ae, Oe 2 oat —* — 2-dr., $325*; tom 2-dr., $590. $1,865*; Riviera 2-dr., $1,860* (ps), 
£ — r j= . . ’ . 7 * 
°56 (98) 4-dr., $1,425* (ps); Entidey. 4- 53 Special 4-dt., $270*, $250, $120* la a pr coupe, $650*; Mon- ga (ps), $1,695* (ps), $1,650 
dr., $1,200*; (88) Super conv., = 52 Special 2-dr.. $200. 5 | erey 4-dr., $310. os 7 7 ; 
400° (ps); (88) Holiday 4-dr., $1,200* | oa piLLAC__’57 ta 4-dr., $2,675* (ps) TL Ges, 58 (88) 2-dr., $1,725*, a Sivtene (2-&.. $1,060* (ps); 
(ps); 4-dr., $1,020*. $2.370* (ps). ay | a s). ; ’ -dr., $895*. 3 

"85, (88) Hoilday 2-dr., $990° (ps); 4-| 56 (02) Acar, $1,605" (pe). Se Ca: Oh mame, Oe) “Sees Eee aes 

met et -9-4r., $580: 4- 55 (62) Coupe de Ville, $1,520° (ps). ’55 (98) club coupe, $935* (ps); (88) $895*, $700* (ps); Special Riviera 4- 

54 (88) Super Holiday Pa 3 . 53 (62) 4-dr., $435* a 
dr., $540*; (98) Holiday 2-dr., $565*; "e club coupe, $555*. dr., $775*; Riviera 2-dr., $690*. 

C5) ear, $26 mee ed PO ie gr a a 
PACKARD —'54 Super Panama, $290*;| +53 Impala (8) conv., $2.300° (ps), $2-| (pe eee SuPer Andre § Special Riviera 2-dr.. §715*, $635°; 
Clipper 2-dr., $200. 075*; sport coupe, $1,990*, $1,985*,| °54 Clipper 2-dr., $175. 2-dr., $440*; RM 4-dr., $495* (ps). 

PLYMOUTH—’ 57 Belvedere (8) conv., $1,- $1,980* (ps); Brookwood (8), $1,845*; *53 4-dr., $275* (ps). °53 Super 4-dr., $235*. 

410*; Suburban (8), $1,400*; Savoy Bel Air (8) 4-dr., $1,720*; Biscayne | PLYMOUTH—’57 Belvedere (8) conv., $1,- ’51 Special Riviera 2-dr., $125. 
(8) 2-dr., $960*. (8) “4-dr., $1,665*, $1,650*; Biscayne | 545* (ps); 4-dr., $1,210* (ps); hard- *50 Special 4-dr., $120*. 
"56 Belvedere (8) Hardtop, $900*. (6) 2-dr., $1,520*. top sedan, $1,180*; 2-dr., $1,145", CADILLAC—’58 (60) Special 4-dr., $4,- 





Volkswagen 





wants fo 


New career opportunities for top 
people have opened within Volks- 
wagen of America, Inc. Here’s a 
chance to join an organization 
whose products enjoy enormous success all over 
the world...a firm strongly established in the 
- United States and growing fast. 


We want men to grow with it. Men with initia- 
tive, imagination and an eye to the future. Men 
who can think, talk, lead. Men who are ready 
to travel. And we're willing to pay for them. 
Specifically, here’s what we want: 


FIELD SALES EXECUTIVES. Men with 5 to 10 
years experience in marketing and sales manage- 
ment with automotive background. Knowledge 
of retail automobile dealerships and sales pro- 
motion. Strong personality. Reporting and public 
speaking ability desirable. 


Pp people 


INDUSTRIAL ENGINE SPECIALIST. Graduate 
mechanical engineer with wide experience in 
light industrial engine application plus extensive 
contacts in this field. This position requires 
highly specialized sales ability. Should have 
reading knowledge of German. 

SALES TRAINING SUPERVISOR. Proven ability 
to establish and operate a sound training school 
program to prepare sales trainees. Broad knowl- 
edge of automobile business with emphasis on 
sales techniques required. 


ACCOUNTING METHODS ADVISOR. Exten- 
sive experience in automotive accounting proce- 
dure required. Certified Public Accountant highly 
desirable. 

Please direct your applications with resume 
and small photograph to Volkswagen of America, 
Inc., Personnel Manager, Englewood Cliffs, N. J. 











445* (ps); (62) Sedan de Ville, $3,- 


700* (ps). 

’57 (62) Coupe de Ville, $3,245* (ps): 
Sedan de Ville, $2,955* (ps), <2,709¢ 
(ps); 2-dr., $2,920* (ps), 2,805* 


(ps); 4-dr., $2,770* (ps). 

’56 Eldorado conv., $2,235* (ps); Seville 
$2,150* (ps); (60) Special 4-dr., $2" 
190* (ps); (62) Sedan de Ville, $2. 
150* (ps); 4-dr., $2,105* (ps); cony., 
$1,750* (ps). 

"55 (60) Special 4-dr., §1,990* (pg); 
(62) Coupe de Ville, $1,900* (ps), $1,- 
500* (ps); conv., $1,800* (ps) 

"54 (62) Coupe de Ville, $1,485* (ps). 
4-dr., $1,300* (ps). : 

"53 (62) 4-dr., $355* (ps). 

"52 (62) conv., $550* (ps). 

"51 (62) 2-dr., $305*; conv., $290*; 4. 
dr., $265*. 

"50 (62) Coupe de Ville, $300*. 

"49 (62) 4-dr., $125*. 

CHEVROLET—’59 Corvette (8), $3,300*; 
Parkwood (8) 4-dr., $2,450. 

*58 Impala (8) 2-dr., $2,285* (pg); 
conv., $2,185* (ps); sport coupe, $2. 
095*; Bel Air (8) sport coupe, §1,. 
965* (ps); sport sedan, $1,900° (ps); 
Biscayne (8) 4-dr., $1,795* (ps), §1,. 
750*, $1,750, $1,700*; 2-dr., $1,665; 
Delray (6) 2-dr., $1,490, $1,355. 

57 Bel Air (8) sport coupe, $1,885* 
(ps), $1,775* (ps), $1,765* (ps), $1,- 
705* (ps), $1,580; sport sedan, §$1,-. 
710*; conv., $1,650* (ps); 4-dr., §1,- 
355*; Two-ten (8) station wagon, 
$1,725* (ps), $1,710*, $1,620*; sport 
coupe, $1,455* (ps); 4-dr., $1,405* 
(ps), $1,375*, $1,260*; One-fifty (8) 
2-dr., $1,350; Utility Sedan, $1,300; 
One-fifty (6) Utility Sedan, $1,215; 
4-dr., $1,200*. 

’56 Bel Air (8) sport coupe, $1,270; 
4-dr., $1,245*; 2-dr., $1,085*; Two-ten 
(8) station wagon, $1,185*; 2-dr, 
$785*; One-fifty (6) Utility Sedan, 
$720. 

55 Bel Air (8) sport coupe, $1,195*, 
$1,175, $1,125* (ps); Bel Air (6) 
sport coupe, $1,090*; 4-dr., $950*; 
Two-ten Delray, $900*; 4-dr., $565", 
$535; Two-ten (6) 2-dr., $875; One- 
fifty (6) 4-dr., $395. 

54 Bel Air sport coupe, $695* (ps); 
Two-ten 4-dr., $485*, $430*. 

"53 Bel Air 2-dr., $515, $325; sport 
coupe, $440*; Two-ten bus coupe, 
$300; 2-dr., $270; 4-dr., $240; Two- 
ten 2-dr., $275, $265. 

’51 Deluxe 2-dr., $270; 4-dr., $260, 
$160*; Bel Air, $175*. 

’50 Deluxe Bel Air, $175*; 4-dr., $160. 

°49 Handyman, $200; Deluxe 4-dr., $15& 

CHRYSLER—’57 Windsor hardtop 2-dr., 
$1,750* (ps). 

’54 NY Deluxe club coupe, $600* (ps). 

’51 Windsor 4-dr., $110*. 

DeSOTO—’58 Fireflite hardtop 2-dr., §2,- 
265* (ps). 

’57 Fireflite Adventurer hardtop 2-dr., 
$1,800* (ps); Fireflite hardtop 4-dr., 
$1,645* (ps); Firesweep hardtop 2-dr., 


$1,490* (ps). 
DODGE—’57 Custom Royal (8) conv., $1,- 
655* (ps). 
*56 Coronet (8) hardtop 2-dr., $1,060" 
(ps). 


*54 Coronet (8) 4-dr., $390*; Coronet 
(6) 4-dr., $275. 

EDSEL—’58 Pacer hardtop 4-dr., $1,735* 
(ps); conv., $1,625 ‘*(ps); Ranger 
hardtop 2-dr., $1,435* (ps). 

FORD—’59 Thunderbird (8), $4,200* (ps), 
$3,950* (ps), $3,875* (ps); conv., 
$4,000* .«ps); Country Squire 4-dr., 
(9 pass.), $2,900* (ps); Fairlane 500 
(8) Victoria 2-dr., $2,400* (ps); Cus- 
tom (8) 2-dr., $1,900. 

’58 Thunderbird (8), $3,410* (ps), $3,- 
400* (ps), $3,380* (ps), $3,360* (ps), 
$3,350* (ps), $3,280* (ps), $3,250* 
(ps), $2,850* (ps); Fairlane 500 (8) 
Skyliner, $2,170; Victoria 2-dr., $1,- 
900* (ps); 2-dr., $1,790* (ps); 4-dr., 
$1,600*; Custom 300 (8) 2-dr., $1,- 
450*. 

’57 Thunderbird (8), $2,850* (ps), $2,- 
740*; Country Sedan (8) 4-dr., (9 
pass.), $1,780*, $1,720*; (6 pass.), 
$1,730* (ps), $1,705* (ps), 2 at $1,- 
650*, $1,575*, $1,570*%; Del Rio (8) 
2-dr., $1,575*, $1,455*; Ranch Wagon 
(8) 2-dr., 2 at $1,500*; Fairlane 500 
(8) 2-dr., $1,365*; Fairlane (8) 4-dr., 
$1,200*; Custom 300 (8) 2-dr., $1,165. 

’56 Thunderbird (8), $2,150* (pS); 
Country Sedan (8) 4-dr., $1,215* (ps); 
Fairlane (8), Victoria 2-dr., $1,080°; 
4-dr., $1,035* (ps); Ranch Wagon 
(8), $1,025*. 

’55 Thunderbird (8), $1,785* (ps); 
Country Sedan (8) 4-dr. (9 pass.), 
$1,225* (ps), $1,160*, $1,005; (6 
pass.), $900; Ranch Wagon (8), $885; 
Ranch Wagon (6), $735*; Fairlane 
(8) Victoria, $815*, $750*; Custom 
(8) 2-dr., $700*, $625; Main (6) 2-dr., 
$335. 

’54 Country Sedan (8), $675; Ranch 
Wagon (8), $650*%, $520*; Crest (8) 
Skyliner, $385*. 

"53 Crest (8) conv., $390* (ps), $245; 
Custom 2-dr., $360* (ps), $215*; Main 
(8) 2-dr., $185. 

’52 Custom (8) 2-dr., $285, $250; Crest 
(8) Victoria, $265. 

’51 Custom (8) 2-dr., $265*; Deluxe (8) 
2-dr., $130. 

’49 Custom (8) 2-dr., $105. 

HUDSON—’52 Hornet 4-dr., $225*. 

IMPERIAL — ’56 Imperial 2-dr., $1,850* 


(ps). 

LINCOLN—’58 Continental. Mark III, $3, 
950* (ps); Premiere Hardtop, $3,575 
(ps); 4-dr., $3,475* (ps). 

’57 Capri 2-dr., $2,175* (ps). 

’56 Premiere 4-dr., $1,585* (ps). 

55 Capri 4-dr., $1,030* (ps). 

’53 Capri 2-dr., $690* (ps), $225* (ps). 

MERCURY—’57 Montclair hardtop 4-dr., 
$1,620* (ps), $1,450* (ps); Monterey 
2-dr., $1,400*. : 

’55 Monterey 2-dr., $860, $830* (pS); 
Montclair 2-dr., $665*. 

’54 Monterey 4-dr., $655* (ps); 2-dt. 
$600; conv., $550*. 

53 Monterey station wagon (9 pass.), 
$455*; 2-dr., $390*, $345*, $290, $165; 
Custom sport coupe, $245*; 4-df 
$240*. 

*52 Monterey 4-dr., $240*; Custom 2 
dr., $235*. 

’50 club coupe, $100. ° 

NASH—’56 Ambassador (8) 4-dr., $610 


(ps). 
OLDSMOBILE — ’59 (88) Holiday 2-dr., 
$2,660*. 

*58 (88) conv., $2,290* (ps). 

’57 (98) 4-dr., $1,825* (ps). 

"55 (98) starfire, $1,030* (ps); (88) 
Super Holiday 4-dr., $1,000* (PS); 
2-dr., $975*. 

’54 (88) Super 4-dr., $565*. 

’53 (88) conv., $445* (ps); 
(ps). 

’52 (88) Holiday 2-dr., $2565* (ps). 

’50 (88) 2-dr., $165*. 


(Continued on Page 35, Col. 1) 


2-ar., $440° 
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PRUDENCE: The salesman was telling me all 
about horsepower and such. I said, ‘‘Look here, 
young man, I want to know about the human 
comforts.” 


ABIGAIL: So he pointed out that label? What’s 
so special about that? 


PRUDENCE: Says Safety PLATE, silly! Makes 
looking out of those side windows easier on the 
eyes. But that’s not all. This is a special Safety 
Plate called E-Z-EYE. 


ABIGAIL: Got a sort of bluish-green color. 
Why’s that? 


‘‘See Abby, my car’s got something extra special”’ 


PRUDENCE: Been tinted to keep us cooler in 
here and to cut down glare from the sun and sky 
—so you won’t have to squint so much. 


ABIGAIL: What’s that darker band up there on 
the back window? 


PRUDENCE: That’s a special built-in sunshade, 
Abby. Bounces sun heat right off. Makes it a heap 
more comfortable in the back seat. ‘Next best 
thing to air conditioning,” the salesman said. 


ABIGAIL: That salesman didn’t miss a bet, did 
he, Prudence? Smart feller! 


=-Z-EVIE SAFIETY PLATE 
LIBBEY-OWENS:-FORD a@ Great Name in Glas 
TOLEDO 3, OHIO | 
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HANDLE-GUARD ASSEMBLY — Cordo- 
matic, Seventeenth and Indiana Ave., Phil- 
adelphia, Pa., has introduced a handle- 
guard assembly for use with any electric 
cord. The handle is said to be impervious 
to grease and oil, and includes a builtin 
electric outlet, switch and steel cage re- 
flector. Drop cord sets, with cord already 
attached, are also available. The model 
125-DC contains 25 feet of cord, and 
model 150-DC contains 50 feet of cord. 

eS 


Plastic Tool Box 


A 24-compartment, clear plastic 
utility box is announced by Vichek 
Tool Co., Cleveland 4, O. Designated 
as model P-824, it is 13% inches 
long, nine inches wide and 2-5/16 
inches deep. 

* * + 


Brake Parts Assortment 


An assortment of the 10 fastest- 
moving sets of brake shoe return 
springs has been introduced by Lee 
Mfg. Co., 1218 Santa Monica Blvd., 
Santa Monica, Calif. The assort- 
ment, known as the “Ten-Pack” 
consists of 10 packaged sets. 

. * ” 


Pressure Gauge 
A “lo-low” pressure gauge, cali- 
brated from one to 16 pounds in 
%-pound units, has been introduced 
by Acme Air Appliance Co., 205 
Newman St., Hackensack, N. J. 


* * x 
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WELDING UNIT— Air Reduction Sales 
Co., 150 E. Forty-second St., New York 17, 
N. Y., has placed on the. market the Heli- 
craft 100, a tungsten inert-gas welding 
outfit. The kit, which can be operated from 
any conventional DC power source, is said 
to be ideal for producing quality welds on 
light gauge stainless steel, aluminum, 
brass, copper, nickel, monel, silver, and 
all other non-ferrous metals. The Helicraft 
100, packaged in a steel carrying case, is 
said to contain all the necessary equip- 
ment for Heliwelding in the 100-ampere 
range and below. Included in the kit is a 
fixed flow pressure regulator with flow 
adapters that gives automatic control of 
gas flow to prevent needless waste of inert 
gases. Airco’s argon, helium, or AG75 (75 
percent helium, 25 percent argon) can be 
used as shielding gases depending on the 
application. 

es 
Crescent Co. Offers Line 
Of Battery Hold-Downs 


Crescent Co., Pawtucket, R. L, 
has introduced a line of battery 
hold-downs which reportedly re- 
duces from 32 to six the average 
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number of hold-downs a dealer 
must carry to service all cars, 

The line consists of two adjust- 
able types which, Crescent said, can 
be used in 85 percent of all 1937-59 
models of cars and light trucks. 
Four rigid types fit the rest of 
these models, the company said, 

+ * 


ik 
Gunk Offers New Solvent 


Gunk Laboratories, 630 N. Har- 
lem, River Forest, Ill., has intro- 
duced Neo Met, one of the least 
toxic of volatile solvents. The com- 
pany said it is intended as a safer 
general purpose dry-cleaning sol- 
vent to replace highly toxic and 
poisonous solvents. 

cd K * 





CLAMP PLIER—A hose clamp plier with 
finger-tip position lock has been announc- 
ed by Herbrand Tools, Fremont, O. Ac- 
cording to the manufacturer, the “finger- 
tip" feature makes it possible to lock the 
plier in any one of three positions, free- 
ing the mechanic’s hands for other work. 
Lightweight and perfectly balanced, the 
Herbrand hose clamp plier even makes 








easy work of replacing the lower radiator 
hose. 
eo. + 


Rust Cutter as a Spray 


Whiting Rust Cutter is now avail- 
able in a 16-ounce aerosol] dispenser 
from Claronex Products, 239 Java 
St., Brooklyn, N. Y. 

*” * = 


For Windshield Washers 


An automotive windshield 
washer solvent for normal all- 
season driving conditions has 
been announced by Delco Appli- 
ance division of General Motors. 
It is sold under the trade name 
of Delco Special 19. 


* * * 


Inspection Lamp 
A glare-free inspection lamp that 
can be accurately positioned for 
fixed directional light control has 
been developed by Silvray Lighting, 
Ine., Bound Brook, N. J. 
7 ” x 


Sabre Saw Kit 
A 19-piece sabre saw kit has been 
introduced by Ram Tool Corp., 411 
N. Claremont Ave., Chicago 12, Ill. 





a x * 





FLOOR MAT—Rubbermaid, Inc., Woost- 
er, O., has announced the Trophy Floor- 
master, a one-piece mat that is said to 
protect the entire front floor, including the 
transmission hump and floor slope. Its 
contour design fits all modern cars and is 
available in a wide selection of colors 
which complement any interior color 
scheme, it is said. Made of cushiony, flex- 
ible rubber, the mat is 6434 inches long 
by 27% inches wide. Companion mat to 





TIRE VALVES—Bridgeport Brass Co., 30 
Grand St., Bridgeport 2, Conn., has intro- 
duced a tubeless tire valve kit into the 
resale market. The kit, called Serv-all, is 
said to service all car tubeless tires regard- 
less of car model, wheel size or wheel 
cover design. It contains 30 assorted snap- 
in valves, five clamp-in valves, 20 valve 
extensions and caps, a servicing tool, and 
a valve-use chart, which acts as a handy 
reference whenever valves are to be in- 
stalled. 

> -& « 


Schrillo Countersink 


The Schrillo fully-adjustable Mi- 
crometer-Stop Countersink is a 
light hand tool used to deburr, pro- 
duce internal chamfers or counter- 
sink to precise depths. Schrillo 
Aero Tool Engineering Co., 8715 
Melrose Ave., Los Angeles 46. 

* * + 





SPEAKER KiT—Edward E. Gurian & Co., 
Inc., 2211 South Gate St., Chicago 16, Iil., 
has announced the Stereo-Sonic dual hi-fi 
speaker kit which can be installed in any 
automobile. It features two Alnico V speak- 
ers, woofer and tweeter. The two speakers, 
transistor-capacitor and coil are completely 
wired, assembled and pre-mounted on a 
baffle board. The speaker is said to fit any 
car which is cut out or prepunched for the 
ordinary 6 by 9 speaker installation. The 
kit includes a grille, mounted hardware, 
a prewired and presoldered three-position 
switch, knob, dial plate, solderiless connec- 
tors and custom plug-in jacks for all cars 
with factory supplied radios. 

* 


Car-Bo-Ti 


A new product to increase recep- 
tion of car, truck and tractor 
radios, Car-Bo-Ti attaches to all 
standard antennas, Reardon Prod- 
ucts, 305 Cass St., Peoria, Ill. 

. ” = 


Plastic Applicator 


Squee-G, an applicator for spread- 
ing plastic dent repair compounds, 
has been marketed by Taylor & 
Art, Inc., 1710 E. Twelfth St., Oak- 
land 6, Calif. 





STETHOSCOPE—An automotive stetho- 
scope designed for use in tuning up mo- 
tors, checking running machinery, diag- 
nosing engine faults have been announced 
by Edmund Scientific Co., Barrington, N. J. 
The unit can be used to detect loose joints, 
poor bearings and valves, strains, or leak- 
age of gas, air or fluid, it is said. 

x * * 


German Device Designed 


To Thwart Auto Thieves 
The Deweko automobile theft- 


protection device is a German ac- | 


cessory imported by Impex Credit 
Corp., 27 William St., New York 5, 


the Floormaster is the Trophy rear floor! N. Y. 


cover, 


The device shorts out the battery 


if a would-be thief tampers with 
the ignition circuit. 
* * * 


Burgess Flashlight 


Burgess Battery Co., Freeport, 
Ill., offers a newly styled flashlight 
equipped with a polyethylene light- 
head. 


* * * 


Washer Additive 


A solution said to protect wind- 
shield-washer systems from freez- 
ing and to clear ice from wind- 
shields has been marketed by 
Cristy Chemical Corp., 37 Harvard 


St., Worcester 8, Mass. 
* ok * 





a 





18MM Taper Seat 14MM 


SPARK PLUG TOOL—A spark plug hole 
thread and seat cleaning tool has been 
marketed by J. Borland Machine Co., 64 
Eagle St., Providence, R. |. Available in 
three sizes, 14MM and 18MM for flat seats 
and 18 MM for tapered seats to service all 
cars and trucks, these hole reconditioning 
tools are precision made to clean threads 





and seat in one operation, it is said. Hard- 
ened to withstand the toughest job re- 
quirements with a cadmium hexagon, they 
consist of a tap for cleaning the thread, 
a spring-loaded reamer that rides on a 
stabilizing key for cleaning the seat and 
a driver made of 13/16-inch hexagonal 
steel with a ball lock that prevents “knuck- 
le busting” by holding the socket firmly 


in place. 
— 


Pushbutton Radio 


A pushbutton radio for foreign 
cars has been announced by 
Soundex Radio Co., Boston, Mass. 
Called the “Sportster,” it has been 
designed for “in” or “under’ dash 


installation. 
* cd * 


Car Polish Offered 


DE-Oxidize, an auto polish said 
to have been developed specially 
for cars with dull or weathered 
finishes, has been marketed by 
Northbrook Products, Inc., 230 E. 
Ohio St., Chicago 11, Ill. 

OK * * 


Intercom Equipment 


Talk-A-Phone Co., 1512 S. Pulaski, 
Chicago 23, Ill, has introduced 
intercommunication equipment, 
custom-designed to fit into the 
operating decor of the modern 
office. Less than three inches high, 
the models, proportioned like a 
book, lie flat on a desk and do away 
with the bulky, machine look of 
earlier intercom systems, it is said. 

* * oe 


Magic Rubber 


Magic Iron Cement Co.,, 5403 
Bower Ave., Cleveland, O., has in- 
troduced Magic Rubber, rubber in 
paste form. It repairs all rubber, 
leather and fabrics, the firm said. 


* * * 





STATION WAGON PAD—A pad de- 
signed for station wagons has been an- 
| nounced by Grand Rapids Bedding Co., 
Grand Rapids, Mich. Distributed by Cal 
Corp., 2945 Coolidge Highway, Berkley, 
Mich., the mat features a vat-dyed cover. 
Specially treated felted cotton inside the 
| cover is said to make the pad a buoyant 


| 


| cushion. The pad is made in sections for 





pact storage. 











BUFFING WHEEL—Faster inflation buf. 
ing of tires is said to be provided by the 
series 2500, 2400 and 2300 Expand.o. 
Matic buffing wheels announced by Sal;. 


bury Corp., 1161 E. Florence Ave., Los 
Angeles 1, Calif. Instant mounting and 
removal of tires within a wide range of 
sizes is provided without additional rims, 
tubes, or adapters, it is said. Casing js 
placed on Expand-O-Matic wheel which 
automatically expands to actual bead size 
of tire and inflates casing to the preset 
buffing pressure, it is said. Buffing arm can 
be rotated 360 degrees on independent 
mounting base allowing buffing cycle, in- 
cluding brushing or stoning, without re- 
moving tire. 
* * * 


For Summer Driving 


Kool-It, a heat-transfer chemical 
concentrate that is said to remedy 
the summer driving nuisance 
caused by engines overheating and 
boiling over is being marketed by 
the chemical division, Supersite 
Corp., 306 Seymour, Derby, Conn. 

Ed *~ cd 


Convertible Speaker Kit 


Nemco-Speedex Mfg. Co., 418 §. 
Wyman, Rockford, Ill., has added a 
convertible speaker kit to its line. 
The kit has twin speakers and 
baffles, and the package includes 
all hardware and wiring and full 
installation instructions. The man- 
ufacturer said the kit will fit all 
convertibles on the market, 

+ 


Bowes Introduces Duster 


A shine cloth packed in trans- 
parent Mylar film has been intro- 
duced in counter display cartons by 
Bowes “Seal Fast” Corp., Hender- 
son St., Indianapolis, Ind, Called 
Lustre Duster, the shine cloth is 
used without moistening, Bowes 
said. 5 bee 


Brake Fluid 


MoPar Division, Chrysler Motors 
Corp., P.O. Box 1718, Detroit 31, 
Mich., has announced a brake fluid 
that is said to flow freely at 60 
degrees below zero, and has 4 
minimum flash point of 180 degrees. 
The boiling point of the fluid, called 
Hi-Temp, is said to be 390 degrees, 
which is 150 degrees higher than 
SAE specifications. 


FRICTION PROOFING PRODUCT—Form- 
ulated in Europe by the Wynn's plant in 
Belgium for use in European cars, Wynn's 
Friction Proofing for sports and impor 
cars is now available in the U. S. and 
Canada. Packaged in 6 ounce cans, it 
has been compounded especially for the 
high-speed engine operation of sporls 
and import cars. The product is said te 
immunize engine parts against excessive 
wear, increase delivered power particv 
larly under extreme pressure conditions, 
eliminate ‘friction and corrosion, prevent 
carbon build-up and increase mileage pef 


easy folding and handling and for com-| gallon. Wynn Oil Co., 1151 W. Fifth Sti 


Azusa, Calif. 
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Auto Personnel 














_ BR. M. Burch has been named as- 
gistant automotive sales manager 
of Holley Carburetor Co., Van 
ke, Mich., succeeding John R. 
yland, now automotive general 
gales manager. 
- Burch joined Holley in 1950 and 
has worked with original equip- 
ment accounts in both truck and 
passenger car fields. 
a * 


* 


AMC Shifts Breneman 


L. J. Breneman, of American 
Motors’ Minneapolis zone staff, has 
been appointed district manager for 
Southern Minnesota. 

* 


* * 


= Standard Pressed Steel 
0. @Promotes Betz, Morris 
als. Charles J. Betz has been named 
los manager of outside sales of indus- 
and trial fasteners by Standard Pressed 
of Steel Co., Jenkintown, Pa. He will 
™, ibe in charge of the national sales 
1's Biforce for Unbrako socket screw 
ich products, Flexloc locknuts, Sel-Lok 
‘@ spring pins and Hallowell shaft 
set collars. 
— Donald J. Morris, formerly Texas 
lest Wadistrict sales manager for the com- 
= pany, succeeds Betz as inside sales 
f manager for the industrial fastener 

lines. Betz joined SPS in 1940; 

Morris in 1937. 

* oe * 

= Gar Wood Shifts Executives 
- In Truck Equipment Sales 
and Reorganization of Gar Wood In- 
by Wdustries’ truck equipment executive 
site sales staff has been announced by 
nn. D. J. Davis, director of sales. Har- 


old H. Hippler, formerly general 





H. H. Hippler “D. J. Byrd 


sales manager, truck equipment, be- 
comes assistant director of truck 
and construction equipment sales. 

Also elevated to a new position is 
D. J. Byrd, formerly Load-Packer 
sales manager for the firm, Byrd 
becomes general sales manager, 
truck equipment, Assistant general 
sales manager of truck equipment 

ill be H,. J, Howerth, formerly 


























7. sales manager for Gar Wood’s 

- winch line. 

= * * * 

‘“s Rockwell Ups Bowman 

ees. Gilbert T. Bowman, assistant 

lied ice-president of Rockwell Mfg. 

ees, MCO.'s meter and valve division, 

han @Pittsburgh, has been elected a 
ce-president of the company. He 
ill be in charge of the interna- 

ils ional division and petroleum and 


mdustrial division. Bowman joined 
Rockwell in 1940. 
Fi *” * ” 


agill Names Salsbury V-P 


| Eugene Magill has been named 
nufacturing vice-president of 
sbury Corp. He had been plant 
ager. 
+ x os 
ayne Pump Names Leitch 

ice-President in Sales 
Walter C. Leitch has been 
med vice-president of Wayne 
ump Co., a division of Syming- 
n Wayne Corp. 
‘Leitch will direct sales of all 
oducts of the petroleum equip- 
Ment division of Wayne Pump. 
Fred W. Wieslander, formerly 
Manager of distributor sales, has 
been appointed general sales 
Manager. 

on * *~ 


Cilfillen Wins Promotion 
ynn's George C, Gilfillen jr., vice-pres- 





mport t-of E, F. MacDonald Co., a 
_ and es incentive organization, has 
ns, it Men. promoted to Eastern regional 
or the nager. 

sports - hs : 

sid 10 Ford District Names 5 
essive & W. E, Allen jr. has been named 
articu- tropolitan manager for Ford 
itions, ision’s San Jose (Calif.) district. 
revett Bther district appointments in- 
je pet Maude: R. J. Prentice, San Fran- 
th Sty © zone manager; G. M, Allen, 


land zone manager; Harry A. 





Cuthbertson, retail sales manager 
for the district office, and J. D. 
Castleton, district business man- 
agement manager. 

* * + 


Fisher Body’s Hanson 
Winds Up 47-Year Career 


Elmer J. Hanson, general manu- 
facturing manager of Fisher Body’s 
33 assembly and fabricating plants, 
has retired after 47 years in the 
automotive and allied manufactur- 


|ing fields. 


He began his career as an ap- 
prentice toolmaker with Yale & 
Towne Mfg. Co. and joined Fisher 
Body 32 years ago as an experi- 
mental engineer at the Ternstedt 


plant. 
of * * 


North Carolina Finance Unit 


Names Wright President 
Manly Wright, of Asheville Ac- 


ceptance Co., Asheville, N. C., has | 


been elected president of the North 
Carolina Assn. of Automobile Fi- 
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nance Companies. He succeeds S. A. 
Benton, of Auto Finance Co., Char- 
lotte. 

Reitzel Smith, Asheboro, 
| elected first vice-president; Mar- 
shall Ford, Charlotte, was named 
second vice-president, and Sam W. 
Colerider jr., Kannapolis, continues 


as secretary-treasurer. 
* * * 


was 


Wayne Pump Appoints 
William E. Fishwick has been 
appointed sales representative in 


| Wayne Pump Co., division of 
| Symington Wayne Corp., manufac- 
| turers of gasoline pumps, air com- 
pressors, lifts and petroleum equip- 


ment products. 
* * * 


Rowitzer Appointed 

Ray Rowitzer has been named 
sales representative for Highway 
Trailer Co. and has been assigned 
to the New York office. He formerly 
was a Buick dealer in Ticonderoga, 
|N. Y. 

* * 


Eaton Promotes deWindt 
|To Assistant Sales Chief 


E. M. deWindt, general manager 
of Eaton Mfg. Co.’s stamping di- 
vision, has been promoted to as- 





|charge of the St. Louis district of | 


sistant sales director of the cor- 
poration. 

DeWindt joined the company’s 
valve division in Battle Creek, 


Mich., in 1941 as a production clerk. 
* cd * 


Dodge Promotes Cox 


To Regional Manager 


Promotion of Raymond T. Cox 
to Cincinnati re- 
gional sales man- 
ager has been 
announced by 
Dodge. 

Cox joined 
Dodge in 1952, as 
Long Island Dis- 
trict manager. He 
since has worked 
in various sales 
capacities, most 
recently with the 
company’s gen- 





R. T. Cox 





eral sales office in Detroit. 
OF * ok 


Six Appointed to New Posts 
In Guide Lamp Staff Shuffle 


A reorganization of the general 
manager’s staff has been announced 
by Guide Lamp division of General 
Motors. Six new appointments fol- 
low: 
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liability; Morris H, Stanley, director 
of quality control; Rex W, Oyler, 
chief engineer; J, Warren Stidham, 
assistant chief engineer; Alfred M. 
Rinker, assistant sales manager; 
Richard L, Gross, assistant director 
of quality control. 
* * * 
Firestone Appoints Givens 


Denver Sales Manager 


J. P. Givens has been named 
manager of Firestone Tire & Rub- 
ber Co.’s Denver sales district. 

Givens, with Firestone 11 years, 
formerly was stores supervisor in 
the company’s Phoenix sales dis- 
trict. 

* ok * 


AMC Appoints Morris 


Darwin A. Morris, Salt Lake City, 
has been appointed manager for 
American Motors Sales Corp. to 
cover most of Idaho and part of 
Wyoming. He will headquarter in 
Pocatello, Id. 

oa * * 
Cotter Joins John Bean 


Robert J. Cotter has joined the 
John Bean division as an automo- 
tive representative. Cotter will 
represent the company in Montana 
and sections of North and South 


Howard C. Mead, director of re-' Dakota and Wyoming. 
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How does it 


2 


floor button 


brake. 





Q: What is GLIDE CONTROL? 


A: GLIDE CONTROL is the only dependable, 
low-cost constant speed control. It has been 
engineered for greatest possible gas saving 
and driving ease. 


work? 


The driver accelerates to any desired speed, 
then ‘‘cuts in'’ GLIDE CONTROL by pressing 


with left toe. GLIDE CONTROL 


holds speed at predetermined rate until 
driver touches floor button again or applies 


What are the chief advantages of 
GLIDE -CONTROL? 


GLIDE CONTROL cuts gas consumption up 
to 25% and eliminates ‘‘throttle-foot”’ 


QUESTIONS AND ANSWERS ABOUT THE GLIDE CONTROL PROGRAM 


for GLIDE CONTROL. 


o>o 


GLIDE CONTROL? 


> 


right now! 


fatigue. GLIDE CONTROL also provides safe 
toe-tip control. The hands never leave the 
steering wheel. And GLIDE CONTROL can 
be installed on any car in less than one hour. 


What advertising and promotional support is 
being put behind GLIDE CONTROL? 


Magazines ... Newspapers... Radio... 
Television . . . Editorial Support! Your cus- 
tomers will be pre-sold. They'll be asking 


: What is the retail price of GLIDE CONTROL? 
$29.50 —with a BIG mark-up for the dealer. 
How can YOU find out more about 


Fill in and mail the coupon below. Do it 


JP FRAT ROSRETAP SRS SSAMAPSRERSRS OSLO 


: GLIDE CONTROLO CORP. 
. 1608 Centinela Ave., Inglewood, California 
Please rush full details on GLIDE-CONTROL performance. 
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56 Engineers Get 
Chrysler Degrees 


DETROIT.—Master of Automo- 
tive Engineering degrees were 
awarded last week to 56 graduate 
students of the Chrysler Institute 
of Engineering. 

Commencement speakers were 
James C. Zeder, Chrysler Corp. 
vice-president and president of the 
institute, and Dr. John Ely Bur- 
chard, dean of the School of Hu- 
manities and Social Studies at the 
Massachusetts Institute of Tech- 
nology. 

In his address, Zeder suggested 
that engineers should “take on still 
more of the job of bridging the gap 
between scientific discovery and 
application.” 

Thirty-seven Chrysler Corp. em- 
ployes from Detroit area plants re- 
ceived certificates for completion of 
evening school courses in science, 
mechanical drafting, metallurgical 
technology, body drafting and 
chemical technology. 
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Highways & Safety... 





Seat-Belt Use Seen 
Saving 5,000 a Year 


The value of seat belts in reduc- 
ing injury in auto accidents was 
emphasized by the National Safety 
Council in a number of reports on 
safety, accident causes and how to 
cut the highway toll. 

Ralph Kuhli, director of the 
council’s Public Safety Depart- 
ment, said safety experts estimate 
5,000 lives could be saved annu- 
ally if seat belts were used in 
every auto. 

“The risk of death or serious in- 
jury in a wreck is five times greater 
if you’re hurled from the car than 
if you remain inside—and seat belts 
help keep you there,” he said. 

“We feel that the installation and 
use of belts constitute the No. 1 
chance, in addition to existing ac- 





MORE PEOPLE 


READ 


THE HOUSTON POST 


DAILY 


THAN ANY OTHER 
HOUSTON NEWSPAPER 


The Houston Post Leads 
the Houston Chronicle 7,537 
in total daily circulation 


POST: 200,551 


CHRONICLE: 193,014 


For basis of comparison see Audit Bureau 
Circulation report for year ending Sept. 30, 1958. 


W. P. HOBBY 
Chairman 


OVETA CULP HOBBY 
President and Editor 


MEMBER 


Represented nationally by Moloney, Regan & Schmitt 








DITZLER" 


ses 
Garry Moore 


to promote 


paint shop work for you! 


@ As advertising support for Ditzler jobbers and paint 
shops, the Garry Moore show of June 23rd will feature 
a special commercial urging car owners to see their 
local dealers and paint shops for refinishing work. 


> CBS-TV+ Tuesday Evening « June 23rd 


(See your local newspapers for time and station) 








“Within the budget of any size dealership,” writes J. H. Thompson of Thompson 


Motors, Tupelo, Miss., about his Childers Continental Carports. “We cannot tell you 
just how much . . . they have helped the appearance of our used car lot.'' Read how 


Childers Carports can fell more cars for you. See Page 35. 


cident-prevention programs, for re- 
ducing injury and death to motor- 
ists.” 

Discussing accident causes, the 
council said the driver is the 
chief cause, not bad weather, 
faulty equipment or fatigue. 

The council cited recent studies 
which show there were 77 violations 
for every 100 drivers in fatal acci- 
dents. Violations occurring most 
often were speeding, failure to keep 
right of the center line, not having 
right-of-way and driving under the 
influence of alcohol. 

The council also said the car 
that’s not in tip-top shape is court- 
ing danger. 

In its annual Inventory of 
Traffic Safety Activities, the 
council said seven ‘states and. the 
District of Columbia reported 
that. almost 45 percent of all ve- 
hicles they had inspected were .re- 
jected for mechanical defects, 

A safety check of the: following 
points was urged: Brakes,. head- 
lights, rear lights, tires, steering, 
exhaust system, windshield and 


windows and horn. 
* * * 


Government Report Lists 
Accident Study Methods 


Statistical control techniques 
which offer industrial and high- 
way safety engineers the means to 
detect effectively the presence of 
new accident causes are described 
in a Department of Defense report 
released through the Office of 
Technical Services, U. S, Depart- 
ment of Commerce. 

It makes fast, accurate analytical 
methods available to safety admin- 
istrators who are neither mathema- 
ticians nor statisticians, The report, 
PB 151055 Manual for the Applica- 
tion of Statistical Techniques for 
Use in Accident Control, Dunlap 
and Associates, Inc, for the Armed 
Forces Epidemiological Board, De- 
partment of Defense, June 1958, 
may be ordered from OTS, U., S. 
Department of Commerce, Wash- 
ington 25, D. C. It contains 73 
pages, price $2. 

+” * * 


Detroit Again Wins 
Safety Council Award 


For the third successive year, 
Detroit has won the National Saf- 
ety Council’s Award of Honor, The 


council said Detroit was the only | 


city to be selected for the 1958 
award. No state was selected. 
Detroit’s 1958 traffic-fatality toll 
was 156, the lowest in the city’s 
record-keeping history dating back 
to 1923. The city’s motor-vehicle 
death rate fell to 2.5 for every 10,- 
000 registered vehicles, and acci- 
dents of all types also were re- 
duced substantially. 
x ~ 


52 of Chicago’s 
58 Traffic Deaths 
Occurred at N ight 


More than half of Chicago’s fatal 
accidents in 1958 occurred after 
dark, according to a report by the 


Citizens Traffic Safety Board of |! 


Metropolitan Chicago. 

The study showed that 52.9 per- 
cent of the fatal crashes came at 
night, 4.8 percent at dawn or dusk, 
and 42 percent during the daytime. 

However, the board said 62.1 per- 
cent of all accidents last year oc- 
curred during daylight hours, 33.2 
percent after dark and 3.5 percent 
at dawn or dusk. 

“One out of every 232 after-dark 
accidents resulted in a death, con- 
trasted with one death for every 
546 accidents during the day,” the 
board said. 

Fatal accidents last year were 
most frequent in the three-hour pe- 
riod from 6 to 9 p.m., and occurred 
on Sundays at a rate 17 percent 
higher than on other days in the 
week, the report showed. 

* ok 3 


Finch Moves Up 


Alfred C, Finch has been named 
manager of the National Safety 
Council’s motor transport depart- 
ment. A member of the council 
staff since 1947, he succeeds Paul 
H, Coburn ag department director. 











AC Queens Crown Chevrolet 


Kings— 


lene Janusz, left, and Nancy Young, two finalists in the ‘Miss AC" contest, crown 
J. L. Lynch, left, and J. F. Prescott, kings of Chevrolet parts and accessories salesmen. 
Lynch, Chicago, had the top record among regional. managers and Prescott, South 
Bend, was the top zone P & A sales manager in Chevrolet's recent spring sales contest, 
The men visited Flint with 10 other regional winners for a tour of the AC Spark Plug 
plant. Other regional champions include W. P. Appling, Midwest region; C. A. Burtt, 
Atlantic Coast region; F. W. Hall, Pacific Coast; J. D. Hansard, Southwest; C. R. Kirk. 
patrick, Eastern; N. H. Ness, Great Lakes; L..W. Sharp, Rocky Mountain; W. H. Shaw, 


Southeast; J. P. Shea, North-Central, and 


R. L. Wise, Mid-East. 


How They're Pushing Sales ... 


Dealer Ad Ideas 


A Promoter’s Paradise 
Ce pro- 

motions attracted the attention 
of Atlanta residents interested in 
the purchase of new cars. 

Lander Motors (Dodge-Plymouth- 
Simca), came up with an unusual 
Simca offer. Any Simca buyer who 
decides within six months that he 
is not satisfied with the import, 
may return the car and be allowed 
the full purchase price on a new 
Dodge or Plymouth, the firm said. 


Bud Collins, general manager of 
Wagstaff (DeSoto-Plymouth), 
raised eyebrows by inserting this 
ad in Atlanta papers: 

“Starting May 25, our salesmen 
will be locked in, ball and chain, 24 
hours a day until we win the local 
sales contest. As soon as they sell, 
give away, or dispose of 108 used 
cars, our jailers will let them go 
home. 

“Drive by, watch the fun, They 
will even be sleeping on prison cots 
right on the showroom floor. Wake 
One up, wrap yourself up a real 
deal ... and you will help the poor 
convict get home to his wife and 
kiddies. To start the ball and chains 
rattling, below are some examples 
of the many jail-priced used cars.” 


Southern Chevrolet, in nearby 
Decatur, held open-house events on 
the last two weekends in May. The 
current “Miss Georgia” added gla- 
mor to each event, and presided 
over the refreshment tables. 

Southern Chevrolet tied-in with 
the first anniversary in this area 





CONFIDENCE 


BRAND 
AME 





Dealer Wins Award— 
Gloria E. Taylor, left, president, Taylor 


Motor Co., Inc. (Dodge-Plymouth), King 
William, Va., receives a certificate of dis- 
tinction in the “Brand Name retailer-of- 
the-year" competition from Edward R. 
Taylor, executive vice-president, Motorola, 
Inc., and chairman of the executive com- 
mittee of Brand Names Foundation, Inc. 
Miss Taylor was awarded honors in the 
automobile dealers category for “‘out- 
standing presentation of manufacturers’ 
advertised brands to the public during 
1958." Ethel Martin, vice-president of 
Taylor's, looks on. 








of the Winn-Dixie food stores, Both 
weekends several hundred dollars 
worth of Winn-Dixie food certif- 
icates and power mowers were 
given away at Southern Chevrolet. 

The Winn-Dixie stores publicized 
the Southern Chevrolet open-house 
events in both their local] news- 
paper and direct mail advertising. 

” oe * 


Vacation Is ‘On the House’ 


“ZyZAVE Your Vacation on Us” 
was the advertised invitation 

of Smart Motor Sales (Buick- 

Rambler), Auburn, Calif, 

Any purchaser of a new Buick 
during the month of June had a 
choice of an all-expense vaca- 
tion either in Hawaii or Las 
Vegas. 


Warranty Check 


Dealer Notifies Buyers, 


Cutting Hassles 


ISUNDERSTANDINGS on 

warranty work are avoided 
and good will is improved by Mc- 
Culloh Motor Co, (Oldsmobile- 
Cadillac) Ardmore, Okla., through 
notification of the buyer that the 
warranty period is about up. 

Eighty days after purchase, Mc- 

Culloh sends the owner a _ notice 
by registered mail, return receipt 
requested, stating that only 10 
more days of warranty are avail- 
able and advising him to bring his 
car in for free check, or to make 
sure that any uncompleted war- 
ranty work is brought to the at- 
tention of the dealer. 

Work done after that period 
under conditions of the factory- 
extended warranty makes the 
customer feel that the dealer has 
made special concessions for him. 
W. L. McCulloh, president and 

general manager, said this method 
had reduced misunderstandings 
about the time of warranty and 
warranty expiration dates to the 
vanishing point, since no owner 
can say that he was not properly 
notified. ’ 

Since the method has been in 

use, McCulloh said, warranty work 
had been reduced as much as 50 
percent with a consequent increase 
in regular cash service sales. 

This method, McCulloh reported, 

has virtually eliminated borderline 
warranty claims and hassles with 
some customers who try to con- 
tinue the warranty indefinitely and 
set up situations which endanger 
good will. 


* * * 


Dealers Join Parade 


(THREE of the floats in Pitts- 
burgh’s bicentennial parade here 
were entered by Massey Buick Co. 
Ford dealers and Chevrolet dealers. 

The Massey float featured pretty 
girls dressed in the colors of fa- 
mous racing stables. 
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DATSUN 


LANCIA 





TOYOPET 


Seven more cars 
are going places in 


HOLIDAY 


Since January 1959, Holiday has welcomed seven more 





car advertisers—bringing the total to 33! 

These advertisers know that Holiday gets them into the homes 
of 900,000 of America’s most responsive families. Here, they meet 
a thriving audience that loves to drive. (Almost half of Holiday’s 
families are two-car families!) And they talk to families whose 
incomes are nearly triple the national average. 

This selective audience offers car advertisers an unmatched sell- 
ing opportunity — for people engrossed in the Holiday mood just 
naturally fall into a buying mood as well. 





STUDEBAKER LARK 


RAMBLER AMBASSADOR 


AMERICAN &@ 
U 
SUMMER | 


HOLIDAY delivers today’s most 
active, responsive market! 





: Total unduplicated 
: metropolitan coverage 
: of both evening papers: 


' Any other combination 
+ comes to no more than 


: evening newspaper town! And the | 
DETROIT TIMES in combination with : 
Detroit’s other evening newspaper : 
gives you the finest metropolitan : 
coverage. To meet Detroit, better put : 


Detroiters unfold 
their newspapers 
in the evening 


10.5” 
98.1” 


. Detroit is an 





The figures prove. . 


the TIMES on your schedule. 


Detror imes 


Represented nationally by 
HEARST ADVERTISING SERVICE INC. 


Long Term 
Leasing Is 


Profitable! 


Even for the smallest dealer 


10 LEASES WILL EARN 
$5,000.00 PROFIT 


The Manual on Leasing by Harold D. 
Draper, volume Chevrolet dealer for 32 
years and a veteran of over 10 years 
leasing and 3,000 leases in that period, 
will give you accurate procedure step 
by step to insure profitable leasing. 


Costs 

Insurance 

Financing 

Depreciation Rates 
Service Costs 

Resale Policies 
Accounting 

Protection Against Losses 


PRICE $20.00 POSTPAID 


Make Checks Payable To: 


Harold D. Draper 
Box 530, Saginaw, Michigan 
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What's New... 


In Parts and Accessory Distribution 


Prizes Await Top Salesmen 


In Autopulse Pump Drive 


CASS CITY, Mich.—Merchandise 
prizes will be awarded to top per- 
formers in a three-month sales 
campaign for its electric fuel 
pumps, according to Electric Auto- 
pulse division, Walbro Corp. 

Awards will be determined on the 
basis of points for each new and 
rebuilt Autopulse pump sold and 
delivered between June 1 and Aug. 
31, the firm said. About 10,000 sales- 
men, distributors and jobbers are 
expected to participate in the cam- 
paign. 

ok * * 


George Byers Parts Setup 


Reorganized in Louisville 


LOUISVILLE, Ky.—Kentucky 
Motor Parts Co., organized by 
George Byers Sons, Inc., Columbus 
(O.) DeSoto dealership with a 
Louisville branch, has opened for 
business at 735 S. Eighth here and 
will operate as a factory distributor 
of Chrysler Motors Corp. parts, 

The parts distributorship for- 
merly was operated by Byers’ 
Louisville dealership at 144 E. 
Broadway. Byers will move to 841 
S. Third. Arthur Beatty will con- 
tinue as manager of the parts dis- 
tributorship. 

k 


* * 


Lee Opens New N. Y. Branch 


CONSHOHOCKEN, Pa, — Lee 
Rubber & Tire Corp, has opened a 


Fine-Car Market 
Here to Stay, Say 
2 Chrysler Aides 


MINNEAPOLIS. — (UTPS).—De- 
spite changes in low and medium- 





| priced car tastes, there always will 


be a market for expensive cars, 
two officials of the Chrysler Corp. 
said here. 

“People will continue to demand 
and be able to pay for the finer 
things in a car—comfort, room, 
handling ease and luggage space,” 


‘|C, E. Briggs, general manager of 


OS Keep your eye on the TIMES 7 


the Chrysler and Imperial division, 
said. 

“There is no dwindling of that 
market,” he added. “We’re very 
confident.” 

To support his point, Briggs cited 
rising personal income and the 
desire that one of the two auto- 
mobiles in a two-car family be 
suitable for highway driving. 

E. M. Braden, newly appointed 
general sales manager of Chrysler 


priced cars are not suffering at 
the hands of rising boat, travel and 
recreation budgets of many fami- 
lies. 








new tire branch on Route 5 midway 
between Albany and Schenectady, 
N. Y, The branch formerly was 
located at 310 Broadway, Albany. 

* * * 


4 More ‘Lasticolor’ Reps 


Are Appointed by Taussig 


PHILADELPHIA, Pa, — Four 
more automotive manufacturers’ 
representatives for ‘Lasticolor,’ a 
vinyl spray, have been announced 
by Ralph J. Taussig, president of 
Taussig Paint Sales Co. 

They are Motor Sales Co., Spring- 
field, Mass.; Jan Major Co. & As- 
sociates, Memphis; Fred H. Win- 
terer, Denver, and H, C. Torrey 
Associates, Phoenix, Ariz. 

* * * 


Stone Appointed Manager 


Of Olean (N. Y.) Unit Parts 


BUFFALO.—Donald R, Stone has 
been named manager of Olean 
Unit Parts, Inc., Olean, N, Y. He 
succeeds B, A. Davidson, who has 





become a field executive with the 
National Automotive Parts Assn., 
Buffalo Warehouse. 
Stone had been general sales 
manager of a Buffalo dealership. 
* * cd 


Detroit Firm Distributing 


Vornado Air Conditioners 


DETROIT. — Distributing Sales 
Co, has been appointed exclusive 
Michigan distributor of Vornado 
auto air conditioners, according to 
Ted Meade, president. 

He said his firm now is establish- 
ing other distributorships and 
dealerships throughout the state. 


* * * 


Schaub Named Sales Rep 


PHILADELPHIA. — Jack Schaub 
has been appointed Minnesota sales 
| representative for the juvenile di- 
| vision, Dennis Mitchell Industries, 
|according to Irving Berlin, pres- 
|ident, The firm makes baby seats 
|and beds for travel use, 








Factories Use Video .. . 





Auto Advertising 


By Martin L. Whitmyer 
Staff Writer 

Felix W. Coste, president of Out- 
door Advertising, Inc., has served 
notice that OAI’s drive for in- 
creased national volume will be 
“pugnacious” and will be conducted 
by “a combat team with a killer 
instinct behind every move we 
make for outdoor.” 

“We are not selling outdoor at 
the expense of other media,” he 
added, “but rather with a forth- 
right determination to capture our 
rightful share of America’s $10 
billion advertising budget. The dy- 
namics of outdoor definitely justify 
a larger portion of the advertising 


dollar,” Coste said. 
* * * 


Record for Redbook 


April was the 66th consecutive 
issue of Redbook magazine to set 
a total circulation record for the 
individual month, according to an 
estimate by Charles S. Thorn, pub- 
lisher. 

Circulation of the April issue 
topped 2,777,000, a gain of 5.2 per- 
cent over April last year, Thorn 
said. 

* * * 


M-E Revamps Buick Setup 


McCann-Erickson, Inc., has an- 


| and Imperial, said sales of higher-|mOunced a reorganization of the 


account group handling Buick ad- 
vertising. 

In the new changes, R. Thomas 
Brogan has been named print ad- 


“The person who can afford a/|Vertising account executive; Charles 


||| yacht generally can afford a higher-| P. Flynn, television and radio ac- 
* oo” * 


priced car,” he pointed out. 

Briggs and Braden discussed 
summer sales plans with some 25 
Chrysler and Imperial dealers from 
four Upper Midwest states here. 


Insurance Rates 


Discussed in Post 


DETROIT.—“It would be ironical 
indeed if the pinch in our purse is 
the big thing that finally moves us 
to save ourselves on our highways,” 
Arthur W. Baum comments in a 
Saturday Evening Post article titled 
“Why Auto Insurance Costs So 
Much.” He notes that insurance 
companies are asking state govern- 
ments to sanction still-higher rates 
on top of the average 69 percent 
increase during the 10 years ended 
last Dec. 31. 

Baum reports that insurance 
firms say that in seven of the last 
10 years they have been unable to 
break even on the liability pre- 
miums which states have allowed 
them to charge. The stock com- 
panies alone are said to have lost 
$600 million during the decade. 

Baum says the insurance indus- 
try, aware that higher rates cannot 
keep dangerous drivers off the 
roads, is about to spend $1 million 
a year on a program aimed at en- 
couraging sound laws and effective 
enforcement. 


Contest Stimulator— 


“Miss Lucky 7" poses with some of the 
silver dollar prizes that she is giving 
away at personal appearances in shop- 
ping centers in 77 cities. To stimulate in- 
terest in the DuPont $100,000 national 
“7 Times Your Weight In Silver Dollars 
Contest," “Miss Lucky 7" weighs people 
on a special scale which shows only the 
amount of money one wins if winner of 
the contest which includes many other 
fabulous awards. Lucky amounts on the 
scale used in local “weigh-ins” win paper 
weights and book ends—all with = real 
silver dollars imbedded in crystal plastic. 





count executive, and John C. Viv- 


ian, Opel car account executive. 
* * * 


Rover Picks Agency 


Rover Motor Co. of North 
America, Ltd., Toronto and Long 
Island City, New York, has ap- 
pointed Creative PR, Inc., to 
handle its public relations. 

* * ok 


Green Goes Outdoors 


John Green Corp., Los Angeles, 
western distributor for Renault, has 
begun an outdoor posting campaign 
throughout California and selected 
cities in Nevada and Utah. 

The campaign began June 15 and 


will run for 90 days. 
* Ok * 


Dealer Signature in Music 


Durward Kirby, television and 
radio personality, has recorded a 
humorous narration to explain the 
new “Dealers Choice” plan, which 
is included in a demonstration kit 
now being offered free by Automo- 
bile Dealers Broadcast Service, Inc., 
59 E. Forty-Fifth St., New York. 

The plan provides auto dealers 
with a selection of personalized 
musical signatures commercials 
designed to build individual] deal- 
ership image. 

Produced with well known sing- 


makes available to dealers top 
quality customized commercials at 


low cost, officials said, 
of * * 


AAC Gets Ist Woman Member 


The Automotive Advertisers’ 
Council has announced the ap- 
pointment of its first woman mem- 
ber, Mrs. Mildred Nordlinger, ad- 
cee manager of Permatex Co., 

ne. 





* * * 
20 Larks in Giveaway 


Twenty Studebaker Larks will be 
among 1,420 prizes in a contest 
sponsored by A, E, Staley Mfg. Co., 
Decatur, IIll., manufacturer of liquid 
starch and laundry rinse. 

The contest is being promoted by 
radio, television, magazines and 


newspapers. 
: * «* 


Win Yourself a Ghost Town 


An Arizona ghost town north of 
Phoenix will be first prize in the 
Saturday Evening Post’s contest 
for advertising and sales execu- 
tives. 

Known recently as Stanton, Ariz., 
the town was renamed Ulcer Gulch 
by the Post. 

The contest, which Closes July 
18, offers an authentic stage coach 
as second prize. One hundred 
Western hats will be the third 
prize. 

More than 21,000 entry blanks 
are being received by advertising 
and sales people in agencies and 
the ad and sales departments of 
national advertisers. Entry blanks 
also are being distributed by Post 
salesmen. 


ers and musicians, the package now | 













































how to keep 
customers 
sold on you! 





Your name is 
your greatest 
asset... and 
Customer Con- 
trol makes the 
most of it... 


You are in constant contact with 
the owner, showing a personal 
interest, and offering thought. 
ful suggestions. 


A proven plan to 
e increase car sales 
e re-win lost owners 
e hold new owners 
and all at a fraction of the cost, 


Ty CI 


3 aa mi ar ai 
REPRESENTATIVES IN PRINCIPAL CITIE 


LONG ISLAND 


TURNTABLES 


PORTABLE 


CITY 1. NEW Y 





TURNTABLES 





PARAVANE for big cars 
PARAVANETTE for small 


No tools required 










MACTON MACHINERY COMPANY, INC. 
STAMFORD 9% CONNECTICUT 


STOP TRAFFIC 
with 
PENNANTS 


There is nothing else you can buy fo 
any price that will attract as much atter 
tion as beautiful, colorful, pennants 

yet you can buy them for as little as % 
per foot. Write for our catalog. 


MYRLO CO. 


Dept. N, 1231 Main Ave. 56 C. 
Cleveland 13, Ohie ‘55 Ro} 
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pACKARD—’56 (400) hardtop 2-dr., $1,- 


015* (ps). 
PLYMOUTH—’58 Suburban (8), $1,850*; 
Belvedere (8) hardtop 4-dr., $1,815* 


(ps). 
‘57 Belvedere (8) spert coupe, $1,530*; 
Savoy (6) 2-dr., $1,100*, $920; Savoy 


(8) 2-dr., $1,095; Plaza (6) 2-dr., 
$730. 

56 Suburban (8), $1,070*, $1,045*; 
Savoy (6) 4-dr., $815*. 
55 Belvedere (8) sport coupe, $930*; 
Savoy (6) 4-dr., §$650*; 2-dr., $500; 
Plaza (6), 4-dr., $525. 


154 Plaza 4-dr., $410; Savoy 4-dr., $395. 
53 Suburban, $355; Belvedere sport 
coupe, $325. 
‘51 Suburban 2-dr., $235. 
PONTIAC —’58 Chieftain Catalina 4-dr., 


$1,960*; Catalina 2-dr., $1,880*. 

56 Star Chief Catalina 2-dr., $1,110* 
(ps); Chieftain Catalina 4-dr., $825; 
4-dr., $750*. 

55 Chieftain station wagon 4-dr., (9 
pass.), $925*; 2-dr., $585*; 4-dr., 
$360*. 

’54 Star Chief Catalina, $590*; Chieftain 


4-dr., $415; 2-dr., $235*. 

53 station wagon, $410*; Custom Cata- 
lina, $385*; Chieftain 2-dr., $285*; 
conv., $260* (ps); 4-dr., $230*; Deluxe 
4-dr., $275*, $235*. 


'52 Chieftain 4-dr., $135*. 

‘51 Chieftain Catalina 2-dr., $185*; Star 
Chief Catalina, $115*. 

RAMBLER—’57 Custom (6) 4-dr., §$1,- 
275°. 

56 Custom station wagon, $1,495*. 

55 Custom station wagon, $890*. 

‘54 Cross Country, $600. 

53 Custom station wagon, $460. 
DEBAKER — ’'55 Commander (8) 
Hardtop 2-dr., $695*. 

64 Champion (6) 4-dr., $385. 

"53 Commander (8) 2-dr., $435. 

*50 Champion (6) 2-dr., $105. 

ISCELLANEOUS—’59 Ford (6) Ran- 














































chero, $2,035. 
68 Ford (8) Ranchero, $1,625*, §$1,- 
* 


550*. 

57 Ford (8) Ranchero, $1,360*; F-100 
(6) %-ton pickup, $1,050*; Chevrolet 
(6) 3100 %-ton, $1,030. 

"56 Chevrolet (6) 1-ton pickup, $890; 

Ford (8) %-ton pickup, $835*, $725; 

F-350 (8) 1-ton pickup, $775; F-250 

(6) %-ton pickup, $605. 

56 Chevrolet (6) Cameo Carrier, $850. 

Chevrolet %-ton pickup, $550, $515. 

Ford (6) %-ton pickup, $425. 

'h2 Dodge (6) %-ton pickup, $370; Ford 

» %-ton panel, $225. 


Chevrolet %-ton pickup, $305. 


CHICAGO 


/Arena Auto Auction. Sale every Tuesday. 
pes are for sale of June 9, Market 
dy. Sold 411 cars from 682 consign- 
nts: 


SICK—’58 Century conv., $2,400* (ps). 

"57 Super conv.,. $1,550* (ps); Riviera 
4-dr., $1,400* (ps); Special Riviera 2- 
dr., $1,300* (ps). 

‘56 Century conv., $1,290* (ps), $1,195* 
(ps); Riviera 4-dr., $1,085* (ps); Spe- 
cial conv., $1,255* (ps); Riviera 2-dr., 
$1,045*, $875*; Estate wagon 4-dr., 
$1,045*. 

"65 Special conv., $975* (ps); Riviera 
2-dr., $775*, $760*; Super Riviera 4- 
dr., $840* (ps), $800* (ps); RM Rivi- 
era 2-dr., $760* (ps). 

"b4 RM 4-dr., $640* (ps); Super Riviera, 

$605*. 


DILLAC—’59 (62) conv., $4,775* (ps), 
$4,720* (ps). 
‘58 (62) conv., $3,750* (ps), $3,725* 


(ps). 
"ST (62) 4-dr., $2,785* (ps); (6) Special 
4-dr., $2,725* (ps). 


"56 (62) 4-dr., $1,775* (ps); Coupe de 
Ville, $1,755* (ps); Sedan de Ville, 
$1,650* (ps); (60) Special 4-dr., $1,- 
700* (ps) 


55 (62) 4-dr., $1,405* (ps). 

*54 (62) Hardtop, $1,000* (ps). 

e (60) Special 4-dr., $550* (ps), $495* 
Ps). 

HEVROLET—’59 Impala (8) conv., $2,- 
850°; Hardtop 4-dr., $2,490* (ps); 
Impala (6) Hardtop 4-dr., $2,390*; 
Brookwood (6), $2,385*; Bel Air (8) 
4-dr., $1,990*. 

‘58 Impala (8) Hardtop, $2,215* 
$2,050* (ps); conv., $2,165*, $2,055* 
(ps), $2,025* (ps); Nomad (8), §$2,- 
065* (ps), $2,025* (ps); Bel Air (6) 
Hardtop 4-dr., $1,800* (ps); Bel Air 
(8) Hardtop 4-dr., $1,740* (ps), $1,- 
725* (ps); 4-dr., $1,700*, $1,695*, $1,- 
680*; Brookwood (8), $1,750*, $1,640, 
$1,550; Biscayne (6) 4-dr., $1,680*; 
2-dr., $1,520%, $1,515*, $1,415; Bis- 
Cayne (8) 4-dr., $1,650*, $1,630; Yeo- 
Man (8) 4-dr., $1,650; Delray (6) 4- 

. dr., $1,500*, $1,400*. 

57 Bel Air (8) conv., $1,645*, $1,640*; 
4-dr., $1,625* (ps), $1,480*, $1,215*, 
$1,085*; Hardtop -4-dr., $1,580*, $1,- 
550*, $1,450*; Bel Air (6) Hardtop 4- 
dr., $1,440*; Two-ten (8) station wag- 
On, $1,520*; 4-dr., $1,330*; 2-dr., 
$985*; Two-ten (6) station wagon, $1,- 
of One-fifty (6) 2-dr., $1,200*, $1,- 


(ps), 


"56 Bel Air (8) conv., $1,340*, $1,170; 
Hardtop 4-dr., $1,335*, $1,265*%, $1,- 
225* (ps), $1,200*, $1,145*; 4-dr., $1,- 
235*; 2-dr., $1,160*; Bel Air (6) Hard- 
top 4-dr., $1,095*; 4-dr., $1,035* (ps); 
Two-ten (8) station wagon, $1,155*. 

Bel Air (8) conv., $900* (ps); 2- 
dr., $790*; Hardtop 2-dr., $615*; Two- 
ten (6) Delray, $855; 4-dr., $635; 

4.2 Wo-ten (8) station wagon, $740. 

54 Bel Air 4-dr., $700* (ps); Hardtop, 

$659*; station wagon, $465. 

MIRYSLER—'58 NY Hardtop 2-dr., $1,- 

>” (PS). 

‘57 (300) 2-dr., $2,250* (ps); NY Hard- 
top 4-dr., $2,050* (ps), $1,770* (ps), 

431,605* (ps). 

56 Windsor Hardtop 2-dr., $1,075* (ps); 

: NY 4-dr., $900* (ps). 

55 NY Hardtop 2-dr., $850* (ps). 
eUTO—'57 Firesweep Hardtop 4-dr., $1,- 

235* (ps); 4-dr., $1,375*. 

55 Fireflite 4-dr., $830*; 

dr., $800*, $775* (ps). 

u —58 Custom Royal (8) conv., $2,- 

170* (ps); Hardtop 4-dr., $1,825* 


(ps). 
"ST Coronet (8) Hardtop 4-dr., $1,340*; 
Hardtop 2-dr., $1,325* (ps). 

Coronet (8) Hardtop 2-dr., $810*. 
Royal (8) Hardtop, $765*. 
‘L—'58 Corsair Hardtop 4-dr., 


Firedome 4- 





$1,- 





Used-Car Auction Prices 
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705* (ps); 


Ranger 4-dr., 
Pacer 4-dr., $1,210*. 

FORD—'59 Thunderbird (8), $3,675* (ps). 

’58 Fairlane 500 (8) Victoria 4-dr., $1,- 


$1,310*; 


750*; Fairlane (8) 4-dr., $1,495*. 
‘57 Thunderbird (8), $2,400* (ps), $2,- 
250* (ps); Fairlane 500 (8) Skyliner, 
$1,820* (ps); 2-dr., $1,750* (ps), $1,- 
120*; conv., $1,650* (ps), $1,550* 
(ps), $1,425*; Victoria 4-dr., $1,400* 
(ps); 4-dr., $1,360*, $1,245*, $1,235*; 
Fairlane 500 (6) Victoria 4-dr., $1,- 
190*; conv., $1,190*; Country Squire 
(8), $1,665* (ps); Del Rio (8), $1,- 
200*; Country sedan (6), $1,180* 
(ps); Ranch wagon (6), $1,165; Cus- 
tom 300 (8) 4-dr., $1,130*; Custom 
(6) 4-dr., $845. 
*56 Country sedan 
wagon (8), 


(8), $1,175*; Ranch 

$1,075*; Fairlane (8) 
Victoria 2-dr., $1,095, $965*; conv., 
$1,000*, $950*; 4-dr., $800*. 

"55 Fairlane (8) 2-dr., $800* (ps); Vic- 
toria 2-dr., $775* (ps), $675*; Coun- 
try Squire (8), $790*. 

’54 Crest (8) 4-dr., $480; Ranch wagon 


(6), $465. 
’53 Custom (6) 2-dr., $350. 
IMPERIAL—’57 Imperial Hardtop 4-dr., 
$2,500* (ps); Crown 4-dr., $2,275* 
(ps). 


LINCOLN —'58 Premiere Hardtop 2-dr., 
$2,725* (ps); Capri Hardtop 2-dr., $2,- 
440* (ps). 

MERCURY—’58 Monterey Hardtop 2-dr., 
$1,650*. 

’57 Monterey Hardtou 4-dr., $1,485*, 
$1,315*, $1,270*; 2-dr., $1,130*, 

’56 Montclair Hardtop, $885* (ps), 
$800*; Monterey Hardtop 2-dr., $710*. 

"55 Monterey Hardtop 2-dr., $800*, 
$495*, $480*. 

’54 Monterey 4-dr., $435*. 

NASH-—’'55 Ambassador Hardtop, $400. 

’53 Ambassador Hardtop, $355. 

OLDSMOBILE—’58 (88) Super conv., $2,- 
500* (ps); Holiday 2-dr., $2,300* (ps); 


(98) 4-dr., $2,285* (ps), $2,270* (ps); | 


Holiday 4-dr., $2,210* (ps); (88) 4- 
dr., $1,810*, $1,790*, $1,770* (ps), $1,- 
675*. 

*57 (88) Super conv., $1,855* (ps), $1,- 
735* (ps); Holiday 4-dr., $1,525* (ps), 
$1,485* (ps); (88) Holiday 4-dr., $1,- 
590* (ps), $1,550* (ps). 

’56 (88) Super 4-dr., $1,035*. 

"55 (88) Holiday 4-dr., $1,090* 
$950* (ps), $825* (ps); 4-dr., 
(ps). 

’54 (98) Holiday, $780* (ps); (88) Super 
4-dr., $700* (ps); Holiday 2-dr., $685* 
(ps). 

PLYMOUTH—’58 Belvedere (8) conv., $1,- 
950*; Suburban (6), $1,400. 
"57 Belvedere (8) Hardtop, $1,365* (ps); 


(ps), 
$925* 


conv., $1,320* (ps); 2-dr., $1,075*, 
$1,045; 4-dr., $1,055*; Belvedere (6) 
2-dr., $1,130*; Suburban (8), $1,150*; 
Plaza (6) 4-dr., $955. 

’56 Fury (8) Hardtop 2-dr., $1,180*; 
Suburban (8), $1,025*; Belvedere (8) 
Hardtop, $825*. 

PONTIAC—’59 Safari 4-dr., $3,200* (ps). 

"58 Bonneville Hardtop, $2,390* (ps); 


Chieftain Catalina 4-dr., $2,205* (ps), 
$1,705*, $1,655*. 


"57 Star Chief Safari, $1,770* (ps); 
conv., $1,660* (ps); Catalina, $1,660* 
(ps); Chieftain Catalina, $1,400*. 

*56 Chieftain Hardtop 2-dr., $850*; 2- 
dr., $655*. 

"55 Chiefetain 4-dr., $740*, $660* (ps); 
Catalina, $725*; 2-dr., $600*. 


RAMBLER—’59 Super (6) 4-dr., $1,910. 
"57 Custom (6) Cross Country, $1,200. 
’55 Custom Cross Country, $640; Deluxe 

Suburban, $615. 
*53 Custom conv., $350*. 


STUDEBAKER—’59 Lark (6) 4-dr., $1,- 
530. 
*55 Champion (6) station wagon, $500. 


‘DETROIT 


Aptco Auto Auction. Sale every Wednes- 
day. Prices are for sale of June 10. 


BUICK—’59 Invicta conv., $3,025* (ps). 

‘58 RM Riviera 2-dr., $2,700* (ps); Spe- 
cial Riviera 2-dr., $2,015* (ps). 

"57 RM conv., $1,850* (ps); Riviera 4- 
dr., $1,765* (ps); Riviera 2-dr., $1,- 
560* (ps); Century conv., $1,660* 
(ps); 4-dr., $1,360* (ps); Super Ri- 
viera 2-dr., $1,525* (ps); Special Ri- 
viera 2-dr., $1,425* (ps). 

’56 Century Estate Wagon, $1,150* (ps); 


RM Riviera 2-dr., $1,110* (ps), $1,- 
040° (ps); Super Riviera 2-dr., $1,- 
075* (ps); Special Riviera 4-dr., 
$910°, $845*; Riviera 2-dr., $890*, 
$845*. 

’55 Super conv., $880* (ps); Riviera 2- 
dr., $875* (ps), $815* (ps); Special 
Riviera 4-dr., $805* (ps); 2-dr., 
$610*; RM Riviera 2-dr., $790* (ps); 


conv., $665* (ps). 
’54 Super cony., $500*; Century Riviera 
2-dr., $455* (ps). 
CADILLAC—’58 (62) Coupe de Ville, $3,- 


650* (ps); Hardtop 4-dr., $3,600* 
(ps). 

"57 (62) conv., $2,970* (ps). 

"56 (62) conv., $2,050* (ps); (60) Spe- 
cial 4-dr., $1,815* (ps). 

"55 (62) 4-dr., $1,435* (ps); Coupe de 
Ville, $1,410* (ps). 


CHEVROLET—’59 Impala (8) conv., $2,- 
615* (ps); sport coupe, $2,240; Kings- 
wood (8), $2,560* (ps). 


"58 Impala (8) conv., $2,040* (ps); Im- 
pala (6) hardtop 2-dr., $1,810; Bel 
Air (8) 4-dr., $1,790* (ps); Delray 
(6) 2-dr., $1,450. 

’57 Bel Air (8) conv., $1,640*, $1,635*, 
$1,290; hardtop 4-dr., $1,515* (ps), 
$1,475* (ps); hardtop 2-dr., $1,510*; 


2-dr., $1,380*, $1,085. 

‘56 Bel Air (8) hardtop 2-dr., $1,215*; 
Bel Air (6) hardtop 2-dr., $1,915*; 
Two-ten (8) 2-dr., $915*; sport coupe, 


$830; One-fifty (6) station wagon, 
$780. 

‘55 Bel Air (8) conv., $900*; 2-dr., 
$720*, $670*; 4-dr., $600*; Two-ten 
(6) 2-dr., $450*. 

’54 Deluxe 2-dr., $355*. 

CHRYSLER—’57 Windsor 4-dr., $1,380*. 

‘55 Windsor hardtop 2-dr., $725* (ps). 


DeSOTO—’'58 Firesweep hardtop 2-dr., $1,- 


850* (ps). 

‘57 Fireflite 2-dr., $1,550*; Firesweep 
4-dr., $1,190°. 

DODGE—’58 Coronet (8) 4-dr., $1,400*. 
‘57 Custom Royal (8) hardtop 2-dr., 
$1,540* (ps), $1,505* (ps), . $1,300* 
(ps); hardtop 4-dr., $1,350* (ps); 


Coronet (8) 4-dr., $1,070. 
"56 Coronet (8) conv., $990* (ps); Cus- 
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tom Royal (8) 4-dr., $815*. 
’55 Royal (8) hardtop 2-dr., 
$600*; 4-dr., $640. 
EDSEL—’58 Pacer hardtop 4-dr., $1,575*. 
FORD—’59 Galaxie (8) Victoria 2-dr., $2,- 
475* (ps); Fairlane 500 (8) Victoria 
2-dr., $2,325* (ps); Victoria 4-dr., 
$2,295* (ps); Fairlane (8) 2-dr., $1,- 
915*. 
’58 Fairlane 500 (8) Skyliner, $2,275* 
(ps); -Victoria 4-dr., $1,775*; Victoria 
(8), 
| 


$740*, 


2-dr., $1,700*; Country Sedan 
$1,830*. | 

’57 Fairlane 500 (8) Victoria 2-dr., $1,- 
430* (ps); Fairlane 500 (6) Victoria 
4-dr., $1,200; Country Sedan (8), $1,- 
400*; Fairlane (8) Victoria 2-dr., 
$1,280, $1,230* (ps); Custom (8) 2- 
dr., $1,030; Custom 300 (8) 2-dr., 
$975*. 

56 Fairlane (8) conv., $1,130*; Country 
Sedan (8), $1,000*, $750. 

’55 Fairlane (8) Crown Victoria, $660*; 
Custom (8) 2-dr., $545, $525, $425*; 
Main (6) 4-dr., $500. | 


’54 Country Sedan (8), $550; Ranch 
Wagon (6), $400*; Crest (8) 4-dr., 
$350*. | 

’53 Custom (8) 2-dr., $150*. | 

*50 Custom (8) 2-dr., $140. | 

IMPERIAL — ’56 Imperial 4-dr., $1,290* | 
(ps). 

LINCOLN — '58 Continental Mark III} 
conv., $3,390* (ps); Capri hardtop | 


2-dr., $3,015* (ps). 
MERCURY—’58 Montclair hardtop 2-dr., 


$1,960* (ps). 

’57 ‘Montclair 4-dr., $1,375* 
(ps); 4-dr., $1,350* (ps); Monterey | 
4-dr., $1,335*; 2-dr., $1,325*, $1,300°*. | 

’56 Monterey station wagon, $1,140* 
(ps). 

’52 Monterey 2-dr., $155*. 

*51 Monterey 2-dr., $110. | 

NASH—’55 Ambassador (6) hardtop 2-dr., | 
$580*; 2-dr., $560*. 

OLDSMOBILE—’57 (88) Super 4-dr., 

(Continued on Page 38, Col, 1) 


hardtop 
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DITZLER" 


Garry Moore 


to promote 


paint shop work for you! 


@ As advertising support for Ditzler jobbers and paint 
shops, the Garry Moore show of June 23rd will feature 
a special commercial urging car owners to see their 
local dealers and paint shops for refinishing work. 


>» CBS-TV + Tuesday Evening « June 23rd 


(See your local newspapers for time and station) 








For as little as 2/2¢ per car per day, Childers Carports will protect your cars from sun, 
rain, snow and hail. These Childers Continental Carports turn “just another lot” 
into an attractive and profitable 365-day outdoor showroom for your 


How Childers Carports Can Pay For Themselves 
In Savings On Light Bills and Clean-Up Costs 


.-.-and make your lot a more inviting place to stop, look and deal: 


If you had read this ad last month, 
you might be hundreds of dollars 
richer right now. How? Read on. 


As a car dealer you know that high 
overhead on your outdoor display eats 
into profit. And two of your biggest 
overhead burdens may be: 


1. The cost of frequent washing and 
polishing of your cars after continuous 
exposure to rain, dust and sun. 


2. The cost of lighting your lot at 
night. 


How much did these costs amount 
to last month? How much will they 
cost you this month? Whatever it is, 
Childers Carports can cut this over- 
head at least 50%. 


You see, Childers Carports drastic- 
ally cut the need for frequent washing 
and polishing of your cars by protect- 
ing them from rain, soot, dust, bleach- 


What’s more, Childers Carports can 
cut your lighting costs 50% and more 
because they concentrate your lights 
directly onto your cars . . . let you use 
fewer lights to better advantage for a 
more attractive night display. 


And because Childers Carports cost 
as little as 2144c per car per day, it’s 


mR NE 







Be 


Childers Thinline is the revolutionary new 
carport that gives you America’s lowest 
cost protection for your outdoor display. 


UP TO 36 MONTHS TO PAY 
Install Childers Carports now 
under low-cost Childers 36- 
Month Finance Plan. Let your 


carports pay for themselves in 
savings on clean-up and lighting 
costs plus extra profit through 
increased sales! 





easy to see how your savings on clean- 
up costs and light bills will quickly 
pay for your carports. 


Childers Carports will increase your 
sales, too. During the summer your 
prospects will enjoy trading in the cool 
shade of your outdoor display. 


During the winter, you will attract 
more buying traffic because your cars 
will be springtime clean’ and bright. 


All-year-round, Childers Carports 
give your outdoor display a really sub- 
stantial appearance—a look of perma- 
nence that brings in better qualified 
prospects. 


Dealers everywhere who have put 
up Childers Carports are enthusiastic 
about the sales results. Here are some 
of the reasons they consider their 
Childers Carports one of the best in- 
vestments they have ever made: 


1. Every day is a selling day. With 
year- protection against any kind 
of weather, Childers Carports give you 
365 selling days a year. 


2. Trade in the shade—or out of the 
rain—attracts more customers to stop, 
look, talk and deal. 


3. Higher prices for cars that are 
always clean and comfortable. 


4. Architect-designed to harmonize 
with existing buildings and displays. 

5. Easy to install. Your own men can 
do it with i tools. 


Childers Carports are made in two 
styles: The Continental with its archi- 
tecturally-styled fascia is shown in the 
large photo above. The revolutionary 
new Thinline is designed for maximum 
beauty and long life at lowest possible 
cost. 


You can buy the Continental or the 
new Thinline direct from the factory— 
and Childers pays the freight! 


For complete details on both styles 
of Childers Carports, plus a list of 200 
dealers in 25 states who have installed 
them (you can telephone any two 
dealers on this list at Childers’ ex- 
pense) and pictures of actual instal- 
lations, just fill out and mail coupon 
below. 


WE PAY FREIGHT 
TO ANY DEALER IN U. S. 


cc" Man THIS COUPON TODAY-—~] 


Childers “Manufacturing Co., Dept. AN-2 ! 
3620 West 11th Street 
Houston 8, Texas | 
Please rush me complete details oo | 
Childers Carports, along with a list of | 
200 dealers in 25 states who have 

installed them, and pictures of actual ! 
dealer installations. ! 


| 
| 
Name | 
Name & | 
i arineeenescernnctentainiaieatddiaeaneee 
| 

PO, csasciitensisasnibiite matings hae iaene | 
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| 
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| 

| 

I 

| 

| 

| Company 

| 

| 

| 

l 

! 

| 

City Stare J 

| Check here if you would like to pay | 
| 


or your carports while they earn profits 
| for you. We finance up to 36 months. 
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Follow the mailman 





TIM 


THE weency 


E 


MEWSMACATING 


his pouch 
is packed 
with prospects 


There’s something different about a mailbag on 
TIME day. It’s packéd with prospects, and we 
can prove it. 

2,350,000 families are attracted to TIME each 
week by the way its editors tell the complex 
story of the news. And these well-informed, high- 
income families make ideal prospects for auto- 
mobiles because: 

They own more cars per 100 families than your 
other prospects, and equally impressive is the 
fact that the proportion owning two or more cars 


is two and a half times the national average. 
They buy their cars new. Three out of four car- 
owning TIME families bought their principal 
cars new. 
They drive their cars farther, have them more 
fully equipped and trade them more frequently. 
Add that up andyou’ll agree that your best pros- 
pects are to be found on TIME’s mailing list. 
It also explains why practically all automobile 
manufacturers show up so consistently in TIME’s 


advertising pages. j 
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Used-Car Auction Prices 


(Continued from Page 35) 





650* (ps); Holiday 4-dr., $1,565* (ps). 

’55 (98) Holiday 4-dr., $960* (ps); (88) 
2-dr., $685* (ps); Holiday 2-dr., 
$410*. 

PLYMOUTH — ’59 Belvedere (8) sport 
coupe, $2,688* (ps); Suburban (8), 
$2,310*; Savoy (6) 2-dr., $1,700. 

"58 Savoy (6) hardtop 2-dr., $1,330*; 
Plaza (8) 4-dr., $2,175*. 

‘57 Belvedere (8) conv., $1,570*; 2-dr., 
$1,020*, $1,000*, $930; Suburban (8), 
2 at $1,400*; Savoy (8) 4-dr., $725. 

"56 Belvedere (8) hardtop 2-dr., $850*; 
Savoy (8) 4-dr., $690*. 

*65 Belvedere (8) Suburban, $700; Savoy 
(6) 4-dr., $410. 

PONTIAC—’58 Super Chief 4-dr., $1,885* 


(ps); Chieftain 4-dr., $1,475. 

’S7 Safari 4-dr., $1,635*; Star Chief 
Catalina 2-dr., $1,320* (ps). 

56 Chieftain Catalina 2-dr., $840*, 
$755*. 

’55 Star Chief conv., $925* (ps); Chief- 
tain 2-dr., $695*, $685*, $400*; 2-dr., 
$500°. 

RAMBLER—’58 Super (6) station wagon, 
$1,805. 


"55 Custom (6) station wagon, $640. 


STUDEBAKER—’56 Flight Hawk (8) 2- 
dr., $570. 

MISCELLANEOUS—’57 Dodge 100 pickup, 
$795. 


NASHVILLE, TENN. 


Nashville Auto Auction. Sale every Wed- 
nesday. Prices are for sale of June 10. 





Market is fair, Sold 165 cars out of 245 
consignments. 


BUICK—’57 Special Riviera 4-dr., $1,355*, 
$1,330* (ps). 

56 Special 4-dr., 
$1,060* (ps). 
55 RM 4-dr., $1,050* (ps); 
Riviera 2-dr., $950*, $885*. 

’54 Special Riviera 2-dr., $565* 


CADILLAC—’57 (62) 4-dr., $2,640* 
’56 (62) hardtop 2-dr., $1,870* 
"55 (62) hardtop 2-dr., $1,485* 
’54 (62) coupe, $1,355* (ps); 

2-dr., $1,270* (ps). 


— Impala (8) 4-dr., $2,- 
375°. 

’58 Bel Air (8) 4-dr., 2 at $1,490*, $1,- 
475*, $1,460*; Biscayne (8) 4-dr., 
$1,465*, $1,325; Delray (8) 4-dr., $1,- 
270°. . 

’57 Bel Air (8) 4-dr., $1,555*, $1,440*. 

’56 Two-ten (8) hardtop 2-dr., $1,090, 
$1,050, $1,045; 2-dr., $965, $955, $950, 
$925*, $885*; Bel Air (8) 2-dr., $885; 
One-fifty (8) 2-dr., $650. 

"55 Bel Air (8) hardtop 2-dr., $1,020*, 
2 at $995*, $885*, $880*, $800*; conv., 
$830; 4-dr., $825, $810, $725*, 2 at 
$675*, $650, $570; Two-ten (8) 2-dr., 
$850*, 2 at $800, $780. 

"54 Two-ten 2-dr., $615; Bel Air conv., 
$475". 

'53 Bel Air (6) 2-dr., $415, 3 at $400. 


CHRYSLER—’57 Saratoga hardtop 4-dr., 
$1,635* (ps). 
’55 NY 4-dr., $820* (ps). 


2 at $1,065* (ps), 


Century 


(ps). 
(ps). 
(ps). 
(ps). 

hardtop 





DODGE —'56 Coronet (8) 2-dr., $685* 
ps). 
'55 Coronet (8) 4-dr., $565. 
FORD—’59 Fairlane 500 (8) 4-dr., $2,- 


250, $2,175. 
’58 Fairlane (8) 2-dr., $1,430*, $1,405. 


’57 Fairlane (8) 4-dr., $1,365, $1,240*, 
2 at $1,200*; Custom 300 (8) 2-dr., 
2 at $900. 


’56 Fairlane (8) conv., $1,030; 4-dr., 2 
at $980*, $900*, $885*, $875; Victoria 
2-dr., $950*; Country Sedan (8) 2-dr., 
$980* (ps); Custom (8) Victoria se- 
dan, $850*, $835. 

’55 Fairlane (8) conv., $1,025*; Crown 
Victoria sedan, $1,020*%; Victoria se- 
dan, 2 at $975*, $905, $900; Country 
Sedan (8) 4-dr., $860; Custom (8) 2- 
dr., $540. 

’54 Main (8) station wagon 2-dr., $500; 
Custom (8) 4-dr., $490. 

"53 Crest (8) 2-dr., $450, $275; Custom 
(8) 4-dr., $440, $425*, $350, $285. 


LINCOLN —’56 Premiere 4-dr., $1,225* 
(ps). 

MERCURY — '57 Monterey hardtop 2-dr., 
$1,325". 


’56 Custom hardtop 4-dr., £1,030* (ps). 
’55 Monterey hardtop 2-dr., $915*. 
OLDSMOBILE — ’59 (88) Holiday 4-dr., 
$2,915*. 

‘58 (88) Holiday 2-dr., $2,050*. 

’57 (88) Holiday 2-dr., $1,510*. 

56 (98) Holiday 2-dr., $1,395* 
(88) Holiday 4-dr., 2 at $1,040* 
$1,030*; 4-dr., $1,010* (ps). 

’55 (98) Holiday 2-dr., 2 at $925*; 
4-dr., $800*. 

’54 (88) 2-dr., $580*. 

PLYMOUTH—’58 Savoy (8) 4-dr., $1,500*. 

’57 Belvedere (8) 4-dr., $1,195*, $1,- 
180*. 

’56 Belvedere (8) 4-dr., $735; Plaza (8) 
2-dr., 2 at $600. 

’55 Belvedere (8) 4-dr., 2 at $700, $675, 
$650; Savoy (8) 4-dr., $645, $635; 
Plaza (8) 2-dr., $500, $480, $470. 

’54 Savoy (6) 4-dr., 2 at $425, $370. 


(Pps); 
(ps), 


(88) 





PONTIAC—’58 Chieftain (8) station wag- 


on 4-dr., $1,905* (ps); Catalina 2-dr., 


2 at $1,600*. 

’56 Chieftain Catalina 2-dr., $1,000*, 
$990*. 

55 Chieftain Catalina 2-dr., $800*, 
$785*, $780*; 4-dr., $750*, $730*. 


’54 Chieftain Deluxe (8) 2-dr., $410*. 
STUDEBAKER—’53 Commander (8) 2-dr., 
$265* 


EBENSBURG, PA. 


Ebensburg Auto Auction, 
Thursday. Prices are for sale of June 11. 
BUICK—’55 Special Riviera 2-dr., $375*. 

’54 Special 2-dr., $290. 

’53 Super 4-dr., $275*. 


Sale every | DODGE—’57 





’51 Special 2-dr., $100*. 
*50 Special 2-dr., $100*. 

CHEVROLET — '’58 Impala (2) sport 
coupe, $1,865; Biscayne (8) 2-«r., $1,- 
550. 4 

’57 Bel Air (8) station wagon 4-¢r 
$1,500"; Two-ten (8) 2-dr., $1,295: 


One-fifty (8) 4-dr., $950. 
’56 Bel Air (8) conv., $1,170*. 
*53 Bel 9ir 4-dr., $300; 2-dr., $285¢, 
’52 Deluxe 2-dr., $105. 

’51 Bel Air hardtop 2-dr., $1320 
Coronet (8) hardto ag 
$1,240". _ = 


’55 Sierra (8), 
2-dr., $540. 


(Continued on Page 39, Col, 1) 


$1,010*; Cc onet (6) 


Used Imported Cars 


Albany 


Renault—’58 Dauphine 4-dr., 
’57 Dauphine 4-dr., $900. 
Volkswagen—’59 Karmann-Ghia, 

56 2-dr., $1,000, $775. 


Bordentown, N. J. 
Borg ward—’57 Isabella 2-dr., $1,310. 
Fiat—’58 4-dr., $1,090, $1,050. 
Isetta—’58, $410. 
Taunus—’56 2-dr., $690. 
Volkswagen—’58 2-dr., 
’57 2-dr., 


$700. 
$2,050. 


$1,390. 
$1,050, $1,000, $975. 


Buffalo 


MG—’57 4-dr., $1,000. 


Renault—’57 Dauphine 4-dr., $530. 





HELP YOURSELF TO EXTRA INCOME! 





Every time you sell a car equipped with SoLex Green Tint 
Safety Glass, you’re helping yourself to extra income. Once 
car buyers know the advantages of SOLEX, they want to buy it. 

So, spread the word to all your customers. SOLEX, with its 
green tint, softens the harsh sun glare that causes eyestrain 
and fatigue. Yet it isn’t noticeable from inside the car, and 
doesn’t change the view outside. SoLEx also meets all Fed- 
eral Standards for light transmission in automobiles. 

SOLEx is an efficient heat-absorbing glass, too. It makes 
cars more comfortable by absorbing more than 50% of the 


total solar heat. And it definitely improves the functioning 


of auto air-conditioning systems. 


Every buyer wants his new car to be as safe and comfort- 
able as possible. So to insure profits for you and your cus- 
tomers, always ask for SoLEx Green Tint Safety Glass. It 
comes in any of several types of Pittsburgh Auto Glass. 

All PPG Automotive Safety Glass complies with every 


recognized safety code. 


~—> 
SOLEX® THE BEST GLASS UNDER THE SUN “—! 
Yq 


Watch the GARRY MOORE SHOW Tuesday nights 


PAINTS + 


GLASS *- CHEMICALS ¢ BRUSHES + PLASTICS * FIBER GLASS 
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IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 





Taunus—’56 2-dr., $590. 
Volkswagen—’56 Sunroof, $860. 


Chicago 
Jaguar—’53 XK220, $485. 
Vauxhall—’58 4-dr., $1,260, $1,250, 


Volkswagen—’57 Sunroof, $1,075, 
Danville 
Volkswagen—’55 2-dr., $730. 
Detroit 
Volkswagen—’58 2-dr., $1,300. 
Dyer, Ind. 


Borgward—’58 2-dr., $1,440. 

Lloyd—’59 station wagon, $700. 
’58 station wagon, $620. 

Triumph—’58 TR 3, $1,960. 


Flint 
Metropolitan—’58 2-dr., $1,125. 
Volkswagen—’'59 Sunroof 2-dr., $1,685, 

’57 2-dr., $1,135. 
°56 2-dr., $830. 


Daytona Beach, Fla. 


Ford (English)—’'58 Escort 2-dr., $910; 
Anglia 2-dr., $855. 
’57 Anglia 2-dr., $775; Escort 2-dr., 
$600. 
"56 Consul 4-dr., $610; Squire 2-dr., 
$560. 
Hillman—’58 Minx 4-dr., $1,125. 
’56 conv., $680. 


Renault—’58 Dauphine 4-dr., 2 at $940. 

Triumph—’ 57 conv., $1,205. 

Vauxhall—’58 Super Victor 4-dr., 

Volkswagen—’58 2-dr., $1,325. 
’57 2-dr., $1,200. 


Los Angeles 


Alfa-Romeo—’ 57 conv., $2,020. 
Austin—’56 Healey roadster, 
450. 

’55 Healey roadster, $1,350. 
Fiat—’57 600 2-dr., $575. 

Ford (English)—’57 Anglia 2-dr., 
Consul Squire, $775. 
Hiliman—'59 Minx conv., $1,600. 

’57 Minx 4-dr., $800. 

’56 Calif. Hardtop $600. 

’52 Minx 4-dr., $155. 

MG—’57 MGA roadster, $1,535. 

’54 MGA roadster, $1,035. 
Metropolitan— 57 2-dr., $1,060. 
Renault—’59 4-dr., $1,450. 

’58 Dauphine 4-dr., $1,200. 

’57 Dauphine 4-dr., $950. 

°54 4-dr., $645. 

Vauxhall—’58 4-dr., $1,250. 
Volkswagen—'59 2-dr., $1,775. 

58 2-dr., $1,550, $1,495; Sunroof 

$1,440. 

56 2-dr., $1,205, $1,030; Sunroof 2-dr., 

$1,100. 


$1,205. 


$1,485, $1,- 
$775; 


2-dr., 


2-dr., 


Manheim, Pa. 


Austin—’59 Healey 2-dr., $1,800. 
*58 Healey 2-dr., $810. 
DKW—’58 station wagon, $950. 
Fiat—’59 Ventura 400, $1,500; 2-dr., $945. 

’58 station wagon 4-dr., $920. 
Goliath—’59 station wagon 2-dr., $1,475. 
Hiliman—’58 4-dr., $1,250, $1,120. 
Jaguar—’57 XK140MC, $2,000; conv., $1,- 

875. 
Lioyd—’58 2-dr., $350. 
MG—’58 roadster, $1,800; $1,530. 
Mercedes—'59 conv., $3,750. 

’58 Benz roadster, $4,010. 

’57 Benz 2-dr., $4,400. 

"56 190, $2,300. 
Metropolitan— 54 2-dr., $620. 
Renault—’59 4-dr., $1,300. 

’54 Dauphine 4-dr., $525. 
Simea—’59, $1,390. 

Triumph—’58 4-dr., $670. 
Volkswagen — '59 Karmann-Ghia, 
$2,240; conv., $1,965. 

’58 conv., $1,470; 2-dr., 

’57 2-dr., $1,135. 

’56 Sunroof 2-dr., $1,040. 


Nashville, Tenn. 
Volkswagen—’58 2-dr., $1,510. 


Portland, Ore. 


Jaguar—’56 4-dr., $1,850. 
Simca—’57 4-dr., $800. 
Volkswagen—’56 2-dr., $1,150. 


Seattle 


Hillman—’59 4-dr., $1,455. 
MG—’53 Roadster, $895. 
Mercedes—’58 4-dr., $3,455. 
Metropolitan—’57 Hardtop, $985. 
Renault—’59 Dauphine 4-dr., $1,195. 
Taunus—’56 station wagon, $855. 
Volkswagen—’58 Microbus, $1,575; 
$1,250. 
*57 Sunroof 2-dr., $1,425. 
°56 2-dr., $1,285, $1,025. 


$2,260; 


$1,430. 


2-dr., 


Syracuse 
Metropolitan—’55 conv., $445. 


Valdosta, Ga. 


Vauxhall—’58 Super 4-dr., $1,090. 
Volkswagen—'59 Karmann-Ghia, $2,325. 


West Palm Beach, Fla. 


Hillman—’52 Mark V conv., $200 

Morgan—’59 Roadster, $1,470. ’ 

Volkswagen—'56 Sunroof, $870; 2dr, 
$860. 

















_— 


ee ee ed 


a 


a a 
eee in « ee i 








$910; 
2-dr., 
2-dr., 


940. 
51,205. 


» $1,- 


$775; 


2-dr., 
2-dr., 


$945. 
51,475. 
” $1,- 


2,260; 


325. 


2-dr., 
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53 Coronet (8) 4-dr., $300*. 
PRD—’58 Custom 300 (6) 2-dr., $1,290. 
56 Custom (8) 2-dr., $900; 4-dr., $825. 


















65 Fairlane (8) Victoria 2-dr., $820, 
$740*. 

‘54 Custom (8) 2-dr., $400*, $370*. 

63 Crest (8) Victoria 2-dr., $500*; Main 
(8) 4-dr., $270, $100; Custom (8) 
2-dr., $200°. 

52 Main (8) 4-dr., $150. 


OLDSMOBILE—’57 (88) Super 4-dr., $1,- 
340°. 

56 (88) Super 4-dr., $810* (ps). 

‘62 (88) 2-dr., $150* (ps). 

61 (88) 4-dr., $105*. 

PLYMOUTH—’'57 Savoy (8) hardtop 2-dr., 
$1,075*. 

‘56 Belvedere (8) 4-dr., 

54 Savoy 2-dr., $375. 

61 4-dr., $125. 

ONTIAC—’59 Catalina sport coupe, 
690*. 

53 4-dr., $100*. 

*50 conv., $155*. 

STUDEBAKER—’54 Land Cruiser (8) 4- 

dr., $390*; Commander (8) station 

wagon 2-dr., $275. 

MISCELLANEOUS — ’54 Chevrolet %-ton 
pickup, $650. 

63 Ford (6) %-ton pickup, $475. 

‘51 Ford (6) %-ton pickup, $215. 

50 Studebaker %-ton pickup, $175. 


CHICAGO 


Greater Chicago Auto Auction, Sale 
every Thursday. Prices are for sale of 
June 11. Market red hot, Sold 471 cars 
from 583 consignments. 


BUICK—’58 Special 2-dr., $1,770* 

57 RM 4-dr., $1,595* (ps); 
4-dr., $1,555* (ps), $1,505* (ps); Spe- 
cial Riviera 2-dr., $1,415* (ps), $1,- 
350*; 4-dr., $1,335*, $1,290*; Super 
Riviera 4-dr., $1,395* (ps). 

56 Century 4-dr., $1,085* (ps); Riviera 
2-dr., $850*; RM Riviera 4-dr., $1,- 
050* (ps); Riviera 2-dr., $1,025* (ps); 
Super Riviera 2-dr., $1,000* (ps). 

55 Century Riviera 4-dr., $970* (ps); 
Riviera 2-dr., $805* (ps); Super Rivi- 
era 2-dr., $915* (ps), $795* (ps); 
4-dr., $750* (ps); Special Riviera 2- 
dr., $785*, $680*, $635*; 2-dr., $600. 

‘64 RM conv., $585* (ps), $510* (ps); 
Super Riviera 2-dr., $545*, $500*, 
$365*, $355*, $275*; conv., $525*%, 
$445* (ps); 4-dr., $295*; Special Rivi- 
era 2-dr., $330*; 2-dr., $230°. 

53 Special 4-dr., $285*. 

CADILLAC—’59 (62) conv., 
$3,815* (ps), $3,835* (ps); 
Ville, $4,820* (ps), $4,775* (ps); 4- 
dr., $4,625* (ps), $4,600* (ps), $4,- 
350* (ps); 2-dr., $4,575* (ps), $4,325* 


(ps). 

’bBS (62) Sedan de Ville, $3,590* 
4-dr., $3,380* (ps), $3,200* (ps); 
dr., 2 at $3,300* (ps). 

‘57 Eldorado conv., $3,170* (ps), $2,- 
905* (ps); (60) Special 4-dr., $2,750* 
(ps); (62) 2-dr., $2,605* (ps), $2,515* 
(ps). 

"56 (62) conv., $2,325* 
(ps); 4-dr., $1,495* (ps), $1,340* (ps). 

‘55 (62) Coupe de Ville, $1,800* (ps), 
$1,605* (ps), $1,325* (ps); conv., $1,- 
570* (ps); 2-dr., $1,400* (ps); (60) 
Special 4-dr., $1,585* (ps). 

"B4 (62) conv., $1,245* (ps); (60) Spe- 
cial 4-dr., $975* (ps). 

‘53 (62) Coupe de Ville, $725* 
r., $525* (ps). 

"52 (62) 4-dr., $380* (ps). 

CHEVROLET—'59 Impala (8) conv., $2,- 
800* (ps), $2,675* (ps); sport sedan, 
$2,505* (ps), $2,470* (ps); Brookwood 
(6), $2,450* (ps); Bel Air (8) 4-dr., 
$1,980*. 

*68 Impala (8) conv., $2,125* (ps), $2,- 
100* (ps), $2,005* (ps); Nomad (8), 
$2,025*; Bel Air (8) sport coupe, $1,- 
830* (ps); sport sedan, $1,730* (ps), 
$1,725* (ps), $1,720* (ps), $1,715* 
(ps); 4-dr., $1,700* (ps); Bel Air (6) 
2-dr., $1,605; sport coupe, $1,590* 
(ps); Brookwood (8) 4-dr., $1,700*, 
$1,675; Brookwood (6) 4-dr., $1,580; 
Biscayne (8) 4-dr., $1,635*; Biscayne 
(6) 2-dr., $1,400; Delray (8) 2-dr., 
$1,450*; Delray (6) 2-dr., $1,350*. 

57 Bel ‘Air (8) sport coupe, $1,590*, 


Fiat Hailes 
23 Franchises 
n 13 States 


NEW YORK.—Fiat has awarded 
Tanchises to 23 dealers in 13 states. 
Seven of the new outlets are in 
New York. 

The new dealerships are: Laney- 
oyner Motor Co, Camden, Ark.; 
Indian Head Motors, Indian Head, 
Md.;. Bob Rourke Motor Sales, 
Owosso, Mich.; Jack Paton Motors, 
Inc., Port Huron, Mich.; Merrimack 
Street Garage, Inc., Concord, N. 
H.; Cis-Alps Motors Car Co., Inc., 
Summit, N. J.; Cam Motors Corp., 
amaica, N. Y. 

DeWitt Cadillac-Oldsmobile, Inc., 
Kingston, N. Y.; Eiffel Auto Sales, 
utd, New York; Airway Motors, 
ne. Rensselaer, N. Y.; Michael 
ivy Imported Cars, Inc., Syracuse; 
Sagan’s Auto Sales & Service, Inc., 
Uniondale, N. Y.; Flowe Motor Co., 
vharlotte, N. C.; Sherer Oldsmobile, 
‘ mel by, N. C.; Glockner Chevrolet 

, Portsmouth, oO. 
bai Top Motors, Inc., Roseburg, 

e.; Valley Foreign Cars, Inc., 
llentown, Pa, Garth Pitcairn, 
Morrisville, Pa.; Citizens -Motor 
.. Chattanooga, Tenn.; Kerr Mo- 
tC " Co., Knoxville, Tenn.; Foreign 
Var Centre, Abilene, Tex.; River 
U .Motors, Inc., Houston, and 
hillips Bros, Automoville, Norfolk, 


$820* (ps). 


$2,- 





(ps). 
Riviera 


$4,900* (ps), 
Coupe de 


(ps); 
2- 


(ps), $2,100* 


(ps); 4- 
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$1,585* (ps), $1,500*, $1,475*, $1,470; 
sport sedan, $1,450* (ps); 4-dr., $1,- 
425* (ps); Two-ten (6) sport coupe, 
$1,355* (ps); 2-dr., $1,250, $1,230*; 
4-dr., $1,130*, $870; Two-ten (8) sta- 
tion wagon, $1,350*%, $1,260*; sport 
coupe, $1,255. 

‘56 Bel Air (8) sport coupe, $1,255*; 
sport sedan, $1,200*, $815*; 2-dr., 
$910*; Two- ten (6) station wagon, $1,- 
035*; One-fifty (6) 2-dr., $800. 

’55 Bel Air (6) conv., $950; sport coupe, 
$815*, $700*; 2-dr., $640; Bel Air (8) 
conv., $915* (ps); station wagon, 
$895*; sport coupe, $870*; 4-dr., 
$780*; Two-ten (6) 2-dr., $700, $690, 
$580. 

’54 Bel Air conv., $575; 2-dr., $525*; 
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$345; Two-ten 2-dr., $415, 





4-dr., $420*, 
$325 


’53 Bel Air conv., $445*. 
’52 station wagon 4-dr., $295*. 
CHRYSLER—’58 Windsor Hardtop 4-dr., 

$1,985* (ps). 

’*57 NY Hardtop 2-dr., 

’53 NY 4-dr., $250* (ps). 

DeSOTO — '57 Firesweep Hardtop 2-dr., 
$1,490*, $1,300*, $1,265*; 4-dr., $985*; 
Firedome Hardtop 2-dr., $1,375* (ps). 

’56 Fireflite 4-dr., $1,030* (ps). 

DODGE—’57 Sierra (8), $1,525* (ps). 

'56 Custom Royal (8) conv., $1,000* 
(ps); Royal (8) Hardtop, $875*. 

’55 Coronet (8) 4-dr., $600* (ps); Cor- 
onet (6) 4-dr., $490*. 

EDSEL—’58 Pacer Hardtop 2-dr., $1,225*. 

FORD—’59 Thunderbird (8), $3,500* (ps), 
$3,480* (ps), 2 at $3,400* (ps); Fair- 
lane (8) 2-dr., $1,950*. 

’58 Thunderbird (8), $3,255* (ps), $2,- 
985* (ps); Fairlane 500 (8) Skyliner, 
$2,145*; conv., $1,905* (ps), $1,800*; 
Victoria 2-dr., $1,690* (ps); 4-dr., $1,- 
530*; Country sedan (8), $1,800* (ps), 
$1, 730, $1,650; Custom 300 4-dr., $1,- 
415*. 

’57 Thunderbird (8), $2,435*; 
500 (8) Skyliner, $1,705* (ps); 


$1,800* (ps). 


Fairlane 
conv., 








$1,655*; Victoria 4-dr., $1,460* (ps); 
4-dr., $1,355*, $1,325*, 2 at $1,250* 
(ps), $1,035* (ps); Victoria 2-dr., $1,- 
285* (ps); 2-dr., $1,285*; Country 
sedan (8), $1,560* (ps), $1,450* (ps), 
$1,350* (ps); Country Squire (8), $1,- 
385; Fairlane (8) Victoria, $1,180* 
(ps), $700*; Custom 300 (8) 4-dr., 
$1,025, $1,000; Custom (6) 2-dr., $750; 





Custom (8) 4-dr., 2 at $700. 

’56 Fairlane (8) conv., $1,085*; Victoria, 
$1,050*, $850*; 4-dr., $900* (ps); Cus- 
tom (8) 4-dr., $810. 


’55 Fairlane (8) Victoria, $910*, $840*; 
conv., $905*; Country sedan (8) $800*. 

’54 Crest (8) Victoria, $350*. 

’53 Crest (8) Victoria, $495*. 

HUDSON—’55 Super Wasp (6) 4-dr., 

$390*. 

IMPERIAL—’ 59 Crown 4-dr., $4,390* (ps). 
’58 Imperial 4-dr., $2,650* (ps). 
’57 Crown 4-dr., $2,190* (ps). 

LINCOLN — ’'57 Premiere 4-dr., 

(ps). 
56 Premiere 4-dr., $1,650* 
’53 Cosmopolitan 4-dr., $200*. 
MERCURY—’57 Montclair Hardtop 4-dr., 
$1,615* (ps), $1,385*, $1,340* (ps); 
Monterey Hardtop 4-dr., $1,255*. 
’56 Montclair Hardtop, $470*. 


$1,855* 


(ps). 





Port-of-Entry Prices on Imported Cars 


The following imported-car prices are 
East Coast Port of Entry figures, They 
include ocean freight, U. S. excise tax 
and import duty. They do not include 
dealer preparation charges, U. S. trans- 
portation fees, state and local taxes or 
optional equipment. 


(Copyright, 1959, by Automotive News) 


ALFA ROMEO—Glulietta—Spyder, $3,- 
519; Super Spyder, $3,932; Sprint Coupe, 
$3,951; Sprint Veloce Coupe, $4,342. 2000 
Series—2-liter roadster, $5,048; 4-dr. sed., 
$5,078. 

ARNOLT-BRISTOL—(Prices are F.O.B. 
Chicago)—-Competition, $3,995; Bolide, $4,- 
245; Deluxe, $4,995. 
ASTON-MARTIN—DB24 Mark III cpe., 
$7,550; conv., $8,190. 

AUSTIN—A-35 deluxe 2-dr. sed., $1,557; 
A-40 2-dr. sed., $1,795; A-40 deluxe 2-dr. 
sed., $1,856; A-55 Mark II 4-dr. sed., $2,- 
198. (Heater standard on A-40 deluxe.) 

AUSTIN-HEALEY —— Sprite — roadster, 
$1,795. 100-Six conv., $3,087; Deluxe 
—t $3,389. (Heater standard on De- 
uxe.) 

AUTO UNION—‘“‘1000’" — deluxe coupe, 
$2,395; sport coupe (2-seater), $3,760. 

BENTLEY—Series S Standard Steel 
Saloon, $13,695. (Automatic transmission, 
power steering, power brakes standard.) 
Other models are custom-built and vary 
considerably in price. 

BERKELEY—328-c.c. roadster (2-cylin- 
der), $1,595. 492-c.c. roadster (3-cylinder), 
$1,745. 

BMW —Model 501/2.6 4-dr. sed., $5,000; 
Model 502/Deluxe/2.6 4-dr. sed., $5,600; 
Model 502/3.2 4-dr. sed., $6,000; Model 
502/Super/3.2 4-dr. sed., $6,600; Model 
503/3.2 conv., $11,900; Model 507/3.2 
Touring Sport cpe., $10,500. (Heater and 
power brakes are standard on Models 503 
and 507.) 

BMW 600—5-pass sed., 
sed., $1,487. 
models.) 

BMW ISETTA 300 — sunroof, $1,048. 
(Heater standard.) 

BORGWARD—Isabella — 2-dr. sed., $2,- 
495; stat. wag., $2,685; Touring Sport, 
$2,845; Touring Sport Coupe, $3,750. 

CITROEN — 2CV — 4-dr. sunroof sed. 
(centrifugal clutch), $1,195. ID Luxe— 
4-dr. sed (heater standard), $2,545. ID-19 
—4-dr. sed. (air suspension), $2,695. DS-19 
—4-dr. sed, (air suspension, power brakes, 
power steering, automatic clutch), $3,245. 

DATSUN—4-dr. sed., $1,616. 

DKW—4-dr. sed., $2,395; 2-dr. sed., $1,- 
995; 2-dr. hardtop, $2,195; stat. wag., $2,- 
495. (Heater standard on all models.) 

FACEL VEGA—Typhoon 2-dr. hardtop, 
$9,750; Excellence 4-dr. hardtop, $12,800. 
(Automatic transmission, power brakes, 
— windows, radio, heater are stand- 
ard.) 

FERRARI—250 Granturismo—cpe. 
ina body), $12,600; California conv. 
lietti body), $12,600. 
both models.) 

FIAT—500 Series—2-dr. sunroof, $1,098; 
Bianchina, $1,298. 600 Series — 2-dr. sed., 
$1,398; 2-dr. sunroof, $1,460; 4-dr. stat. 
wag., $1,658. 1100 Series—4-dr. sed., $1,- 
743; 4-dr. stat. wag., $2,129. 1200 Series— 
4-dr. sed., $1,998; roadster, $2,619. (Heater 
standard on all models.) 


$1,398; sunroof 
(Heater standard on both 


(Far- 
(Scag- 
(Heater standard on 


FORD (England)—Anglia—Deluxe 2-dr. } 
sed., $1,561. Prefect—Deluxe 4-dr. sed., 
$1,661. Escort—2-dr. stat. wag., - $1,651. 
Squire—2-dr. stat. wag., $1,761. Consul— 
4-dr. sed., $2,034; conv., $2,373. Zephyr— 
4-dr. sed., $2,215; conv., $2,574; Zodiac— 
4-dr. sed., $2,387; conv., $2,865. 


GOGGOMOBIL—T-400 2-dr. sed., $1,095; 


Florida Sunroof Deluxe 2-dr., $1,135; 2- 
>, ow Van, $1,350; Coupe de Ville, 
,450. 


GOLIATH—1100 Series—Hansa 2 -dr. 
sed., $1,949; Hansa conv., $2,126; Hansa 
2-dr. stat. wag., $2,095; Empress 2-dr. 
Sport Sedan, $2,275; Tiger Sport Coupe, 
$2,568. (Heater standard on all models.) 

HILLMAN — 4-dr. Special sed., $1,699; 
4-dr. Deluxe sed., $1,849; conv., $2,099; 
2-dr. stat. wag. (Husky), $1,639; 4-dr. 
stat. wag. (Minx), $2,299. 

HUMBER—Super Snipe—4-dr. sed., $3,- 
995; 4-dr. stat. wag., $4,575. (Automatic 
transmission, power brakes and heater are 
standard.) 

JAGUAR—Mark IX—4-dr. sed. (auto- 
matic transmission, power steering and 
disk brakes), $5,995. 3.4 Litre Sedan— 
(overdrive and disk brakes), $4,542.50; 
(automatic transmission and disk brakes), 
$4,642.50. KM-150—cpe., $4,475; cpe. (au- 





tomatic transmission), $4,725; conv., $4,- 
595; conv. (automatic transmission), $4,- 
845; roadster, $4,495; roadster (overdrive), 
$4,660; roadster (automatic transmission), 
$4,745; ‘‘S’’ roadster (overdrive), $5,095; 
“S$” cpe. (overdrive), $5,075; ‘‘S’’ conv. 
(overdrive), $5,195. 

LANCIA — Appia — 4-dr. sed., $2,967; 
conv. (Vignale), $4,565; cpe. (Farina), 
$4,673; cpe. (Zagato), $4,873. Aurelia— 
conv. (Farina), $5,905; cpe., $5,905. 
Flaminia—4-dr. sed., $6,098. 

LLOYD—600 Series—2-dr. sed., $1,395; 
2-dr. sunroof sed., $1,445; conv., $1,510; 
2-dr. 4-passenger stat. wag., $1,445; 2-dr. 
4-passenger sunroof stat. wag., $1,500; 
2-dr. 6-passenger stat. wag., $1,675; 2-dr. 
6-passenger sunroof stat. wag., $1,740; 
2-dr. 6-passenger stat. wag. (long wheel- 
base), $1,795; 2-dr. 6-passenger sunroof 
stat. wag. (long wheelbase), $1,895. 

MAICO — 500 — 2-dr. sed., $1,325. 700 
Sport—2-dr. sed., $1,845. (Heater standard 
on both models.) 

MERCEDES-BENZ—180—4-dr. sed., $3,- 
240. 180-D—4-dr. sed. (diesel engine), $3,- 

$3,431. 190-D—4-dr. 


517. 190—4-dr. sed., 
sed. (diesel engine), $3,708. 190-SL—road- 
ster, $5,020; cpe., $5,232; cpe.-roadster 
(with interchangeable hard and soft tops), 
$5,416. 219—4-dr. sed., $3,823. 220-S—4- 
dr. sed., $4,283; cpe., $7,641; conv., $7,641. 
300-d—4-dr. hardtop, $10,418; 4-dr. conv., 
$12,621. 300-SL—roadster, $10,928; conv., 
$11,106; cpe. roadster (with interchange- 
able hard and soft tops), $11,375. (Heater 
standard on all models. Power brakes 
standard on all models except 180, 180-D, 
190 and 190-D. Automatic transmission 
standard on 300-d 4-dr. hardtop.) 
METROPOLITAN —.-,2-dr. hardtop, $1,- 
672.60; conv., $1,696. 60. 
MG——-MGA-—conv. (disk wheels), $2, 462; 
$2,546; coupe (disk 
coupe (wire wheels), $2,- 


conv. (wire wheels), 
wheels), $2,695; 
785. MGA-DOHC—conv., $3,320; coupe, 
$3,640. Magnette Mark III—4-dr. sed., $2,- 
695. (Heater standard on Magnette.) 
MORETTI — 750 Coupe, $2,495; Super 
Panoramica Sedan, $2,495; four or five- 
passenger station wagon, $2,580; six or 
seven-passenger station wagon, $2,664; 1200 
Spider conv., $4,348. 
MORGAN—‘‘Plus Four’’ cpe., $2,855. 


MORRIS—‘‘1000’’—Standard—4-dr. sed., 
$1,678; 2-dr. sed., $1,495; conv., $1,574; 
2-dr. stat. wag., $1,798. Deluxe—4-dr. sed., 
$1,718; 2-dr. sed., $1,599; conv., $1,636; 
2-dr. stat. wag., $1,825. 

NSU PRINZ—2-dr. sed., $1,398; sunroof 


sed., $1,487. (Both are 5-passenger mod- 
els.) NSU Sport Prinz—cpe., $2,245. 
(Heater standard on all models.) 
OPEL—Rekord — 2-dr. sed., $1,957.50. 
Caravan 2-dr. stat. wag., $2,262.60. 
(Heater standard on both models.) 
PANHARD—Dyna Deluxe 4-dr. sed., $1,- 
697; Grand Standing 4-dr. sed., $1,725 
(with two-tone paint, $1,760). 
PEUGEOT—403 4-dr. sunroof sed., 
$2,250; 4-dr. stat. wag., $2,490. 
PORSCHE—1600 Series —conv., $3,581; 
Super conv., $3,981; cpe., $3,700; Super 
cepe., $4,150; Carrera cpe., $5,700; hardtop, 
$3,865; Super hardtop, $4,315; Carrera, 
hardtop, $5,865; cabriolet, $3,950; Super 
cabriolet, $4,400; Carrera cabriolet, $5,950. 





RENAULT—CV 4-dr. 
dr. Sunroof sed., $1,364. 
sed., $1,645; 4-dr. Sunroof sed., 
(Heater standard on both models.) 


RILEY—1.5 4-dr. sed., $2,316. (Heater 
standard.) 

ROVER—90—4-dr. Deluxe sedan, $3,395. 
105—4-dr. Deluxe sedan, $3,625 (automatic 
overdrive. (Heater standard on all models). 


ROLLS-ROYCE—Silver Cloud—Standard 
Steel Saloon, $13,995. (Automatic trans- 
mission, power steering, power brakes 
standard.) Other models are custom-built 
and vary considerably in price. 


SAAB—“‘93B’’—2-dr. sed., $1,895; 2-dr. 
sed. (automatic clutch), $1,995; 2-dr. sun- 
roof sed., $2,019; 2-dr. sunroof sed. (auto- 
matic clutch), $2,119. Granturismo 750— 
2-dr. sed., $2,568. (Heater standard on all 
models. ) 


SIMCA—Aronde—Deiuxe 4-dr. sed., $1,- 
698; Super deluxe 4-dr. sed., $1,798; 
Chatelaine 2-dr. stat. wag., $1,963; Plein 
Ciel 2-dr. hardtop, $2,947; Oceane conv., 
$3,167. Ariane (4-cylinder) —4-dr. sed., 
$1,998. Ariane V-8 —4-dr. sed., $2,098. 
Vedette V-8—Beaulieu 4-dr. sed., $2,298. 
(Heater standard on Aronde models.) 


SINGER — Gazelle — 4-dr. sed., $2,095; 
conv., $2,349; 4-dr. stat. wag., $2,425. 


SKODA—S-440 2-dr. sed., $1,687; S-445 
sed., $1,787; 2-dr. stat. wag., $1,995; S- 
450 conv., $2,395. 


SUNBEAM—Rapier—2-dr. 
499; conv., $2,649. 
TAUNUS — Standard — 4-dr. 
120.50; 2-dr. sed., $2,025.50; Combi-wagon, 
$2,237. Deluxe—4-dr. sed., $2,266.50; 2- 
dr. sed., $2,174.50; Combi-wagon, $2,383. 
TEMPO — Matador — 3-passenger stat. 
wag., $2,482.75; 6-passenger stat. wag., 
$2,514.65; 9-passenger stat. wag., $2, 
546.55; 12-passenger stat. wag., $2,712.50. 
TOYOPET—Crown Custom — 4-dr. sed., 
$1,999; 2-dr., stat. wag., $2,111. Toyota 
Land Cruiser (4-wheel drive)—canvas top, 
$2,930; steel top, $3,365. 
TRIUMPH—4-dr. sed., $1,699; 4-dr. stat. 
wag., $1,899; TR-3 (sports cars)—soft top 
$2,675; hardtop, $2,835. 
TURNER—Standard 950 Sports roadster, 
$2,245; Stage II roadster, $2,635; Coventry 
Climax I roadster, $3,170; Coventry Climax 


sed., $1,345; 4- 
Dauphine 4-dr. 
$1,664. 


$2,- 
sed., $2,- 


hardtop, 





III roadster, $3,370. 
VAUXHALL — Victor — 4-dr. sed., $1,- 
957.50; 4-dr. 2-seat stat. wag., $2,262.60. 


(Heater standard on both models.) 
VESPA — V-400 — 2-dr. sunroof sed., 
$1,080. 
VOLKSWAGEN—2-dr. 
dr. sunroof, $1,625; conv., $2,045; Kombi 
(8-pass.), $2,020; stat. wag., $2,120; de- 
luxe stat. wag., $2,576; deluxe camper, 
$2,737. Karmann Ghia—cpe., $2,445; conv., 
$2,725. (Heater standard on all models.) 
VOLVO—4-dr. sed., $2,795; 2-dr. sed., 
$2,330; 2-dr. stat. wag., $2,490. (Heater 
standard on all models.) 
WARTBURG—Standard 4-dr. sed., $1,- 
688; standard 4-dr. sunroof sed., $1,778; 
deluxe 4-dr. sed., $1,799; deluxe 4-dr. sun- 
roof sed., $1,889; 2-dr. stat. wag., $1,898; 
4-dr. deluxe stat. wag., $2,085; conv., $2,- 
099; coupe, $2,199; sports roadster, $2,799. 
(Heater standard on all models.) 


sed., $1,545; 2- 
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"55 Custom 2-dr., $425, $420. 
’54 Monterey 2-dr., $455*, $260*; 
tion wagon, $425* (ps). 
NASH—’53 Statesman Custom 4-dr., $350. 
OLDSMOBILE — '58 (98) conv., $2,500* 
(ps); (88) Holiday 2-dr., $2,150* (ps); 
(88) Super 4-dr., $1,705* (ps). 
’57 (98) Holiday 2-dr., $1,605* 
Holiday 4-dr., $1,500* (ps), $1,300* 
(ps); 4-dr., $1,405* (ps). 
’56 (98) conv., $1,285* (ps); Holiday 
4-dr., $1,170* (ps); Holiday 2-dr., 
$900* (ps); (88) Holiday 4-dr., $1,160* 


sta- 


(ps) ; 


(ps); Holiday 2-dr., $1,075* (ps), 
$895*; 4-dr., $970*. 
’5S (98) 4-dr., $960* (ps), $570*; (88) 
Holiday 2-dr., $755*. 
’54 (98) Holiday 2-dr., $645* (ps); (88) 
4-dr., $615*; Holiday 2-dr., $595*. 
’53 (88) 4-dr., $515*. 
PACKARD —’'55 (400) Hardtop, $655* 
(ps); Clipper 4-dr., $240*. 
’54 conv., $435* (ps). 
PLYMOUTH—’58 Belvedere (8) sport 


coupe, $1,655* (ps); sport sedan, $1,- 
635* (ps). 

’57 Suburban (8) sport sedan, $1,410*; 
Custom, $1,405* (ps); Belvedere (8) 
Sport sedan, $1,300* (ps); Sport coupe, 
$1,290*; 2-dr., $1,025. 

"56 Belvedere (8) 4-dr., $1,110*, $835*. 

’55 Savoy (6) 2-dr., $545. 

54 Belvedere conv., $435* (ps). 

PONTIAC—’59 Catalina Sport coupe, §2,- 
460*. 

’58 Chieftain 4-dr., $1,770*. 

‘57 Chieftain 4-dr., $1,290* 

’56 Chieftain station wagon, 

’55 Star Chief conv., $955*; Catalina 2- 
dr., $705* (ps), $465*; 4-dr., $555*; 
Chieftain 4-dr., $625*; 2-dr., $505*. 


(ps). 
$915*, 


’54 Star Chief Catalina 2-dr., $535*; 
Chieftain 4-dr., $430, $315*; 2-dr., 
$300, $300*. 

RAMBLER—’58 Rebel (8) station wagon, 
$1,850*; Super 4-dr., $1,800*; Amer- 
ican (6) 2-dr., $1,230. 

’57 Rebel (8) 4-dr., $1,300; Super (6) 
4-dr., $1,035. 

’56 Custom 4-dr., $1,010*. 

’55 Custom Cross Country, $900, 

’53 Custom Country Club, $355. 

STUDEBAKER—'56 President (8) 4-dr., 
$740* (ps). 

’55 President (8) 4-dr., $435*, 


WEST PALM BEACH, FLA. 


West Palm Beach Auto Auction, Sale 
every Thursday. Prices are for sale of 
June 11. A red-hot sale, as 80 plus percent 
of the consignment changed hands, The 
buyers were reaching today and glad to 
get them. 


BUICK — ’57 RM Riviera 4-dr., $1,455* 
(ps). 
"56 Super Riviera 2-dr., $915* (ps); 
Special 4-dr., $765*. 
"55 Super conv., $725* (ps); conv., 
$655* (ps); RM 4-dr., $695* (ps). 
(Continued on Page 40, Col. 1) 


U.S. Grand Ju ury 
Studies Prices 


Of Rubber Firms 


DENVER.—A Federal grand jury 
which is studying price-fixing 
charges against oil companies in 
this area is reported to have wid-' 
ened its investigations to include 
rubber products manufacturers, 

An official of Gates Rubber Co. 
has been called to testify and 
records from the B. F, Goodrich 
office in Akron have been re- 
quested. 

A Government spokesman said 
the probe did not cover contracts 
between oil and rubber companies. 

The grand jury heard six days of 
testimony on oil company prices 
in February and then recessed for 
3% months while Government at- 
torneys studied the record of the 
hearings. There has been no word 
on the results of the secret hear- 
ings. 





New Commercial-Car Registrations, 
All States for April, 1959-1958 


Truck one istrations by states are 
released ‘e weekly, as compiled 
by R. L. Polk representatives in 
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New Passenger-Car Registrations, All States for April, 1959-1958 





Car registrations by don CHRYS . “S$-P |Miscel- 
pe-| De- Plym- . Mer- | FORD +, |Cadil-| Chev-| Olds- | Pon- | G.M. 
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Used-Car Auction Prices 





(Continued from Page 39) 


’54 Special Riviera 2-dr., 
'52 Special 4-dr., $245*. 
CADILLAC—’'58 (62) Coupe de Ville, $1,- 

900* (ps). 
°56 (62) 4-dr., $1,650* (ps). 
’55 (62) 4-dr., $1,435" (ps). 


$385. 


"54 (60) Special 4-dr., $1,110* (ps). 
"53 (60) Special 4-dr., $655* (ps). 
"52 (62) 4-dr., $430*. 
"48 (62) conv., $125. 

OCHEVROLET—’59 Impala (6) 4-dr., $2,- 


125* (ps); Biscayne (8) 4-dr., $2,050* 
(ps), $1,865* (ps). 
"58 Bel Air (8) 4-dr., 2 at $1,550* (ps). 
56 Bel Air (8) conv., $930* (ps); Two- 


ten (8) 4-dr., $780*; One-fifty (6) 4- 
dr., $490. 

'54 Two-ten 2-dr., $450; One-fifty 2-dr., 
$390, $340. 

53 Bel Air Hardtop 2-dr., $500; Two- 
ten 2-dr., $335, $300; One-fifty 2-dr., 
$215. 

*52 Two-ten 4-dr., $255°*. 

’51 Deluxe 4-dr., $150. 

CHRYSLER—’57 Saratoga Hardtop 2-dr., 
$1,685. 

55 Windsor Newport sedan, $920* (ps). 

DODGE—’'57 Firesweep 4-dr., $975* (ps). 


"54 Coronet (6) station wagon 2-dr., 
$420; Coronet (8) station wagon 2-dr., 
$200*; 4-dr., $385* (ps). 





AC Continues Surge 


In Replacement Sales 


FLINT.—AC Spark Plug divi- 
sion’s replacement sales during 
May set records for that month 
and June business is “very strong,” 
Joseph A. Anderson, AC general 
manager, announced. 


Anderson also revealed that 
AC’s replacement sales during the 
first five months of this year were 
7.5 percent higher than in the first 
five months of 1958. 


’53 Coronet 
$280, $255. 


EDSEL—’58 Corsair Hardtop 4-dr., 
510* (ps). 

FORD—’59 Thunderbird, $3,650; Galaxie 
(8) conv., $2,370* (ps); Fairlane (8) 
4-dr., $1,950* (ps); Custom (6) 2-dr., 
$1,770. 

’58 Thunderbird Hardtop 2-dr., $2,940* 
(ps); Ranch wagon (8), $1,425. 

57 Thunderbird, $2,000* (ps); Country 
sedan (8), $1,515, $1,390, $1,245*; 
Fairlane (8) Victoria 4-dr., $1,410* 
(ps); Main (6) 4-dr., $890 (ps). 

’56 Country sedan (8), $1,030* (ps), 
$1,005*, $985* (ps); Country Squire 
(8), $975* (ps); Fairlane (8) 2-dr., 
$765, $700* (ps); Victoria 2-dr., $750*; 
Custom (8) 4-dr., $725*. 


(6) station wagon 2-dr., 


$1,- 


’55 Fairlane (8) conv., $450; Country 
sedan (8), $730*; Custom (8) 4-dr., 
$585; Main (6) 2-dr., $380, 


54 Country sedan (8), $485*; Crest (8) 
Victoria 2-dr., $395*; Main (8) 2-dr., 
$380, $285*. 

’53 Country sedan (8), $420; Custom (8) 
club coupe, $410. 

LINCOLN—’55 Capri Hardtop 2-dr., $710* 
(ps). 

MERCURY — '56 Custom Hardtop 2-dr., 
$970*; Medalist 2-dr., $760*. 

55 Monterey conv., $780*; 4-dr., $575*. 

OLDSMOBILE — ’'56 (98) Holiday 4-dr., 
$1,185* (ps), $1,150* (ps). 

"55 (88) 4-dr., $700* (ps), $690* (ps). 


54 (88) Holiday 2-dr., $620* (ps); 4- 
dr., $435* (ps). 

53 (98) 4-dr., $520* (ps); Holiday 2- 
dr., $400*. 

PACKARD—’54 Clipper coupe, $320". 

’53 4-dr., $200*. 

PLYMOUTH — '59 Belvedere (8) Hardtop 
4-dr., $2,175* (ps); 4-dr., $2,000* 
(ps). 

’57 Savoy (8) 4-dr., $820. 
’53 Cambridge (6) 4-dr., $290. 


PONTIAC—’'57 Star Chief 4-dr., $1,450* 
(ps). 
‘55 Star Chief Catalina 2-dr., $700* 


(ps), $670*, $650*. 


’b3 Chieftain (8) 4-dr., $325. 











Garry Moore 


sells 
ITZLER® 


inishes 
on TV! 


@ As advertising support for Ditzler jobbers and paint 
shops, the Garry Moore show of June 23rd will feature 
a special commercial urging car owners to see their 
local dealers and paint shops for refinishing work. 


>» CBS-TV + Tuesday Evening « June 23rd 


(See your local newspapers for time and station) 
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“Childers Thinline Carport will pay for itself in a very short time,” says 


Carl Stinson of Manchester Sales & Service, Manchester, Ky. He adds, “It's great to 
do business on our lot in all kinds of weather . . . our stock looks better and we 
have a lot more traffic . . . as soon as we heard about the new Thinline, we knew 
you had what we wanted." To see how Childers Carports can increase sales and cut 


expenses on your lot turn to Page 35. 


SUCCESS OR FAILURE 


(for the Automotive Dealer) 


CAN BE DECIDED IN THE SERVICE DEPARTMENT 


you how to improve 
obligation 


park 
No 


eae! 
ie DT e te 

oN me as} 
Te Me lad: eal 
bring resuits—or 
per month 


FLASH-A-CALL SERVICE 
2170 So. Canalport Avenue, 


FIRM NAME 
MAKE OF CAR 


costs you 
ra ll Me el ee uu: 
you owe us nothing. Lease-purchase plan for as little as $80.00 


service profit, service absorption and customer 


nothing. 
installed on a 60-day trial, must 
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RAMBLER—’59 Cross Country (8) sta- 
tion wagon 4-dr., $2,775* (ps). 


STU DEBAKER—’54 Commander (8) Hard- 
top 2-dr., $480* (ps). 


MISCELLANEOUS—’58 Dodge pickup, $1,- 
205; panel, $1,000. 
’653 Studebaker van, 


SEATTLE 


South Seattle Auto Auction, Sale every 
Wednesday. Prices are for sale of June 
10. Lots of buyers paying high prices. 
Sold 209 cars from 381 consignments. 
BUICK—’57 RM conv., $1,790* (ps); Spe- 

cial station wagon, $1,780* (ps); Rivi- 
era 4-dr., $1,635* (ps); Century Rivi- 
era 4-dr., $1,565*, $1,525*. 

"56 Century Riviera 4-dr., $1,225*. 

’54 Super 4-dr., $630*, $605* (ps), $560*; 

Special sport coupe, $585*. 

53 Super Sport coupe, $485*. 

’52 Special conv., $150*. 


CADILLAC—’59 (62) sport coupe, 
(ps). 
*58 (62) sport coupe, $3,660* 
’57 (62) Sedan de Ville, 
"56 (62) Coupe de Ville, 
53 (62) 4-dr., $575* (ps). 


CHEVROLET— 59 Impala (8) Hardtop 4- 
dr., $2,590*, $2,545* (ps). 

"5S Impala (8) conv., $2,200* (ps), $2,- 
195* (ps), $2,175*, $2,075; sport coupe, 
$2,150*; Bel Air (8) sport coupe, $1,- 
950*, $1,875* (ps), 2 at $1,870* (ps); 
Hardtop 4-dr., $1,895* (ps), $1,875* 
(ps), $1,830* (ps); Brookwood (8), 
$1,950* (ps), $1,875, $1,845; Brook- 
wood (6), $1,845; Yeoman (8), $1,- 
900*; Biscayne (8) 4-dr., $1,690*, $1,- 
660*, $1,585*; 2-dr., $1,585*. 

57 Bel Air (8) station wagon, $1,880* 
(ps); sport coupe, $1,805*, $1,795* 
(ps); Hardtop 4-dr., $1,700* (ps), $1,- 
695* (ps), $1,675* (ps); 4-dr., $1,- 
490*; Two-ten (8) sport coupe, $1,765* 
(ps), $1,350*; station wagon, $1,730*; 
4-dr., $1,405, $1,270*; One-fifty (6) 
4-dr., $1,155. 

56 Bel Air (8) sport coupe, $1,385*; 4- 
dr., $1,160*, $1,325*; Two-ten (8) 
sport coupe, $1,105*; Two-ten (6) 4- 
dr., $1,070. 

’55 Bel Air (8) 
dr., $915*; 
on, $975; 


$340, 


$4,585* 


(ps). 
$2,795* 
$2,270* 


(ps). 
(ps). 


sport coupe, $1,225*; 4- 
One-fifty (8) station wag- 
Two-ten (8) 4-dr., $960*; 
Two-ten (6) 4-dr., $775*, $870. 
54 Bel Air sport coupe, $815"; 
$545; Two-ten 2-dr., $535. 
’53 Two-ten 4-dr., $475, $465, $160. 
’52 Deluxe 2-dr., $145. 
"50 Deluxe 4-dr., $155. 
CHRYSLER—’57 Windsor sport coupe, $1,- 
475* (ps). 
’55 Windsor 4-dr., $760*. 
’53 NY 2-dr., $410* (ps). 


DeSOTO—’57 Fireflite sport coupe, $1,775* 
(ps). 
’56 Firedome 4-dr., $1,150* (ps). 
"55 Firedome 4-dr., $845* (ps). 


DODGE—’' 57 Coronet (8) sport coupe, $1,- 
775* (ps): Hardtop 4-dr., $1,350*; 4- 
dr., $1,295°. 

*56 Coronet (8) station wagon, $1,185*; 
Royal (8) sport coupe, $925* (ps). 
"55 Custom Royal (8) 4-dr., $890* (ps); 
Coronet (8) sport coupe, $805*. 


EDSEL—’58 Citation sport coupe, $1,840* 
(ps). 

FORD—’59 Thunderbird (8) Hardtop, $3,- 
895* (ps); Galaxie (8) 4-dr., $2,360*; 
Galaxie (6) 4-dr., $2,320; Custom (6) 
2-dr., $1,875. 

*58 Thunderbird 
(ps), $3,355* 
conv., $2,000* 
$1,875* (ps), $1,770*; 
(ps); 2-dr., $1,655*; 
$1,950*; Ranch wagon, $1,830*; 
lane (8) 2-dr., $1,595*. 

’57 Thunderbird (8) Hardtop, $2,550; 
Fairlane 500 (8) conv., $1,750*; Vic- 
toria sedan, $1,445*; Country sedan 
(8), $1.685* (9 pass.); (6 pass.), $1,- 
550*; Custom 300 (8) 4-dr., $1,390* 
(ps), $1,345*, $1,205, $1,190; 2-dr., 
$1,250*, $1,230*, $1,195; Custom 300 
(6) 2-dr., $1,250*. 

*56 Country sedan (8) 
$1,395* (ps), $1,160* (ps) (9 pass.); 
Fairlane Victoria sedan, $1,265*; 
Parklane station wagon, $1,245*; Cus- 
tom 4-dr., $895*. 


4-dr., 


(8) 
(ps); 
(ps); 


Hardtop, $3,395* 
Fairlane 500 (8) 
Victoria sedan, 

4-dr., $1,825* 
Country sedan, 
Fair- 


station wagon, 


’55 Custom (8) 2-dr., $690*, $580. 

*54 Custom (8) Country sedan, $750*; 
Ranch wagon (8), $500*; 2-dr. (8), 
$280; Main (6) 4-dr., $450. 

*53 Custom (8) 4-dr., $495*, $390*. 
*52 Custom (8) Victoria sedan, $350*. 
IMPERIAL — ’57 Imperial 4-dr., $2,150* 

(ps). 
LINCOLN—’52 Capri sport coupe, $250* 
(ps). 


MERCURY—’57 Commuter station wag- 
on, $1,775* (ps); Montclair Hardtop 4- 
dr., $1,655* (ps). 

’56 Montclair conv., $1,240* (ps); sport 
coupe, $995*; Hardtop 4-dr., $900. 
’54 Montclair sport coupe, $645* (ps); 
conv., $610* (ps); Custom sport coupe, 

$525°. 

NASH—’52 Ambassador (8) 4-dr., $155*. 


OLDSMOBILE—’ 57 Fiesta station wagon, 
$1,895*; (98) 4-dr., $1,760* (ps); (88) 
4-dr., $1,365*. 

’56 (98) conv., $1,420* (ps); (88) 4-dr., 
$1,330*; sport coupe, $1,320* (ps), $1,- 


180*. 

’55 (98) sport coupe, $1,255* (ps), $1,- 
165* (ps). 

"54 (98) sport coupe, $925* (ps); 4-dr., 
$690* (ps); (88) sport coupe, $690* 
(ps). 

’53 (88) sport coupe, $600*; 4-dr., $220* 


(ps). 
"51 (98) 4-dr.. $165*. 

PLYMOUTH — ’57 Fury (8) sport coupe, 
$1,635; Belvedere (8) sport coupe, $1,- 
395*, $1,070; Savoy (8) 2-dr., $1,100*, 
$1,075*. 

’56 Belvedere (8) sport coupe, 
Savoy (8) 4-dr., $870. 
"54 Savoy (6) 4-dr., $520; Plaza (6) 


$900*; 





Lohman Again Is Selling 


New Cars in Rochester 


ROCHESTER, N, Y.—Arthur C. 
Lohman, 58, who has been in the 
auto business most of his life, has 
returned to the new-car field after 
a 24-year layoff. 

Lohman, former owner of C. W. 
Fields, Inc, (Chrysler-Plymouth), 
now is on the sales staff of Valley 
Cadillac Corp. During his “retire- 
ment” he was associated with a 
used-car business here. 

















Early English motorists were 
hampered by an ancient act of 
Parliament that insisted that a 
mechanical vehicle have at least 
three persons to drive or conduct 
it. 





4-dr., $400. 
PONTIAC — ’'59 Catalina Hardtop 4-dr., 
$2,725* (ps). 
’57 Chieftain 4-dr., $1,200*, 

’56 Chieftain station wagon, $1,295* 
(ps), $1,290*%; (860) 4-dr., $905*. 
‘55 Star Chief sport coupe, $1,140* (ps), 
$1,110* (ps), $1,070*; 4-dr., $1,025*, 

$860*; Chieftain 2-dr. $730* 


’54 Chieftain station wagon, $625*, $430. 
’51 sport coupe, $170*. 


RAMBLER—’58 American (6) 2-dr., $1,- 
380. 
’57 Super (8) station wagon, $1,550* 
(ps). 
°55 Cross Country (6) station wagon, 
$1,020°. 
STU DEBAKER—’56 Commander (8) 4-dr., 
$695. 


’52 Lark (8) 4-dr., $195*. 
WILLYS—’54 Ace (6) 4-dr., $395*. 
"53 Aero Lark (6) 4-dr., $250. 


MISCELLANEOUS—’59 Studebaker (6) %- 

ton pickup, $1,675. 

’58 Chevrolet (6) %-ton pickup, $1,050*, 
$1,395. 

’57 Ford $1,175. 

’55 Ford $700. 

’54 Ford $565. 

"52 Dodge $320, 


DAYTONA BEACH, FLA. 


Florida Auto Auction, Sale every Tues- 
day. Prices are for sale of June 2. 


BUICK—’59 Electra Hardtop 2-dr., $2,650* 


(8) 

(6) 

(8) 
(6) 


%-ton pickup, 
sedan delivery, 
%-ton pickup, 
%-ton pickup, 


(ps); LeSabre Hardtop 4-dr., $2,300*. 
’57 Estate wagon 4-dr., $1,545* (ps); 
Special Riviera 2-dr., $1,310* (ps). 


’55 Special 4-dr., $500. 
’54 Century 4-dr., $490* (ps). 


CADILLAC—’59 (62) Hardtop 4-dr., $4,- 
000* (ps). 
’57 (60) Special 4-dr., $3,100* (ps); (62) 


States Tighten Up 
On Requirements 
For Equipment 


WASHINGTON. — Several states 
have enacted changes in motor- 
vehicle equipment requirements, 
many of which meet standards set 
by the Uniform Vehicle Code, ac- 
cording to the National Highway 
Users Conference. 

Bills amending lighting and re- 
flector requirements have been ap- 
proved in Arkansas and Kansas. 
They are generally in closer con- 
formity with the code, NHUC said. 
The Kansas bill requires amber 
turn signals, a color recommended 
by the code. 

Iowa, Minnesota, Oregon, Texas 
and Virginia have enacted laws 
calling for amber parking lamps. 
The code permits parking lamps to 
reflect a white or amber light on 
the front of the vehicle and a red 
light to the rear. 

A New York law requires drivers 
to dim headlights 200 feet before 
overtaking a vehicle going in the 
same direction. Washington will 
require electric turn signals on all 
vehicles made after next Jan. 1, 

Muffler cutouts and the emission 
of unusual noise or smoke are 
banned by a new Arkansas law, 
while Maine has adopted legislation 
prohibiting excessive noise. Both 
have acted in substantial con- 





formity with the code, the NHUC| 
| said. 


Connecticut now is regulating in- 
stallation of mufflers and exhaust 
pipes. California has a bill pro- 
hibiting registration unless a ve- 
hicle owner complies with anti- 
pollution exhaust and muffler re- 
quirements. 


Another California bill calls for | 


Highway Patrol approval for sale 
of mufflers, and Georgia and Indi- 
ana also are considering muffler 
regulations. 





Coupe de Ville, $2,400* (ps). 


"56 (62) Hardtop 2-dr., $1,915* (pg). 
conv., $1,740* (ps); 4-dr., $1,459s 
(ps); Sedan de Ville, $1,415* (ps), 


"53 4-dr., $710* (ps). 
CHEVROLET—’59 Bel Air (6) Hardtop 4 


dr., $2,525*; Bel Air (8) 4-dr., $2. 
215* (ps); Impala (8) 4-dr., $2,185 
(ps). 

’58 Impala (8) Hardtop 2-dr., $1,899 
(ps); Bel Air (8) Hardtop 4-dr., $1. 
790* (ps); Hardtop 2-dr., $1,600; 9. 
dr., $1,480*; Brookwood (8), $1,6 
(ps); Delray (6) 4-dr., $1,250. 

’57 Bel Air (8) Hardtop 2-dr., $1,509 


’56 Two-ten (8) station wagon 4-dr., $i. 
100*; One-fifty (6) station wagon 2. 
dr., $630. 

"55 Bel Air (6) Hardtop 2-dr., $87 
$500; Two-ten (8) station wagon ¢ 
dr., $790; 4-dr., $790*; Two-ten () 
2-dr., $690; 4-dr., $575. 

"54 Bel Air 4-dr., $465*, 
CHRYSLER—’56 NY conv., 
CONTINENTAL—’46 2-dr., 
DODGE—’58 Coronet (8) 

(ps). 

’57 Royal (8) 4-dr., $1,290*. 

’55 Custom Royal (8) 4-dr., $800* (pg), 
EDSEL—’59 Corsair 4-dr., $2,350* (ps), 
F OR D—’59 Thunderbird 2-dr., $3,999 

(ps); Country sedan (8) 4-dr., $2,385 
(ps); Galaxie (8) conv., $2,360* (pg). 
Fairlane (8) 500 conv., $2,250* (pp, 

‘58 Fairlane (8) 2-dr., $1,540* (ps), $1. 
340*; Custom 300 (8) 2-dr., $1,409; 
Custom 300 (6) 2-dr., $1,190. 

’57 Fairlane 500 (8) Victoria 4-dcr., $1. 
525 (ps); Ranch wagon (8) 2-dr., $1. 


$425. 
$1,000* 
$650*. 
2-dr., 


(Ds), 
$1,715 





225*; Custom (6) 2-dr., $835. 

"56 Ranch wagon (8) 2-dr., $1,060: 
Fairlane (8) 2-dr., $650. 

’55 Fairlane (8) conv., $925*; Victoris 
2-dr., $845; Crown Victoria 2-d 
$750*; Country sedan (8) 4-dr., $7%, 

’54 Custom (6) 2-dr., $570. 

LINCOLN — ’57 Premiere 2-dr., $2,17% 
(ps). 

’55 Capri Hardtop 2-dr., $875; 2dr, 
$755* (ps). 

MERCURY—’57 Montclair 4-dr., $1,569 
(ps). 

"50 Monterey 4-dr., $250. 

LDSMOBILE — ’'56 (88) Holiday 4-d, 
$1,090*. 

"55 (88) Holiday 2-dr., $950* (ps), 

PLYMOUTH—’58 Belvedere (8) 4-dr., $i. 
650* (ps). 

’57 Belvedere (8) 2-dr., $1,205*; Pham 
(6) 4-dr., $675. 

56 Fury Hardtop 2-dr., $810. 

"55 Belvedere (8) 2-dr., $835*; Plam 


(6) 4-dr., $460. 
PONTIAC — ’59 Catalina Hardtop 2-d, 
$3,015* (ps). 


’56 Star Chief Catalina 2-dr., $1,04° 
(ps). 
’55 Chieftain 2-dr., $635. 
’54 Chieftain 4-dr., $400* (ps). 
RAMBLER—’58 American 2-dr., $1,065. 


STUDEBAKER—’59 Deluxe (6) station 
wagon 2-dr., $1,850*. 
’57 Silver Hawk (8) 2-dr., 
’56 Commander (8) 4-dr., 
MISCELLANEOUS—’ 59 
patcher, $1,125. 
"57 Dodge %-ton, $700. 
"55 Ford %4-ton, $540, $485. 


$1,015, 
$610*. 
Willys Jeep Dis 


— Auctions in Brief — 


BORDENTOWN, N. J. 

National Auto Dealers Exchange, Sak 
every Wednesday (June 10). Hot weather 
brought with it our hottest sale. Buyer 
again outnumbered the sellers and any cr 
that was mechanically sound and we 
detailed brought a real strong price. Late 
model cars were firm but the 1956 ai 
down models were still at an all time hig 
Sold 79 percent of 558 consignments, 

* * * 


BUFFALO 
Thruway Auto Auction, Sale every Tues 
day (June 9). Weather: cloudy and warm. 
Prices were firm. Sold 71 percent of & 
consignments. 
* * 


CALDWELL, N, J. 
Skyline Auto Auction, Sale every Thurs 
day (June 11). Market firm, Buyers jump 
ing at anything clean. Sold 94 cars from 
118 consignments. 
* * * 


DANVILLE, VA. 


Danville Auto Auction. Sale every Wed- 
nesday (June 10). Demand continued heavy 


for used '55, °56, °57 models, New cals 
hard to sell. 
* * * 
DETROIT 
State Fair Auto. Sale every Tuesday 


(June 9). Market good. Sold 72 cars from 
140 consignments. 
* * * 


DYER, IND. 

Len Pollak’s Dyer Auto Auction, Sat 
every Friday (June 12). Sold 256 cas 
from 321 consignments. 

* * * 


FARGO, N. D. 

Tri-state Auction Co., Inc, Sale evey 
Thursday (June 11). Steady, Sold 69 as 
from 137 consignments. 

+ * * 


LAFAYETTE, N. Y. 
Syracuse Auto Auction, Sale every Wed- 
nesday (June 10). Clean cars in 
supply and strong demand, Sold 68 cS 
from 99 consignments. 
* * * 


MANHEIM, PA. 
Manheim Auto Auction, Inc. Sale every 
Friday (June 12). Weather: Cloudy and 
hot, Sold 82 percent of 788 consignments. 
* * * 


MASON CITY, IA. 
Central States Auto Auction, Sale every 
Wednesday (June 10), Buyers snapping #? 
everything in sight. Action hotter 
the weather. Sold 79.6 percent of 151 cor 
signments. 


* * * 
VALDOSTA, GA. 
Tom Hewitt Auto Auction, Inc, Sa# 
every Friday (June 12). Market good. 
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AT ROOSEVELT RACEWAY 
SETS TRACK RECORD WITH 
1/3 MILLION $ PAYOFF! 


Last month... a revolution in exhibition techniques suddenly outmoded all other auto 
shows in the world, with a 


NEW WAY TO SELL NEW CARS! 


The revolution took place, comparatively unheralded, at Roosevelt Raceway. The 
gambit: A Car Show where viewers not only could admire the cars, but could drive them 
around a fabulous racing oval! In one fell swoop the traditionally static “exhibition” 
became a “hard sell” show ... with the simple addition of what historically has always 
been the industry’s most powerful selling tool... 


THE DEMONSTRATION RIDE! 


The results speak for themselves; if you haven’t heard, this excerpt from BUSINESS 
WEEK highlights the facts. Should you wonder why a show such as this wasn’t thought 
of before . . . the answer is that it probably was, but where in the world could they have 
held it before the magnificent new Roosevelt Raceway arose? 


We could take time out to point with pride, to say “we told you so!” ... but we are 
too busy planning next year’s show . . . the one in which this year’s “let’s-see-what- 
happens” contingent will be seeking places at the starter’s gate. To you who bet on us 
in our maiden race ... THANKS... and we know you’ll WIN your PLACE at the 
next SHOW! 


THEY CAME! THEY DROVE! THEY BOUGHT! 


You are invited TO ARRANGE PARTICIPATION IN 


ORLD CAR SHOW 60 


NOV. 4-13, 1960 





This week, the automobile finally 
took over the last stronghold of the 
horse—the race track at Long Island’s 
Roosevelt Raceway. The latest modcls 
of 35 foreign and U.S. auto makers 
rolicd out on the trotting track for 
what is billed as the world’s most 
active auto exhibit. 

The World Car Show offered some- 
thing unique. It gave distributors the 
chance to get their gleaming new horse- 
less carriages out of their static show- 
rooms, and to demonstrate them by 
taking prospects on a test spin around 
the track. 
¢ New Setting—Spectators grove 0 
the 16,000-car parking lo (paid SLY 
head to view—and to driv s 
in the exhibit. They swarmed into the 
grandstand building to the main bet- 
ting floor, where stationary models 
were on display. 

Salesmen urg ed viewers tg 
sign up for a (trial run Yargyad e 
track, then went™ O'serve up a 
sales spicl while their prospects drove 
modcls around the Raceway. Back at 
the grandstand, the salesmen pursued 
their sales pitch according to prospect’s 
interest. 
¢ Approaches—The various companies 
represented handled the sellin - - 
tunity in various ways. Mostly, U.S. 
exhibitors treated the show as a general 
promotion, why any fore™yg makes 
drove hard fo€ on-the-spot sales. 

Simca offici dimund Mir ac- 
knowledged that “We're selling hard 
from the moment they get near the 
display until they either buy or walk 
away.” He considers the drive-it-your- 
self feature a big improvement over 
regular exhibitions, “where the models 
just sit there static on the floor and 
you draw a lot of sightseers who aren’t 
real prospects.” Lahair also likes the 
fact that most spectators drove their 
own cars to the show. “You can go 
right out to the parking field and nail 
down a deal on the trade-in,” he says. 





Reprinted from 


BUSINESS 
WEEK May 16, 1959 


59,895 


OF THEM CAME... 
FROM 5 STATES! 


28,467 


TOOK THE DRIVE 
AROUND THE TRACK 


144 OF THEM 


ADE “ON-THE- 
SPOT” DEALS FOR 


$331,200 


worth of new cars... 
ledving 28,323 pros- 
pects for dealers’ sales- 
men to work on! What 
‘tasty food for thought 
for the man who is con- 
cerned with new car 
sales for 1960. 


Contact WORLD WIDE AFFILIATES, Show Management, 114 EAST 40TH STREET, NEW YORK 16, N.Y. * OXford 7-5170 
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AUTOMOTIVE NEWS, JUNE 22, 1959 


Governor Clashes with Dealers .. . 





R.I. Seeks Tradein Tax Test 


PROVIDENCE.—After several 
conferences with other State offi- 
cials and representative automobile 
dealers in Rhode Island, Gov. 
Christopher Del Sesto has decided 
to ask the State Supreme Court for 
an opinion on a newly enacted law 
affecting auto dealers and the 
State’s 3 percent sales tax. 


A court opinion was decided 
upon after the Governor had 
accused certain dealers of 
“greed,” and blamed them for 
passage of a “sleeper” bill ex- 
empting the dealers from having 
to collect the sales tax in closing 
auto sales. 


While openly bitter toward deal- 
ers after the “sleeper’ had been 
brought to his attention by State 
House newsmen not long after he 
had signed the measure into law, 
Del Sesto subsequently softened 


somewhat when a cosponsor of the| 


bill absolved the dealers of any 
responsibility for the unpublicized 
amendment to the legislation, 


The cosponsor, Senator John G. 
McWeeney, explained that due to 
an “oversight,” the amendment was 
not included in copies of the bill 
handed State House newsmen at 
the time of its introduction. 


Consequently, he said, it was 
not until after the measure had 
passed both legislative branches 
on the final day of the 1959 ses- 
sion, and had been signed by the 
Governor, that the dealer exemp- 





tion on sales tax collections came 
to light. 

Upon learning of this, Del Sesto 
accused the dealers of “greed,” 
and said a strict interpretation of 
the law would prevent dealers from 
issuing temporary 10-day registra- 
tion permits to facilitate the trans- 
fer of new and used cars. 

Such an interpretation, he said, 
would require that the sales tax be 
paid before a registration can be 
issued, and that such — 


Chrysler Secks 
Anti-Smog Device 


LOS ANGELES.—Thompson 
Ramo Wooldridge and Chrysler 
Corp. are joining in a cooperative 
project to bring to production 
| automotive exhaust after-burner 
devices intended to reduce un- 
burned hydrocarbons and carbon 
monoxide in exhaust. 

Arch T, Colwell, engineering vice- 
president for Thompson Ramo 
Wooldridge, and Paul C. Acker- 
man, engineering vic e-president, 
Chrysler Corp., said the objectives 
of the program are to reduce the 
|cost and size of afterburners so 
they will perform reliably for the 
life of the vehicle—with minimum 
;need for service or parts replace- 
| ment. 


DITZLER" 
puts TV 

to work for you 
on the 


Garry Moore 
Show! 








@ As advertising support for Ditzler jobbers and paint 
shops, the Garry Moore show of June 23rd will feature 
a special commercial urging car owners to see their 
local dealers and paint shops for refinishing work. 


> CBS-TV - Tuesday Evening « June 23rd 


(See your local newspapers for time and station) 








Cut your 





dying 


(1) Disconnect. (2) Attach 
fuel line 


Mileage Minder 







PASER 





. Steady gas pressure ... . car runs 
right with these extras: 
@ Stops waste — saves 10% to 
40% gas 
@ Ends flooding, bucking, starving 
@ Steady idling — no stop-signal 


@ Gas stretcher 


Magnetic Trouble Trap built into glass 
fuel bowl. Protects carburetor. 


Make Friends! Make extra profits! Sell Mileage Minder 


537 TURK ST., SAN FRANCISCO 2, CALIF. 






costs on good will service 


MFG. CO. 





Night Showcase. Turn your used car lot into a brilliant, impressive outdoor display 


room with Childers Carports. 


Childers Carports frame your cars in an exciting night 
picture that attracts more customers and increases your sales. 


And because they 


concentrate lighting on your cars, Childers Carports can cut your electricity costs 50% 
and more! Turn to Page 35, learn how Childers Carports can sell more cars for you. 


would be accepted only at the| 


central office of the Motor Vehicles 
Registry in Providence. 

Members of the Rhode Island 
Automobile Dealers Assn., led by 
Robert W. Pierce, president, 
promptly questioned the Governor’s 
interpretation of the new bill. 

This led to a series of confer- 
ences which ended in the Gov- 
ernor’s decision to seek Supreme 
Court clarification. 


The court will be asked to rule 
whether the new law, slated to take 
effect July 1, is constitutional in 
that it relieves the dealers of col- 
lecting a tax which all other re- 
tailers are required to collect, and 
thereby gives them preferential 
rights, amounting to discrimination 
against other retailers. 

In addition, the court will be 
asked whether the temporary 10- 
day registration permits actually 
constitute registrations under the 
law on which the tax must be paid 
in advance. 

Conceding that the entire law 
may be invalid because of its dis- 
criminatory aspects, the Governor 
said in order to minimize hard- 
ships to dealers and buyers, the 
registry will continue to allow deal- 
ers to issue the 10-day registration 
permits pending a Supreme Court 
ruling. 





13 Pct. of Vehicles Fail 


Milwaukee Safety Check 


MILWAUKEE.—More than 13 
percent of the 31,209 vehicles 
checked during a May campaign 
in Milwaukee County were found 
to be faulty, according to George 
A, Richards, executive secretary, 
County Safety Assn. 

He said defective lights were 
the most common fault among 
the 4,249 vehicles found to be- 
below par. About 10 percent of 
the vehicles registered in the 


county were inspected. Richards 


said the campaign will be an an- 
nual affair. 





Plymouth Dealers Meet Officials— 
Three Chrysler Corp. dealers and two company officials are shown at NADA board's 


Plymouth). 


a is offering cash bonuses 
to dealers for June performance 
against factory-established sales 
| quotas. It is the first time since 


|a rebate type of sales contest. 

Elsewhere, Studebaker is con- 
ducting a three-month contest 
| which has merchandise prizes for 
| salesmen and vacation trips for 
dealers. 

Other makes which have contests 
in effect are Plymouth, Imperial, 
| Rambler, Dodge truck, Ford car 
and truck, Chevrolet car, Oldsmo- 





| bile, Mercury, Edsel and Lincoln. 
| All are primarily for salesmen, al- 
| though some include trips for 
| sales managers and dealers. 
* +” 
N THE Buick event, dealers re- 
ceive $50 per car if they reach 


Dealer Stamina Held Key 
To Import Survival 


(Continued from Page 6) 


Powers said no proposed substitute 
is equal to a spare, but several 
could be used conditionally, 

“Whatever does take its place,” 

he explained, “must not have those 
features which are objectionable in 
the present spare. This means that 
it must require less space and be 
easier to store. At the same time, 
if it is to be of any value, it must 
perform as many of the functions 
of the present spare as it is pos- 
sible to design into it.” 

U. S. Rubber’s H. B. Hindin 
said any spare-tire elimination 
must promise at least 200 miles 
of service-free driving, afford 
satisfactory psychological reas- 
surance to the motorist and keep 
costs at the present five-wheels- 
and-tools level. The reserve 
chamber tire, he said, offers the 
best hope of meeting these ob- 
jectives. 

“Just like the passing of the 


hand crank and the air pump, and) 


the tool kit,” said Goodyear’s 
Walter Lee, “the fifth tire will be 
dropped when the majority of 
new-car buyers feel it is no longer 
necessary for their peace of mind.” 


He favored the dual-compartment | 


principal of tire design as promis- 
ing the quickest builder of con- 
sumer confidence in the four-tires- 
only concept. 

R,. E. Davies, of B. F. Goodrich, 
recommended that some method of 
re-inflation, possibly an air line 
connected to a compressed-air 
source in the engine, be used with 
any type of spare-elimination pro- 
posal. 


Declaring that people still are} 





500 Cars on Display 


DES MOINES.—The fifth annual | 


International 500 Motor Sports 
Show will be held here Oct, 24-25 
at the Veterans Memorial Auditor- 
ium. On display will be 500 private- 
ly owned show cars. 


frightened in the absence of a 
spare tire, even if they never have 
needed to use it or are physically 
unable to change a tire, Davies 
said the four-tires proposition will 
require “every possible assist” to 
overcome psychological resistance. 


Siesiers Suing 


VW of America 
‘For $5 Million 





NEW YORK.—Charging con-} 
spiracy to restrain trade, the Na-| 


tional Imported Car Dealers Assn., 
Inc., 
ica for $5 million in damages. 


and in some cases had “com- 


ers. 


distributors agreed to handle only 
Volkswagen and refrain from sell- 
ing to dealers not approved by the 
company. 

The association, which said the 


asked the court to: 
1. Order Volkswagen of America 





been cancelled. 


| company permanently from impos- 
ing trade restrictions. 
Volkswagen of America also is 


is suing Volkswagen of Amer-| 


|the end of the ’57 model year that| 
a General Motors division has used | 








The suit filed in Federal Court| 
said actions by Volkswagen of| 
America and 14 of its distributors) 
had been harmful to competition | 


pletely eliminated” small-car deal-| 


The company and distributors | 
were accused of price-fixing, refus- | 
ings to allocate franchises unless | 


| conspiracy dates back to 1953,| 


| 


to reinstate franchises which had | 


2. Issue an order barring the) 


defendant in a Justice Dept. anti-| 


trust case in Federal Court, 
Trenton, N. J. 


dinner for auto industry in Detroit. From left, Jim Mason (Dodge-Plymouth-Renauit), 
Ferndale, Mich.; Robert C. Somerville, of Chrysler Corp. dealer relations; NADA Wis. 
consin Director W. R. Bryden (DeSoto-Plymouth); Harry E. Chesebrough, Plymouth- 
DeSoto general manager, and NADA Nebraska Director W. N. Neff (Chrysler-Dodge- 





Studebaker Contest On... 


Buick Offers Quota Bonuses 


50 percent of their June quotas, 
$60 per car if they hit 75 percent 
and $80 per car if they attain 100 
percent of quota. All these awards 
are retroactive to the first sale 
during the contest period. 

A Buick dealer who exceeds his 


| quota receives $100 for each addi- 


tional sale. This bonus is not retro- 
active. 

Studebaker salesmen get 1,000 
merchandise points for each sale 
of a Lark Deluxe, 1,600 points for 
a Lark Regal or Hawk and 3,000 
points for a truck, 


A salesman must amass 5,000 
points during the three-month 
period to qualify for any award. 
If he reaches that total the:first 
month, he gets a 5,000-point 
bonus. The contest ends Augesl) 
Studebaker dealers get pointssfor 

each sale made by the dealership: 
Dealers in each zone have beenndi- 
vided into three groups, and a 
quota has been assigned to each 
dealership. 

Vacation trips will be awarded 
to the dealers who top their quotas 
by the highest percentages. There 
will be two winners in each group 
in each zone. A dealership must 
earn 15,000 points to qualify for 
this part of the program. 

—JoHN K. TEAHEN JR. 


Oswego Studebaker Opens 

OSWEGO, Ore. — Oswego Stude- 
baker has opened in Oswego, with 
Don Cosart as manager. 





CUT YOUR SERVICE COSTS! 


New Improved 
E-Z CAR SPOTTER 










Locate any car in seconds! 


© Durable rubberized black 
plastic spotter! 


® Contrasting giant yellow 
numbers! 





© Practically indestructible! 
® life-time, grip-tight mag- 
nets hold spotter fast ... 
will not mar finish of car! 


® Colored flags to speed 
your job scheduling! 


Call or Write Today! 
EDMILL PRODUCTS 


97-34 146th St., Jamaica 35,N.¥ 
AXtel 7-5160 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. 8S. PRODUCTION ONLY) 








Week Week dan. 1 Jan. 1 
Ended Same Ended Output, To To 
June 20, Week, June 13, dune, June 21, June 20, 
1959 1958** 1959* To Date 1958** 1959 
RICAN MOTORS 
iedbianieidatasresenese 9,702% 4,117 8,002 26,785 87,536 205,751 
YSLER CORP. .... 18,820 14,758 19,322 56,444 298,454 412,832 
2,100 1,267 2,159 5,904 28,427 42,066 
1,100 504 1,116 3,309 18,089 29,271 
3,900 3,394 4,005 11,794 52,134 91,182 
420 194 420 1,261 7,364 11,233 
11,300 9,399 11,622 34,176 192,440 239,080 
38,485 19,419 37,579 112,641 560,986 900,708 
650 135 548 1,790 6,766 22,514 
ES Se dhivist investepveenseecnnions 32,370 15,899 32,775 96,013 456,893 747,432 
Thunderbird. ............ 1,950 1,296 1,627 5,188 21,954 36,996 
SEL <orsecivrevvevnsettounenss 415 336 405 1,241 14,550 15,400 
SEE” Xesinssentuesessessiouts 3,100 1,753 2,224 8,409 60,823 78,366 
GENERAL MOTORS .. 62,129 44,930 59,514 180,251 1,174,117 1,505,511 
SEE Tujijsbed sunsetsesescodvesseiies 4,313 4,296 4,134 12,628 129,096 135,826 
ID succsusaiescevsbooshiuets 3,360 3,233 3,383 10,129 73,798 84,653 
MU NORIE .cccccesscssscsesssves 34,800 ' 27,996 32,611 99,473 682,275 837,506 
Oldsmobile .................... 8,656 5,479 8,581 25,739 172,218 214,273 
ee 11,000 3,926 10,805 32,282 116,730 233,253 
§-P CORP. 

Studebaker .................. 2,628 1,160 2,609 7,855 16,908 85,196 
Total Cars, U. S. ....131,764 84,436 127,026 383,976 2,139,485 3,109,998 


*Revised. 


*Totals for 1958 include Packard production. 


COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 



































Week Week dan. 1 Jan. 1 
Ended Same Ended Output, To To 
dune 20, Week, June 13, June, June 21, June 20, 
1959 1958** 1959* To Date 1958** 1959 
CHEVROLET 9,100 5,928 9,221 27,078 143,754 202,409 
DIAMOND T 125 152 144 379 2,651 3,224 
EEE xc cshtnsessnssversceloccouteie 80 42 52 175 1,345 1,510 
SIE, sinvchssvacsecrscnndcsovotes 1,600 1,373 1,539 4,608 28,534 40,991 
ST Ti. osacecdensdiooresosinns 8,050 4,166 7,912 23,976 110,857 169,416 
Stil ik chicsncicenoessebacovesceben 1,835 1,074 1,912 5,594 30,392 44,448 
INTERNATIONAL. ...... 3,580 1,526 3,628 10,774 47,144 72,458 
BE 300 286 285 910 7,183 8,345 | 
STUDEBAKER ........... 260 160 315 833 3,075 6,638 
EE cc isbsennnncccests 435 335 435 1,313 8,494 9,647 
I csgsstccacsianseensevenee 2,375 1,875 2,363 7,020 39,305 57,992 
MISCELLANEOUS** .. 90 92 89 267 2,083 1,965 
Total Trucks, U. S. .. 27,830 17,009 27,895 82,927 424,817 619,043 
Total Cars, Trucks, 
SE scsoxiscmoubndeenienminaed 159,594 101,445 154,921 466,903 2,564,302 3,729,041 
Total Cars, Trucks, 
RID ccisccnnancesescecsese 10,147 9,137 10,016 29,946 206,132 228,192 
Grand Total, 


Cars and Trucks, 
U. S. and Canada 


..169,741 110,582 164,937 496,849 2,770,434 3,957,233 








‘Miscellaneous includes Corbitt, Marmon-Herrington, Federal, FWD, etc. 
*Autocar, Freightliner, Reo and Sterling are included in White totals; Brockway in 


Mack totals, 


.B. All U. S. totals include cars and trucks for military orders. 





ow Texas ‘Leaser’ Sells 
Eight Lines of ’59 Cars 


(Continued from Page 1) 


stomer with a “double guaran- 
ee” of service. 

“In addition to the factory 
warranty, I give my personal as- 
surance that the car must oper- 
ate to the customer’s satisfaction 
or that I will have it fixed per- 
Sonally,” he says. 

Hunnicut also provides his cus- 
omers with a choice of four 
finance plans, with or without in- 
urance. 

“Today, there are eight lines of 
hew cars on my lot,” he says. “This 

a tremendous advantage over 
the conventional dealer who nor- 
mally has about two lines. On many 
becasions, customers come in and 
they don’t know just what they 














New Smog-Filter Bill 


Studied in California 


SACRAMENTO, Calif.—Anti- 
Smog devices would be required 
On cars in critical areas by a bill 
approved by the State Assembly 
vays and Means Committee. 
| The Senate has already re- 
#ected proposals requiring such 

vices, 














want. Maybe they are inclined to- 
ward Chevrolet but wind up buy- 
ing a Pontiac. This happens all the 
time and I’ve found out that by 
having the inventory on hand in- 
creases the possibility of a tradeup 
sale. 


* * * 


“IN THE last six weeks in the 
over 100 cars I’ve sold, Chevro- 

let has led the pack; Rambler and 

Ford have also been strong. 


“I have had people in from El 
Paso (575 miles from Fort 
Worth) and Midland to buy cars. 
A customer from Charlotte, N.C. 
was in recently. In addition, I’ve 
had about 15 long-distance calls 
in the past several weeks from 
new-car prospects. 

“I spent months trying to think 
up a suitable name for my business 
and finally came up with Fleet Car 
Sales. The public associates that 
immediately with discount. The 
fact my business is prospering 
makes me believe that its name 
has something to do with it. 

“I’m planning a showroom large 
enough to display about 25 cars. 

When this is done, I feel my vol- 
ume will increase appreciably.” 
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Factories Undaunted .. . 








Car Output Strong 
Despite Big Stocks 


(Continued from Page 1) 


semblies at the Wixom (Mich.) 
assembly plant. Thunderbird output 
was at an alltime high of 1,950 as- 
semblies last week. ._Imperial and 
Dodge in Detroit also have been 
working only four days a week the 
last few weeks. 

Plymouth also is turning out in 
the neighborhood of 12,000 cars 
weekly by working nine-hour days 
in Detroit. It has not scheduled 
Saturday operations for several 
weeks. 


* * * 

ee with an output of 

better than 560,000 cars sched- 
uled for June, the U, S. automotive 
industry is anticipating assembly 
of the four-millionth vehicle of 1959 
next week. The three-millionth car 
of 1959 was built last Monday. 

Another milestone in the mak- 
ing is production of the four- 
millionth vehicle for the com- 
bined U, S. and Canada auto- 
motive industry, It will be built 
tomorrow (June 22). 

Helping the U. S. makers toward 
the production of the four-millionth 
U, S.-made vehicle of 1959 were 
the 131,764 cars turned out last 
week—highest weekly outturn of 
cars in three weeks. 

The production of 27,830 trucks 
last week was only 65 units under 
the year’s high of 27,895 commer- 
cial-car assemblies during the week 
ended June 13. 

* + cs 
RODUCTION of the four-mil- 
lionth vehicle in the U. S. this 
year will come some 112 workdays | 
ahead of its 1958 counterpart. 
Although car output is moving | 
well ahead of a year ago, com- 

mercial-car output has been a 
big factor in pushing the com- | 
bined car-truck total to its lead 
over a year ago. 

The year’s high of an estimated 
120,000 trucks scheduled for June 
will bring six-month totals for 
commercial-cars to an estimated | 
656,843 units—a level that wasn’t! 
reached until the last week of 
October a year ago. 

The four-millionth vehicle to be 
assembled by the combined efforts 
of U. S. and Canadian makers will 
come some 108 workdays ahead of 
its 1958 counterpart. 

* + 


7S upsurge from 127,026 cars 
assembled the previous week} 
to an estimated 131,764 units last 
week came about chiefly through 
heavy output gains at General Mo- 
tors and Ford Motors and a near- 
record achievement at Rambler. 

Chevrolet moved back into the 
top spot for weekly output among 
the individual makers, replacing 
Ford division which had been 
the industry’s top producer the 
past three weeks. 

Chevrolet, working its 10 car- 
assembly plants only five days, 
turned out an estimated 34,800 cars 
last week, compared with 32,611 
units a week earlier, when it had 
two plants on short work weeks. 

Ford division, with five of its 
plants, including its Thunderbird 
unit at Wixom, Mich., working six 
days, turned out an estimated 34,- 
320 cars last week, compared with 
34,402 units a week earlier. 

* * * 
Y other makers working six 
days last week were Pontiac at 
its “home” plant,. Lincoln-Thunder- 
bird at Wixom, Edsel in Louisville, 
and Rambler in Kenosha. 

American Motors turned out an 
estimated 9,702 Ramblers last 
week to miss cracking its alltime 
high of 9,705 assemblies by four 
units. The previous week the 
corporation turned out 8,002 cars 
in five days. 

The other “compact car’ maker, 
Studebaker, continued on a four- 
day work schedule, turning out an 
estimated 2,628 cars last week, com- 
pared with 2,609 units a week 
earlier. 

The other maker in the low-price 
field, Plymouth, was off from 11,622 











Philadelphia Show Set 
PHILADELPHIA. — The Phila- 
delphia Automobile Trade Assn. 
has .scheduled its 1959 auto show 
for Nov. 14-21. 





to 11,300 units with its Detroit plant 
working nine hours a day. The di- 
vision lost several assemblies on 
Tuesday, when its Evansville (Ind.) 
plant was shut the entire day by a 
power failure. 

a * * 


_ Evansville setback plus 
four-day workweeks at Imperial 
and Dodge in Detroit were the 
chief factors in Chrysler Corp.'s 
decline from 19,322 assemblies a 
week earlier to an estimated 18,820 
units last week. 


Actually, all Chrysler Corp. di- 
visions except Imperial, showed 
production declines from the 
previous week. 


In addition to Plymouth’s 322- 
unit dip from the previous week, 
Chrysler division was off from 2,- 
159 to 2,100 units; DeSoto slid from 
1,116 to 1,100; Dodge declined from 
4,005 to 3,900, and Imperial re- 
mained at 420 assemblies for the 
second consecutive week. 

* * + 

M BOOSTED its output from 

59,514 cars a week earlier to an 
estimated 62,129 units last week as 
all except its Cadillac division 
showed production gains. 

Cadillac was off from 3,383 to 
3,360 units, but Buick jumped 
from 4,134 to 4,313; Oldsmobile 
climbed from 8,581 to 8,656; Pon- 
tiac rose from 10,805 to 11,000, 


NADA Chiefs Testify . . 
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and Chevrolet stepped from 32,- 
611 to 34,800. 

Ford division, off 82 units from 
the previous week, was the only 
Ford Motor division to fail to show 
an output gain over the previous 
week. 

Mercury, with all of its plants on 
five days last week, climbed from 
2,224 to 3,100 assemblies; Lincoln, 
working six days, was up from 405 
to 415, and Edsel, also working 
Saturday, climbed from 548 to 650. 

The Wixom (Mich.) plant turned 
out an estimated 1,950 Thunderbirds 
last week to register an alltime 
high for T-Bird output, Its pre- 
vious high of 1,845 assemblies was 
set during the week ended May 23. 

* * * 


ORD and Chevrolet turned out 

more trucks last week than the 
entire industry assembled during 
the corresponding week of a year 
ago. 

The two major truck producers 
turned out a combined total of 
17,150 trucks last week, com- 
pared with 17,009 assemblies by 
the entire industry during the 
week ended June 21 last year. 


Truck flow last week compared 
with the 17,009 units produced dur- 
ing the same week a year ago and 
the 27,895 during the week ended 
June 13. 

The return of Studebaker to op- 
erations helped Canadian vehicle 
manufacturers boost output from 
10,016 cars and trucks the previous 
week to an estimated 10,147 units 
last week, The industry turned out 
9,137 cars and trucks during the 
week ended June 21 a year ago. 

Of the 10,147 vehicles rolled from 
Canadian assembly lines last week, 
8,097 were cars and 2,050 trucks. 
The 10,016 units assembled a week 
earlier included 8,015 cars and 2,001 
trucks. 





Area Bill Hearings On 


(Continued from Page 1) 


man of the Auto Marketing sub- 
committee, is being met, despite 
only 12 days’ time between notify- 
ing potential witnesses and getting 
their testimony. 

NADA witnesses today will in- 
clude President H. L. Galles jr. 
and National Affairs Chairman 
T. F. Abbott jr. Other witnesses 
will not be certified until the last 
minute. A further complicating 
fact is a new subcommittee coun- 
sel, John Black, replacing David 
Busby. 


Commenting on the need for 


°29 Supermarkets 
Rife in Wichita, 
Push All Makes 


(Continued from Page 1) 
makes at $467 to $1,100 below “fac- 
tory list.” 
ae * 

OHNNIE EAGLE, who claims to 

be Wichita’s first and finest auto 
supermarket, advertised a ’59 
Buick for $2,895, model not speci- 
fied, and a ’59 Edsel with a “list 
price” of $4,275 for $2,195. 

Neither Schmid nor Eagle spe- 
cifically state these cars are new, 
but they say factory warranties 
are guaranteed. 


If the newspaper ads are true, 
then all the dealers in town are 
tremendously overstocked. 

Palm Swede (Rambler) offered 
two cars for the price of one—a 
’*59 Rambler Super station wagon 
and a ’59 American two-door sedan 
for one downpayment, one monthly 
payment, one contract and one in- 
surance policy. 

* * *~ 


ALTER ROARK advertised: 

“List prices are for the birds.” 
He mentioned a ’59 Rambler four- 
door station wagon for $2,395, and 
said that Buicks, Fords, Pontiacs, 
Chevrolets and Plymouths are ar- 
riving daily. Terms—36 months, 
“full factory warranties.” 

Wichita Motors (Ford) adver- 
tised a Galaxie with “full factory 
equipment” fer $2,189; a Ford Cus- 
tom 300 for $1,929 and a Ford F-100 
pickup for $1,679, with “standard 
factory equipment.” Standard; fac- 
tory equipment on most models, of 
course, is equivalent to “stripped.” 








hearings, Senator Monroney made 
this statement to Automotive News: 


“For the first time in history 
total world sales of automobiles 
find American cars in second place. 
Development of maximum sales in 
franchised territories would help 
to stem this loss and would stimu- 
late strong industrial and commer- 
cial recovery. 


“Without some form of recogni- 
tion of dealers’ responsibility to ag- 
gressively stimulate sales in his 
franchised area and to reward him 
for so doing, further penetration 
of the American market by for- 
eign-made cars will be likely.” 

* eo * 


Tes Monroney bill would permit 

—but not make mandatory—an 
“additional discount, rebate or al- 
lowance” from the manufacturer 
to the dealer for a car sold by him 
in his area of responsibility. 


It is similar to a measure 
sponsored by Senator Roman L. 
Hruska, Nebraska Republican, to 
let auto makers reward dealers 
with “incentive payments” for 
cars they sell within their terri- 
tories. These two of the four 
bills under consideration are 
commonly referred to as dealer- 
bonus bills. 


The other two bills, sometimes 
referred to as dealer-penalty meas- 
ures, are those introduced by Sen- 
ator William.Langer, North Dakota 
Republican, and Senator Andrew F. 
Schoeppel, Kansas Republican. 

The former is the bill backed by 
GM, and the latter, by NADA. Both 
would have the offending dealer 
pay a fine to the dealer infringed 
upon. 


Mintz Again Receives 


DeSoto Quality Award 


NEW BRIGHTON, N. Y.—Nelson 
K. Mintz has received his second 
consecutive DeSoto “quality dealer 
award.” Plymouth-DeSoto division 
said he is the only DeSoto dealer 
in the New York region to be so 
honored. 


Mintz is chairman and imme- 
diate past president of the New 
York State Automobile Dealers 
Assn., is national chairman of the 
DeSoto-P ly mouth factory-dealer 
conference and is a past president 
of the Automotive Merchants Assn. 
of New York. 
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Seattle Offer Rejected ... 





Oakland Area OKs 


Raises for Mechanics 


By Frank Gawronski 
Staff Writer 

| yg ended members of the East Bay 
Motor Car Dealers Assn. have 
granted retroactive pay raises to 
some 2,000 backshop employes at 

Oakland, Calif. 
Ed Slusser, association manager, 
said new one-year contracts were 
signed with Machin- 
ists Lodge 1546, 
Teamsters Automo- 
tive Local 75 and 
Painters Local 1176. 
The pay increases, 
retroactive to June 1, averaged 7 
percent, although two classifica- 
tions of Teamsters received 5 per- 





Import Sales Top 
50,000 in Month 
For New Record 


(Continued from Page 3) 


March, 72.6 percent in February 
and 73.4 percent in January. 
English Ford retained third 
place, but found a new challenger 
as Opel moved ahead of Simca. 
Simca was the only make listed 
in the Top Ten to fall short of 
record sales during the month. 
The only other shakeup of stand- 
ings in the Top Ten saw Triumph 
move ahead of Vauxhall to take 


over No. 8 position. 
* * * 





Sales Score 
For Imports 


Imported-car registrations for 
April: 





1959 1958 
Pos. Make Pos. 
1— 9,695 Volkswagen 7,983— 1 
2— 6,702 Renault 3,282— 2 
3— 4,070 English Ford 2,551— 3 
4— 3,814 Opel 1,101—10 
5— 3,587 Simca 1,421— 7 
6— 3,461 Fiat 1,497— 5 
7— 2,532 Hillman 1,511— 4 
8— 2,184 Triumph 1,353— 8 
9— 2,109 Vauxhall 1,255— 9 
10— 1,805 Volvo * 
* MG 1,453— 6 
13,400 All Others 7,066 
Total All Makes 
53,359 30,473 

* Not in Top Ten, 
. > e 





Import-Car 
Registrations 


Imported-car registrations for 
four months: 


1959 1958 
Pos. Make Pos. 
1— 32,717 VW 26,635— 1 
2— 23,483 Renault 10,730— 2 
3— 14,513 Eng, Ford 8,004— 3 
4— 12,477. Simca 4,304— 4 
5— 12,112 Opel 3,251— 9 
6— 11,776 Fiat 4,146— 7 
7— 9,119 Hillman 4,739— 5 
8— 7,046 Vauxhall 3,456—10 
9— 7,000 Triumph 3,802— 8 
10— 6,261 Volvo * 
* MG 4,209— 6 
44,042 All Others 22,695 


Total All Makes 





cent and senior parts technicians 
received 10% percent. 

The wage hikes will give ma- 
chinists, painters and body and 
fender men $23.95 per day, and 
mechanics $22.90, There were no 
changes in fringe benefits. 


In Seattle, members of Machin- 
ists Lodge 289 have called for new 
contract talks after rejecting a 
two-year contract offered by the 
Metropolitan Auto Dealers Assn. 

The offer provided for a 12%-cent 
hourly wage increase retroactive to 
May 1 and another 12%-cent hike 
on May 1, 1960, for the 700 me- 
chanics employed in 60 dealerships 
in Seattle and surrounding King 
County. 

The increase would have raised 
the hourly pay for journeymen 
mechanics to $2.65. 

After rejecting the offer, the me- 
chanics voted unanimously to grant 
their committee full authority to 
negotiate a new contract or to 
place pickets, A strike has been 
sanctioned by the International 
Assn. of Machinists. 


* * * 


Dealers Get Warning 


EANWHILE, the Tennessee 

Automotive Assn. issued a 
warning to its members after a 
Memphis dealer was organized by 
the Machinists Union. The contract, 
covering the firm’s service em- 
ployes, is said to be the first in the 
South, 

In its bulletin to dealers, the 
association reported, “Informa- 
tion has been received that the 
Machinists Union has signed a 
contract with Southern Motors, 
Inc. (Cadillac), of Memphis, cov- 
ering all employes in the firm’s 
service department. 

“An intensive campaign was 
waged by the union in Memphis 
and it seems that the above firm 
was the only one it was successful 
in organizing. 

“Insofar as we know, this is the 
only dealership in Tennessee that 
has been organized. It should serve 
as a clear warning that the unions 
are out to organize every dealership 
in the state, if they feel that they 
have any chance of success, 

“The best possible way to combat 
the efforts of unions to organize 
dealerships is for dealers to get 
their houses in order and to see to 
it that the very best possible em- 
ployer-employe relations exist,” the 
association said. 

“With plenty of money, and the 
laws on their side, the unions can 
wage a potent effort in their aims 
to organize the automotive indus- 
try. 

“One of the first things the 
unions promise employes,” the as- 
sociation said, “is a plan of group 
insurance, and other fringe bene- 
fits at the expense of the employer. 
They have had relatively little 
success in their attempts to organ- 
ize dealers who are covered by the 
TAA group insurance programs.” 

« - *” 


NLRB Ruling Hits Dealer 


N OTHER dealer-labor news, the 

National Labor Relations Board 
has ordered Bacon Sales Co. 
(Ford), Hermosa Beach, Calif., to 
bargain collectively, upon request, 
with the Automobile Salesman’s 
Union, Local 1056, Retail Clerks, 
AFL-CIO, as exclusive representa- 








180,546 96,241 tive of all salesmen. 
* Not in Top Ten, The board also ordered the 
firm to offer reinstatement, upon 
a ES on 





Are You A Top Salesman Now Earning $10,000? 


We have a sales opportunity that will pay you $15,000 the first year. 
No investment required. You will act as an independent sales agent 
with an exclusive territory, handling the sale of Childers Carports to 
car dealers. (Read about revolutionary new Childers Carports on page 
35). If you are interested in immediate earnings of $1,200 monthly, 
write today giving brief outline of your sales experience. Agents will 
be appointed in key territories immediately. 

Bob Childers 

Childers Manufacturing Company 

3620 W. 11th Street 


Houston 8, Texas 
* America’s largest manufacturer of prefabricated metal carports. 





application, to all striking em- 
ployes, discharging replacements, 
if necessary. The firm must post 
compliance notices for 60 days. 

The rulings were handed down by 
Herman Marx, NLRB trial exam- 
iner, on charges filed by the union. 
Marx’s report was adopted by the 
NLRB in Washington. 

The NLRB also ordered an elec- 
tion among service employes at 
Magic City Motor Corp. (Ford), 
Roanoke, Va. 

Automobile service and main- 
tenance employes and parts de- 
partment employes, including the 
cashier-clerk and shop foreman in 
the new-car preparation and used- 
car service departments whose 
work does not require independent 
judgment, will vote for or against 
Machinists Lodge 1368. 

In Yakima, Wash., journeymen 
automotive mechanics at Valley 
Ford Sales, Inc., voted 9-to-2 in an 
NLRB election for representation 
by Machinists Lodge 1531. 

The Machinists Union also an- 
nounced that it had won represen- 
tation elections at Teague Motors 
Co. (Ford), Walla Walla, Wash.; 
Harold B, Robinson (DeSoto), Phil- 
adelphia; Bob Beck, Inc, (Chevro- 
let), Lorain, O.; J. C. Lewis Motor 
Co., Inc, (Ford), Savannah, Ga., 
and: Ingersoll Motors, Ltd, (Chev- 
rolet), Ingersoll, Ont. 

* a 


Court Upsets Labor Case 


[= Supreme Court last week 

granted the NLRB broad power 
to investigate charges of unfair 
labor practices. 

The unanimous ruling, which 
reversed a lower court decision, 
means the board is free to de- 
velop its own facts in investigat- 
ing complaints of unfair labor 
practices. It may place substan- 
tial reliance upon events occur- 
ring after the filing of the charge. 
The lower court’s ruling would 

have restricted the board’s inquiry 
to the facts filed by those com- 
plaining. 

In delivering the ruling, Justice 
Potter Stewart asserted that once 
a charge is brought, the board 
“must be left free to make full 
inquiry under its broad investiga- 
tory power...” The court added, 
“There can be no justification for 
confining such an inquiry to the 
precise particularizations of a 
charge.” 


Dauphine Drivers 
Top Volks Folks 
In Chicago ‘Battle’ 


CHICAGO.—Renaults swept the 
“battle of the giants” here last 
week, beating Volkswagen for 14 
out of a possible 16 awards. 

In four events to test both man- 
euverability of the cars and the 
skills of drivers, Renaults won all 
four firsts, three seconds and three 
thirds. In addition, Renault drivers 
won first, second and third place 
individual all-events trophies and 
possession of the tournament 
trophy. 

The “battle” was staged by the 
Midwest Renault Drivers Assn, and 
the Volkswagen Club of Chicago. 
Events were set up and judged by 
the Chicago Volvo Drivers Club. 

Fifty cars were entered and more 
than 500 cars attended the compe- 
tition held at a shopping center. 


Snelgrove Heads 


Ontario Group 


VINELAND, Ont.—Graham W. 
Snelgrove, Hamilton, was elected 
1959-60 president of the Ontario 
Automobile Dealers’ Assn., succeed- 
ing William D, Glintz. 

O. W. Andreason, Brantford, was 
named vice-president; Ben Jantzi, 
Welland, secretary-treasurer, and 
Don Leggat, Hamilton, director. 





Va. Firm Introduces 


Air-Conditioned Seat 

NORFOLK, Va.—Comfort Con- 
ditioning Co. has announced an 
air-conditioned auto seat to re- 
tail at $19.95. It is being mer- 
chandised through Leonard’s De- 
partment Store, Fort Worth, the 
firm said. 

The firm said a blower circu- 
lates air through the seat after 
the unit is plugged into the 
cigaret-lighter outlet. The blower 
uses fewer amps than a head- 
lamp, the firm added. 





Hambro Adds to Service Staff— 


Four service engineers have arrived from Britain to join the service department of 
Hambro Automotive Corp., U. S. representatives of the British Motor Corp, From left, 
Michael Barratt, Graham Gardner, Michael Burley, and John Pierce are being shown 
the locations of BMC’s 650 U. S. dealers by A. E. Birt, Hambro president. Frank 
Harrison, Hambro's general service manager, is on the extreme right. The engineers 
have a total of 30 years’ service with BMC in Britain and have completed a two-month 
training course at Hambro’s offices in England. Their main job will be technical in. 


struction and promotion of BMC service at the dealer level. 





O new Mercedes-Benz models 

—a 300 four-door convertible 
and a station wagon—are now 
being offered in the U. S. 

The 300 convertible, available on 
special order only, has the same 
frame and engine as the 300 four- 
door hardtop. The six-passenger car 
can be equipped with automatic or 
four-speed conventional transmis- 
sion, with power steering available 
for cars with automatic transmis- 
sions only. The top is manually 
operated. 

The four-door convertible is 
priced at $12,621 at Eastern ports 
of entry. 

Any color combination of body, 
interior and soft top can be 
ordered without additional 
charge, Production of the con- 
vertible takes approximately 
eight weeks after the factory has 
received specifications. 

M-B station wagon bodies are 
manufactured by Binz and Co., 
Lorch, Germany, They are available 
on the chassis made for Mercedes- 
Benz 180 and 190 gasoline-powered 
sedans and 180-D and 190-D diesel- 
powered sedans. 

Two four-door body styles are 
available, with optional choice of 
the conventional rear flap door or 
the rear wing door, Most of the 
optional equipment available for 
M-B sedans can be obtained for 
station wagons. 

No orders for station wagons 
are being accepted for European 
or overseas delivery. 

*” x * 


British Lines 


ANUFACTURERS of British 
motor cars are seeking deeper 





Import Trailer— 


Trailers sized for imported cars are 
being manufactured by Southside Weld- 
ing and Fabricating Co., Fort Worth. 
Weighing approximately 250 pounds, the 
inside bed is 48 by 40 by 12 inches of 
all steel construction and welded, accord- 
ing to C. E. Givens and George White, 
owners of the plant. The unit also has 
full fenders, concealed wiring, lights, 
springs, steel axle and a tie-down rail. 


Tail gate is constructed the same as on|tor and Equipment Wholesalers 


the standard pickup truck. 


* = 


Imported-Car Notes . . .« 


M-B Adds Two Models 


penetration of the Midwest market 
by exhibiting at the 1959 Chicago 
International Trade Fair, according 
to Richard Revnes, the fair’s man- 
aging director. 

The fair, sponsored by the Chi- 
cago Assn. of Commerce and In- 
dustry, will be held July 3-18 at 
Navy Pier Exhibition Hall. It will 
celebrate the opening of the &t. 
Lawrence Seaway and the emer- 
gence of Chicago as a world port. 

British automobile manufacturers 
exhibiting are: British Motér Corp.; 
Jaguar Cars, Inc.; Rootes Motors, 
Inc.; Rolls-Royce, Ine., and Stand- 
ard-Triumph Motor Car Co., Ine. 

Guy Fox, executive vice-president 
of Standard-Triumph, said, “The 
Midwest is an up-and-coming mar- 
ket, but it has been neglected, This 
area has had a huge increase in 
population and income, and it 
needs educating in the advantages 
of driving small imported cars. 

“We feel that exhibiting our cars 
to 750,000 visitors at the Chicago 
International Trade Fair, plus in- 
creased shipping via the St, Law- 
rence Seaway, will help to accom- 
plish this purpose. 

“To illustrate the advantages of 
using the Seaway, it costs us $60 
to $75 per car by inland freight 
from New York to Chicago. Cars 
can be shipped directly by water 
from the manufacturer in England 
to Chicago for very little more. 
Multiply the cost per car by 8,000 
or 9,000 (the number of cars we 
sell yearly in the Midwest) and 
you have a saving of $480,000 to 
$675,000 per year.” 

om * 


Port of Baltimore 
JPOREIGN-CaR arrivals at the 
Port of Baltimore totalled 4 
record 7,005 units in May. 
In the first five months, auto 


_|imports in the port numbered 33- 


044, compared with 54,636 for all of 
last year and 24,000 for all of 1957. 


Wiggins, Ruark 
Named Executives 


Of ASIA Units 


CHICAGO.—J, L. Wiggins has 
been appointed executive secretary 


| |of the wholesalers’ division of 


Automotive Service Industry Asst. 

He will serve along with B. W. 
Ruark, whose appointment as & 
ecutive secretary of ASIA’s mant- 
facturer, parts rebuilder and ware 
house distributor divisions was @P 
proved at the group’s executive 
spring conference, 

Wiggins and Ruark are jointly 
responsible to the board of direc 
tors on matters of broad national 
scope and administration. 

The appointments are an out- 
growth of the formation of ASIA 
by the merger of the National 
Standard Parts Assn. and the Mo- 


Assn, 
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In New Mexico... 





Time Sales Law in Effect 
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and pertinent installment infor- 
mation. 

“A considerable amount of legis- 
lation concerning insurance in 
these transactions is contained in 
the act,” Weddington said, 

The act provides that a buyer, 
on written request, is to be given 
a written statement of the dates 
| and amount of payments made and 
the total amount paid. 








1959 


15 Tire Makers Accused 
Of Price-Fixing Plot 


WASHINGTON.—The Federal| Rubber, McCreary Tire and Rub- 
Trade Commission has issued| ber, Mohawk Rubber and Seiber- 
charges that 15 tire and tube) jing Rubber. 
manufacturers, accounting for sub- | 


45 


stantially all of the domestic indus- 
try’s $2 billion annual sales volume, 


Finance charge limitations are 
set by the act in four classes of 
vehicles. These range from $8 per 
| $100 a year in Class 1 to $14 per 
$100 a year in Class 4. 

A buyer may transfer his 
equity in a motor vehicle any 
time, with consent of the holder, 
and the holder is to get a transfer 
of equity fee not exceeding $25, 





conspired to fix prices on tires 
and tubes. 

Facing the charges are the Rub- 
ber Manufacturers Assn., the Tire 
and Rim Assn., Goodyear Tire and 
Rubber, Firestone Tire and Rubber, 
U. S. Rubber, B. F. Goodrich, Gen- 
the act reads. eral Tire and Rubber, Armstrong 

The act provides for delinquency | Rubber, Cooper Tire and Rubber, 
and collection charges on each in-| Dayton Rubber, Dunlop Tire and 
stallment in default for a period of | Rubber, Gates Rubber, 
not less than 10 days, | ber and Tire, Mansfield Tire and 





Sues Chrysler on 27 Counts 


by Blenke’s expenditures and fail-| good-faith law was upheld for the 
ing either to repurchase vehicles | first time by Federal District Judge 
and parts after termination or to |Ralph M. Freeman, of Detroit. 
lease the premises. Judge Freeman’ s opinion was given 





rebates to| former dealer in Roseville, Mich. 
In another Federal Court action 
in Chicago, a $4% million good- 
faith suit against Renault has 
been amended by S. H, Arnolt, 
Inc., the French make’s former 
distributor here. 
Arnolt has asked for damages as 
s |the result of termination of its 
| Oakley Next President | Renault franchise March 26, 1958, 
Of Dallas Association | claiming that the manufacturer had 
DALLAS.—F red Oakley, owner | broken an agreement to send 
of Fred Oakley Motors, has been | Arnolt 450 cars a month for the 
named an executive director and| balance of 1958 and “increased al- 
president-elect of the Dallas Au-| locations for subsequent years.” 
thorized New Car Dealers, He will| Among Arnolt’s charges is an 
succeed W. O. Bankston as pres-| allegation that Renault reduced car 
ident next year. shipments to distributors and deal- 
Oakey, a veteran of 30 years in|ers who refused to give up com- 
the automobile business, has oper-| petitive makes. 
ated a new-car dealership at 612! No trial date has been set in the 
N. Zangs since 1948. | Arnolt-Renault litigation, 


|Blenke incentives or 
| boost sales, and gave other dealers | 
| model closeout price reductions| 
| while denying them to the plaintiff, | 
| the complaint stated. 

The Blenke complaint was filed | 
after the constitutionality of the) 











D SANTE FE, N. M.—A new act,| the contract must be quite legible, 
sed by the last Legislature to| and that a specific statement of 
ying went into effect this month | must be made. 
in New Mexico. In all cases, the buyer must re- 
nt contract must be complete | ington stated. 
all details before signing. | The bank examiner stipulated | 
eddington said that some of the| included on contracts are exact 
portant aspects are that print on| charges for each specific item, and 
t a » A complete description of the 
Pbituaries vehicle, the cash sale price, the 
en. 7 5; payment, the amount included for 
Ali red DeCoz 2 insurance and other benefits, the 
PARSIPPANY, N. Y—Alfred| amount of the finance charge 
DeCozen, 75, a pioneer auto dealer | 
He had been in the auto business | 
for nearly 50 years and as a young) 
guto racer. He originally sold Hup-| as P 
mobile, then handled Maxwell and | CHICAGO. There aren’t enough 
. | the grievances alleged to Chrysler 
Corp. dealers, he had been presi- 
dent of DeCozen Motors (Chrysler- Corp. by Blenke Bros. Motors, Inc., 
; | ship in Valparaiso, Ind. 
Seems ani the| In a good-faith suit filed in Fed- 
iP d J W. Bilenk 
ganized Parts Wholesaler Corp. to eee on duaee: in ‘idan! 
handle MoPar in New Jersey. He 
ment. 
Newark and the new-car outlets in Seveninated by Cheveter Gan. 6 
East Orange and Montclair. Mr. A J . 
cutoff was “without just cause 
at Eastern tracks. e and excuse,” Another charge was 
competitors of the termination in 
Had 13 GM Deals | advance of the effective termina- 
NEW YORK.—Don Allen, who| Blenke accused Chrysler of over- 
Chevrolet dealer, died here June 16 | wanted cars and trucks, maldistri- 
Mr. Allen, who made a fortune) voring other dealers with popular 
retailing General Motors products,| models, spending less for advertis- 
many chain operators, he accented 
service. Allen dealerships are in| 
Buffalo; Albany; Charlotte, N. C.; 
Wilmington, Del.; Holyoke, Mass. ; | 
Englewood, N. J.; Stuart, Fla., and | 
Bartow, Fla. 
Jerry B. Frey 
DALLAS.—Jerry B. Frey, 69, a retired | 
a heart attack. He was one of the or- | 
ganizers and first directors of the Texas | 
his first dealership in 1915 and continued | 
in the business until his retirement in 1957. | 
* 


ern motor vehicle installment! noninclusion of liability insurance 
| It requires that a retail install- | ceive a copy of the contract, Wedd- 
"State Bank Examiner Frank| that among the information to be 
— | details such as: 
amount and nature of the down- 
Pioneer Jersey Dealer | amount of official fees, the 
in New Jersey, died here June 13. 
man was a dentist, mechanic and 
in t b t 
Chalmers, One of the first Chrysler | letters in the alphabet to enumerate 
Plymouth), in Newark, East a former Dodge-Plymouth dealer- 
1 District Court h Dealershi 
Newark franchise in 1955 and or- oh SS Se Bae, eee 
0 : *“| for a $225,000 treble-damage judg- 
retained a used-car operation in 
DeCozen raced a stable of horses| of this year, Blenke said the 
that Chrysler advised Blenke’s 
Don Allen Dies at 57; 
tion date. 
daimed to be the world’s biggest; loading the dealership with un- 
at the age of 57. | bution during the model year, fa- 
had dealerships in 13 cities. Unlike|ing in Valparaiso than called for 
New York; Pittsburgh; Miami;| 
Allentown, Pa.; New Castle, Pa.; | 
* * * | 
Dallas automobile dealer, died June 12 of | 
Automobile Dealers Assn. Frey established | 
* 


Edward M. Nielsen 
COLUMBUS, Neb.—Edward M. Nielsen, 
59, former partner in Chevrolet dealerships 
in Nebraska and Wyoming, died June 7. 
was a partner of A. V. (Ace) Tyrrell 
in Nebraska and Wyoming from 1928 to 
1945, and of Otis Melton in Kearney, Neb. 
* * * 


G. Patrick Griffin 

KANSAS CITY.—G. Patrick Griffin, 60, 
Tegional sales manager for the Ford Motor | 
Co. parts department, died June 11 while| 
conducting a committee meeting at the | 
American Legion post here where he was 
commander. | 
* * * | 


James Edward Sharp 
BECKLEY, W. Va.—James Edward 
Sharp was found dead in a new car in 
his dealership, Raleigh Motor Sales, Inc., 
June 13. A hose connected the exhaust 
Pipe with the interior of the car. The 
coroner ruled the death an apparent sui- 
cide. Friends said that Mr. Sharp had} 
been ill. 


* * * 


Vernon Stanley 

FORT WORTH.—Vernon Stanley, 67, an 
auto dealer here, and his wife, Hattie, 
Were found beaten to death in their home 
June 10. The bodies were found by a son. 
The home had been looted and Mr, Stan- 
ley’s wallet was rifled. 
+ * * 


Joseph Glasofer 
ROSELLE PARK, N. J.—Joseph Glaso- 
fer, 63, founder and president of Glasofer 
Motors, a truck dealership in Elizabeth, 
died June 9 at his home here. 
* * * 


James E. Pence 
WELLMAN, Ia.—James E. Pence, 35, 
Owner of Small Buick here, was found shot 
to death in his dealership June 11, The 
County coroner said that Mr. Pence had 
been despondent over finances and had 
en his own life. He had assumed own- 
*tship of the dealership about a year ago. 
* * ca 


Jack Phinizy 

ARDEN, N. C.—Jack Phinizy, 66, for- 
Merly engaged in the automobile business 
in Atlanta, died June 12 at his home in 
Arden after a long illness, He had the 
Pierce- Arrow dealership in Atlanta for a 

humber of years. 
* 


1. THE PRICE 
IS RIGHT . 


All the features and 
quality of construction 
not exceeded by Im- 
ports selling for more 
than $1,000 higher! 





* * 


Glenn F. Loud 
GASPORT, N. Y.—Glenn F, Loud, 67, a 
former Harrison Radiator executive and 
founder of Loud-Wendel, Inc., saw firm of 
ddleport, died June 7. 


2 SALES APPEAL 


Here are just a few of the Borgward features: 


@ LOW INITIAL COST 
@ LOW OPERATING COST 


@ HIGH RE-SALE VALUE @ IDEAL COMMUTING 
@ ROOMY SPACIOUSNESS ©® DOUBLY TESTED 
@ RIDING COMFORT 


and two trade associations have 


Lee Rub-| 


Chrysler also failed to offer|in a suit involving Chrysler and a| 





The complaint alleges that the 
manufacturers have adopted and 
maintained a single zone delivered 
price system for tires and tubes. 
Under this system, the prices 
quoted by the “Big Four” to all 
customers of a class throughout 
the entire country, regardless of 
location and differences in freight 
costs, are identical or substantially 
matched; and those quoted by Gen- 
eral and other smaller firms are 
lower by agreed-upon differentials. 

The result is that nearby pur- 
chasers not only are deprived of 
advantages in delivered cost they 
otherwise would get, but they are 
compelled to pay part of the cost 
of transportation to more distant 
purchasers, the complaint states. 


The manufacturers further are 
charged with agreeing upon iden- 
tical or substantially uniform cus- 
tomer classifications, list prices,” 
discounts, bonuses, allowances, and 
all other factors affecting selling 
prices. Also, they exchange con- 
fidential information concerning 
price quotations and selling terms, 
and submit confidential accounting 
data to RMA for it to determine 
arbitrary and artificial pricing fac- 
tors which it disseminates to them, 
FTC charged. 

These unlawful practices have 
suppressed competition and have 
a dangerous tendency to give the 
manufacturers a monopoly in the 
sale and distribution of tires and 
tubes, the complaint concludes. 

The respondents are granted 30 
days in which to file answer to 
the complaint, 


FROM °2295" poe. Boston 
REASONS WHY 


SY AL 


DEALERS MAKE MOKE 


BORGWARD 


- CUSTOMER 


SATISFACTION 


© SAFETY FACTORS 
© HANDSOME DESIGN 
—30-35 m.p.g. © IDEAL WINTER DRIVING 


of mouth praise! 


A FEW QUALIFIED DEALERSHIPS AVAILABLE 


i 


NEW ENGLAND IMPORTER 


MOTORS, INC. 


Owner satisfaction re- 
sults in the best adver- 
tising which any prod- 
uct can enjoy—word 





4. SERVICE 
& PARTS 


The nation-wide net- 
work of dealers assures 
Borgward owners of 
service wherever they 
may travel. 


ROUTE 28, BROCKTON, MASS. 
ie. P 


JUniper 3-8815 


| 
| 
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Outdoor Items Added ... 





Dealers Diversifying, 
Traveler Finds 


(Continued from Page 2) 


good roads now make several thou- to 
sand miles a jaunt. For example, I 
worked seven days last week and 
covered 2,560 miles in four states. 

The point is that now when peo- 
ple take vacation trips in their cars, 
they don’t tour just to get away 
from home or to see the sights. 
They go somewhere to do some- 
thing. They go fishing in faraway 
places. They go skiing, or they go 
touring and camping in the na- 
tional parks — a different park 
every year. 

I talked with an inveterate 
fisherman a few days ago. He 
works in a supermarket and has 
two boys. Every year he takes 
the family fishing in a new place. 

To date his family and their sta- 
tion wagon have visited more than 
20 fishing spots ranging from 500 


a 


Move to Return 
Dodge Sales h 
Authority Hailed 


AUSTIN, Tex—Here is a tele-| 
gram sent by C. B. Smith, South) 
Texas NADA director: 


“Mr. Mat Patterson, general 
manager, in conference with Texas 
and New Mexico Dodge dealers, 
Dodge regional office, 2929 Cedar 
Springs, Dallas. x 

“Recent action by Chrysler Corp. 
leads many to believe that Dodge 
dealers of the country may once) 
again retain the high position in 
this industry that once dominated 
its class in the automobile busi- 
ness. 

“With the Dodge division now 
again responsible for distribution, 
service and public relations, which 
was so strenuously urged by our/;, 
Dodge dealer councils, we should 
go forward together and regain 
public acclaim with a reasonable 
return on dealer investments, 


“We urge that Dodge executives, 


ambition is to fish in every well 
known fishing spot in this country, | 
Canada and Mexico. 


He’s added fishing, hunting, camp- 
ing, touring to the pleasures of au- 
tomobile ownership because he can 
afford it, thanks to time payments. 


age middle-incomer could only 
hope eventually to pay off a me- 
dium- 
few years ago the paid vacation 
was comparatively rare 
parts of the country. Now this man 
has the 
from his job to go once or twice 


everyone sets his own limit on 
the payments he can make every 
month, even though slightly on 
the high side. 


motors, 
sets are more aggressive than those 


business sometimes goes into the 
doldrums just when it should be 
enjoying an upsurge. 





2,500 miles from their home. His | 


There’s your retail auto buyer. | 


Only a few years ago the aver- 


or low-priced car, Only a 


in many 
income and the time off 


year. 
Another point is that almost 


If the dealers handling boats, 
camping gear and hi-fi 


andling automobiles, the auto 


HELP WANTED 


GGRESSIVE AUTOMOBILE IMPORTER | 
seeks four Regional Parts Representa- 
tives to be located in New York City, 
Jacksonville, Dallas and San Francisco. 
Should have solid parts administration 
background at factory warehouse level. 
Will be responsible for program of effici- 
ent and progressive parts department 
operation of distributor and dealer net- 
work. This will include inventory con- 
trol procedures, storage and parts han- 
dling techniques, business management 
and sales promotion/merchandising, All| 
company benefits, Apply Box 518, c/o 
Automotive News, Detroit 7. 


ISTRICT MANAGER OPPORTUNITY— 
Ford—General Motors—Chrysler whole- 
sale experience. We have openings for 
three District Managers in south for out- 
standing line imported cars, Send com- 
plete resume and photograph at once to 
Box 519, c/o Attomotive News, De- 
troit 7. 














at the national, regional and zone 
level, keep the public and their 
Dodge dealer’s interest in mind 
relating to distribution, advertising 
and service of the product. 
“Seeing the 1960 Dodge line and 
visiting with you and your staff|? 
last week in Detroit, while attend- 
ing the NADA directors meeting, 
I personally am enthused about 
Dodge dealers prospects for better 
days.” 





WANTED—SERVICE MANAGER to take 


charge of service department of a 
Chrysler dealership in New York state. 
Excellent starting salary and great pos- 
sibilities for advancement. Apply by 
writing Box 520, c/o Automotive News, 
Detroit 7. 


ISTRICT SERVICE REPRESENTATIVE 


—-Ford—General Motors—Chrysler whole- 
sale experience. We have openings for 
District Service Representatives in south 
for outstanding line imported cars. Send 
complete resume and photograph at once 
to Box 521, c/o Automotive News, De- 
troit 7. 


FUTURE DEALER—Lifetime opportunity 


High Sign for Chevy 
LOS ANGELES.—A four-story 
sign, featuring 20-foot high neon 
letters spelling out “CHEVY” and 
a 16-foot square clock, has been 
installed by Chevrolet on Wilshire 
Bivd.’s “Miracle Mile.” 


for right man, Main qualifications: Rec- 
ord of aggressive selling experience. 
Prefer experienced dealer with some 
truck. experience. Must have $25,000 to 
$50,000 to invest, which has been earned 
in auto business. Invest and buy with 
earnings profitable 750 Chevrolet, 
northwest coastal area. Not over 35 and 
eager to grow. Send resume, will con- 
tact no one but you. Box 522, c/o Auto- 
motive News, Detroit 7. 





HELP WA 


NTED 


Automotive 


Products 
Salesmen! 


Major Corporation organizi 
needs experienced represen 


automotive distributors and jobbers. Requirements: 
a minimum of two years calling on automotive 
trade, or as an oil company representative, or 
comparable experience. Attractive opportunity; 
salary commensurate with experience. All 
applications held in confidence. Submit resume 
with letter of application to: 


Box 500, c/o Automotive 





ng national sales force 
tatives to sell to 


News, Detroit 7, Mich. 





HELP WANTED 


DISTRICT MANAGER—Multi-million dol- 
lar boat manufacturer has openings for 
men as result of expansion program in 
north central, south central and eastern 
areas. Must be experienced in contacting 
dealers, Excellent compensation program 
based on salary and bonus, Please send 
resume and recent snapshot to E, H. 


Cusworth, General Sales Manager, 
Crosby Aeromarine Company, Grabill, 
Indiana. 





PARTS MANAGER, suburban Chicago 
truck dealership, Big potential for ag- 
gressive person who wants to grow with 
a growing company, Write about your- | 
self. Box 499, c/o Automotive News, 
Detroit 7. 

SERVICE REPRESENTATIVE to travel 
state of Florida for one of the largest | 
selling imports. Must be fully experi-| 
enced, with technical knowledge, and be| 
able to discuss problems with service 
managers. Knowledge of estimating re- 
pairs helpful. Can reside in Jacksonville, 
Orlando or Tampa area. All replies con- 
fidential, State full particulars, character 
references. Enclose photograph (to be re- 
turned). Our employes know of this ad. 
Box 517, c/o Automotive News, De- 
troit 7. 








Wanted: Regional Sales Rep. 


for New Imported Vehicle 


High income, executive calibre man to 
supervise distributor and dealer appoint- 
ments and sales in this area. Outstanding 
opportunity to join aggressive sales or- 
ganization currently introducing non-com- 
petitive delivery and materials handling 
vehicles made by one of the world's lead- 
ing automotive manufacturers. Automotive 
sales experience a must. Five figure salary 
and expenses. Write fully—include com- 
plete personal and business history. All 
replies in strict confidence. 


Box 502, c/o Automotive News, Detroit 7. 





SSS SSS sss sss 


SALES MANAGER — Large west Texas 
volume Chevrolet dealer, located fast 
growing single dealer city 150,000 popu- 
lation. Must be of good character, ener- 
getic and capable of leading and training 
new car sales force to produce results. 
Exceptional opportunity on permanent 
basis. Good salary with percentage net 
profit of overall business. Write in con- 
fidence giving complete resume of back- 
ground and experience. Box 505, c/o 
Automotive News, Detroit 7. 


WANTED — BUSINESS MANAGER, 1,000 
ear Chevrolet dealer in thriving midwest 
single point tcewn needs experienced 
business manager to head up manage- 
ment team. Must be capable of handling 
office force and sitting in on all major 
decisions. Must be capable of taking full 
responsibility for payables and receiv- 
ables and financial operation of deal. 
Good starting salary, living conditions, 
insurance plan, and chance for advance- 
ment. Must come highly recommended. 
Strictly confidential. Reply Box 506, 
c/o Automotive News, Detroit 7. 





EXPANDING SALES FORCE—Nationally 
advertised automotive chemical line. Ex- 
perience contacting automobile dealers. 
Can earn $10,000 and better per year. 
Commission up to 50%, plus other bene- 
fits. Need good car, free to travel. 
Write: Liquid Glaze, Inc., Box 627, 
Lansing, Michigan. 


SERVICE MANAGER — Rambler agency. 
Must have proven record of experience 
and ability to develop top flight organi- 
zation with tremendous growth possibili- 
ties. Ability to handle volume and de- 
liver quality. Now selling 350 new cars 
plus volume used car sales. Salary and 
bonus plan open, Unlimited possibilities 
for the right man. Located in San Fran- 
cisco Bay area, Excellent schools, living 
accommodations and beautiful climate. 
Box 507, c/o Automotive News, De- 
troit 7. 


NATIONAL SALES 
PROMOTION MANAGER 


Major import car has opening for ex- 
perienced automotive man who can 
develop and 
ideas, 


create, execute pro- 
motional literature and sales 
stimulation programs. 


Excellent company benefits, relocation 
expenses. 


Please state knowledge of foreign 
languages and indicate salary re- 
quirements, and send with resume to 
Box 501, c/o Automotive News, De- 
troit 7. 





POSITION 


HELP WANTED 


BUICK 
DISTRICT MANAGER 


Excellent opportunity for young man 
with sales and management abilities 
to work with Buick dealers in North- 
eastern Wisconsin and Upper Mich- 
igan. Responsibilities of this position 
require retail automotive experience, 
college education, and sincere desire 
to advance in fast moving factory 
sales organization. Must be available 
for interview in Milwaukee and ready 
to locate in Green Bay, Wisconsin. A 
career with Buick offers excellent sal- 
ary, factory training, company car, 
liberal vacations, company insurance 
and retirement plans, GM savings and 
stock purchase programs, and un- 
limited rewards for success in an in- 
teresting and challenging field. Write 
for appointment giving brief resume 
of qualifications. 


BUICK MOTOR DIVISION 
212 W. Wisconsin Ave. 
Milwaukee, Wisconsin 


SALES MANAGER, Northern Ohio’s top 


dealership handling the No. 1 U.S. car 
and the No. 1 foreign car, has an 
immediate opening for a _ hard-hitting 
sales manager. Up to $20,000.00 per year 
possible earnings, Presently moving 100 
used cars per month, could be geared 
to 200. Unlimited working capital, Box 
479, c/o Automotive News, Detroit 7. 





WANTED—Imported car sales manager for 


Renault, Peugeot dealership. City 175,- 
000, Desire someone thoroughly familiar 
and experienced in import car sales, Ex- 
cellent opportunity for young, aggressive 
man, age 30-42. Must be strong closer. 
Write resume to Melvin Karp, 430 Mont- 
gomery St., Savannah, Georgia. 





DODGE TRUCK MANAGER capable work- 


ing complete truck operation. Guaranteed 
salary with compensation based on 40% 
of profits. Unusually good opportunity. 
Eight hundred to one thousand truck 
market. Contact Melvin Karp, Dodge- 
Plymouth Dealer, 430 Montgomery S8t., 
Savannah, Georgia. 


PARTS MANAGER, under age 38. Base 


pay $500 per month plus bonus based on 
your sales. Suburb of Los Angeles. Cur- 
rent sales $6,000 per month, Write quali- 


fications and enclose snapshot—All re- 
plies confidential. Box 508, c/o Auto- 
motive News, Detroit 7. 





SALES MANAGER-GENERAL MAN- 


AGER, Eleven years’ experience, six 
years in Ford operation, Presently em- 
ployed, the last three years as sales 
manager and general manager, Sober 
habits, family man, Prefer locating in 
midwest or west. Guarantee profit re- 
sults. Box 489, c/o Automotive News, 
Detroit 7. 


OFFICE MANAGER — Accountant desires 


position in Florida. GM preferred, 14 
years’ experience large retail, insurance 
and finance. Age 39, married. Family 
man with initiative. Box 490, c/o Auto- 
motive News, Detroit 7. 


SALES MANAGER—38 years old, college 


graduate, 13 years’ experience as used 
car and sales manager. Ten years with 
present firm, would like buy-in proposi- 
tion with established, reputable Ford or 
GM dealer—preferably in southeast, Can 
invest $15,000 auto sales earned dollars 
saved. No fast operations or wheel and 
deals. Expect long hours and hard work. 
Can furnish top references as to char- 
acter and ability, Write Box 491, c/o 
Automotive News, Detroit 7. 


EX-GM DEALER looking for franchise or 


distributorship in automotive service, re- 
placement parts or equipment. Rocky 
Mountain area. Twenty years’ in auto- 
mobile business. Box 492, c/o Automo- 
tive News, Detroit 7. 


MANAGER or GENERAL SALES MAN- 


AGER, interested in dealership with 700 
to 1000 new car and 1200 to 1800 used 
car potential per year. Completely quali- 
fied in all phases of dealership manage- 
ment, If you have need of a manager 
who can increase sales, cut recondi- 
tioning costs, organize an efficient serv- 
ice and sales department and run your 
dealership on a quality basis, I would 
like to talk to you. My ability and 
character will pass the acid test. Box 
493, c/o Automotive News, Detroit 7. 


AS GENERAL MANAGER or 
sales manager for either single or mul- 
tiple point dealer operation. Fifteen 
years’ experience as sales manager, gen- 
eral manager and dealer. Box 494, c/o 
Automotive News, Detroit 7. 


EXPERIENCED MANAGER, 35, with ex. 








POSITION WANTED 





cellent record, desires association with 
GM dealer in east or midwest, 300 cars 
and up. Prefer non-family company 
where owner is looking forward to par- 
tial retirement or neWw management 
Have complete experience in all phases 
of dealership operation including bygi. 
ness management, with emphasis on 
profit through volume new car retailing 
plus acceptance of clean trades, Will 
assume complete responsibility for your 
policies when given authority. Not afraiq 
of any sales challenge, will strive and 
stand for helpful leadership, high morale 
and teamwork in a friendly atmosphere 
at all times, If satisfied with results 
then I would like a buy-in arrangement 
and can make a substantial investment 
Present dealer has honest reputation for 
square dealing and good service, My ree. 
ord will stand your rigid investigation, 
Confidential, Please reply to Box 523 
c/o Automotive News, Detroit 7. , 





USED CAR MANAGER, New England jo. 


cation only. Can appraise, set-up, mer- 
chandise used cars and build successfy} 
sales force. 25 years’ experience, Best 
of dealer and factory references, Gen- 
eral Motors or Ford. No family deals 
considered. Box 524, c/o Automotive 
News, Detroit 7. 





ACCOUNTANT-BUSINESS MANAGER 


familiar dealer expense structure, quali- 
fied to offer operating recommendations, 
Experienced office manager for large 
volume dealer. Box 509, c/o Automotive 
News, Detroit 7. 


DEALERSHIPS AVAILABLE 


FLORIDA COAST—Exclusive county fran- 

chise handling ‘‘Big Three’’ dual and 
most popular and profitable import, May 
sales 22 new and used. Sales growing, 
future potential excellent. No slump sea- 
son. Excellent used car operation, Won- 
derful recreation area. No used cars, 
receivables, real estate or obsolescence, 
Reasonable lease, Owner-manager will 
stay temporarily if desired. Confidential, 
7 . c/o Automotive News, De- 
troit 7. 








ee eeessenestsstestsseersensesecnnsensieeeeesanaiiailiiies 


FOR SALE: Automobile agency handling 
top line cars, town of 12,000. Priced to 
sell. Write: Oldsmobile and Cadillac, 121 


West Layrel, Independence, Kansas, 





DEALERSHIP AVAILABLE HANDLING 
STUDEBAKER, central North Carolina 
city, population 50,000, Potential trading 
area 200,000; 100 to 150 cars, Building 
and equipment for lease or sale, Box 
495, c/o Automotive News, Detroit 7. 


DEALERSHIP HANDLING RAMBLER, 
central Illinois, progressive county, 4,- 
000 population, Ultra modern building, 
sale or lease. Owner successfully retir- 
ing. John Callahan, Broker, 208 Seven- 
teenth, Mattoon, Illinois. 


M-E-L MIDWEST DEALERSHIP for 
sale handling Lincoln-Mercury-Edsel- 
Studebaker Lark and English Ford lines, 
serving 135,000 area, Compact operation 
with total overhead of approximately 
$7,000 per month. Very small capital re- 
quired with factory approval, Parts, ac- 
cessories and fixed assets total $35,000. 





Best location in city. Contact owner, 
Box 510, c/o Automotive News, De- 
troit 7. 


IMPORTED CARS 


line—top 


Top 


location, excellent show- 
room and service facilities, completely 
equipped, Bay Area, No. California. 


Box 504, c/o Automotive News, Detroit 7. 


DEALERSHIP SELLING CHEVROLET- 
BUICK over 33 years, northeast Ohio. 
Parts and equipment only, Large brick 
building lease. Box 511, c/o Automotive 
News, Detroit 7. 


DEALERSHIP AVAILABLE metropolitan 
New Jersey, handling Chrysler-Plymouth, 
150 new. Sale or lease, your own ap 
praisal, Ideal family business. Box 512, 
c/o Automotive News, Detroit 7. 


AUTOMOBILE DISTRIBUTOR HAS 
OPENINGS for dealers in the following 
states: New York, New Jersey, Pennsyl- 
vania, Delaware and Maryland, Reply in 
confidence to Box 513, c/o Automotive 
News, Detroit 7. 


DISTRIBUTORSHIP, German car, New 
Jersey. Locate ten dealers averaging 50 
cars per year to gross over $50,000, Box 
514, c/o Automotive News, Detroit 7. 

DEALERSHIP AVAILABLE handling 
Cadillac-Olds, located in northeast im 
well populated territory, Excellent serv 
ice and sales clientele already estab 
lished. Situated in large building with 
complete body shop and ali other facili- 
ties needed. $50,000 buys all parts, of- 
fice equipment, service and body shop 
equipment. Box 515, c/o Automotive 
News, Detroit 7. 


eS AER ite ema | 


FRANCHISE AVAILABLE 
For One of Germany's Finest Cars 


BORGWARD 


Dealerships ready now for Illinois, Indiana, 
Wisconsin and Michigan. 


MARTIN J. KELLY 
441 E. Ohio St. Chicago !!, il. 
eo REA area eT 
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DEALERSHIPS AVAILABLE 


UTOMOBILE 
FRANCHISES 
AVAILABLE 


AUTOMOBILE DISTRIBUTOR HAS 
OPENINGS FOR DEALERS 
IN THE NEW ENGLAND STATES 





aquiries held strictly confidential. For full 
formation write Box 516, c/o Automotive 
News, Detroit 7. 
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DEALERSHIPS AVAILABLE with a non- 


DEALERSHIP AVAILABLE 














competitive TE RRA MARINA mobile 
houseboat—combination boat cruiser, 
house trailer—steel hull, aluminum cabin, 
toilet, kitchen, three open sun decks. 
One person operation. Sleeps four in 
juxury. Only $2,495 retail F.O.B, Texas 
—less liberal dealer discount, Enjoy the 
additional profits that are in boat sales. 
Your regular finance company will give 
wholesale-retail financing as in cars, Don 
Pierson Distributors, Eastland, Texas. 





in northern 
New England handling one of TOP 
THREE cars. Going business, new and 
used cars. Large service and parts de- 
partment. Box 496, c/o Automotive 
News, Detroit 7. 





- DEALERSHIP WANTED 





CHEVROLET AGENCY 
WANTED 
150-250 new-car located in New Eng- 


4and, Mid-Atlantic, North Central 
Florida. Capable and successful busi- 


or 


ness executive wants buy-in arrange- 
ment (2-3 years) with retiring owner or 
outright Not 
fast deals—believe in honest dealings, 


purchase. interested in 


foir trading, superb service. Box 462, 
c/o Automotive News, Detroit 7. 


WANTED—GM, FORD OR CHRYSLER 


product franchise in Chicago suburb, 
southern Wisconsin, western Michigan or 
Illinois. Pay all cash, lease or buy facili- 
ties, Factory approval assured, Confiden- 
tial. Box 475, c/o Automotive 
Detroit 7. 





DISTRIBUTORSHIPS AVAILABLE 


LEADING 
FRENCH CAR 


Select 
Distributorships 


Available 


* Liberal advertising and public re- 
lations budget. 


* National parts and servicing. 


for details write 
BOX 503, c/o Automotive News 
Detroit 7. 


Share a Growing $300,000,000 Market! 


Immediate New Dealerships Offered by Miller-Meteor ... 
America's Leading Maker of Ambulances and 
Funeral Coaches with Chassis by CADILLAC 

Rapidly expanding markets, sales four times as great as four years ago, and 


deeper market penetration—make the No. 1 Franchise in the Ambulance and 
Funeral Coach Field immediately available to a limited number of new dealers. 


The Miller-Meteor franchise offers you: 


News, 










| 





DEALER SERVICES 


Let Military Acceptance 
Help You SELL 
MORE MILITARY PERSONNEL 


Military Acceptance Corporation will help 
you make more auto sales to Military per- 
sonnel . because: 

1. We finance up to 36 months, 

2. Cars may be taken overseas without 
refinancing, 

3. We make auto loans, finance, or re- 
finance, anywhere in the world, at low, 
money-saving rates, for officers ‘and non- 
commissioned officers of pay grades E5 


and above . . on a simplified, non- 
recourse basis. 


| STOP LOSING NEW CAR SALES! 


MILITARY ACCEPTANCE CORP. 
Dept. D, P. O. Box 2166, 800 Broadway 
San Antonio, Texas—Telephone CApitol 6-268! 
“Worldwide Financing for Military Personnel" 
USAA Insurance available 
to qualified officers) 





Dis- 
cover how much your competitors’ cars 
really cost, The book, ‘‘AUTO COSTS,’’ 


gives you the factory invoice prices of | 


all 1959 American cars, 25 foreign cars, 
4 American trucks and all their equip- 
ment. Used by dealers and banks nation- 
wide, Order your ’59 edition today for 
only $10—three year subscription $18 
(including all supplements), AUTO 
COSTS, Box 224, Dept. 3Z, New York 
1, N. Y. 





TWO ESSENTIAL SERVICES 


INVENTORY SERVICE 


Parts, accessories and similar goods. 


APPRAISAL SERVICE 


Furniture—Equipment—Machiner y—Tools 
For Buy/Sell Agreements, Annual Fiscal 
Reports, Tax, Banking and Insurance 


Write for free 
“Hidden Earning Power” booklet. 
AUTOMOTIVE INVENTORY & APPRAISAL CO. 
10040 Freeland Ave. 
WeEbster 3-6445 
SS RE NLR EIR SIS ET 
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PARTS HOUSE FOR SALE—Volume from | 


$35,000 to $40,000 per month. Very good 
business. Owner has other interest. 
do not need all the money in cash to 
buy this business. The owner owns the 
real estate also. Apply P.O. Box 3485, 
Savannah, Georgia. 

DECAL TRANSFERS 


TRUCK DECALS; 
durable, brilliant colors. 
ples. Allied Decals, Inc., 
Cleveland 3, Ohio. 


CARS FOR SALE 


VOLKSWAGENS 


Why Use A Middle Man? 
Buy Direct from the Largest 
Exporter in Germany 


1959, '58 and '57 Sedans, Ghias, Con- 
vertibles, Micro Buses. All commercial 
models. 


ALL CARS COMPLETELY AMERICANIZED 
THROUGH OUR OWN CONVERSION 
PLANT. 


Bank and Trade references will 
be furnished. 
RUDI ARONS, INTERNATIONAL 
AGENCIES G.M.B.H., 
Neue Rabenstrasse 32, Hamburg 
36, Germany. 
Cable address: 
RARONS HAMBURG. 


Contract 








Write for sam- 
8356 Hough, 





work 


your conversion 
through our plant. All American 
requirements met to perfection. 
Quotations on request. 





Advertise in 
Our Want Ad Section 





DEALERSHIPS AVAILABLE 


® Big income from relatively small investment. - 
®@ Recession-proof markets—fire and police departments, hospitals, 
rescue squads, funeral directors, etc. 

World’s most advanced funeral coaches and ambulances. 
Top-name prestige with enviable reputation for quality. 

Large corporation research, design and production. 

Floor plan that lets you stock cars with small capital outlay. 
Sound leasing and financing plans for both new and used cars. 
Outstanding used car program. 
High-percent repeat business. 
Most powerful advertising and merchandising in the industry. 


Write today for more information. Include description of your present sales 
and service facilities, personnel, etc. Address: Dealer Development Department— 


MILLER-METEOR DIVISION © Bellefontaine, Ohio 
A division of DIVCO-WAYNE CORPORATION 


Manufacturers of Ambulances, Funeral Coaches, School Buses, 
Delivery Trucks, and Electronic Components and Systems 

















@ Protected territorial rights. 
®@ Expert field assistance. 









Detroit 27, Michigan | 


You | 


no charge for sketch; 


CARS FOR SALE 









Cash in on 
profits now! 


VOLKSWAGENS 


Any year 


Any model « Any type 
IMMEDIATE DELIVERY 





directly to your port of destina- 
tion. Choose your colors and 



















ways available. 


We Supply 
English Manuals 


Largest and Most 
Reliable Volkswagen 
Organization 


CRANE TRADERS 
INC. 


Small Car Division, 
Sales and Service 
2911 35th Avenue, 
Long Island City 6, N. Y. 


EMpire 1-1690-1-2 


VOLKSWAGENS 


Immediate Delivery 


1959-58 sedans, convertibles, Karmann- 
Ghias, Micro Buses, Ali Commercial 
models—All cars fully Americanized. 
| * 
English Manuals Available 

* 


America's Largest 


TOD-O-CAR, INC. 


On Hand at Our Two Locations 


* 

1415 HAINES STREET 
PHILADELPHIA 26, PA. 
Phone: WAverly 7-3500 

* 
DARLINGTON, SOUTH CAROLINA 
CLANTON'S AU"O AUCTION 
Phone: Express 3-286! 





tion savings, 
ports: Buffalo, 
cago, Duluth. 


Cleveland, Detroit, 


DIRECT SHIPMENTS TO: 


—Westcoast 
—Southeast & Gulf Ports 
—Eastcoast 


VOLKSWAGENS 
1959s 


Sedans - Sunroofs 
Karmann Ghias 


Call, write or wire 


G & R IMPORT CORP. 


BArclay 7-4225 





ATTENTION VW BUYERS! 


We Specialize in Direct Shipments 


East, South, Southwest and West Coast Ports 


Eliminate the middie man. Save with our low, 
U. S. Titles given. Every 


direct-to-you prices, 
car guaranteed. 


GERMAN IMPORTS, 


7925 Stephenson Rd., 


INC. 





models from large stocks al- 


Trade with America's 


NOW for the Midwest at big transporta- 
deliveries to Great — 
i- 


- Convertibles - 


132 Nassau St., New York 38, N. Y. 





Pikesville 8, Maryland 






























Phone: Baltimore, HUnter 4-0889, Mr. Grillo 
CARS WANTED 
SEVEN PASSENGER CADILLAC limou- 


sines, Ridgway-Baker, 
2836 N. E. Sandy, Portland 12, Ore. 


Belmont 4-6611. 





LIMOUSINES—8 passenger —new and 
4804 N. Sag- 


used. Dennis Distributor, 
inaw St., Flint 5, Michigan. 


PARTS FOR SALE 


CHEVROLET PARTS, antique or classic. 


Louis Chevrolet, 
Connecticut. 


Box 51, Thompsonville, 


LLOYD PARTS—Orders shipped promptly. 


PACKARD PARTS, 


Al Lloyd Motors, Inc., Fort Lauderdale, 
Florida. Attention Dan Smith. 

1954, °55, °56. 50% 
off net, approximately 5,000 gross. Kaye 
Chrysler, Albany, New York. 





LLOYD PARTS — complete stock, Prompt 


shipment. Importers and distributors for 
Lloyd cars and trucks, Greene County 
Motors, Catskill, New York. Phone: 1582. 


LLOYD PARTS: Large stock available. 


Immediate shipment. J. C. Lewis Motor 
Co., Savannah, Georgia. 


SEE PAGE 26 
for the nation's 
TOP AUTO AUCTIONS 


.AUTOMOTIVE -_NEWS, JUNE 22, 1959 







PARTS WANTED 


ATTENTION 
DEALERS 


If you have more obsolete parts than 
you have return credit—and want to 
convert them to cash, write Box 525, 


Detroit 7. We 





c/o Automotive News, 























'59 
'59 


‘57 


are a Chevrolet dealer and all trans- 


actions will be kept confidential. 















ACCESSORIES FOR SALE 


NEW AUTO RADIOS 


Consul 
Anglia .... 


coecccecccscosneneccocccosossess $34.95 


Plymouth, Manval . 


'S9 Lark, Manvol .... . 32.95 
‘59 Renault, Manuva . 29.95 
'S9 VW, Manual . . 29.95 
‘59 Simca, Manual .. 29.95 


RCA Licensed 6 Tube Radios 


Write for complete catalog 
Mail and phone orders 
Fast C.0.D. shipments 


LIBERTY AUTO RADIO, INC. 


191 E. 161 St. 


New York 51, N. Y. 
LUdiow 8-7111 








BUSES FOR SALE 





58th & Lansdowne Ave., 


BUSES FOR SALE 


1947—Beck—37-passenger (2) 
1945—Aerocoach—35-passenger 
1945—Fixible—33-passenger 
1940—Fixible—33-passenger (3) 

| 1954—Ford—48-passenger school bus 
1954—Dodge—48-passenger school bus 
1951—Dodge—60-passenger school bus 


All in Excellent Condition 


Wolfington Body Co., Inc. 


Philadelphia 31, 
Phone: GReenwood 7-6225 


Pa. 








SHOP EQUIPMENT FOR SALE 











De VILBISS SPRAY BOOTH 


AND GAS OVEN 


One of the best of its kind. Like new. 


NEWARK BUICK 


980 Broad Street, Newark, New Jersey 
Phone: MArket 4-4300 





BEAR DYNAMIC WHEEL BALANCER 


Good condition. 


floor model 33 with new adapter plate. 
$95.00. Woodmore Mo- 


tor Co., N. Tarrytown, N, Y. 








=== = = = = = = = 





980 Broad Street, 


PARTS BINS 
FOR SALE 
200 — Almost New 


NEWARK BUICK 


Newark, New Jersey 
Phone: MArket 4-4300 








MISCELLANEOUS 





BLUE ® CHIP 
TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 
& BRAKE CABLE 










$52.35 Fed. Tax Included 


THE FAMOUS 
MOTO-MATIC 


TOW . GUIDE 


With Universal Swivel 


Action 


Four Clamp Hook-U 
DEALERS’ SPECIAL F. 


$44.85 Fed. Tox included 


Liberal Quantity Discounts 
To Distributors 


Write for Illustrated Catalog 
Factory Sales Division 




































BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's 


“Leaders in the Industry 
Since 1939" 









Canadian Distributors 


FIVE WHEELS, LTD. 


599 Yonge St. 
Toronto, Ontaric 





ANTIQUE CARS FOR SALE 


DEALERS’ SPECIAL (F.O.B. Factory Net) 


0.8, juatée Net) 





PILOT DISTRIBUTING CO. 








































1924 DODGE 4-door Touring sedan, Very 


good condition—A one owner car. 
been driven daily. Price $350. 
Chevrolet, Inc., Superior, 
Phone: EXport 4-5575. 


Has 
Larson 
Wisconsin, 





1910 BUICK. Rebuilt engine, 
Phone FEderal 4-7069, Pontiac, 
evenings. 


new tires. 
Mich. 


1928 FORD FIRE TRUCK—makes excel- 


lent parade or show auto. 
Swanson, 1712 Central, 
Iowa. 





MISCELLANEOUS 





The “ORIGINAL YELLOW" 


Automatic BraKinG 


Is the ONLY—TOW BAR—TODAY 
WITH THE UNIVERSAL 

“WRIST ACTION" — 95145 
Incldg. BRAKE HOOK-UP 


TowKinG 4.fc'c, $45°° 
TRAIL - RING $37.50 


Fast Pickup and Del 
ALL Foreign and 


fags ae Fits 2" Ball 
CLOSING OUT RED ARROW 
PARTS AT 50% DISCOUNT 


——_ — (Tailor Made) $6.95 
$2.00 & 33:50 
Sart TY CHANGS, sot 


set of 2, only 
Tow Bar Sales Co. 
Exclusive Factory Distributors 
DE 2-0700 AN 3-8888 Nites: BA 1-8717 
40 So. Clinton St., Chicago 6, Ill. 





_ WILL BUY—BACK COPIES 


$750. Eric 
Fort Dodge, 








BACK ISSUES for years 1950-1955, Auto- 


motive Industries, 
Issue; Automotive 


Annual Statistical 
News Almanac; 


Ward's Automotive Yearbook, Box 498, 


c/o Automotive News, Detroit 7, 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 


One Year $9 [] or 


Two Years $16 [] 


All Other Countries — One Year $13 [] or Two Years $22 [] 





AUTOMOTIVE NEWS, 965 E. JEFFERSON, DETROIT 7, MICH. 
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